


























To mark its 90th Jubilee, the house 
of 1847 Rocers Bros. presents 
this pattern, the loveliest ever 
created in silverplated flatware. 











Unt NOW — only in sterling could you get 
such rich chasing on bowls and tines of serving 
pieces, so high-raised a motif (A), such stream- 
lining of contours (compare B and C, D and E.) 


Into “First Love’” has gone the proudest 
craftsmanship of Americas oldest and 


most famous makers of fine silverplate. 


1847 ROGERS BROS. 


INTERNATIONAL SILVER CO., MERIDEN, CONN 




























MODELS 


Are Now Available! 


® Our stock of all models of ELGIN watches is now 


complete. 


@ As in every other department we have anticipated the 
unusual demand we are sure to have this Fall and we are 


prepared to ship promptly any model and in any quantity. 


® It will be profitable to you if you anticipate your require- 
ments of ELGIN watches right now and send us your 
order. Be prepared and have no regrets—no disappoint- 


ments for you or your customers. 


® Order by mail or through our salesmen who are now on 


the road. 


Serving Retail Jewelers only for nearly 
70 Years 


Benj. Allen & Co., Inc. 


The Silversmiths Building 
10 So. Wabash Ave. Chieago. Ill. 
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Marce's talents take entia ad- 
ventures into new realms of ring 
styling ...Here are a trio of his 
newest conceptions, executed with 
that inimitable artistry charac- 
teristic of K & O workmanship. 
These rings are typical of the new 
Marce selections for Fall-- all dis- 
tinguished, beguiling and notable 


for their unique mastery of design. 

















One of the exc 
matched sets from th 


uble row 





Warning: The exclusive fee 
double row ring is patented 
will be prosecuted to thé 
the law. 
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FOR THE 87th WOOD FALL LINE 











Berore you buy for the season ahead be sure to see our greatest 
achievement—the new Wood line for the Fall of 1937. This is why you 
should see it now: 
. . . because J. R. Wood & Sons have expanded their sales force for 
more efficient dealer service. 
. . . because they have added new, attractive, quick-to-sell numbers — 
original designs which will not be seen in any other line but that of 
J. R. Wood & Sons. 
. . . because they have hired a new designer who has just completed 
five years of intensive training abroad under the personal direction of 
the most famous designer in the world. 
... because they have modernized manufacturing facilities. Wood 
rings are not “findings” but are completely made under one roof in the 
largest, most up-to-date ring factory in America—an important point in 
giving your customers value and satisfaction. 

Of course, J. R. Wood & Sons continues to be headquarters for 
“news about the ring industry”... more and more national publicity to 
create more and more buyers for Wood Rings. 


See the new Wood line at our exhibit at the A. N.R.J.A. Convention, 
Waldorf-Astoria Hotel, New York City, week of August 23rd. Or 
wait for the Wood representative to call at your store. 


J.R. WOOD & SONS, INC. 


Established 1850 
Main Office and Plant: 1325 Atlantic Avenue, Brooklyn, New York 


New York Chicago Paris Amsterdam 
15 Maiden Lane 29 E. Madison Street 48 Rue Lafayette Sarphatistraat 47/55 
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JACQUES KREISLER SALES CORPORATION 
136 West 52nd Street, New York City 


Chicago Office: 55 East Washington Street : 
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tr} New Setting 


RABCEFUL AND DISTINCTIVE 


UR new patented setting series 583 has 

a beaded top and grooved sides. The 
; unusually pleasing lines of the side 
openings will add greatly to the grace 
and appeal of your finished ring — 


giving it that touch of distinction not 





always so easy to achieve. The tapered 
form serves a double purpose. It adds 
delicacy where a single stone is used 
and permits assembly of these settings 
for two and three stone combinations. 
This series, like the rest of our line, is 


made in platinum, rhothenio-palla- 






Pia: saa 


dium and all colors and karats of gold. 


Sizes from 4 to 2 carat. 


FE TPE EET PM EE as CM ee GL Ee 





BA@aea G& CO., INC. 
54 Austin Street, Newark, N. J. 
NEW YORK SAN FRANCISCO (O55 FE Or. Vere) 
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ANNOUNCING 


Four New Electric Clocks 


Advance Items from “New Haven’s” Fall & Holiday Showing 


Smart lines — attractive combinations of woods and other materials — and 
advanced dial designs, give these clocks exceptional sales appeal . . . and their 
slow-speed, self-starting Whitehead motors insure their dependability. Ideal 
clocks for either immediate or fall display. If not at your jobber’s, send us his y 
name. Catalog on request. ' 


Devere—A particularly appealing mod- 
ernized Gothic clock. Has dark brown 
enamel numeral ring with polished brass 
numerals and sash, and sweep second 
hand. Combination plywood and solid 
mahogany case with African scented 
veneer front. Whitehead slow-speed, 
self-starting (300 RPM) motor. Electric 
strike. Size: 9144” high, 7” wide. Re- 
tail, $15.00; Keystone list, $18.70. 


Onyx No. 2—A clock of simple, distinc- 
tive design. Has a beautiful mottled 
onyx body with dark brown numeral ring 
and polished brass numerals and sash. 
Folding easel support. Whitehead slow- 
speed, self-starting (300 RPM) motor. 
Size, 6” square. Retail, $9.95; Keystone 
list, $13.25. 





ONYX NO. 2 


Author—Classic “streamline” tambour designed in mod- 
ern trend. Figured solid mahogany matched-center 
front, solid mahogany numeral ring mounting, base and 
end rolls, plywood top. Dark brown numeral ring, pol- 
ished brass numerals and sash, sweep second hand. 
Whitehead slow-speed, self-starting (300 RPM) motor. 
Electric strike. Size: 18” wide, 6” high. Retail, $13.50; 
Keystone list, $16.80. 


AUTHOR 


Auris—“‘Streamline’’ tambour of outstanding origi- 
nality. Case of plywood and butt walnut. Dark 
brown enamel numeral ring, polished brass nu- 
merals and sash, sweep second hand. Whitehead 
s!1ow-speed, self-starting (300 RPM) motor. Elec- 
tric strike. Size: 19%” wide, 6%” high. Retail, 
$13.50; Keystone list, $16.80. 





All prices slightly higher on the Pacific Coast 
THE NEW HAVEN CLOCK CO., NEW HAVEN, CONN. 
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HAMILTON PRESENTS ITS NEWEST | 
ROLL OF HONOR TO THE ALNLR.J.A 


“Watch of Railroad Accuracy” 
us the official watch for 


these famous airlines 




































Hamilton takes pleasure in announcing to its 
friends in the A.N.R.J.A. its selection by four of 
the country’s largest airlines as official timepiece 
aloft. For almost half a century, Hamilton has 
been ‘“‘the watch of railroad accuracy,” prized 
by railroad men the country over for its high 
fidelity in performance. Now another great branch 
of transportation has turned to Hamilton for the 
dependable accuracy essential to its safety. 
Pilots and engineers must be sure of their time- 
piece—that’s why they prefer Hamilton, Amer- 
ica’s fine watch. Have you seen the latest models? 
Hamilton Watch Company, Lancaster, Penna. 


EASTERN AIRLINES—Capt. E. V. Rickenbacker has 


chosen Hamilton for his “Great Silver Fleet.”’ On the wrist 
of every one of Eastern’s crack Flight Stewards is a 


Hamilton, used to check landings and take-offs. 


NORTHWEST AIRLINES—Seattle to Chicago. Hamilton 
is official flight watch for Northwest. Its Senior Pilots use 
Hamiltons to check air speed, time radio signals to ground 


dispatchers, and determine location in the air. 


TWA — Official time aloft on all TWA planes is Hamilton 
time. The ‘Lindbergh Line’’ has equipped all its Hostesses 
with Hamiltons. Hamilton servesthem in recording official de- 
parture and arrival times, as well as in determining location. 


UNITED AIR LINES—United Air Lines’ famous “ Main- 


liners’’ are Hamilton-timed on their 15's-hour coast-to- 


coast flights. Every pilot on the flight wears a Hamilton 
United’s official timepiece, ‘‘the watch of Airline accuracy.” 





HAMILTON 
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ACCEPTED 
By 


Wholesalers 
Retailers 


and Finally by the Consumer 


Profit salability customer satisfaction are 
importance to the dealer. It is this thought that 
uppermost in mind when offering Bristol Rings t 

Our fall line is now ready. In fact many of our wholesale 


tributors are prepared to show Bristol Rings in a 


of styles. Retailers are urged to communicate with their \ SOLD THROUGH 
salers for an advance showing of our line 
WHOLESALERS 


The Bristol line consists of tested sellers supplied in Platinum 
and 18K White Gold, as well as an outstanding selection of 
two-tone combinations in 14K and 18K White, Yellow or 
Green Gold. Our complete line will be on exhibit t 
A. N. R. J. A. Convention Tie-in with Bristol Rings ft 


greater sales opportunities 


Wholesalers—Don't spend time grading your dia- 

P, S,:- monds. Let us do it for you. Just order rings by 
number. Send us your diamonds and we will set 
them for you at very reasonable prices. Of course ay 
we will also set your diamonds in your own mount- Pee Our ExAuibit 
ings if you wish. Everything ts finished read 


tock or shipment. : . at the 


A.N.R.J.A. 


BRISTOL REPRESENTATIVES CONVENTION 


New York Midwest E. M. Bond Booth 43 


B. D. Lessner A. D. Weinberg 29 E. Madison St., Chicago 











Traveling Pacific Coast Nat Post 
Eastern States S. C. Steinmann 220 W. 5th St., Los Angeles, Cal. 


BRISTOL SEAMLESS RING CO. 


MAIN OFFICE AND FACTORY: 71 NASSAU ST., NEW YORK, N.Y. 
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As the Fall Season approaches — 
depend on Star's latest designs for 
increased sales — on Star's superior 
workmanship and dependable 


quality, for they satisfy customers. 


STAR 
WATCH CASE CO. 
LUDINGTON, MICH. 


CHICAGO OFFICE - 35 E. WACKER DRIVE 
NEW YORK OFFICE - 20 WEST 47TH ST 
SAN FRANCISCO OFFICE - 704 MARKET ST 


Write us or gour jobber 


25 
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Just as the musician must coordinate tone and tempo to an unusual 
degree in achieving Rhythm to sway audiences...so must the manu- 
facturer of watch cases use consummate skill in blending Craftsman- 
ship. Originality of Design and unusual Beauty in order to create a 


finished product which will win the approval of the ultimate wearer... 


Because I. D. has consistently demonstrated its superiority in creating 


watch cases which are in tempo with the times, manufacturers and 





jobbers come to I. D. to fill their case requirements. 





= 


———— 
a 


\ 


- Typical of this trend is this new 
“curved to the wrist’ which we 


° Le: 


illustrate here and concerning 
which we invite your inquiries. 


y 

5 

I. D. WATCH CASE CO.: 
FACTORY AND OFFICES \ 

475 TENTH AVENUE, NEW YORK, N.Y. ‘ 
CHICAGO: 35 E. WACKER DRIVE \. 
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THERE IS 
NO MYSTERY 
ABOUT 


SCHMIDT 


POPULARITY 


B. jewelers who are searching for “that certain stone”"—be it a 
Star Sapphire or a Cat's Eye, an Opal or a Sphene, there need be no mystery 
as to where to go! The “clues” invariably lead to SCHMIDT STONE SERVICE, 
where you will find not only America’s largest selection of Star Sapphires, Star 


Rubies and Cat's Eyes, but also the most diversified stock in the country... 





hee of Senet. | 


REG. U.S. PAT. OFF 


y > | 2 oe 2) Sin eE ET * NEW ¥@822 © ia. 
fr AT.T. STOWES « ALL SHAPES. ¢ ALL COLORS! 
































Brides of Americ 
by their preferenc 
Ko ag-Mbbategbt—1-j8(eystote)|, 
proven the resale 
value of Granat cre- 
ations. Every ring 


offered’ the retailer is 


i - 





© 1937 GRANAT BROS 
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Ze) ag , 

ver five thousand retail jewelers 
have profited by and endorsed the 
Granat policy of predetermining sale- 
ability through their method of Retail . 
Testing before wholesale distribution. 150 POST STREET . SAN FRANCISGO 












The newest Granat creations are now being introduced to the trade by Granat's own representatives and the following distribuiprs: 


EWING BROS., INC., ATLANTA, GA. e C. A. KIGER CO., KANSAS CITY, MO. e MAYER BROS., SEATTLE, WMH. 
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rae So 
ONLY 150 ADDITIONAL | 


/ | LONGINES AGENCIES | 
4 4 : WILL BE ACCEPTED THIS YEAR | 
SE OC SOL | To these 150 retailers will accrue | 


on quality standards -limits the accumulated momentum of 71 


our production, and because years of public respect and ac- 
of our established policy of ceptance. They will benefit from 
SF li imul f inual 

slow expansion, the distrib- the selling stimulus of continua 
sales promotion and generous 


ution of our watches must 
cooperation. They will feel the 


continue to be limited and ; : 
profit-producing power of inten- 


controlled. For these sive national and local advertis- 
| 
tional Longines agencies phe-VbEA-Moh aM dal Mh ole) ol FUE TAY oy 0-7-1 oy a] 


will be accepted this year. dramatically new line of Longines 


wrist and pocket watches. 


— | es 
REMEMBER: Longines Watches may be bought for beauty alone; their quality has 


reasons . . . only 150 addi- ing. And, finally, they will cap- 


been inherent in the name of their maker for seventy-one honored years. 
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OWARD HUGHES arrives at Newark, 


7 hour-28 minute-25 second 
non-stop flight from Los Angeles—“Timed 
to the second” by William Zint, official 
National Aeronautic Association timer, who 
used an official Longines  Split-Second 
Watch, to record this outstanding  inter- 


completing a 


national record. Longines is the official 
timepiece of the National Aeronautics As- 
sociation and the Federation Aeronautique 
Internationale and Government Standard for 
navigation by air or sea. 
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San sides Chpanicde < R 
saalisien — The New ork Times 
h Pres} 
The pittsbarg | 













+ JOURNAL 


HE MILW AUKEE 


petroit News — 
mf. 
AOE 4 fe POST - bgrwrcn 


The 


fiers 
{cesournbti por saat 


_— he Courier-Zournal. 
THE CINC INNATI ENQUIRE 


NEWSPAPERS 
Smashing ads in the 


Roto sections of 40 
newspapers 


DISPLAYS 
Beautiful, exciting 


window displays and 
scores of effective 
pieces of printed matter 


. THE 


ie rE, BOSTON — ounvON CHRON THE,SATU RDAY 
mee MOST | 
{ ee MAGAZINE | 


tm Tp Phin Inquirer , 


THE LONGINES-WITTNAUER CO., Inc 


will the eclipse be late or early? 

Will it last longer or terminate 
earlier than previous eclipses? To an- 
swer these and other questions, the 
Hayden Planetarium- Grace Peruvian 
Eclipse Expedition of this June de- 
pended exclusively on Longines 
Watches and Chronometers. Among its 
equipment was a Longines Chrono- 
graph, accurate to 1/100th of a second. 








ONGINES Watches were used exclusiv: 
by the Timing Committee of the Ny, 


York Yacht Club for the official timing 
the Sixteenth Series of the Internatio: 
Yacht Races for the America’s Cup. Whe 
ever sportsmen gather and records hang 
seconds you will find that Longines is tl 
arbiter of time. 


rr F 


LONGINES-WITTNAUER FALL 






AND 


CHRISTMAS ADVERTISING. CAMPAIGN 
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4 dg wins 
























WALLSTREET | 






Griension Magazine 
The Nati The Aviation ‘Magazines in One! 
A) » 


— 


\ ar is’ 
Phot Fopsraphy 


MAGAZINES 


Page advertisments in 
15 leading magazines 


RADIO 


Time signals, an- 

nouncements and spot 

programs on 55 im- 
portant stations 


6 W. 481TH STREET, NEW YORK Cl) 
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Busch Kredit Jewelers, Chicago, itt. 


MODERNIZATION BY AMERICAN 
PLANNED TO AID MERCHANDISING 


The interior illustrated is notable for the complete absence of the credit atmosphere. Individual 
classifications of merchandise have been given department status . . . fixtures and displays exemplify 
the most modern trend . . . lighting embodies maximum illumination sans glare . . . the most ad- 
vanced developments in efficient jewelry merchandising are here incorporated. 


MODERNIZATION ADAPTED TO THE JEWELER’S NEEDS 


Before drafting even a single line of a plan—we make a thorough survey and study of all existing factors which 
govern the individual jeweler's scheme of merchandising, including limitations of store area and layout, character of 
merchandise, locality and clientele. Our personnel is really a board of strategy, that understands every phase from 
store planning to consumer merchandising. Our financial ability enables us to fulfill both the letter and the spirit of 
every contract we make. Our references are the experience of more than a quarter century, and a "Blue Book" of 
American jewelry retailers. 






Consult with us on your modernization program. The expert advice of our Mr. Harry Sheresky, 
acknowledged authority on jewelry store design and construction—is at your service. Write our 
New York office today. 


AMERICAN STORE EQUIPMENT & CONSTRUCTION CORP. 
30 ROCKEFELLER PLAZA, NEW YORK 


DETROIT, MICHIGAN 


CHICAGO, ILLINOIS 
5235 Grand River Ave. 


36 So. State Street 
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One more month till schools 
re-open...and students and their 
parents start thinking about 
Corona Portable Typewriters 


Go through this check-list ... 
and get ready. Make sure they 
come to your store! 


& Coronas in Stock? 
Enough of each model? 


}” Give-away Booklets? 
Supply on each model ? 


VY Mail pieces ready? 

J)” Bill stuffers ready? 

” Newspaper advertising ready? 
Window display planned? 
Y Counter display planned? 
Sales clerks trained? 


Corona’s 1938 
“Pacemaker’’ 


Speed Model 


e 
& 
* 
* 
e 
+ 
¥ 
& 
ae 
* 
+ 
* 
* 
* 
e 
* 
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“Yes” on each item? O.K., Sir... you and 
Corona are going to town! © gersgmyumme 








20 THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1937 








DESIGN 18))D) por INCWION 








DISASSEMBLE fee 
| Dependable... Waterproof... ed ae Unbreakable. 


Ideal for men and women of every profession and sport. 
-Unrivaled value in a eget: watch that Se/ls/ 


SOLE U. S. DISTRIBUTOR 


“csi WATCH CO. 


(551 FIFTH AVE. a a 
eo 
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TAVARES 


. HELPs You To SIEP UP rrom 
UNFAIR COMPETITION WITH THE 


( 
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DISTRIBUTION 
PLAN 


The Tavannes Selective Distribution Plan is an accepted success! Prool 
of this merchandising triumph is attested to, not by casual statement, 
but by the convincing experiences of representative retailers who 
have actually profited through its advantages .. .These brielly 
are: — Freedom from unfair competition; elimination of price wariare; 
a full profit on every -unit sold; and, above all, the opportunily 
to build long-lasting prestige through merchandising a watch o 





Tavannes quality in the popular priced field... Added to 
fundamental benefits is Tavannes selective styling. The new Fal 
presents a group of unusually-equipped timepieces contin 
the Tavannes traditions of inner excellence and outer distinc io 


Tavannes Watches retail from $22.50 to $500 


TAVANNES of AMERICA, INC. 


608 FIFTH AVENUE NEW YORK 





With 100 years of experience 
behind them, C. D. PEACOCK 
of Chicago publicly states 
what Tavannes has always 


confidently maintained 








_ 


| CLIPPED FROM | 
| CHICAGO NEWS | 
| MAY 20, 1937 | 


| | 








THE TAVANNES FACTORY-LARGEST COMPLETE WATCH FACTORY IN THE WORLD 
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| Hal Convention Exhibit, where we hope to WH 
| | | | | greet you personally and where a warm | | 
| | HHI welcome awaits you. WH 
WAIT aT 
TAVITA | 
| | | | | Vodels illustrated are HW 
| ] | | in Kestenmade ] 20 | i 
EH 14K Gold Filled HH 
HN CALHOUN HH 
TH TUT 
HIT WN 
WAHT HHI 
| rid HN | 
| i| Distributed Through Wholesalers HHI | 
|| THT 
HANA iA 
Hl | WT 
| | KESTENMAN BROS. MFG. CO. HW 
] i 150 Chestnut Street Providence, R. |. Ht 
| | New York San Francisco Hi | 
HW HAT 
| PLT tT 
} | HATTA 
1H ———_—_—__— ———— iH 
} i ———— HHH II 
| HTT || 
1| | 
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RONSON 
PRINCESS 
( Pocket 






ONSON 





STREAMLINED 
TOUCH -TIP 


| eal The biggest demand 
= in RONSON history ror DUCH TH 
calls for dealer foresight! ——a vate 


a aie Ready for your biggest RONSON gain in 
—. ~~ years is the most extraordinary RONSON 

array ever offered, — comprising the fast- 
est-selling popular models and a multi- 
tude of stunning new creations. 















Ready also is a powerful RONSON con- 
sumer advertising campaign. 


Distributors have cooperated by getting 
their RONSON stocks in early. You, as 
a RONSON Deadler, are the final link in 
the chain. 




















To show the biggest profit ever on your semen 
RONSON department, it is important that BEAUTICASE 
you work with your Jobber immediately a 
to assure the delivery of your complete lighter 
RONSON requirements, — shipped when a 


you want them. 









out 


Send for FREE Catalog of RONSON Lines 
to Dept. J.C.8 


FLIP — it’s lit ! 
RELEASE — CANADIAN PAT.NOS. 


288.148 -- 349,108 


; " BRITISH PAT. NOS, 
U.S. PATS : 291,695 -- 435,667 
RE. 19023--1,986.754 : 


> . 
OTHER PATS. 4 = OTHER PATS 
& PATS, PENDING & PATS, PENDING 











RONSON TEN-A-CASE 
(Lighter- Cigarette 
Coase Combination) 
Slim and streamlined 


RONSON TWENTYCASE 
Holds a full pack 








4 ke 





WORLD’S GREATEST LIGHTER wy 
ART METAL WORKS, Inc. ,,9%*:,, ARONSON SQ., NEWARK, N. J. | M | 


d Factory 



















Visit the CHICAGO Gift Show NEW YORK Gift Show BOSTON Gift " 
“[ fonson Aug. 21te 13 Aug. 23 to 27 Sept. 13 to 17 
EXHIBITS at Palmer House 676-7 Hotel Pennsylvania 400A-401A Hotel Statler 526 
See the complete new RONSON Lines thru 
your jobber or at these permanent display rooms: ste, WPL bah 
NEW YORK: 347 Fifth Ave. CHICAGO: 36 S. State St. RONSON BANKER 
RONSON RONDETTE LOS ANGELES: 728 S. Flower St. (Pocket Lighter) } 


A new size and shape to 
meeta genuine demand 


0 
i 4 meny wares ENGLAND: — RONSON PRODUCTS, Lid. London, W. C. 2 © CANADA: — DOMINION ART METAL WORKS, Lid., Toronto 
pee Pocket | Lighters AUSTRALIA: — W. G. WATSON & CO. Ltd., Sydney 























Jack Hoffman and “Buster” Goodman have 
“landed” —in their own business—to which 
they bring an intimate appreciation of the 
needs of jewelers everywhere—an apprecia- 
tion based on years of road-selling for other 
prominent firms. And Jack and Buster are 
ready —ready to cooperate with and serve you 
—with astriking line of mountings, stone rings, 
diamond rings and diamond watches. Mer- 
chandised RIGHT and Priced RIGHT . . . but 
seeing is believing... 

Incidentally, we'll see you at the New York 

and Chicago Jewelry Conventions. 


OFFMAN-GOODMAN MANUFACTURING CO., Inc. 
CREATORS OF DIAMOND RINGS - WATCHES - STONE RINGS 


565 Fifth Avenue New York City 
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WATCH ATTACHMENT CATALOG 








This beautifully illustrated catalog will prove 
valuable to every progressive jeweler. We 
will be pleased to send a copy upon request. 


GEMEX COMPANY 


170 THOMAS STREET, NEWARK, NEW JERSEY 
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FOR WINNERS IN THE WESTCLOX WEEK WINDOW CONTEST 
September 114 to 18th 


THIS 4-COLOR 
DISPLAY FREE 
With Order for 12 Westclox 


Simply order 12 or more Westclox from 
your wholesaler, assorted any way you 
wish, and this beautiful display will 
be shipped direct from Westclox factory. 


gr toe macene OF 8 see 


mast 











Feature Westclox—in Windows and on 
Counters—From September 11% to 18% 


Here’s a contest you can’t lose! For you, 
may win a cash prize—and even if you 
don’t you'll be dollars ahead because 
of the extra sales Westclox Week will 


4 ' 
bring you! 


You’ve known “Westclox Week” for 
years as the biggest clock-selling event in 
the industry. It comes just at the right 
time for greatest retail clock sales, just 
when vacations end, schools open, morn- 
ings grow darker .. . millions need new 
clocks. By featuring America’s fastest- 
selling clock and watch line—Big Ben 
and his famous Westclox family—you'll 
get your share of this business in the 


big season. 


Westclox Week offers you a complete 
traffic-building, sales-making promotion 


free. Magazines and newspapers will reach 


nearly every family in your community 
with Westclox Week advertising. A strik- 
ing 4-color free display will draw “‘clock- 
conscious” traffic into your store. It gives 
you the year’s best week in sales, and an 
opportunity to establish your clock de- 
partment for the big fall and Christmas 


seasons ahead. 


Plus a Big Cash Prize! 
Check the cash prizes offered and order 
a complete Westclox stock from your 
wholesaler today. Feature Westclox, in 
your windows and on counters, through- 
out Westclox Week. It’s one of the most 


profitable things you can do. 


WESTCLOX 


Makers of BIG BEN and his family of clocks and 
watches for every purse and purpose—$1.25 to $6.95 


28 








22,000,000 FAMILIES 


Will Read About Westclox Week 


Advertisements in the September llth Saturday 
Evening Post, in the American Weekly, and in 
Rotogravure and magazine sections of Sunday 
newspapers appearing September 12th, and in 
farm magazines, will reach nearly every family in 
your community with news of this all-star 


clock review! 











$500.00 CASH PRIZES 


FOR THE BEST WINDOW DISPLAYS 


DURING WESTCLOX WEEK 


Jewelry Stores—Drug Stores—Department Stores 
—Hardware Stores—4 divisions, with 11 cash 
prizes in each. Every Westclox dealer is eligible. 
Use your own display material or ours. To enter, 
simply send in a photograph of your window dis- 
play taken during Westclox Week to Westclox, 
LaSalle, Ill. 


PRIZES IN EACH DIVISION 


i. ll eee. $50.00 
SN 054 000060 cocee SOO 
Pe Stik pesevcccses 10.00 
EIGHT OTHERS..... coeee 5.00 
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—S| THE TWO BIGGEST BROADCASTING STATIONS |< 


IN THE WORLD HAVE THE SAME POWER RATING 


— rene «o 4 a — 

















RVI- Moscow 
500,000 WATTS 


But the WORLD'S BIGGEST MAGAZINE 


has twice the circulation of its nearest competitor! 








WLW. Cincinnati 
500,000 WATTS 


OWERED at 500,000 watts each, two great broad- every 5...to 1 or more of every 2 families. Products 
P casting stations have equal claim to the title of | advertised in The American Weekly have the strong- 
“world’s biggest.” But there’s no question about _ est selling support a manufacturer can give them. 
leadership in the magazine field. The world’s biggest — Stock and feature these products— you'll find it pays! 
magazine —The American Weekly —has double the 
circulation of any other magazine! What The American Weekly is 


Here is a publication that moves merchandise a ba ' 
and moves it fast because it provides the greatest Phe American Weekly is the largest magazine in the 
coverage of any publication on earth! Each week world. It is distributed through the great Hearst 
The American Weekly reaches 6,000,000 families Sunday newspapers. In 630 of America’s 995 towns 
This tremendous circulation is concentrated in the 2nd citiesof 10,000 population and over, [he American 

631 counties where 68% Weekly concentrates 67% of its circulation. 


of all the nation’s families In each of 196 cities, it reaches better than 







live and where 80% of ail one out of every two families 

retail sales are made. In In 146 more cities, 40 to 50% of the families 

these 631 counties are lo- In an additional 124 cities, 30 to 40% 

cated all cities of 10, WO) In another 164 cities, 20 to 30% 

or more population, in 

most of which The Ameri- — .. . and, in addition, more than 2,000,000 families in 

The : can Weekly regularly thousands of other communities, large and small, 

AMERICAN reaches... from 1 out of — regularly buy and read The American Weekly. 


WEEKLY 








Greatest 
Circulation 
in the World 
ORM a EIT i IE i ANNA A RRNMIRI, NGER SS NeTIRE 
6,000,000 NEAREST **The National Magazine with Local Influence”’ 
WEEKLY COMPETITOR ' ws : , em 
CIRCULATION CIRCULATION Main Office: 959 Fighth Avenue, New York City 
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A most comprehensive stock of Diamond Jewelry 


available on memorandum to any responsible jeweler. 


Forty-five years spent in the manufacture of exquisite 


jewelry is your assurance of customer satisfaction. 


In addition to the articles reproduced herewith our 





line includes extensive selections of diamond bracelets 
and interesting assortments of diamond set clips, 
brooches, wrist watches, wedding rings, dinner rings 


and semi-mounted rings. 


We are prepared to take care of usual and unusual 


requirements promptly and efficiently. 


A. JAFFE & SON, INc. 


Fstablished 1892 


608 Fifth Avenue + New Vork City 
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HARV EL 


The Watch That Meets 


the Exacting Kequire- 
ments of Americas 
Foremost ,Jewelers 


utations on the rockbound principles of quality 

ose jewelers who pride themselves on the high 

customer-list . . . are the jewelers who accept 

| and who sell them to their own and their cus- 

sati nt strict he better jewelers of each community, HARVEL 

W. Ct S permit you to supply ur | irons with an exclusive, popular-priced line as well as 
wil ultra-smart platinum-diamond watche 


Inyortant ANNOUNCEMENT MELULDILILEULAULLe 


HARVEL breaks with a National Advertising 650 FIFTH AVENUE 


Campaign starting with the September 15th 
ESQUIRE, hocks peaye aaponr amu ROCKEFELLER CENTER 
| NEW YORK ITY 
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TOASTMASTER HOSPITALITY TRAY SETS 





De Luxe Hospitality Tray Set 





NEW IN DESIGN—NEW IN SMARTNESS—NEW IN SALES APPEAL 


It's as smart as a whip and as new as dawn—this com- 
pletely restyled, 1938 De Luxe Tray Set. Note especially 
the exquisite Duncan glass relish dishes, gleaming in 
their glory. With cutting board and knife and four lap 
trays—with a choice of either walnut or mahogany— 
what a beautiful display this set will make in your store! 
It speaks prestige and quality at the top of its voice. Price, 
including the 2-slice fully automatic Toaster . . . $23.50 


NEW STANDARD HOSPITALITY TRAY 55 
SMART—DIFFERENT—ATTRACTIVE! Anoth 
ace! This newly styled Standard Tray Set—de luxe qu 
and workmanship throughout. It's really the same 
every respect, except that it has only one small tray (id 
as a bread, sandwich, or general utility tray) and 4 
not include cutting board. In walnut only. Price, incli 
ing the 2-slice fully automatic Toaster........ $19. 


TOASTMASTER SALES STILL GOING UP 


Toastmaster sales soared to record heights last year! 
Increased 48%! And this year, sales are far ahead of 
last year. 

In this growth, Toastmaster Hospitality Tray Sets have 
played a leading part. Together with the most famous 
toaster in the world, the 2-slice fully automatic, they 
have created more sales and profits for dealers than any 
other toaster. 


Did you get your share of these profits? Are you % 
ting it now? Feature Toastmaster Products! Cash in ° 
their 3-point leadership—(l) product, (2) advertisin 
and (3) turnover leadership. 

And don't fail to capitalize on the generous de 
available to retailers only, until August 3lst. They mé 
real money to you. McGraw Electric Company, 1% 
master Products Division, Minneapolis, Minn. 


TOASTMASTE |! 


EVERY ONE A LEADER... EVERY ONE A FAST SELEER VE 
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TO RETAILERS ONLY 
THIS BEAUTIFUL NEW $5.95 FOLDING STAND 


UNTIL AUGUST 31" ONLY 


¢ COFFEE TABLE 








A PR 


SOLID WALNUT OR MAHOGANY IMPROVES DISPLAYS 





NEW IN DESIGN INCREASES SALE 
Folding Stand FREE 
With Your Order For Folding Stand at 
1 De Luxe Hospitality Set 
» earners emaael of $1.25 | 
{ Miciahiad Ucctanliey Ba With Your Order For | 
— 1 De Luxe Hospitality Set | 
1 by aan Fully Automatic (w a or Mahogany) | 
1 One-Slice Fully Automatic ‘ —— 7 
Toaster EXTRA PROFITS FOR | 
‘ One-Slice Fully Automa 
1 ee aics oe DEALERS WHO ORDER Toaster 
UW Cc er 


1 Automatic Waffle-Baker N O w? 


$95.90 .... . Total Retail Price .... . $59.90 
53.97 . . . Your Cost on Special Deal . . . 35.42 


$41.93 Your Profit on Special Deal $24.48 


DEAL ORDERS MUST INCLUDE ALL ITEMS SPECIFIED—ABSOLUTELY NO SUBSTITUTIONS 
Limit: Not more than 10 Deals to any one Retail Outlet 











et 

SALES HELPS FREE ON EITHER DEAL - couPONS 

1 
Toastmaster’s new booklet ‘‘The Party's On,” full of party suggestions = MAI TH - 
and games for young and old. Also new window displays, counter - - glectric ~ piv. oO 
displays, circulars, envelope stuffers, imitation toast and newspaper | McGee" stet Pr0de 99 hist ie jetai's 
mats and cuts. Your distributor will send the merchandise—we'll send "Beet Jor gying COMP” gt 
the sales helps and folding stands. 1. 


}7oud» 
it 


PRODUCTS | 


VEb Y ONE NATIONALLY ADVERTISED 
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CODE of ETHICS 


The Associated Business Papers, Inc. 


Each A.B.P. Publisher subscribes to the 
following principles of publication prac- 
tice: 

1 — To consider, first, the interests of 
subscribers. 

2 — To work for truth and honesty 

3 — To eliminate his personal opinions 
from news columns, but to be a 
leader of thought in his editorials. 

4 — To refuse to publish “puffs”, free 
reading notices or paid ‘write- 
ups"; and to measure all news by 
this standard: "Is it real news?” 

5 —. To decline advertisements which 
Jmislead, or do not conform to 

\business integrity. 

6 —To solicit subscriptions and ad- 
vertising solely on merit. 

7—To supply advertisers with full 
information regording character 
and extent of circulation, subject 
to authentic verification. 

8 — To cooperate with organizations 
and individuals engaged in crea- 
tive advertising. 

9— To avoid unfair competition. 

10—To determine the greatest func- 
tion of the field he serves, and to 
promote that function in every 
legitimate way. 


Add to these principles the fact that A.B.P. pub- 
lications must also be members of the Audit 
Bureau of Circulations, and you can readily see 
why buyers of space in A.B.P. papers enjoy 
practically waste-free, paid circulation among 

' worthwhile buyers in whichever market they 
choose to address. 





bch, 
O ae, 





The 1937 BLUE BOOK is now available. This improved 
edition sets forth the ungarnished facts you need to know 
in appraising the business papers in which you can adver- 
tise to build your business. 


Perhaps, like most JEWELERS' CIRCULAR-KEYSTONE 
advertisers, you are chiefly concerned with selling direct 
to distributors or dealers . . . with inducing them to dis- 
play and push your line . . . with merchandising your na- 
tional advertising . . . and with gearing your promotion 
and sales effort to the point of sale. But whatever your 
aims, this valuable reference book simplifies your problem 
by combining the Audit Bureau of Circulations' measure- 
ment of "how many paid readers" with the equally im- 
portant yardstick of "who reads which papers, and why." 


Five dollars will put the new A.B.P. BLUE BOOK on your 
desk, where it can make your job easier . . . your adver- 
tising dollars more effective. THE JEWELERS' CIRCU- 
LAR-KEYSTONE is the only Jewelry publication a mem- 
ber of the A.B.P. A request through them will entitle 
you to a special discount on this very helpful book. 





THE ASSOCIATED BUSINESS PAPERS, Inc. 
369 Lexington Avenue, New York City 
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SWANK JEWELRY panos MEN... 


“Che Gift 


NATIONALLY ADVERTISED TO MILLIONS 


For Fall and the Holidays, swANK Aids to Good Grooming will 
be colorfully and dramatically advertised to the millions of read- 
ers of the magazines pictured above...in addition to newspapers 
and college dailies. Tie in and profit with our new program, the 





SWANK PRODUCTS, 





INC., ATTLEBORO, 
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most intensive ever planned for men’s jewelry. SWANK jewelry 1s 
executed in solid gold, 1/20 12 kt. gold filled and other qualities. 
Buy SWANK from an authorized distributor on our newly revised 
list. He has new displays and promotion material available, free. 


MASS. - NEW YORK: 377 FIFTH AVENUE 




















ponoreuy = ff ALN DO NOT BUY 
INFRINGED STRAPS LAAN gy BOoTLeGceD STRAPS 


Pal. Nos. 1799868 3 i fp Maa esign Pat. 98189  1007% 
Other Patents Pending 


Get aboard. 


This strapis Combinations 
going places . f 
voor) aot 


It will set a new Sales Record for you 


Thit. Year / 





A. SAUER & COMPANY 


FACTORY & MAIN. OFFICE 3'™ & RACE STS. 


CINCINNATI, OHIO 
NEW YORK OFFICE ¢ 724 FIFTH AVENUE, N. Y. 























TODAY’S 


Tomorrow's triumphant stores are to- 
day’s successful stores — planned, de- 
signed and built by JAFF BROS. Check 
the stores we recently designed and 
built for leading jewelers—and you'll 
understand why our practical creative 


and designing experience is worth en- 





front in Brooklyn— Jaff-inspired, Jaff-designed, 
Jaff-built—a rare example of the modern trend. 






listing for the job you are planning. 


That we work economically within the 
limits of your budget, no matter how 
small or large it may be, is something 
we'd like to prove to you . . . and re- 
member too, we design and build com- 


plete stores or any single part of them. 


EXPERT DESIGNING, PLANNING AND CONSTRUCTION 
BEFORE MODERNIZING YOUR STORE— WRITE US 


-_ | 
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CREATORS AND BUILDERS OF MODERN 


JAFF BROS. WOODWORKS 


41-43 37th St., Long Island City, N. Y.—STillwell 4-1477 


oo 
STORES EVERYWHERE 














Here are two views of the strikingly new EYPEL store- 


































These MEMBERS of the 
Association have contributed 
to the publication of this 
message:— 


Otto Baer, 
21 Maiden Lane, New York. 


Belgard & Frank, Inc., 
31 West 47th St., New York. 


H. R. Benedict & Sons, Inc., 
15 West 47th St., New York. 


Joseph Blank, 
87 Nassau St., New York. 


Dreher Bros. & Wider, 
48 West 48th St., New York. 


James A. Drilling Co., 
87 Nassau St., New York. 


Max Duraffourg, Ltd., 
576 Fifth Avenue, New York. 


Sol Gordon, 
68 Nassau St., New York. 


Heller Hope Co., Inc., 
2 West 46th St., New York. 


Hoffer-Ashley, Inc., 
509 Westminster St., 
Providence, R. I. 


Albert Kauzmann, 
80 Maiden Lane, New York. 


Kittay & Blitz, Inc., 
22 West 48th St., New York. 


Edward Lembeck & Bros., 
68 Nassau St., New York. 


C. Frederick Loch, Inc., 
48 West 48th St., New York. 


Anthony Mastaloni, 
17 John St., New York. 


Hugo Mayer Co., Inc. 
15 West 47th St., New York. 


Adolph Meller Company 
40 Fountain St., Providence 


Moser Brothers 
929 Phelan Building, 
San Francisco, Cal. 


S. Nathan & Co., Inc., 
71 Nassau St., New York. 


Wm. V. Schmidt Co., Inc., 
22 West 48th St., New York. 


C. E. Shepard, 
131 Washington St., 
Providence. 
Edward Starke, 
65 Nassau St., New York. 


G. A. Veeck, 
315 Fifth Avenue, New York. 


Leo Wolleman, 
93 Nassau Street, New York. 











Buy STONES-:-: 


Whatever your stone needs are—and whenever they 


may occur— 


YOU MAY BUY WITH 
FULL CONFIDENCE 


in the quality, the price and the uniformity of the goods 
when you trade with a member of the 


PRECIOIJUS STONE 
DEALERS ASSOCIATION 


The members listed here are qualified to add to the 
above advantages, an expert knowledge of current 
stone trends and their practical application. Moreover, 
with rare exceptions, they are in a position to present 
comprehensive selections to meet special demands. 
Constantly in touch with both domestic and European 
conditions they are able to render a speedier and more 
intelligent service to stone buyers. 





The firms in this assocta- - | ee ae 
tion merit the support and ~~ 9 oe 

patronage of the trade. In ~—~Ke 

turn, the trade will benefit oy 

o Pre 

from the advantages the Ket ee Oe 
: é ‘3 _— te * aK 
hae F ‘ 
individual members offer. s * 4 


PRECIOUS STONE DEALERS ASSOCIATION 


President: Charles L. Frank isidor Lassner, Secretary 
10 West 47th St., N. Y. City 
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VE MODERN ELECTRIC FURNACE 


replaces smaller furnaces and melters 
in many plants . . . 


PRODUCTS Centralized production of silver and gold in large quantities saves fuel, 

felled Sterling Silver.--- Hower, labor costs and melt losses — a big saving in cost per ounce or 

m’ PLU." Fine Silver Anodes 

grecial Pefined” Grain Silver = Hennyweight. Working qualities are more dependable. too, because of 
‘Gold and Silver Wire . , 

mt Gods and Gold Solders more accurate control. 

‘Gold Bars—Silver Bars .... 2 

Platnum Metals. 

"Har y" Silver Solders .... 
¢ othe Silver Brazing Alloys 





Most silversmiths and an increasing number of manufacturing jewelers 


° now order just the sterling, Karat gold or solders they need, alloyed, 
REFINING SERVICE 


ting it kinds of manufacturers’ 
, swee and other waste containing P F . ‘ “24 . 
tow me sis; also old gold, silver and =9Without delays or worries about fineness, working qualities, excessive 


mum recived from retail jewelers. 


rolled to gauge and cut to size, ready to use. Production moves along 


e scrap or metal spoilage. 





tt a wee 2 i , oo, va B it oe, oe oe, © oe, oe, ics. woes (Ws s Alc... Wea 





aoame.. <cxnecemens 





PRICE 





oun SET-UP 


TRADE MARK REG US. PAT OFF 











A NEW TOILET PREPARATION 


The Electric Razor is definitely here. b 
HERE...for the first time is the toilet pre} 
ration guaranteed to revolutionize Elect 
Shaving. PINAUD presents SET.-UP, a lot 
which instantly brings each bristle of t 
beard to an erect stiff position for a cl 
clean, electric shave. Then magically, 
double action leaves the face refreshed anid 
cleansed. 

Electric Razor manufacturers welco: 
PINAUD’S SET--UP, as first users of their prod 
ucts experience veteran satisfaction with the 
first performance when SET.-UP is used. Until 
now there’s generally been a training perio 
to learn to shave electrically. SET..UP gua 
antees immediate satisfaction...or the orig 
inal purchase price refunded by PINAUD. 

Bolster your electric shaver sales by pro- 
moting PINAUD’S SET.-UP across your counter. 


A READY MARKET...2,000,000 
USERS OF ELECTRIC SHAVERS 


They are comparatively new, yet sales fig- 
ures are doubling and redoubling monthly 
New manufacturers are bringing out new 
makes of this modern shaving instrument 
No doubt you have sold your share in your 
community. These buyers are your immedi 
ate customers for SET--UP. Newelectricshave) 
sales call for SET.-UP at the same time. Dis- 
play both shavers and SET.-UP on your coun- 
ters...it’s today’s happy combination for a 
completely satisfactory shave. 





per bottle retail...with 
a money back guarantee 


List price of $12 per dozen/Less than $50 net—33'% trade - 
cash 10 days—f.o.b. New York or San Francisco/$50 net or ov 
33% plus 74% trade—|% cash 10 days—freight allowed to d 
tination, or in any quantity at leading wholesale druggists 


st i | 
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REVOLUTIONIZES ELECTRIC SHAVING AND PAVES 
THE WAY FOR GREATER ELECTRIC RAZOR SALES 


Setting up consumer 
acceptance by national 
promotion 


WHAT AM ELECTRIC RAZOR fire display card 
MANUFACTURER SAYS ns 
ABOUT PINAUD'S SET..UP 


Dares ee 





Shc forse # 


214 EAST 215% STREET, NEW VORK, WNW. Y¥. 





YOUR MONEY BACK GUARANTEE 
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MAKES WRISTWATCH HISTOI 
THIS MONTH 


@ From this week on, Gruen jewelers throughout the nation will be 
receiving limited numbers of a new watch that is destined to revolutionize 
every conception of wristwatch design...of wristwatch accuracy...the New 
GRUEN CURVEX”’. @ Radically new and utterly different from any watch 
ever before created, the New GRUEN CURVEX”’ is the product of a 63- 
year-old tradition of fine watchmaking...of patient, skillful Gruen crafts- 
manship. @ Your Gruen jeweler will be proud to show you this most modern 
of all wristwatches, in striking new models for both men and women. 





CURVENX for women, from 842.50. CURVEX for men, from 850. 
Other Gruen watches from $24.75 to $250; with precious stones up to $2500. 


For your protection, your jeweler will tell you: ‘‘There is only one CURVEX* 
... and only GRUEN makes it!”’ me 


THE 
NEW CURVEX WAY THE OLD WAY 





THE NEW CURVEX WAY. Here Gruen combines the THE OLD WAY. A curved case only. The conventional 
beauty of a curved case with the accuracy of a full-size flat movement, conflicting with the shape of the case, had 
movement actually curved fo fit the wristform case. Even to be made relatively small and fragile. Accuracy was 
if the case were removed, the revolulionary Curvex move sacrificed to appearance, The cases in the diagrams above 


ment still would conform to the curve of the wrist. are the same size. But notice the difference in the movements! 


THE GRUEN WATCH COMPANY « TIME HILL 
CINCINNATI, U.S.A. 





Fast Vier The Grucn Watch 


Time Hill Cincinnats, Ohie, U.S 





Copyright 1027, The Gruen Watch 





This headline news, running full page in Life, August 2nd, puts Gruen Jewelers out in front 
with America’s most revolutionary wristwatch, most exclusive opportunity for prestige and profit ; 


Teen ne ee 
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A statue of 


mighty Atlas who, untiring, holds the 
universe on his shoulders as masses of 
humanity hurry by in their own little 
pursuits of pleasure and livelihood oc- 
cupies a prominent position at the 
entrance to the International Build- 
ing, Rockefeller Center, 630 Fifth 
Ave., New York City. The statue 
by Lee Lawrie, including the gray 
granite pedestal, rises to a height of 
approximately 45 feet and shows At 
las carrying on his shoulders a sphere 
composed of concentric rings repre- 
senting the universe. The feeling of 
balance and movement which this 
magnificent piece inspires ic remark- 
able. Seven tons of bronze—a 15-foot 
figure topped by a 21-foot armillary 
sphere—have been set on a compara 
tively slim pedestal of gray granite 
nine feet high and all done in such a 
way that the figure seems only to be 
pausing on the pedestal, ready in a 
moment to go forward. The armillary 
sphere is believed to be the largest 
ever cast and carries on its outer rings 
the twelve signs of the zodiac and 24 
stars. The axis of the sphere points 
to the North Star and the whole bears 
a correct relationship to the solar sys- 
tem. The statue is illustrated here- 
with and on the front cover of this 
issue. A fine statue of Prometheus 
occupies a conspicuous spot in the 
lower plaza of Rockefeller Center. 
Prometheus, according to Greek my- 
thology, was a brother of Atlas. 





Awin Magnon, 
A.N.R.J.A. vice-president, of Tampa, 
Fla., tells a story which explains in a 
measure why public confidence in 
jewelers has fallen to a low ebb in 
many places. A group appropriated 
$500 for a trophy for a certain ath- 
letic competition. Following a sug- 
gestion to make a great saving the 
committee bought a trophy from a cut 
rate unit as a $500 cup, for $250. It 
was sent to Mr. Magnon to be en- 
graved. Curious to know more about 
*it he examined it to learn the name of 
the manufacturer, and finding it wrote 
to ask what the cup was sold for. 
Imagine his amusement at learning 
that the retail price was only $60. 


- merchants 
are experiencing a boom period, says 
the Ceylon Daily News of Colombo, 
Ceylon, a great producing center for 
precious stones. ‘The prices now re- 
ceived are stated to be the best since 
1929, which was the peak year for 
gem traders in Ceylon. The price of 
star sapphires has increased by 100 
per cent, while that of blue sapphires 
is up nearly 60 per cent. One of the 
reasons attributed to the popularity of 
the star sapphire both in America and 
in England is that it is a most difficult 
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gem to be imitated. ‘““Uhe Americans 
are very shrewd people,” one of th 
gem merchants in Colombo was 
quoted, “and they are very particular 
about the genuineness of a precious 
stone.” ‘The boom has resulted in 
much activity in the Sabaragamuwa 
Province where numerous pits are be 
ing daily opened up. 


The romance 


of many of the world’s most notable 
diamonds was told in a solid six-page 
section entitled ““Diamond—the Gem 
of Royalty” carried in a recent issue 
of the Detroit Evening Times. ‘The 
Coronation was the sub-theme and 
numerous illustrations showed many 
of the ancient and the newly-fabri 
cated pieces of crown jewelry. The 
section had an eye-catching pink cover. 
Most of the feature articles were 
copyrighted ones supplied by the Chi- 
cago Jewelers Association. Ten 
jewelry firms took advertising space 
to make possible the section. 


A\nother great 


convention is on the way. The yearly 
meeting, merchandise display and style 
show of the American National Re- 
tail Jewelers’ Association will be held, 
for the third time, at the Waldorf 
Astoria Hotel in New York City dur- 
ing the week of August 23. Regard 
ing this convention President William 
D. McNeil said: “The history of a 
trade association is very interesting 
and in one form or another is almost 
as old as trade itself. An association 
is just as strong as the members of 
that trade and industry make it by 
their active cooperation and support. 
It is their instrument to mold and 
use. The American National Retai! 
Jewelers’ Association is about to hold 
its 32nd annual convention, having 39 
affiliated associations in 41 states and 
the District of Columbia, with indi 
vidual members in the remaining state 
and Alaska and working in harmon 

with other associations and groups 1! 
the entire jewelry industry in th 
United States and Canada. In behal 
of the officers and directors of th 
association I invite every reader ‘ 

THE JEWELERS’ CrIRCULAR-KE) 

STONE to enjoy with us a most inte! 
esting program and see the greates 
display of high quality jewelry sto: 
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handise ever shown at a jewelers’ 
ention, at ‘“Che Waldorf,” from 


\ ist 23 to 27, inclusive. 


hevestignsion by the 

Providence, R. 1., Better Business 
sureau of alleged ‘‘unethical prac- 
es’ in watch repairs resulted in 
findings that show an “extremely high 
vard for honesty in business on the 
of a large number of watch re- 
firms. It had been alleged that 
“build-up” 
when the watch needed little or no 
ittention or service. Manager G. H. 
Miller, of the bureau, asserts that “‘a 
small fringe of the business is inclined 
toward dishonesty. ‘There are always 


rtain firms were using 


1 few who err through negligence 
nd there are the very few who dis- 
egard the principles of integrity and 
make an examination from a prede- 
termined profit viewpoint rather than 
trom the necessity viewpoint.” A 
thoroughly reconditioned watch was 
presented watch repairers. The large 
majority readily advised that the 
watch needed no attention. A few 
laimed it was “very dirty” and ad- 
vised a general overhauling, and one 
idvised that it needed a general over 
hauling because “I can see that the 
watch is beginning to get sluggish 

| if it isn’t giving trouble now it 
will soon start to do so.”’ 


Atter 


ierous conferences spread over the 
two years, British jewelers have 
last reached agreement on the 
tter of a standardized birthstone 
which agrees in substance with 
list adopted by the American 
N.tional Retail Jewelers’ Association 
912 and with the list mostly fol- 
ed in the French trade. The 
British list, however, puts aquama- 
ahead of bloodstone as_ the 
March birthstone and peridot ahead 
ardonyx for August, just the op 
te to the American list. Another 
nt of difference is that the British 
ofters alternates for three months 
provided with alternates in the 
imerican list—rock crystal for 
\pril, chrysoprase for May and car- 
neian for July—and_ shifts lapis 
lavuli, the alternate for December in 
the American list, to alternate for 
tember. 
The JEWELERS’ CIRCULAR-KEYSTONE 
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n an earlier 
statement | stressed the need of 
more cooperation between the repre- 
sentative trade associations in the 
jewelry industry,” said Arthur Man 
heimer, president of the National 
Wholesale Jewelers’ Association. 
“The N. W. J. A. is now taking 
active steps to help accomplish this 
purpose. We now have a committee 
on wholesaler - manufacturer _ rela- 
tions. We are creating a committee 
on wholesaler-retailer relations. We 
have also a committee to cooperate 
with the Jewelers Publicity Com 
mittee, which is already functioning. 
Another new committee is the com 
mittee on federal legislation, which 
will work with the manufacturers’ 
and retailers’ associations to keep in 
touch with new Federal laws and 
their interpretation and disseminate 
information thereon to the trade. 
We invite the cooperation of all 
trade associations and all members of 
the jewelry trade in these activities. 
There is every prospect of anothe: 
good business year for the jeweler. 
We should spread all sails to take 
advantage of this favorable wind, 
and the members of our crew must 
work together. I am confident that 
we shall do so, and that we shall 
have another and a greater victory 
this year. Bon Voyage, Jewelers, for 
1937!” 


4d 

"he most significant 
immediate effect of the Wagner Act 
decision is the ease with which most 
important principles of the old NRA 
can be re-enacted in one or more sep 
arate laws. The least recognized and 
most important fact is that a large 
part of the outlawed NRA is law 
today—sans flags, parades and eagles, 
but with the regulatory hand upon 
business, nevertheless. It is impor 
tant, therefore to study the provisions 
of the deceased NRA and to deter 
mine which provisions are very much 
alive and which others are likely to 
be enacted at this session of Con 
gress.” 

This was the curt but comprehen 
sive comment of a confidential bulle 
tin released by the Tax Research In 
stitute of America from the executive 
offices, New York City, by the Ex- 
ecutive Secretary, Leo M. Cherne, to 
its 10,000 members throughout the 
country. The importance of this sit 
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uation to business in general prompted 


the release of this particular portion 
of the confidential bulletin to the na- 
tion as a whole. 


, 
in the Providence, R. 1., manutac- 
turing industry has taken a decided 
turn for the better in the weeks fol- 
lowing the convention of N. Ww. J. A. 
in that city, writes Wilbur A. Brom- 
age in a special survey story for the 
Providence Journal. Reads the story: 
“Indicative of the trend are reports 
from several local manufacturers that 
initial orders have ranged from 50 
to 100 per cent above those received 
at this time a vear ago with the mak- 
ers of gold ring staples enjoying par- 
ticularly good business. Some plants 
report that they are sold ahead well 
into the month of August.” 


dd 
"Vike finest 


and most satisfactory group of busi- 
ness men to deal with in the United 
States. . . .” that’s the way an old- 
time experienced newspaper advertis- 
ing man described the jewelers of the 
United States the other day. We sup- 
pose it’s because, as a prominent 
jeweler once said, “lovely things beget 
loveliness.” But the newspaper man 
was sincere in his opinion for during 
his long experience he had handled 
various classes of advertising. Jewel 
ers, he pointed out, do less complain- 
ing than most merchants. They are 
associated not only with fine people 
but with the finer things in life. 
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PF iecoctive legislation 
is essential if the watchmaker is to 
receive a living wage,” states B. W. 
Heald, watchmaker, jeweler and at 
torney of Milwaukee, Wis., who 
championed the recent state law to 
license watchmakers. “With the 
great flood of incompetents coming 
into the trade from our army of un- 
employed, protective measures must 
be had. On the other hand, the com 
petition is so great that few jewelry 
stores can afford to maintain a com- 
petent repair department and make it 
both efficient and profitable. Watch- 
makers’ associations in any other state 
could succeed as we have, if they 
would put on as active and efficient 


a campaign.” 
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Do you want a National Divided Payment Plan 
for the better grades of jewelers’ merchandise? 
Seventy-nine per cent of the “cash” jewelers 


ae 


who answered this questionnaire said ‘Yes. 


4d 
am our monthly payment 
plan.” 

“Pay on convenient divided payments with nothing 
added to the low cash price.” 

“Convenient terms of payment easily arranged.” 

‘We have a divided payment plan that will please you.” 

‘Through our divided payment plan you may pay as 
little as $5 per month.” 

Hundreds of old-line jewelry stores are repeating these 
and a dozen other catchlines in their consumer advertising, 
to hammer home the still-new idea that jewelers’ merchan- 
dise can now be bought out of income, like automobiles, 
insurance, homes and home appliances. The reference is 
to businesses which are generally rated in the trade as 
“cash” stores. 

In a survey of 103 jewelry stores the Department of 
Commerce found that 73 per cent of their sales in 1936 
were through some form of credit, either open account 
or installment, and that there was an increase of two per 
cent in the proportion of installment sales and a corre- 
sponding decrease in sales for cash. Findings of this sur- 
vey were recorded in this journal for July. 

Definitely, the swing is to “Divided Payments’ or 
some other happy expression to denote the opposite of 
the old-fashioned strict rule—cash-on-the-line. 

The swing is here; but how fast, how definite, how 
extended a swing? ; 

THE JEWELERS CIRCULAR-KEYSTONE concluded sev- 
eral weeks ago that the time was ripe to sound out 
jewelers’ sentiment on this all-important subject of cash 
or credit selling, and sent questionnaires to a representa- 
tive group of well-rated jewelry stores in all parts of the 
United States. 

Stores not now doing a credit business were asked to 
answer one questionnaire, the first question of which was: 
‘Would you be interested in the opportunity to have the 
sale of your better grades of merchandise financed on a 
national divided payment plan?” Stores doing a credit 
business of some kind or other were asked to fill out an- 
other questionnaire for data on their credit experiences. 

The first set of answers, from cash jewelers who have 
not gone into divided payment selling, are tabulated here- 
with. The findings of the second part of the survey, 
which deals with operations of stores extending some kind 
of credit, will be presented in this journal next month. 

Question:—W ould you be interested in the opportunity 
to have the sale of your better arades of merchandise 
financed on a national divided payment plan? 
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79 per cent said “Yes.” 
18 per cent said “No.” 
3 per cent said “Possibly.” 
(Replies from jewelers who said “Yes” to this | 
liminary question were tabulated in response to the 1 
lowing seven questions. Replies from jewelers who s 
they were not interested in a national divided paym« 
plan, or that they were “‘possibly” interested, were n 
tabulated. A cross section of opinion opposing a nation 
divided payment plan will be found under Quest 
Fight. ) 

1.—Do you feel that a dignified finance plan would hi 
you to stimulate sales? 


98 per cent said “Yes.” 
2 per cent said “Possibly.” 


>. (a)—W ould you wish to so finance on a plan wher 


by you guaranteed the notes? 


8 per cent said “Yes.” 
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Would you be interested in the opportunity to have the 
sale of your better grades of merchandise financed on a 
national divided payment plan? 


1. Te you feel that a dignified finance plan would 
help you to stimulate sales? 


a. Would you wish to so finance on a plan whereb 
you gearanteed the notes? 
or 
rather finance on such a p 
hase agreement whereby you # 
repurchase the article from 


” 
. 









agree t 
finance company in case of default 


purchaser? 


or 





ay a larger discount and 
: ec 
or 
. If have been g open account to 
charge customers, wh has been your percen- 
age € last five years? 


S. Strevld d payment sales be 
me (Conditional Bill of Sale 
(Chattel Mortgage 
(Credit of Custoser 


6. If an acces tntnee plen were offered, 
sould é =| tise it locally 









Nare 


Addrets 


or, (b) WVould you rather finance on such a plan under 
re-purchase agreement, whereby you would agree to re 
rchase the article from the finance company in case of 
fault by the purchaser? 
° , ’ 

19 per cent said “Yes.” 

or, (c) Would you rather pay a larger discount and 
| the customers’ contract paper without any liability on 
ur part? 

tay . 4 ” 

57 per cent said “Yes. 

Sixteen per cent did not indicate a preference tor either 
ye (b) or (c). 

3.—How thoroughly would you be willing to check the 
uyer’s credit rating for the protection of the finance com 
iny? 

81 per cent responded positively. 

‘{'7 ’ 

“Very thoroughly.” 

“Every effort.” 
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Best of our ability.” 

“Through our credit bureau.” 

‘““As much as possible.” 

“A hundred per cent.” 

ll per cent responded negatively. 

“Very little.” 

“In many cases that would be impossible.” 

“The finance company should check.” 

8 per cent did not reply. 

4+.—If you have been selling on open account to charge 
customers, what has been your percentage of loss over the 
last five years? 

47 per cent said “2 per cent or less.” 

21 per cent said “Between 2 and 5 per cent.” 

9 per cent said “10 to 12 per cent.” 

23 per cent did not respond. (Several indicated 
no sales or very few sales on open account.) 

5.—(a) Should divided payment sales be conditiona 
bill of sale? 

26 per cent said “Yes.” 

or, (b) Should divided payment sales be chattel mort 
gage? 

26 per cent said “Yes.” 


Please turn to page 69) 
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_ good customer 
of a jeweler is bombarded with a miscellaneous variety 
printed matter, and it follows that the customer’s capa: 

to buy often measures the quantity of advertising he finds 
in his mail box each morning. Jewelers naturally get tl 
greatest return from direct mail advertising when t¢! 
latter is as luxurious in style and make-up as the mercha 
dise it sells. 

One mailing piece which is really read with interest in 
many of the better homes of Omaha, Nebraska, is a mag: 
zine called Masterpieces, which is distributed in that area 
by McDonald & Co., Inc., jewelers in the City Nationa] 
Building. | 

As manager for a number of years of the Albert Edholm 
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An excellent layout showing fine jewelr 
most attractive arrangen 


business, to which he succeeded, William McDonald used 
Vaster pieces as published for several years before 1930, 
when it was suspended. 

When he learned that it was revived in a smaller and 
less costly form he at once subscribed for it and told the 
other day of how the first issue he distributed brought 
most favorable response from his townsfolk. 

“As a former subscriber,” said Mr. McDonald, “we 
welcomed the news that it was to be published again and 
we immediately subscribed to the new service. 

“After mailing the first issue we think it is only fai 
to say how well it was greeted by our customers. We had 
the most flattering and complimentary remarks and what 
is More important we actually received new business, some 
of which were telephone orders. 

“I believe that the consumer magazine is an excellent 
medium to build up a high class clientele for the nice: 
merchandise. 

“Our past experience proved that the publication is 
real service to the retail jeweler to put his name and mer- 
chandise before his best customers.” 

The magazine is printed in two colors, profusely il- 
lustrated with the newest items of jewelry, silverware and 
other suitable merchandise, much of it worn by carefull) 
posed models or set up in delightful groups. Each issue 
contains a bridge article by a national authority. 

Merchandise pictured is keyed for maker and price in 
a confidential list. 

Masterpieces is published by the Keystone Publishing 
Co., Philadelphia. It is not affiliated in any way with 
THE JEWELERS’ CiRCULAR-KEYSTONE. 
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No Court Packing 


T is apparent that President Roose- 

velt’s Supreme Court plan has been 
shelved and that it will, in all proba- 
bility, remain so forever. Generally 
throughout the country it is good 
news to know that this ill judged dan- 
ger has been properly buried. 

‘The opposition stood firmly against 
the bill and the flood of public opin- 
ion had a strong bearing on the re- 
sult. What must irk Mr. Roosevelt 
most 2s that his folly has been over- 
turned by his friends—staunch friends 
who were unable to go along on such 
a scheme. 

The fight in Congress has been a 
struggle to kill an insidicus measure 
which was a menace to the very foun- 
dation of our government. 

[It does not seem probable that 
President Roosevelt or any other 
president will dare to again attempt 
to turn the Supreme Court of the 
United States into a rubber stamp 


Jail the Smugglers 


HE reports published in July of 

the indictment of 55 persons as 
members of an international diamond 
smuggling ring, which is alleged to 
have cheated the United States Gov- 
ernment out of duty on diamonds 
worth $13,000,000, has caused an 
unusual amount of satisfaction among 
honest diamond dealers in all sections 
of this country and abroad, and it is 
to be hoped that in every instance 
where proof of this nefarious trade 
can be established that the full pen- 
alty of the law will be given. Trial 
has been postponed until August 16. 

For years there have been com- 
plaints about smuggling of diamonds 
into this country, and where convic- 
tions have been obtained the guilty 
ones have been fined and in some in- 
stances sent to prison, but the penal- 
ties have not been severe enough to 
discourage others from taking the risk 
for the sake of evading the duty. 


It is discouraging for honest mer- 
chants to face such dishonest compe- 
tition. What is needed are long 
prison terms—not fines which can be 
easily paid and which offer opportu- 
nity for further smuggling. 

It is to be hoped that from now on 
the sentences of those found guilty 
will give them time to think seriously 
of their action behind prison bars. 


The 1939 World’s Fair 


T is time that the jewelry trade of 

the United States should begin to 
formulate plans for an exhibition at 
the 1939 World’s Fair which will go 
down in history as the most note- 
worthy that has ever been held in 
this country or abroad. ‘The oppor- 
tunity is offered to place the jewelry 
trade before the public as one of the 
leading industrial art groups and to 
thereby gain publicity for our indus- 
try which cannot be measured in 
dollars. 

Every branch of the jewelry trade 
should join in making the exhibit one 
which will be an honor to the trade. 
The time to arrange such an exhibit 
is now. It will not do to allow plans 
to lag until it becomes too late to 
carry out a well-arranged program. 

The World’s Fair officials estimate 
that about 50,000,000 visitors will 
view the exhibits. Let us tell the 
world -what jewelry stands for, 
pointing out the cultural effects upon 
civilization of our industry. There 
is no industrial art that could be dem- 
onstrated more effectively. 

There is a big story to tell. Will 
the jewelry trade tell its story in such 
a way that the millions who come to 
New York will be impressed and be 
influenced to buy more of our prod- 
ucts? That remains to be seen. It 
will require a great deal of work and 
strong leadership, but the effort 
should be worth while. With every 
branch of the industry doing its share 
to make the World’s Fair jewelry ex- 


50 


hibit a success, much good will com 
to the trade. 


Platinum in 1936 


N advance summary of platinun 

and allied metals in 1936 ha 
been given out by the United State. 
Bureau of Mines, of which John W 
Finch is the director. According to 
this summary the sales of platinum 
metals by refiners in the United 
States increased from 125,064 ounces 
in 1935 to 164,847 ounces in 1936. 
Of this amount the sales of platinum 
to the jewelry industry decreased 
from 56,182 ounces in 1935 to 50,936 
ounces in 1936. 

Platinum refiners in the United 
States reported purchases of domestic 
crude platinum from the following 
sources in 1936: Alaska, 3174 ounces ; 
California, 926 ounces; Oregon, 80 
ounces; and unspecified, 21 ounces, a 
total of 4201 ounces as compared with 
7730 ounces in 1935. Refiners in the 
United States also reported purchases 
of 42,042 ounces (as compared with 
44.642 ounces in 1935) of foreign 
crude platinum; 4 ounces from Can- 
ada; 37,949 ounces from Colombia ; 
1312 ounces from Ethiopia, and 2777 
ounces from South Africa. 

Of the new platinum metals recov- 
ered by refiners in the United States 
during 1936, platinum is reported at 
39,728 ounces; palladium, 4682 
ounces; iridium, 1678 ounces; and os 
miridium, 541 ounces, with other met 
als totaling 317 ounces, making a 
total of 46,946 ounces as compared 
with 42,060 in 1935. 

Refiners reported the following 
prices for refined platinum in 1936 as 
follows: High, $70; low, $26.81, 0: 
an average of $41.76. 

Next to the jewelry industry, the 
chemical lines were the largest con- 
sumers of platinum with a total ot 
20,984 ounces of platinum, as com 
pared with 13,404 ounces in 1934. 
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Big Conventions Just Ahead 


THE attention of retail jewelers in all sections of the country is turning to the convention of the 

American National Retail Jewelers Association to be held at the Waldorf-Astoria Hotel in New 
York City the week of Aug. 23 and to the gathering of the National Association of Credit Jewelers 
which will follow on Sept. 19-22 at the Sherman Hotel, Chicago. These are the two big events in 
the retail jewelry trade in this country and are certainly deserving of hearty support. 


Members of the retail jewelry trade owe it to the industry to plan now to be in attendance and 
take an active part in the discussion of the many trade problems which are of paramount importance 
at the present time. Instead of staying at home and criticizing the work of those most interested in 
the welfare of the trade much more will be accomplished if everyone who can possibly attend 
reports present and gets into the fight to improve conditions in our industry. 

Come to these conventions by train, automobile, airplane or steamship and get to work in a 
spirit of cooperation and earnest effort. Let your voices be heard on matters which are of more 
mportance to you as retail jewelers than to anyone else. It is up to you to do your duty by voicing 
your opinions. You will get nowhere by finding fault with others but you will get real personal 
satisfaction and enjoyment by doing your part to help. 

The convention programs will be of unusual interest this year and will be well worth the time 
and effort required to attend. The addresses and discussions will take up problems of mutual inter- 
est to all retail jewelers. The manufacturers and wholesalers will exhibit their latest wares. 


Plan now to attend. 
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SUCCESSFUL 
CONVENTION 
ASSURED 


—_ Week of August 23rd, 
McNeil, Waldorf-Astoria, 
President 

NEW YORK 


With such a personality be sufficient for the more pleasurable pursuits which wil! 
as Dale Carnegie, author of the current best-seller, lead- bring many jewelers and their families to New York fo: 


ing off a long list of nationally known speakers; approxi- 
mately 175 displays of jewelry and allied merchandise 
taking almost every foot of available display space, and 
an anticipated registration of 3500 persons in the trade, 
the American National Thursday afternoons. 

The piece de résistance of the convention will be t! 
gala banquet, in the magnificent Sert and Empire Room 
After one of Oscar’s famous dinners the floors will | 


their vacation. 

Convention sessions will be held Tuesday to Friday 
morning from 10 a. m. to 1 p. m., and clinics on subjects 
of special interest will be held Tuesday, Wednesday an 


the 32nd annual convention of 
Retail Jewelers Association at the Waldorf-Astoria, in 
New York City, from Monday, Aug. 23 to Friday, Aug. 
28, should be without question the most successful in the 


quietly transformed into a sea of color as jewelers glid 
with their ladies to tunes from Meyer Davis’ orchest: 
The music will be amplified to the Empire room for t 


overflow attendance. 


history of the association. 
Although an effort will be made to make this more of 
a business convention than any of recent years, the time 
of events has been so carefully arranged that there will 
THE JEWELERS’ CIRCULAR-KEYSTO? 
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Of equal interest to jewelers, as well as to their 
tamilies, will be the jewelry style symposium of the 
Jewelers Publicity Committee, conducted by June Hamil 
ton Rhodes, in the Empire room. 

Those who saw the showing of jewelry styles originated 
ind directed by Mrs. Rhodes at the last two conventions 
will eagerly welcome the opportunity to be present at 
this one. Mrs. Rhodes will have just returned from 
Kurope and will therefore be able to tell of the extremely 
important jewel fashion influences of the London Corona- 
tion and the Paris Exposition. “The method of display 
this year will be most unique and will cover the complete 
price range, both in jewelry and clothes shown. 

The program of entertainment for the wives and mem- 
bers of jewelers’ families will be modeled after that ot 


last year, which proved enjoyable. ‘The entertainment 
; I JO} 


committee urges mothers, sisters and daughters to come to 
the metropolis to enjoy the party spirit which pervades 
in these assemblies. A ladies’ committee is being or 
ganized to look out for the interest of the fairer sex. 


= 3 
RIES LPNS ae ge 


The Waldorf-Astoria Hotel at 50th St. and Park 
Ave., New York City, is convention headquarter 
again this year during the Week of August 23rd 
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Alfred Morell, Gotham retailer, is again chairman of 
the general committee. Kenneth I. Van Cott, of Marcus 
& Co., is chairman, and Alfred A. Smith, of Black, Starr 
& Frost-Gorham, Inc., treasurer, of the banquet commit- 
tee. Russell G. Scheer, Rochester, N. Ta president of 
N.Y.R.J.A., is chairman of the reception committee, and 
Phineas Peters, head of the Brooklyn R.J.A., is chairman 
of the registration committee. 

An innovation of this year’s conclave will be a com- 
mitteemen’s luncheon, Monday noon, in the Norse Grill 
of the hotel. 

Charles T. Evans, secretary, points out that the pro- 
gram which follows is subject to change as the various 
committees will be working until the opening day in an 
effort to make every human effort for a smooth-running 
convention. 

The tentative program in detail, follows: 


Monday, August 23 
i. m., exhibits open in grand ballroom, East and West 
registration, Silver corridor 
p. m., Committeemen’s luncheon, Norse Grill 


mezzanine and Astor gallery; 


30) p. m., Committee meetings, conference roon 
p.m., opening session, Jade room, President W 
presiding. 
The speaker will be Dale Carnegie, famous lecturer 
subject will be that of his latest book, ““How 17 
Influence People.” 
Tuesday, August 24 


10 a. m., convention session, Jade room, president's a 
McNeil, New York; secretary’s report, Charles T. Ev 
ind treasurer’s report, A. W. Anderson, Neenah, Wis 

11 a.m., address, “Vocational Training for Retail ‘ 
Dr. Paul H. Nystrom, Prof. of Marketing, Columbi 
President of the Limited Price Variety Stores Assn 

11.30 a.m., address, “Robinson-Patman Act” 
Fair Trade Bill,” Felix H. Levy, counsel tk 
Retail Jewelers Assn 

12 m., address, ““The Retailers National Council 
assistant secretary of the council and a member 
lumbia Bar. 

12.30 p.m., report of Legislative committes 

hairman, Washington, D. C 

12.40 p.m., preliminary report of Credentials mmittee 
Anderson, Neenah, Wis., chairman 

12.50 p.m., report, Committee on Fair Trade Bill, Henry 
Unruh, chairman, Cincinnati, O 

4 to 5 p.m., clinics on the following subjects in conference 
Fourth floor, Tuesday, Wednesday, Thursday 

“Gem llogy,”” Robert M Shipley, president, Gemological Ir 
America, Los Angeles 

“Horology,”’ Howard F. Beehler, Research departmen 
Watch Co., Lancaster, Pa 

“Silver,” Paul W. Monohon, sales manager, The Watson 

Mass., and 

“Store Arrangement and Window Displays,’’ Kenneth N 
general advertiing manager, International Silver C Merider 


Wednesday August 2 


10 a.n report of Wilson A. Streeter, F 
Northeastern region, ANRKJA 
10.10 an report of Alvin Magnon, 
Southeastern region, ANRJA 
10.20 a.m., report of Committ 
Sylvan, chairman, Colum 
10.30 a. m., report 
chairman. 
m., address, 
ral manager, Or 
11.30 a.m., address, 
mittee,”” G. H Niemeyer, 
hairman Vigilance Committee 
12 m., iddress, ‘*The 
weler,’’ Frederick A 
Providence, R. I 
] 15 p. m., address 
» Mosher 
m report 
G. Butterfield 
40 p.m., report 
chairman 


™m., 


lent Centr reg 


e turn to page 
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Inset — Elwood A. Davis 


International News Photo 





YES-SCHOOL BUSINESS 


Right now, while colleges 
and schools are closed for the summer vacation, is the 
opportune time for the jeweler to consider whether he 
wants to go after the school jewelry business—which gives 
one Wilmington, Del., retailer 15 per cent of his gross 
sales. 

Most schools on the Eastern seaboard order their class 
rings for June graduation, those on the West Coast want 
theirs for Christmas as do many smaller schools through 
out the country, but regardless of delivery time the mat- 
ter will be one of the first to be considered by Senior 
classes when they organize at the opening of the school 
term next month. 

“This has always been just a picnic to me.” 

Thus, lightly does Elwood A. Davis, head of the old 
Wilmington, Del., retail jewelry business, Millard F. 
Davis, Inc., at 831 Market St., speak of his accomplish- 
ment in building a school business such as few others in 
the whole country can duplicate. 

Mr. Davis’ interest in this particular phase of jewelry 
selling has been so keen and enduring that he has devel- 
oped a reputation that makes his name synonymous with 
class rings the length and breadth of Delaware. 

This is exactly what Mr. Davis has always sought to 
do by his efforts with this type of merchandise—cultivate 


a new clientele. He points out that it is really the first 


opportunity the jeweler has to meet a new generation ot 
buyers. Soon after they have finished school these young 
people will be buying their own watches, engagement and 
wedding rings and then silver services. 

“IT guess I’ve always had a school-kid complex,” ex- 
plains Mr. Davis, whose sprightly manner and genial 
nature quickly marks him as one with youthful interests. 
“If I can just win three or four kids from every high 
school graduating class for Millard F. Davis, Inc., I feel 
that my efforts have been well repaid. 

‘This is still as much fun to me as it was 20 years ago 
when I set out with a picnic lunch to sell my first class 
rings. Whereas it was then pretty much of a hardship 
to make a long selling trip, today the entire state, 96 
miles in length, can be covered in a few hours of leisurely 
motoring. All of the Eastern shore of Maryland is easils 
accessible.” 

That this pleasurable business has been developed into 
a profitable one is indicated by the fact that Mr. Davis 
made it amount to 15 per cent of his gross sales in 1935 
The line amounted to 12 per cent of his sales volume 
until depression years. 

It is not to be believed that Mr. Davis has everything 
“sewn up” so far as class jewelry is concerned, even 
though he has sold and resold to every high school withit 
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IS WORTH 


the borders of Delaware. He says that about 15 retailers 
or representatives of ring concerns have entered the field, 
but that the number of competitors has decreased as school 
after school adopted standard designs, altered only by the 
change of class numerals. 

‘The retailer shouldn’t expect to become rich from his 
school jewelry sales,” cautions Mr. Davis. “This business 
should be considered more in the light of advertising, for 
it will do more towards popularizing your store than 
columns of newspaper advertising. 

“A $50 profit on an order of $250 which involves an 
hour or two of work should be considered fair profit, 
however. ‘The jeweler mustn’t make the mistake of enter- 
ing into cut-throat competition for an order,” Mr. Davis 
points out. ‘“The dealer who must resort to lowering his 
profit to 5 cents a ring should not bother with this mer 
chandise.” 

Millard F. Davis, Inc. is in a most strategic position as 
all trafic from the Del-Mar-Va peninsula flows past the 
store on its way to Philadelphia, New York and other 
eastern cities. For this reason Mr. Davis wants to win 
the custom, if that of only two or threé persons from 
every graduating class on this peninsula. There are 26 
high schools in this little state, to say nothing of hospitals 
and business schools, which also are prospects for school 
jewelry. 
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R. Wood & Sons 





‘To hear Mr. Davis tell of his selling experiences with 


high school ring committees, faculty advisors and school 


principals is to know that he thoroughly enjoys the work 


With all modesty Mr. Davis declares that personality 
is the key to successful sales. In selecti 


promote this particular branch of his business he took a 


Y an assistant 
college graduate with a thorough understanding of youth 
problems and aspirations. Enviable records, athletically 
and scholastically, stand him in good stead with students. 

“The class ring is a real mark of aristocracy, here in 
Delaware, and every mother and father is going to see 


} 


that his or her son and daughter has one,” says Mr. Davis. 

‘“T remember one rather distressing case in this regard. 
In a certain small community there were 200 families on 
relief during one of the worst depression years. I was 
asked whether I could sell them a gold-plated ring unde 
the circumstances. I refused and we compromised on 
sterling silver ones. “That was fine, but once the rings 
were distributed many proud parents came to the store t¢ 
learn whether they couldn’t buy gold rings for their chil 
dren. After 12 years spent in school students and parents 
alike feel that there should be some mark of distinction 
for the accomplishment. 

“The real significance of school rings is really most evi 

Please turn to page 79 
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KENNETH 
N. 
WHATMORE 


General Advertising Manager of the 
International Silver Co 
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@ Fig. 1—Color has a definite effect or : 
the size of your window. Use the right 
waite STE DARI | CRNCRERRRRI RS Lcd cc WEES IMA Ae RE 
WY. i 
our window— 
be e 
ox office to 
— is no set sales people to dress attractively, for it must sell without 
formula tor the decorating of jewelry store windows... benefit of verbal persuasion. 
yet there seems to be for all other classes of trade— de- The stage of your window consists merely of blank 
partment stores, grocers, hardware stores, etc., all follow space framed by a store front. It is here that the passerby 
a style peculiar to themselves. Not so with the jeweler— will actually see in character, contour and color, those 
for we find many classes of Jewelry Stores—the old articles which they have seen and read about in national 
dignified establishment of grandfather’s day—the large magazines. The setting in your window, therefore, should 
“exclusive” store—the “‘average” style and the “‘flash” of be equally as attractive as the magazine picture. 
the aggressive merchant whose particular clientele calls The first step towards attractive display is the founda 
for flash display. Each has its own style of presenting its tion itself, that is, the inside of the emptv window. It 
wares to the consumer, of attracting attention and of this is not in good condition, is old, scratched, drab, o1 
doing business. dusty, the success.of your window as a salesman is greatly) 
It seems that few merchants realize the vital impor hampered. Plywood is inexpensive. It can be obtained 
tance of a properly decorated window—nor do they realize in many different woods—mahogany, walnut, harewood, 
that the window is one of the most important members rosewood, and many others—any of which will make an 
of their staff, a member who is definitely and permanently excellent background for your merchandise. It is not 
on the payroll when the rent check is sent to the landlord. necessary to spend a great deal of money in order to have 
As the box office, a window attracts the shopper into the the window background and floor covered with plywood 
store, (or if dingy and poorly decorated, acts as a deter- of this sort, nor is it necessary to have an elaborate back 
rent and tells the shopper to shop elsewhere). Of all ground—in fact, the plainer the better, for it is not the 
advertising mediums, the store window is probably the background you wish people to see. It simply acts as a 
most vital. It is truly a “sales stimulator.” It is a re- setting for your merchandise. 
minder of those things which national advertising has Let us assume now that the inside of your window has 
stored away in the sub-censcious mind of the passerby. been paneled with simple panels of plywood. You now 
It is the “final spark” which brings this sub-conscious become the displayman or merchant displayman who, as 
desire into action. Consequently, your window should be an artist, must paint pictures with actual objects. You 
dressed with meticulous care, just as you expect your (Please turn to page 79) 
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BR. oS. ID. 


| DO not recall ever attending—nor do I remember seeing listed—a Convention of 
| Individualists, and I can readily understand that the dyed-in-the-wool Individualist 
| 


could gain nothing—nor would he contribute anything—by attending a convention 





which was presumably called for the purpose of giving the attendance an opportunity 
to get ideas, to extend new findings, compare experiences and to foregather with men 
from all parts of the country engaged in the same line of endeavor, in a friendly and 
constructive spirit. 
Ihe possibilities are great if those interested in their business unitedly want a 
convention and, wanting it, go to it and wholeheartedly enter into the deliberations, 
‘ 
Personally, I feel that in some conventions those in charge of the programs are in 
{ part to blame for the lack of attendance and the lack of interest in the programs by 


those who do attend. 


I have sat through some meetings that were dry, stupid and boring to those listening. 
The building of a worthwhile program is an art. It requires thought and experience 
and must, of its own work and strength, justify the time and expense put into it, if 


successful conventions are to be hoped for. 


How often have you seen the convention hall packed to hear some one speaker o1 
authority and then, when that interest is satisfied, see the delegates slip out to see the 
town or go up to Room 40xy, where the horseplay is going on and Scotch, Rye or 
what-have-you is aplenty ? 
| am given to understand that the coming A. N. R. J. A. convention in New York 


and the N. A. C. J. meeting in Chicago are to contain real substance that will more 





than justify the time, energy and money in attending. No long reports—no discus 
sions on the best way to wash a window and, above all, NO CONDUCTED 
TOURS to some so-called point of interest, that is of little interest at all—but 


succeeds in defeating the real purpose of the convention. 


Mei Ahy holy, 


Vice-President 
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For birthdays and anniversaries 
these PRACTICAL gifts of .... 


eal Ohabllg / 


A man wants two things in belt buckles, tie and collar 
clasps—good looks and real quality. Wadsworth acces- 
sories were created to satisfy these two demands 
they're practical gifts for men. Suggest them for birth- 
days and anniversaries. 

Notice the smartly engraved belt buckles... the grace- 
ful tie clasps ... the beautiful non-slip collar clasps ce 
real selling features! Remind your customers, too, that 
Wadsworth gifts for men come only in precious metals 
hardened Sterling Silver and Natural Yellow Gold. 

The Wadsworth Watch Case Company. Incorporated. 
Dayton, Kentucky. Offices: New York, 630 Fifth Ave.; 
San Francisco, 140 Geary Street; Chicago, 35 East Wacker 
Drive. 


WADSWORTH 


or 
io) 


for August, 1937 


@ BUCKLES: Smart Sterling 
Silver belt buckles. Price to 
the consumer, $5.00; in 
Natural Yellow Gold Filled, 
$6.75. 


@ TIE-CLASPS: The _ newly 
designed Wadsworth tie-clas ps 
are long and graceful. Price 
to the consumer, $1.50. 


@ COLLAR CLASPS: Wads- 
worth collar clasps incorpo- 
rate a patented non-slip fea- 
ture. Price to the consumer, 


$1.00. 


@ SETS: Matched buckles 
and _ tie-clasps may be ob- 
tained in fine satin-lined gift 
boxes. Price to the consumer, 
$6.50 a set; in Natural Yellow 
Gold Filled, $9.00 a set. 
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Courtesy of Belgard & Frank 


ROBERT M. SHIPLEY 


«—What is the derivation 
of the name sardonyx? 
A.—Sard is from the old Latin word “Sardius’’—by 
some thought to refer to the Island of Sardinia. 


* . 


Q.—Does sardonyx differ from sard and car- 
nelian ? 

A.—Yes, they differ slightly in color. ‘They are the 
same stone. Sardonyx, because of the syllable “onyx” 
which means a stone having different colored layers, is 
rightly applied only to the banded stones. Sard is the 
translucent stone—brown or reddish-brown in color. 
Carnelian is the translucent stone—yellowish to red in 


color. 


Q.—What are sardonyx, sard and carnelian 
mineralogically P 

A.—They are varieties of chalcedony quartz and diffe: 
only slightly in color with no sharp dividing line between 
sard and carnelian. 


Q.—In what forms of jewelry do we _ find 
sardonyx P 

A.—Principally in cameos or intaglios. The bands of 
color lend themselves ideally to the carving of the raised 
figures on cameos. These figures may be white, black 
or bluish. The figures are carved from the black or white 
laver in relief against the brown or grav background. 

* a 
Q.— What physical property of sard or carnelian 


makes it desirable for men’s ring stones and 
cameos P 


A.—It is a tough stone and will stand hard usage. 
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SARDONYX 


Birthstone 


or AUGUS 








Q.—Have these stones good sales possibilities ? 


A.—Excellent. For women’s jewelry, necklaces, rings, 
etc. The fine red carnelian is especially effective when 
set in yellow gold. For men’s cuff links and carved seal 
ring stones both sard and carnelian may be selected. Be 
cause of the beauty of carnelian and the fact that it is 
reasonably priced and easy for the jeweler to secure, a 
very effective window display of the August birthstone 


may be made. 


Q.—Can either sardonyx, sard or carnelian be 
sold as the August birthstone ? 

A.—Yes, because they are the same stone of but slightly 
ditferent color; since early times the names have been 
usd more or less interchangeably; and until the introduc 
tion of gemology in the trade, jewelers made little or no 


distinction between them. 


Q.—Where are these stones cut? 

A.—Idar and Oberstein, Germany, are the principal 
cutting centers for all varieties of chalcedony quarts. Since 
chalcedony is an aggregation of minute crystals and is 
somewhat porous, coloring solutions can be absorbed be- 
tween the crystals. Most of the agate and chalcedony 
used for jewelry has been colored artificially. “Che com 
mercial rough material usually is pale. 


* 


Q.—Where are they mined? 
A.—Varieties of chalcedony are abundant stones. 
Brazil, especially, is noted for its fine agate and chalce 


donv, and India produces large quantities. 











fashion parade. Changing style: 


modern designs There has been too much 


still in the spotlight and are holding their | 
streamline patterns. Colored stones are seer 
notable in the best modern iewel desig 
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THE STORY 


OF THE LEYS 


THES TLE, ++ 





CHRISTIE 


| y) 
IFTY YEARS AGO, James D. Leys and 


Alex S. Christie bounded the jewelry firm of Leys, Christie 


&Co. Both were Scot h born and Scotch bred, and brought 


to their new firm not only a thorough knowledge of the 


business, but the traditionally hich business standards and 
integrity ol their race. 

One problem was the selection ol suitable Trade 
Mark; their tinal decision was that none could more ade 
quately represent their business ideals than their own na 
tional emblem, the Scotch Thistle. 

For fifty years it has told a story of fair, square dealing. 
of honest merchandise honestly represented — of ethical 
business conduct beyond reproach. 

Look for this Thistle and the name “Orienta”™ on the 
Cultured Pearls you pure hase, for hal| your purchase ol 


such oems Is ¢ onfidence in the house whose name they bear. 


The Thistle represents a quality suarantee with no limit. 


Ris — 





605 NASSAU STRE NEW YORK CITY 
SAN FRANCISCO CHIE AG 0) 
] Geary St Fast Washir n St 
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ORIENTA 


CULTURED 


PEAR CS 































® Left—a view 


Internatior 


Exnosition 


PARIS USES 
COLORED STONES 


WITH 


GOLD JEWELRY 


smart society women of Paris. “‘Vhe cases are generally 
made of exotic fine woods, often gold trimmed, and a 
symbol-covered case is often among the most cherished 


possessions of its owner. 


~ roads lead to Paris. Multitudes of visitors from Amulets and protective charms are always favorites 
the four corners of the earth are flocking here daily, with women on this side of the Atlantic. Signs of the 
by ship, rail and plane, to view the wonders of France Zodiac, especially, are regarded at the present time by 
and other countries, 44 nations forming the current Inter- a om protection, aided by pub 


° ~~ . . / . P 7 A Oates oie - . . . ° 
national Exposition of Arts and Technic. licity in the press, and by mind-readers and horoscope 


At the time this is being written the pavilion conse- wizards. Zodiac jewelry of precious and non-precious 
crated to the art of the Parisian jeweler and silversmith kinds is a leading sales item at Paris jewelers. 
Ss TOCHITENE Ks final a ae at the hands Z the Signs of the Zodiac are also being mounted on clips, 
yainter, decorator ¢ We artist preparatory to DeiIng . ¢ 
| ; d COR Se Sees See Pereeee . . brooches and belt-buckles. Also being featured are the 
arrayed in the latest of sumptuous jewelry, the best prod- mas . ; ¥ 

* ; ] modern Zodiac rings of the rectangular shape massive 
ucts of French creative genius. : , :' - . mtaiggti 
: ; signet-ring type with the diverse signs of the Zodia 
Gold jewelry mounted with small diamonds and colored : : ' 1: 

. flee carved on the top and presented in a special window dis 
stones is attracting considerable attention here. It is ; , 
: ae ' play case of 12 rings bearing the assorted signs. Othe 
practical, relatively inexpensive and distinctly stylish, and ih, role aie 7 , 
: ° ° ° interesting variations of the Zodiac theme are expected to 

may prove the long-sought formula for inexpensive preci- he § a vale ‘ -r - ‘ina 
. . . . ye « ba! ao 2 ae a ré. 
ous jewelry. Leading Rue de Ja Paix jewelers and other e fort nn, the neat future —— 
fine shops of Paris are devoting important show window An attractive gift to one’s motorist friend presents 


space to this type of merchandise. itself in a newly introduced sports watch, also serving 


Good luck charms are being attached to the fronts of as a desk clock. It consists of a small movement set 1n 
vanity and cigarette cases. Such a fashion was intro- the center of a perfect imitation of a rubber tire, about 
duced here some time ago and adopted by a number of two inches in diameter. 
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Diamond and Precious Gem Creations of Ps. x 
Distinctive Design and Workmanship. 4 
| . 

On memorandum to 2215 


responsible accounts. 
Bracelets, Clips, Brooches, Watches, Necklaces. 
Rings. Star Sapphires. 


Emeralds. Rubies, Sapphires) mounted = or un- 
mounted. 


H rite, wire or telephone. 


MICHAEL BALLEN 


Diamonds 





732 Sansom Street, Philadelphia. Pa. 
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HOW OTHERS PROFIT 


“p \GEANT of Time” was the title of 
watch sections published in two Oak 
land, Calif.. newspapers on June = 3 
through the cooperation of members of 
the East Bay Jewelers Association, similar 
in effectiveness and makeup to the first 
watch sections issued in June 1936 and 
to the diamond sections issued in April, 
which were described and pictured in this 


journal for May. ‘The series, memorable 


n the field of cooperative local news 
paper jewelry advertising, will continue 
with sections in the two papers on fall 
styles in September and a Christmas pre 
vue between Thanksgiving and Dec. 1. 
The cooperative watch-advertising sec- 
tions included a number of photographs 
to picture the influence of time on human 


lives. 


NM. ®: P. 


The Wilkens Amateur Review consist 
ing of 18 acts selected by listeners to 
radio programs sponsored by the firm 
was presented at a_ Pittsburgh theatre 
during a week's engagement recently by 
Henry Wilkens & Co., Inc., 615 Liberty 
Ave., Pittsburgh, Pa. In addition to the 
thousands who applauded the stage pres 
entation, the acts were also heard by the 
audience of station WJAS. Convinced of 
the value of novel radio entertainment 
as a means of keeping its name before 
the public, the Wilkens firm each week 
sponsors a question box broadcast each 
Tuesday night at 10.30 o'clock by the same 
station. The listening audience sends in 
the questions and selected contestants 
compete in answering them on the stage 
of the Moose Temple. 


H. O. P. 


The new Social Security plan of the 
Meyer Jewelry Co., Inc., Detroit, Mich., 
which provides for postponement of in 
stallment payments in case of illness o1 
unemployment and cancellation of obliga 
tion in case of death, was dramatized for 
newspaper readers. An actress appearing 
at a Detroit theater posed prettily with 
a large blow-up of an advertisement an 
nouncing the plan. The cut was carried 
in the news columns of the Detroit Fre 


Press. 
un. OO P. 


Gotham Jewelers, Ine., 15 Main = St., 
Yonkers, N. Y., 
Yonkers Daily Times to present a 21- 


is cooperating with the 


jewel watch to the most valuable playe 
in the Industrial Baseball League of 
Yonkers. The award will be made at the 
end of the baseball season. when the 


votes, Cast at ach game, are tallied 
Balloting, which began at the first game, 
is reported in the paper as the season 
progresses with proper credit given to the 
retail firm, which has the watch on dis 


play in the front window. 


H. O. P. 


William Wise & Son, Inc., 288 Living 
ston St., Brooklyn, retailers, recently was 
privileged to conduct an educational 
program of the Eagle Home Guild, at the 
Brooklyn Eagle pant. Frederick — J. 
Schattner, secretary-manager of the com 
pany, provided a motion picture on cul 
tured pearls, and Jack J. Felsenfeld, 15 
Maiden Lane, New York, explained how 


cultured pearls are produced. 


4. ©. ?. 


Watch exposition week was observed 
during the first week of June by Detroit 
jewelers. Eight retailers and one watch 
manufacturer co-operated by taking ad- 
vertising space in an eight-page section 
of the Detroit Evening Times devoted 
entirely to watches. Large cuts and fea- 


ture stories were used freely. 


H. O. P. 


The Schomburg trophy is the honor 
for which the Boy Scouts of Columbus 
and Phoenix City, Ga., and vicinity vie 
with each other in a tournament of scout 
ing feats each summer. ‘The trophy was 
presented to the Georgia-Alabama Coun 
cil of B.S. A. by C. Schomburg & Son, 


Inc., Columbus. 


nH. ©. P. 


Royal Jewelers, Inc., 524 S$. Gay St., 
Knoxville, Tenn., did its part in making 
Knoxville safety-conscious. When safety 
crusaders came to that city to present a 
stirring parade under the auspices of the 
East Tennessee Automobile Club, to show 
the horror of automobile accidents, the 
jewelry store presented a large silver 
trophy for the best of the 70 floats in line. 


H. O. P. 


The nightmare of wartorn Spain was 
banished in a most attractive display 
window of the Seloy Jewelry Co., Ine., 
St. Augustine, Fla., during the recent 
“Day in Old Spain” celebration in that 
city. The showing, sponsored by the St 
Cecilia Club, included many old Spanish 
works of art with the background a 
Spanish girl playing a musical instru- 


ment. There were shown a lace shawl 
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Harry R. Terhune, 
Field Editor 


a mantilla and a lace fan more than 200 
vears old, a minature of the Pinta, a 
perky doll dressed as a modern senorita, 
and a collection of antique Spanish 
jewelry. The display won a great deal 


of favorable co:nment. 


H. O. P. 


Communities will become gem conscious 
if jewelers take the initiative to go out 
and speak before the various service and 
social clubs. Arnold A. Schiffman, of 
Schiffman’s, Inc., Greensboro, N. C., re 
cently spoke before the weekly meeting 
of the Rotary Club on “Gems and 


Jewels.” 


H. O. P. 


When the Central Catholic High School 
of Toledo, Ohio, captured the city's 
scholastic championship a few weeks ago, 
Newmann Bros. Jewelry Co. presented a 
trophy symbolic of the title-winning feat 
to the victors. The gift was quite un 
expected, and drew city-wide good will 
for the jewelers. Newspapers pictured 
the presentation with four-column= cuts 
on the sport pages. 


H.O. P. 


The Mitchell Jewelry & Music Co., 
Carrollton, Mo., became the community 
social center a short time ago when the 
store celebrated its 27th anniversary 
Floor shows were held every Saturday 
afternoon, with ente tainment by local 
talent. Church days were held during 
the week. Each church received a_ pet 
centage of sales on the day it cooperated 
in the sale. ‘he sale was advertised by 
newspapers, a sound truck and post cards 
mailed to every family in the community 
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Spotlight the Style in jewelry. Advance Fall 
fashions predict Pearls will be more popula: 


than ever. 


KIMO 
M PEAR ale 


beautiful, perfectly symmetrical and exqui- 


sitely lustrous are the finest Pearls cultivated. 


Since 1894—the MIKIMOTO seal on every 
necklace or bracelet has been your safe- 
guard—your guarantee of uniform quality. 
It assures you and your customers of the 
highest quality of Cultivated Pearls from 
MIKIMOTO, the inventor and originator of 
Cultured Pearls. It is your guarantee that 


every MIKIMOTO Pearl has been developed 


and cultivated in a_ living oyster at the 


MIKIMOTO Pearl Colony of over 41,000 sea 
acres in Japanese waters. Take advantage o| 
the increased business and extra profit that 
MIKIMOTO CULTIVATED PEARLS. ean 
bring to you. Display Feature — Sell 


them for every Gift occasion. 


If a visit to one of our offices is not con- 
venient, we invite your inquiry by mail. 








K. MIKIMOTO 











By Warrant of 
Appointment 


To Their Majesties 
of Japan 
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Cash or Credit? 
(From page 47) 
ir, (c) Should divided payment sales be credit of cus 
mer? 

19 per cent said “Yes.” 
. y ee . > ” 
6 per cent said “Conditional bill of sale” and 

“Chattel mortgage.” 

. . . . P ’? 
2 per cent said “Conditional bill of sale” and 

“credit of customer.” 

21 per cent did not answer. 

6.—If an acceptable finance plan were offered, would 
vou be willing to advertise it. locally? 

96 per cent said “Yes.” 

2 per cent said “Possibly.” 

2 per cent said “No.” 

7 Sf such a plan “U'CVE put into Ope ration for stores 

such as yours, would you care to have manufacturers of 

watches and silverware include in their national advertis 
ing, can he hought at most all jewelers on dia tded pay 


ment plan’’? 


85 per cent said “Yes.” 

11 per cent said “No.” 

4 per cent did not answer. 

A Missouri jeweler: 

‘Time payment advertising breaks down the prestige 
tine jewelry has held so long. Smaller stores like mine can 
sell to their time payment customers as they come in.” 

A Pennsylvania jeweler: 

“Divided payment, in the eyes of the cash buyer, means 
that they are paying higher prices, and the first question 
they will ask is: ‘What will be the cash price?’ Theretore, 
nationally advertised articles in national divided payment 
advertising should mention: ‘Plus a carrying charge’.”’ 

8.—Please comment freely on the thought of budget 
financing for the jewelry trade. Give us any ideas you have 


on the subjec t. 
PRO 
California jewelers: 


“Tl believe a plan whereby people who move away could 


- followed, similar to automobile finance groups, would 


+a big benefit.” 
‘Jewelers’ associations could have central offices with 
xtensive records of all customers buying on credit. After 
riving jeweler permit to sell, take over responsibility and 
ollection, jeweler paying certain discount.” 

“The best way to conduct credit is to get half down 
nd forget the rest. It will be paid up to | per cent. 
ncreased business will be worth this loss.” 

A Colorado jeweler: 

“We have always been against credit business, but feel 
hat we are losing too much to credit houses.”’ 

A Connecticut jeweler: 

“We believe that budget financing for the jewelry trade 
as got to come if we are to compete with other lines bid- 
ling for the customer’s dollar. We find our customers 
sking for terms whether they need that method or not.” 

Illinois jewelers: 

“IT think the jewelry business has needed such a plan 
tor a long time but I think we should tell our customers 
(Please turn to page 71) 
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630 Fifth 





\s one of the many occupants of 630 Fifth 
Avenue—the heart of the Jewelry center in 
New York we greet the many jewelers 


attending the 


A. N. R. J. A. Convention 
Waldorf-Astoria—August 23 to 27 


and extend a most cordial invitation to all 
in attendance to visit our office during their 


stay in New York. 


That trom this meeting you may take home 
many practical and profitable ideas to the 
end that this Fall and Christmas business 
may be the biggest in the history of the 


Jewelry trade—is our sincere wish. 





K. MIKIMOT 





New York, 630 Fifth Ave. Head office: Ginza, Tokyo 


Chicago, 55 E. Washington St. Branches: 
Kobe, London, Paris, Bombay 


San Francisco, 209 Post St. 




















































Established 1866 





608 Fifth Avenue, New York 


: - 7 - Antwerp—48 Rue Simons 
Caniing Works: Amsterdam—33 Sarphatistraat 


64. West 48th Street London—23 Holborn Viaduct 












































Mounted and [Jnmounted 


( —_— ( ul ‘a 
EMERALD CUT AND MARQUISE 


STAR SAPPHIRES — RUBIES — EMERALDS 
STAR RUBIES — SAPPHIRES — CAT'S EYES — _ PEARLS 
The beautiful rings to the left are a 6.50 Carat Cabochon Sapphire—a 3.75 Carat 


faceted Ruby—a 3.37 Carat Emerald Cut Diamond—and a 5 Carat Emerald. To the 
right—a 15 Carat Cabochon Sapphire and a 14 Carat Star Sapphire. 








Our Gems are beautiful, and represent splendid value, com- 
pelling immediate interest. Widely varied in shape and 
cut—they will suit the most exacting requirements of your 
customers. We are prepared to cooperate with you on 





whatever your needs may be. 


JEROME RICHHEIMER 


608 FIFTH AVENUE NEW YORK 


GEMS oF ff 
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Cash or Credit? ; | he plan should be dignifi . ind cl “dit ind m irk 


’ ‘ 
From page 69 not like a lot of schlag stores. 


‘| think that budget financing is verv good becaus« 
n the delivery of the merchandise that if they do not ay Ser Eg eres bel 
‘ 5 ‘ ; : people Ind it har O pay Casn and they are used 
the account they will be dealt with by an outside ; 
ce ; he ing almost everything on credit 
wern. We find they will pay these where they will VW ' “ete ‘ 
e can get co-maker financing now on items over $+ 
pay us and they know that a company of this kine 
ae but now need some financing agency to. take t 
ans business when it asks tor money. smaller items and do the dirty work under their name and 
| believe it is imperative that we do have some su ; "Ne. -— nari he 
; ; as ita smaller cost than we could. 
nif we mean to survive. aa ; Ge ; : 
\ l * : lt Is excellent providing the cost is not too much 
n Indiana jeweler: tiie 
; Vhink it would be a wonderful thing. Often won 
Re lieve it could do fot us what it has done tor the ial | . _ PCIe eS 
: p ye dered Why Was not done a tong Ime DetTore. 
itomotive industry. ‘ ' , 
l ‘ | think the average merchant Nas any numbdet t u 
owa jewelers: 
| } ld | | ] | 73 customers Who want to Duy Dut cannot pay ish, an I 
should not adopt a credtt Dusiness unless could , 
: ; 2 cannot afford to carry them With care to sell to on 
nd a finance company which would take over all paper hie wi ae ; 
; the best possible risks in order to keep the discount low 
ithout my endorsement of paper sold them. I understand : , ry 
| . 1) . ; Ff the plan would be very successtul, Dut 1t so'd to evervone 
cal automobile dealers sell their paper outright withou aa 2 
; ee it random the loss would be to« creat, the discount larger 
ndorsement. } hich 
; nd lereTtore i¢ yrices OT Zoods higher. eems to m 
‘It would be much better and easier to sell same as PE Hed 
1; ; the tinance company would De compelled to regulate the 
itos or radios or refrigerators. . , , 
\l ; ; discount in proportion to the type of customer each jewele1 
assacnhusetts jeweler: 1 , , , . ft 
me ; had, as surely some would have much larger losses than 
‘l think something of this kind is a very good ide ; Ml f —_—P 
: . thers. Y personal experience Of nearly + years s 
Personally | am a very poor collector but judging by auté ; ' <i 
Pee yon that there are a great many people who will not buy on 
nance plans people, as a rule, pay up even if other ‘ Sania 
i sits, notes or contracts but will buy on open accounts. How 
' ; ever, | think the plan can be worked out and am int 
New York jewelers: eer 
‘We have done cash and some credit business for 38 4 North Dakota jeweler: 
rs, but think we will have to go in tne credit busine s “VA e would like te he ir more of this plan. 


nd advertise it.’ 





Phe Pack Pearl 


" The King of Pearls” 


Matched Pairs 
eho 


Round - Button - Pear Shapes 


* 


Importer of Diamonds, Precious Stones 
and Pearls 


ARTHUR H. KIRK PATRICK.inc. 
608 Fifth Ave. New York 


TEL.BRYANT 9-1400 
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Cash or Credit? 
(From page 71) 

Ohio jewelers: 

‘Higher class stores have neglected this too long aid 
let it go to credit stores. Many persons in higher brack 
would buy more on a dignified divided payment plan, ‘0 
give us bigger volume on watches and diamonds. How 
would you overcome opposition of salespeople who h: 
not been trained in such selling?” 

“T think it would help the jewelry trade very muct 
we could finance through a company.” 

A Wisconsin jeweler: 

“We feel that budget buying will be a great asset 
the jewelry trade, if financing could be done by a financir 


+ 


company at a reasonable rate.” 
CON 


California jewelers: 

“What little credit I gave to good people only, I had 
hard time getting the second payment, and always had to 
put it in the hands of a collector who kept half of what 
he collected. I wouldn’t give the best man or woman 
credit.” 

“Tf the jewelry business would stay on a cash basis, s« 
many jewelers would not go broke.” 

“Through a finance corporation you lose your profit 
and customer.” 

A Connecticut jeweler: 

“We are very much opposed to it and believe manuta 
turers should allow retailers to operate as best suits their 
conditions and clienteles.”’ 

Illinois jewelers: 

“T believe only in a cash business.” 

“T would not care to enter into any credit plan, but 
wish to say that I do a certain amount of credit businesss 
on open charge accounts.” 

An Iowa jeweler: 

“Installment selling to carefully selected customers can 
be done by any efficient merchant in this line and he 
should not need help. Large volume in my epinion can 
only be done by a well organized and fully efficient busi 
ness, successfully. Many small merchants would do wel! 
to let it alone.” 

A Massachusetts jeweler: 

“Think there is too much credit business done now. 
Merchants and public would be better off to go back to 
the good old methods. Less headaches for all concerned 
Why destroy what decency there is left?” 

A New Hampshire jeweler: 

“When we have to do an installment business to live 
and pay our expenses, we shall lock our doors.” 

New York jewelers: 

“Usually a finance company will only take gilt-edged 
acceptances. In such cases I do not need the finance com 
pany; I could finaace the sales myself.” 

“T am operating a successful cash store. I believe that 
most installment stores, including jewelers, rob the poore 
class of people by an unreasonable mark-up.” 

Pennsylvania jewelers: 

“Is cash or credit the more substantial in the long run 
Does credit promote thrift ?” 

“In 1936, 83 per cent of our sales were to regula 

(Please turn to page 75) 
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DIRECT IMPORTERS aad CUTTERS 


Fancy Cut Diamends 


Lous lage § 


HOS FIFTH AVENUE NEW YOR 


TEL. MEdallion 3-4822 4823 




















INVITATION: 


/ . / 
To All Jewelers attending the 
32nd Annual Convention A.N.R.J.A. 
to visit our new offices in Rockefeller 
Center where we will be pleased to 
show our complete stock of Diamonds, 


including Rare Gems. 


LAZARE KAPLAN & SON, INC 





Cutters and Importers of 


inion of the 
JONKER D I A M O N LD S 

















DIAMOND 630 Fifth Ave. New York City 

Sunnpennenee CUTTING WORKS: 64 FULTON STREET, NEW YORK, N. Y 

Columbus 5-0870-087| : ” BT, NE » N.Y. 
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Cash or Credit? 


(From page 72) 


charge customers. Percentage of loss over a period ot 
years is 0.8 per cent. Doing business with a high 
class clientele, we feel that a credit finance plan would be 
detrimental rather than helpful.” 
Washington State jewelers: 

Am convinced that installment selling is a poor plan 
for towns small enough so that you know everybody. It 
is probably all right in a large city with a business large 
enough to have special collectors to keep on the trail of 
delinquents.” 

“Not interested at all in credit business. Only cash. 
Pay cash and sell for cash. ‘That is business.”’ 


London Hears That Wesselton Mine is Being Cleared 
for Reopening; Diamond Prices Steady 


LonpoN—The next of the South African diamond 
mines earmarked for re-opening is the Wesselton. No 
oficial pronouncement to this effect has yet been made, 
but it is understood here that the work of clearing the 
mine in readiness for resumption of diamond mining its 
already proceeding. 

De Beers recently recruited a number of miners from 
Great Britain, and these are now employed at the Dutoit- 
span and Bultfontein mines. There is a shortage of white 
und native labor in South Africa, and experienced miners 
ire at a premium owing to the great demand for them 
m the Rand. The Dutoitspan, the first De Beers unit 
to open since the slump days, is being worked at a depth 

msiderably greater than that before the closing down 
in 1932. 

[he Bultfontein, scheduled to re-open July 1, actually 
zot going a few weeks before that date. 

Although the actual demand for diamonds in Europe 

wed down slightly last month the prices of cut stones 

main quite steady. Unsettled political conditions, coupled 
th the recent fall in Stock Exchange values, are, accord 

to Backes & Strauss, diamond brokers here, chiefly 
ponsible for the quieter conditions prevailing. 

In all the smaller goods, where the increased cost of 

or plays so large a part of the value, prices have 


ttened up perceptibly the past month or six weeks. 


Indian Prince Buys Marie Antoinette’s Necklace 
for $75,000 


LonDoN—Marie Antoinette’s historic necklace of 43 
monds was sold by auction at Sotheby’s the other day 
$75,000. It was purchased by an Indian prince, his 
ighness Shri Kameshwar Singh, Maharajadhiraj of 


rbhanga. The sale attracted a large throng and when 
auctioneer announced he already had been offered 
5,000 bidding became brisk and keen. At $70,000 com 
titors for the necklace began to drop out. The joint 
ners of the diamonds—the arch-Duchess Blanca of 
istria, and Beatrix, Princess Massimo—are both lineally 
scended from Marie Antoinette and daughters of Don 
irlos of Spain. 
Che Indian prince also tried to acquire the black pearls, 
operty of the late Annie Viscountess Cowdray, but at 
37,000 the pearls were withdrawn. 
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INC. 
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PRECIOUS STONES 


EMERALDS 
RUBIES 
SAPPHIRES 


608 FIFTH AVENUE 
NEW YORK 






























PORTABLE SALES 
ON CREDIT TERMS 


‘Son times a year turnover 
in typewriters has rewarded the merchandise-pioneering 
of Rudolph Bros., Inc., whose modern, brightly-lighted 
stores occupy creme de la creme locations in the business 
centers of nearly every sizable city in the states of New 
York and New Jersey. 

“Typewriters in a jewelry store? We asked our mer- 
chandising department that question, five years ago, in 
response to several customers’ requests, and gave them a 
trial whirl... .” 

Melvin Rudolph is speaking in the central offices of the 
18-store jewelry chain, at Syracuse, N. Y.,° where 31 
years ago Bernard G. and Max H. Rudolph established 
their first store. 

“How well the experiment succeeded may be seen in the 
present rapid turnover of typewriters, eight to ten times 
a year, in each of the Rudolph stores. Each store carries 
five or six portable machines in stock at all times. 

“A model that sells for about $50 has been the best 
seller, and payments for this machine are usually com- 
Until 
now we have added an eight per cent carrying charge, 
amounting to $4 for the $50 model, and it has been wut 


pleted in about a year at the rate of $1 a week. 


practice to remit the charge when payments have been 
completed within 60 days. We are considering removing 
the carrying charges altogether. 

“Typewriters appeal to good types of buyers; our col- 


lections have been nearly a hundred per cent. Buying de 
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SEE OUR EXHIBIT 
OF 


IMPERIAL CULTURED 
PEARLS 


AT THE CONVENTION 
OF THE 


AMERICAN NATIONAL 
RETAIL JEWELERS 
ASSOCIATION 


WALDORF ASTORIA HOTEL, 
NEW YORK CITY 


WEEK OF AUGUST 23rd, 1937 
BOOTH No. 114 


A SURPRISE GIFT AWAITS YOU! 


THE AMERICAN JEWELERS BUREAU, Inc. 


48 West 48th St. 12 Bromfield St. 120 E. 8th St. 
NEW YORK BOSTON LOS ANGELES 


Canadian Distributors 
THE GOLDSMITHS’ COMPANY OF CANADA, LTD. 
Toronto, Canada 


5 North Wabash Avenue 
CHICAGO, ILLINOIS 


&o) ) >) A 
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FROM INDIA 
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oceER WurMsER 


ROCKEFELLER CENTER 
GiO FIFTH AVENUE 
NEW YORK 


CHICAGO SAN FRANCISCO 
S.KUTNER 


55 E.WASHINGTON ST. 210 POST STREET 





HENRY M. ABRAMS CO. 
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BORN OF 
EXPERIENCE 





i, is Very expensive to guess wrong 

in the Diamond and Jewelry 
trades. 
Why not do as many others have 
done after reading through page 50) 
of The Jewelers’ Circular-Key- 
stone for June, 1937. 


AD, everidg 


S 
rs ~ The ‘new arrival” will be demo 
strated at our booth at the A. N. R. J. 
Convention, but NOT our line of fine 


diamonds. 

















OUR NEW “INDEX” LINE 


HOLLYWOOD DESIGNED 
“INDEX” JEWELRY 


Registered & Patented in U. S. Off. & Foreign Countries 


The “WIDOW’S MITE” The “MADEMOISELLE” 








For Widows 


For Young Girls 
- Ladies 


The “INDEX” 








Wedding Ring 
“TWO IN ONE" RING 
Made in yellow gold; also, white gold. 10-14 and 18k. 


WATCH FOR OUR NEW CREATIONS 
HOLLYWOOD DESIGNED 


THE WIDOW’S MITE PATENT CO. 
Box 300 WHEELING, WEST VA. 


New Reduced Prices 





_] 
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Worth While School Business 


From page 55) 





A.N.R.J.A. Program 


(From page 53) 








































dent in a community where there is a large foreign cle 


a. m., report, Myron Everts, Dallas, Texas, vice-president, Sout . = A P 
region, ANRJA. ment. A class ring there is a mark of quality. When 
a.m., report of Silver committee, William G. Thurber, ch: . ; , : | 
Providence, R. I. children have been forced to leave school by illness, or to 
0 a.m., report of Membership committee, L. M. Campbell, ch help in the ‘bread-winning, parents often come to the 
nandaigua, N. Y. : ag. : 
m., report of Wholesale-Retailing committee, Kenneth N. Var store to order the ring of the graduating class. 


Marcus & Co., New York, chairman. 

a.m., Installment Selling, report of standing committee, Ti 
bs, Omaha, Neb., past pres. ANRJA, chairman. 
0 a.m., address, Deferred Payment Selling, M. Fred Cartowm 


“The kids will fight like Kilkenny cats with their poli 
tics. “Chey know what they want, too. Some will attempt 


esident, Longines-Wittnauer Co., New York. steam-roller methods to gain acceptance of a certain ring 
) a.m., address, System Necessary for Handling Installment A ‘ ; ; of - 
Alvin Magnon, Adams Jewelry Co., Tampa, Fla. while others will use a weasling method for a difterent 


Jewelers Publicity committee session: 


te . - Z > ‘The rino « scm: < have - rst: linge 
Chairman’s report of activities, Wm. D. McNeil; treasurer’s financial one. he ring salesman should have an understanding 


t, Charles T. Evans; discussion led by Wilson A. Streeter and of his field. 
Kenneth I. Van Cott of the Jewelers Publicity executive committee. ae oe : — 
p.m. to 5 p.m., clinics, as scheduled. School principals and class advisors are very jealous of 
m., Empire room, Lobby floor. Jewelers Publicity Committe : ; : a Cae : a et . x ae 
nts its annual Jewelry Style Symposium conducted by June Hami the best interests of their charge s. This is a point tha 
Rhodes. must be remembered by anyone who tries to sell to 
Friday, August 27 schools. “They are a dandy set as a rule and are ready 





i a 
ee ee ea ee to listen to reason if they can be assured that your profit 
a m., report of W. G. Drosten, Saint Louis, SIS Pree motive is secondary to the best interests of the class. 
western region, ANRJA ‘ 5 
)a. m., report of Arthur H. Dibbern, Glendale, Calif., vice-presider “Do anything you can to promote the young people s 
P region, ANRJA. ? ; “ , ; : 
© a wh, coamullies vebesta by chain interests. Advertise in their weekly paper and in thei 
{ P + eT a ao . . na 7 11 4 1! . e . 
) a. m., accounting: Clarence C. Ludwigs, Walla Walla, W vear book. Many schools refuse to accept trophies ot 
igton. 2 : . a 
) a.m., research: Fred W. Pilcher, Mexico, Missouri. prizes tor essays, declamation or athletic contests. If they 
10 a. m., watch inspection: W. C. Donnelly, Baltimore, Md . . ‘ t 
a oi. heleaee aeladinne Camialis Miecd Mac Ser. do permit it, be sure to contribute 2 worthwhile prize. 
a.m., proposals to Amend By-Laws. “Strange as it may sound, students don’t demand nove! 
0 a.m., final report of Credentials committee ‘ ast z 7 
0 a.m., report of Resolutions committe or entirely different rings. It has been my experience that 
10 p.m., report of Nominating mmittee, with opportur . : . - : 
ee ee a ini tie ere once a well-designed ring is found one class will repeat 
lection of officers, with vote by states, under the delegate syste nother on it. 
than one candidate for any office aa y a : ; ; 
te by states provides for one vote for each twenty members « Design was always one of the big factors in selling 
on thereof, and protects the states with few members or delegate . A a : . 
present who have the authority to cast the 6 shale etates class rings. I have even offered prizes for the best designs 
10) introduction and installation of officers a . 
p.m., introduction and atl offered by the students, but I soon learned that this will 
0 p.m., invitations fo1 , onvent 


Please turn to page sv 


m., adjournment 








seThe “Rainbow of Gems” 


Sie Opal and the Rainbow in color and beauty are 
synonymous. In the Opal we find broad, bold flashes of 






contrasting colors; then again, a delicate blending of pastel 
shades; or the fiery darts of the pin-fire variety. Such 


beauty is irresistibly fascinating. 


. . Of the Opal it may certainly be said that it enhances the 
( f id ; 
fn addition to O pals, oul Jewelry in which it is set. Deservedly does the Opal enjoy 
jular stock includes : er 
its great popularity. 
Zircons Our complete stock of sizes and shapes, cut in our Ameri- 
can factory, insures prompt delivery and meets your every 


Star Sapphires 


requirem ent. 


Amethyst 
Topaz DREHER BROS. and WIDER 
Synthetic Stones Importers and Cutters of Precious and Semi-Precious Stones 
Cameos 48 WEST 48TH STREET NEW YORK CITY 
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Importers & 
Cutters of 


DIAMONDS 


BAGUETTES 


All Sizes 


FANCIES 


Various Shapes in Pairs 


Sey FIFTH AVENUE 


Internotiona!l Building New. York 











ANTWERP: PARIS: 


27 Avenue De Belgique 5 Square De L'Opera 2 Tulp Straat 





AMSTERDAM: 











—— 






- 


Bricriesae et 






tk ROSY I iii $0 hy A 





Vg A ASB ape 


SEMI-PRECIOUS 
STONES 






AIL Rae Set ou Leo ee ete al 
i AS sereg c 





CO- 7-4218 


PEER EELLAA 

















Worth While School Business 


(From page 79) 


sometimes split a class and result in dissension that red 
sales. 

“Ring manufacturers are anxious to find enterpri-ing 
retailers who will accept their school jewelry line, or \\ ho 
are willing to have the ring company send a representa’ iy; Jer 
to the school to complete the sale, in return for a snial| pet 
profit on each ring sold. The jeweler is cautioned to use 
discretion in the matter of selection of a line. 

“In looking around for a well-established ring house | ot 
was most interested in knowing whether the company con 
fined its efforts to jewelry, or whether the rings were « : 
side line to athletic equipment, trophies, caps and gowns 
etc. Only by restricting your efforts to class jewelry 
can you gain for your store the prestige you are seeking.’ ¢ 


Your Window—Box Office to Your Store 
(From page 57) 
must first choose the merchandise you wish to display and sp: 
decide whether or not you wish to show a variety, 01 BI 
whether you wish to confine the entire window to one 
type of merchandise, for it will be necessary to use color 
in order to enhance the setting. You will be guided in 
the selection of color partly by the merchandise you dis 
play, since some of it is colorful itself, and as a clash in 
colors should be avoided, you must choose a harmonizing 
shade or a direct contrast for the material you use 
incidental trims. 

Every display has two duties, first it must attract, then P= 
it must sell the idea of possession to the minds of thos 
who view it. In its duty to attract, it must have form, color 
and the ability to show off the merchandise to the great h. 
est advantage. But, your display background must neve b. 
predominate—in other words, it must act as a background r 
only and must never overshadow the goods on display. 
Its duty is simply to enhance them. Walls are the funda , 
mental backgrounds for the decoration. 

Now let’s get a stock of display material togethe: 
These are the essentials: ai 

1—A few two-yard pieces of colorful drape material- " 
preferably plain (with no design)—although you might , 
include one or two pieces of brocade. This material 
to be used for drapes and for ruffling on the floor of th: 
window. For colors, I should choose. . . 


a—Chinese Red h—Chartreuse 





b—Wine i—Emerald 
c—Purple j—Sand 

d—French Blue k—Brown \ 
e—Ultramarine Blue 1—Orange 

f—Coral m—White 

g—Shell Pink n—Orchid 


(Most fabric houses have their own 
trade names for these colors.) 

Be careful of blues—or any color containing blu 
(such as green and purple) in sunlight, for blue is no' 
a sunfast shade as a rule. 

Color has a definite effect on the size of your window 
A good rule to memorize is ‘““The smaller the area, t! 
brighter the color.” Another is, Do not use a color as 
background which will ‘‘pull” the background to tl! 
front; thus restricting the size of your window. 

(Please turn to page 81) 
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Your Window Is Store Box Office 


(From page 80) 


e best material for draping is crepe, for it is sufh 

tly heavy to “hang” in orderly folds. Do not get a 
ngy”’ material, for it will never stay as you want 

A cloth called “knitted velour” (similar to a 

lersey Cloth) is excellent for draping and is quite inex 

nsive. 

\lways keep materials clean and pressed. Nothing 
looks worse than soiled or creased drapes. ‘They are part 
of your stock in trade—and should be always fresh and 


indered looking. 
2—A small stock of display fixtures (stands or blocks). 
tew different types of these are shown on these pages. 


_ 


[hey are simple in construction—can be made by any 
irpenter and will last indefinitely. I believe that various 
shaped blocks are more practical than the old style ‘‘built- 
up” fixture, for they are more flexible and can be moved 


round to form dozens of different settings. They can be 

made to nest one inside the other, so that very little 

space is required for storage when they are not in use. 

Blocks can be made in the form of platforms of varying 
(Please turn to page 114) 


Sen. Black, Former Comptroller General McCarl and 
J]. Edgar Hoover Invited to Address N.A.C.}. 
Convention, Sept. 19-22, at Chicago 


Cuicaco—The 11th annual convention and exhibition 
of the National Association of Credit Jewelers, Sept. 19- 
22, at the Sherman Hotel, is already an assured success. 
All of the booths on the exhibiticn floor which consists 
of the mezzanine, exhibition hall and grand ballroom, 
have been sold, and approximately 175 manufacturers will 
have their displays of all types of merchandise ready on 
he opening day, Sunday, Sept. 19. 

This huge exhibit will occupy more than 200 display 
booths and rooms covering an area of more than 30,000 
square feet. No effort will be spared to decorate the 
exhibition halls and the booths and it is confidently be 
lieved that this will be one of the largest and most beauti 
ful jewelry shows held by any branch of the industry. 

Efforts are now concentrated on the business program, 
ind invitations have been issued to 2 number of nationally 
known figures whose addresses will be of more than 
passing interest. 

At this time it is hoped to have as speakers: Hugo 
Black, senior senator from Alabama and co-author of 
the Black-Connery Wage and Hour Act; John Raymond 
McCarl, former comptroller general of the United States 
nd an authority on governmental and business relations; 
nd another most interesting speaker, J. Edgar Hoover, 

rector of the Federal Bureau of Investigation of the 
Yepartment of Justice. 

The appearance of these will depend upon their com 
iitments at the time of the convention and upon the 
ossibility of certain emergencies arising which may pre 
ent them from attending. Invitations have been ex- 
-nded to them, however, and they have expressed a 
villingness to be there if it is at all possible. Coupled 
vith the foregoing, there will be the usual opportunities 
or round table discussions, and informal chats about 
usiness conditions and affairs with fellow jewelers. 

(Please turn to page 82) 
['HE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1937 





BUYS ano SELLS 
FINE 
EMERALDS 
RUBIES 
SAPPHIRES 
MOUNTED PIECES 


Hocer Ulurmser 


ROCKEFELLER CENTER 
610 FIFTH AVENUE 
NEW YORK 


CHICAGO SAN FRANCISCO 
a ee a el — HENRY M. ABRAMS CO. 
SS E.WASHINGTON ST. 210 POST STREET 










































































A diamond watch merits the additional security 
this double lock safety cord attachment gives 





See our complete line of Double Lock Safety watch 
attachments at the A. N. R. J. A. Convention 


iddle W ific C 
win eee MORAYS MFG. CO., Inc. eee 





1 POST ST. 

"aaa Sold Thru Wholesalers Only Ss ig 
New England 

27 Sixth Avenue, Brooklyn, N.Y. IRVING LEBOWITZ 














MAKING A PROFESSION OF THE JEWELRY TRADE 


INVESTIGATE IT THOROUGHLY 


Large retailers are requiring the study of the gemological mail courses by employees. Proprietors of smaller 
stores find the courses and the titles an investment which yields continual new income. Over 500 jewelers 
have completed or are enrolled in the courses. The profession is soundly established. 


(Certified Gemolo gist) 
vite } Tara EwnTP 
[anata ETY REGISTERED JEWELER 
AMERICAN GEM) SACTETY 


The REGISTERED JEWELER might be compared to the practising physician (M.D.) and the CERTI- 
FIED GEMOLOGIST to the heart (or other) specialist. Both the R. ]. and the C. G. are members of 
the profession. The REGISTERED JEWELER masters the fundamental sciences of his business with 
special emphasis on diamonds and other gems. The CERTIFIED GEMOLOGIST masters advanced scien- 
tific work on diamonds and other gems, thus becoming the gem specialist of the trade. 








Shorter gemological courses also available. 


AT THE A.N.R. J. A. CONVENTION 


Talk with students and members of the profession and examine the courses and sales-help 
materials at Booth 219, Astor Gallery or in the Jansen Suite on 4th floor. 


Or address either: 


GEMOLOGICAL INSTITUTE OF AMERICA or AMERICAN GEM SOCIETY 








3511 WEST 6th, LOS ANGELES 555 S. ALEXANDRIA, LOS ANGELES 
(Advanced (C. G.) courses) (R. J. and shorter courses) 
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N.A.C.J. Convention 


(From page 81) 
Elaborate plans are being made for the Sunday night 
2 


frolic and the annual banquet on Wednesday, Sept. 22. 
Chere will be new features, new entertainment and un 
isual souvenirs. 


nm Tuesday afternoon, Sept. 


The keno party planned for the ladies 
21, will be both large 
ind unusual. 

Advance registrations at Hotel Sherman are far ahead 
f last year’s record. 


N.R.C.A. Adopts Resolutions on Down Payments 
and Longer Terms 


Tee credit fraternity 
s expressing grave concern over the trend toward longe: 
Meeting recently at 
Spokane, the National Retail Credit Association adopted 
three resolutions to protect the interests of both retailers 
to 
profitable credit business. 


terms and smaller down payments. 


do a more 


ot 


enable retailers to 
The 


cial importance to the jewelry industry at this time in view 


ind consumers and 


resolutions are espe 
of the increased proportion of credit sales and of the forth 


coming great national jewelers’ conventions at which 
credit practices will be discussed. 

One resolution, discouraging the tendency to liberaliz 
credit terms, follows: 

“Resolved, That this convention regards as extremel\ 
the to 


particularly the advertising of such terms in the news 


dangerous tendency liberalize credit terms and 
papers, and the policy of not requiring a down payment. 
It is recognized that such practices lead to continued ut 
profitable competition which is harmful to the retaile: 
ind to the consumer alike. 

‘Therefore, be it resolved that this Convention goes on 
record as opposing such policies and recommends to lox 
and state associations that members be urged to adopt 
sound credit policies, and that competition be confined t 
merchandise and service.” 

The second one, which is equally important, is now in 
practice in some cities. 

It recommends “‘a more general adoption of a carrying 
charge of one-half of one per cent per month on all charg: 
accounts not paid within 60 days from the first of the 
month following purchase, and that a reasonable carrying 
charge be added on all types of installment sales, to the 
end that this policy will eventually become universal.” 

Commenting on this resolution, L. S$. Crowder, genera! 
manager and treasurer of the National Retail Credit Asso 
ciation and editor of the Credit World, said: 

“This should by all means be made part of Community 
Credit Policies, applying not only to installment accounts 
but t othe monthly charge accounts as well. 

“The adoption of a Community Credit Policy providing 
for a carrying charge as recommended in this resolution 
will speed up collection, and as a result will increase credit 
It will also reduce Credit Office operating costs 
and credit losses.”’ 

A third resolution, presented by the Department Store 


sales. 


Group, recommends that in no case should terms be length- 
ened in extending installment credit, and emphasis was 
placed on the fact that the elimination of competition in 
credit terms is to the interest of both merchant and con- 
sumer. 
THE JEWELERS’ CIRCULAR-KEYSTONE 
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KOSLOW 


Price... Quality 
atete| Design 


A Combination 
Embodying The Very 
Principle of Present 
Day Merchandising/ 


~ 


J 


Y 
ve 


=, 
a 
soy | 4 


, ames 


4 


eh. 


Lace 
x” 


§, 


gine P pabinsere Liamiord fewer 
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Cmber 


Announcing 


A Merchandising Cam- 
joe ble pels Co) amy Weel ol-be 

Entirely New Creations in 
genuine Amber 

And for the first time a 
complete line of jewelry 


and gift pieces in Amber. 


jae \ [-s\\ae ke) ben ae) atel-)(-Toieh'= 
DiteeteybheleyeMeye(-setelemebel-> c 
for=) 0) eLeyelod MMe) o) eles aavbeblgiame (oye 


profit with non-competitive 


Amber. 
& 


Presentation of these ex- 
clusive creations in Amber 
at A.N. R. J. A. Convention, 
Waldorf Astoria Booth 113. 


Cm her ITlines. Gre 


The World's Suppliers of Genuine Amber 


3.3 Sifth Clvenue. Hew ork. }l l/ 


A few territories are stillopen 
to reliable men: State refer- 
J elor te pele Mb bel -twelelh, meleleal-von 
Canadian and South Ameri- 
can connections also desired. 


Ulmber—ihe Gem of the Clges . 





Portable Sales 

(From page 76) 
lege and graduating from high school and college are 
likely prospects. Married ex-stenographers are anothe: 
group to whom portable typewriters appeal, because they 
are accustomed to the use of a typewriter. Our stores 
also have sold many machines to proprietors of small! 
businesses, restaurants for instance. 

“None of our stores has a typewriter repair depart 
ment, but that is not a handicap because the typewrite: 
manufacturer maintains a branch office in each of the 
cities with Rudolph Bros. jewelry stores. Incidentally, 
we don’t stock desk typewriters; these are sold through 
the manufacturers’ branches. 

“Aggressive promotion has helped develop Rudoiph 
Bros. sales of typewriters, and our newspaper advertising 
constantly reminds the public of our flexible deferred pay- 
ment plan, for payments weekly, every two weeks or by 
the month, and our open account plan, with payment in 
30, 60 or 90 days. 

“We schedule a window display of typewriters about 
once a month. Sales aids furnished by the manufacture 
are very helpful indeed, including newspaper mats, fine 
display signs, folders and booklets to instruct the sales 
people. 

“From time to time Rudolph Bros. ads feature a trade- 
in allowance for an old typewriter, toward the purchase 
of a new portable. ‘Typewriter manufacturers some time 
ago acted to absorb old machines and to end chaotic 
trade-in practices by agreeing upon standard trade-in 
values, which are now listed in book form. When we 
accept a trade-in typewriter, we ship it to the manufac 
turer of the new model we are selling and our account 
is credited with the listed value of the old machine.” 

Rudolph Bros. was the first organization in Central 
New York to sell jewelry on the deferred payment plan, 
on the theory that ‘any man who has the ability to work 
and earn money is also entitled to obtain credit.” 

Rudolph Bros.’ first branch store was established in 
Binghamton, N. Y., in 1923. Soon other branches were 
opened in Schenectady and Amsterdam. ‘These were fol- 
lowed by others in Endicott, Rochester, Oswego, Pough- 
keepsie, Jamestown, Troy, Albany, Ithaca, Jersey City 
and Union City, N. J., Newburgh, Utica, Fulton, and— 
only a few weeks ago—Auburn, making a dozen and a 
half units in New York and New Jersey. 

The following code of ethics is framed in every store: 

“Our creed is to sell only the finest jewelry the craft 
provides, to base all prices on the lowest standardized 
figures set by the factory or competition, to provide the 
customer with a credit service enabling him to buy de- 
sired things without immediately paying out a large sum 
of money, to act and believe in the principle that the 
customer is always right.” 

William C. Clark 

SCHENECTADY, N. Y.—William C. Clark, 84, of Clark 
& McDonald, local jewelers, died at his home in this city, 
July 16, after an illness of six months. 

Deceased was a member of the Rotary Club and of the 
First Reformed Church. 

Surviving are his widow, a son, Charles A. Clark, and 
two grandchildren, all of this city, and a great grandson, 
of Utica. Burial was in Vale Cemetery. 
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ANTIQUE 


AND 


OLD FASHIONED 
JEWELRY 


ALSO REPRODUCTIONS 


The old cluster ring of grandmother's 
day reproduced with old mine diamonds 
in enameled designs with precious stone 
centers. 





VICTORIAN SILVER JEWELRY 
OLD BOHEMIAN GARNETS 
BLACK ONYX WITH PEARLS 





OUR REPRESENTATIVE WILL CALL UPON REQUEST 














OLD ENGLISH SILVER 
SHEFFIELD PLATE 


ALSO 
VICTORIAN PLATEDWARE 





FINE SPECIMENS OF THE 


GEORGIAN PERIODS 





An elaborate stock comprising articles 
of every description for utility and 
decorations. 





Your Inquiries Solicited 





LEO ELWYN & CO., Inc. 


23 WEST 55th ST., NEW YORK 


SEE OUR EXHIBIT—SPACE 22—-A.N.R. J. A. CONVENTION 
WALDORF ASTORIA WEEK OF AUGUST 23RD 








Conventioneers 


You are cordially invited to visit our Booth 
No. 229 during your stay at the A.N.R.J.A. 
Convention at the Waldorf-Astoria week of 
Aug. 23rd 
to inspect 
our NEW 
line of 


1 Mirro-Craft 
Clocks 


Our new 
designs are 
supplied in 
Blue-Cham- 
pagne, Sil- 
ver - Green 
and Gun 


Metal. 





Exclusive models in 
Clear, Concave Belgian Glass 


J. CHESLER & SONS CO. 
41 Varick Ave. Brooklyn, N. Y. 














SOMETHING NEw! 
A POWDER LADLE 


ACTUAL SIZE 











PATENT DES. NO. 100,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each. 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 
get all the powder without waste. 


An attractive display card with each initial 


order. 
e 


CHARLES GRABHORN 
Manufacturer of 
GOLD and SILVER NOVELTIES 
4-6 WASHINGTON PLACE 


Near Broadway 


NEW YORK 
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DIAMOND 
SCHICKSNAPS 


GOLD 


PLATINUM 


for you 


CULTURED ; — 
PEARLS GD oF 
*« 
HARRY ¢. SCHICK, INC - NEWARK, WN. J. 


Send for an assortment 


SCHICKSNAPS 


GOLD 
PLATINUM 
for you) 
CULTURED snk 
PEARLS SO BF 
re } ¢ 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 





Send for an assortment 


DIAMOND 


SCHICKSNAPS 


GOLD 


and 


PLATINUM 
for your 
CULTURED pone 
PEARLS Gl @ oF 
* 
HARRY ¢. SCHICK, INC - NEWARK, N. J. 





Send for an assortment 


NEWARK, NEW JERSEY 


Me 


FINE GOLD JEWELRY 


Pen Knives... Brooches... Bracelets... 
Link Buttons...Scarf Pins...Crucifixes 
Waldemars 


New York Showroom: 347 FIFTH AVENUE 





SPECIAL NOTICE 
TO THE TRADE 


Eugene S. Toner will be at the 
McAlpin Hotel, New York City, 
Room 363, during the month of 





August, displaying the sterling 
silver products of The Schofield 
Company of Baltimore and the 
Rifkin Company of New York 
City. They invite your inspec- 


tion. 





HONESTY is nota virtue 


. it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 
FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
_and Scrap Gold. 
COOPER’S POLICY of fairness and ac- 


curacy continues unchanged . . . always 
making new friends. 


JOSEPH B. COOPER & SON 


INCORPORATED 
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Wisconsin Supreme Court Upholds 
State Fair Trade Act 


Mapison, Wis.—The Wisconsin Supreme Court, in 
an unanimous decision, has upheld the constitutionality of 
the State Fair Trade Act through which manufacturers 
of trade marked merchandise may set minimum retail 
prices. Similar laws have been passed by more than a 
score of state legislatures this year. 

The decision is hailed by leaders in the jewelry field 
as insuring a means of eliminating unfair and unwar- 
ranted price cutting to the detriment of established firms. 
The United States Supreme Court recently upheld a 
differently constructed California law achieving the same 
end. The decision on the Wisconsin statute is believed 
to pave the way for similar laws in every state, as measures 
patterned after either the Wisconsin or California laws 
will meet constitutional limitations peculiar to any states. 

The decision was especially gratifying to proponents of 
fair trade legislation in that it dismissed the contention, upon 
which a lower court decision was based, that sale of the 
out-of-state firm and, 


articles in question were by an 


therefore, were sales in interstate commerce. ‘The lower 
court had also ruled that the act delegated legislative pow- 
ers to private individuals. 

“The fair trade act does not fix prices or require prices 
to be fixed,” the supreme court ruled. “It does not regu- 
late anything or anybody. It is permissive only. It is 
limited to merchandise identified by an exclusively owned 
trademark and sold in free competition with other goods 
of the same class. 

“It allows a single producer or owner of commodities 
sold under his trade mark and distributors thereof to make 
at their option contracts stipulating minimum resale prices 
for such commodities when sold at retail by or under such 
trade mark, to the end that distributors thereof may be 
facilitated by insuring dealers a profit and that good will 
be protected by keeping known and identified merchan 
dise free from deceptive use such as ‘loss leader’ and ‘bait 
selling’ and thus cheapening it in the public’s estimation. 

“Therefore, it is not the primary purpose of the tai 
trade act to merely prohibit price cutting for the purpose 
of regulating prices, but rather to prohibit that practice ir 
a legitimate legislative attempt to afford protection to the 
validly-acquired rights of others. 

“Although there are widely different views as to the 
economic aspects and wisdom of such !egislation it was 
within the province of the legislature to conclude that 
unrestrained price competition in such identified merchan- 
dise and the use thereof as ‘bait’ and ‘leaders’ are not 
desirable and that the way to prevent such injurious prac 
tices and the resulting evils was by permitting contracts 
to be made stipulating minimum resale prices and to pro- 
tect these contracts by making interference with their ope: 
ation civilly actionable if it results in damage. 

“Thus instead of authorizing price fixing . .. the statute 
iuthorizes an effective check of any abuse in that respect,” 
the opinion concluded. 


Joseph Simmons, who in twenty-seven years rose from 
apprentice to owner of the Lowell Jewelry Mfg. Co., 
will open a store at 22 Federal St., Greenfield, Mass. 
Kenneth Williams, credit and advertising manager, re- 
signed his position at Filene’s, Boston, to join him. 
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GOLD BROS. 


Manufacturers of Novelties in 


GOLD, PLATINUM & SILVER 


Photo Album and Watch 
for your discriminate client 


This latest book 
shape novelty 
the facili- 
ties to accom- 
modate photos, 
one's 
ones 


has 


for 
"Loved" 
and 
72. 


its cover. 


Cases 
Holders 


Cigarette 
Cigarette 
Lighters 
Mateh Boxes 
Utility Boxes 


Vanity Cases Money Clips Key Chains 

Powder Boxes Money Clip & Pencil Long Snake Chains 

Lipstick Holders Comb. Pill Boxes 

Mirrors Money Clip & Key Flashlights 

Combs Comb Flashlight. Pencil & 

Photo Albums Money Clip & Locket Thermometer Comb. 

Miniature Lockets Co Charms 

Photo & Watch Comb. Money Clip & Watch Charm Bracelets 

Check Book & Photo Comb identification Bracelets 
Comb. Cuff Links Initial Bracelets 


1LSO SPECIAL 


Traveling Rep. 


GEO. H. ROVER 
Middle West & So. 


contains a 
Swiss 
movement in 


Pencils & Pens 
Check Book Holders 
Garters 

Suspenders 

Buckles 





This 
gift is suitable 
Ladies and 


unusual 





for 
Gents, and can 
be supplied in 


closed models 
with round or 
square move- 
ments. 

Tie Clips 

Collar Clips 

Knives 

Knife & Key Comb 


Key Holders 


Tel. BRyant 9-3174-5 


GOLD BROS. 


7 West 45th St. 31 


New York, N. Y. 


ORDER WORK 


KOKE, SLAUDT & CO. 


Los Angeles, Cal. 


Western Rep. 


5 West 5th St. 


MAAAAAAAAAAAA 














91-93 EAST KINNEY ST. 


GOLD 
SILVER 
PLATINUM 


We stand ready at all 
times to assist and ad- 
vise you in the handling 
of precious metals 
and assure you prompt 
and honest returns for 
your scrap gold, sweepe 


and filing 


NEWARK, N. J. 


Ss. 


THEIR ALLOYS 
AND SOLDERS 





CHICAGO, ILL. 
















5 SO. WABASH AVE. 



































MANHEIMER SERVICE 
Now IN DENVER 


To serve retail jewelers of the Rocky Mountain regions in the speediest and 


most efficient manner for American watch requirements, we have opened an 
office at 316 STEEL BUILDING, DENVER, COLO., under the direction of 


MR. HARRY A. STIER. 









A * DENV ER 


ME“ 
H = I MM; eR ’ 


STOCK CARRIED 
AT ALL OFFICES 


"a 


cHicaco™ yew YORK CITY 








DIRECT DISTRIBUTORS OF AMERICAN WATCHES SINCE 1875 
ELGIN ------- WALTHAM -.- --- -- HAMILTON 


(Zones 1-2-3-9-10-12-13-14) 


This fifth MANHEIMER office brings our Coast to Coast coverage to its 


highest efficiency and brings our unexcelled service within a few hours of 


every jeweler in the country. Complete stocks are carried in each office and 


retailers are invited to order from their most convenient city. 


MANHEIMER WATCH CO. 


35 E. WACKER DRIVE, CHICAGO 
220 W. Fifth St., Los Angeles 
Steel Building, Denver 





LOUIS MANHEIMER & BROS. 


20 W. 47TH ST., NEW YORK CITY 
373 Washington St., Boston 
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A Clearing House 


for 
WATCH NAMES 


A number of watch companies— 
manufacturers and importers—who make use 
of names instead of stock numbers to indi- 
cate particular styles, have requested THE 
JEWELERS' CIRCULAR-KEYSTONE to co- 
operate as a clearing house for the listing 
of such names in the hope of eventually 
eliminating duplications. 

These companies have submitted their 
complete lists, which we take pleasure in 
publishing alphabetically in the following 
pages. Some duplications appear which 
hopefully over a period of a season or two 
will be eliminated, for duplications serve 
only to confuse both consumer and re- 
tailer alike. 

We gladly offer our services in this manner. 
We are making no attempt to render a deci- 
sion in regard to names that are similar 
phonetically, but with different spelling, nor 
are we attempting to decide who is entitled 
to the name where duplications occur. These 
matters can be adjusted only by the interest- 
ed parties themselves. 

We present this list for the benefit of the 
watch industry at large—for the benefit of 
manufacturers, importers and retailers, and 
again offer our services to follow through if 
these companies are interested and are will- 
ing to cooperate effectively. 
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WATCH NAME 


Abboit 
Abbey 
Abelie 
Abilene 
Academy 
Ace 
Acklin 
Acosta 
Acvatie 


Adams 
Addison 
Adelaide 
Adele 
Adelia 
Adeline 
Adelphi 
Adjutent 
Admiral 


COMP 14N} 


A 


Hamilton 
Benrus 
Westfield 
Gruen 
Gruen 
Bulova 
Ace 
Benrus 
Movado 
Bulova 
Hamilton 
Bulova 
Gruen 
Adams 
Gruen 
Parker 
Bulova 
Gruen 
Bulova 
Longines-W 
Gruen 
Bulova 


Admiral Dewey Longines-W 


Admiral 
Farragut 
Adrianne 
Adrienne 
Adoree 
Adrain 
Aeronaute 
Aeronaut 
Agatha 
Aida 
Aida 
Ainslie 
Aircraft 
Aircraft 
Aircrest 
Air Hawk 
Airian 
Airking 
Air Lark 
Airliner 
Airman 
Airman 
Airport 
Airqueen 
Alamac 
Alamo 
Alba 
Albert 
Alberta 
Albion 
Alcott 
Alden 
Alderman 
Alderman 
Aldyce 
Alexander 
Alexander Bell 
Alexis 
Algonquin 
Alhambra 
Alice 
Alice Palmer 
Alice Esty 
All American 
All Sport 
Alladin 
Allan or 
Allerton 
Allison 
Alma 
Alma 
Alpine 
Alroy 
Altona 
Alvin 
Alvinie 
Amazon 
Amazon 
Ambassador 
Ambassador 
Ambrose 
Amelia 
Amelia 
American 
Beauty 
American 
American 
Clipper 


Allen 


Boy 


Longines-W 
Hamilton 
Bulova 
Bulova 
Gruen 

Gsell 
Bulova 
Parker 
Ollendorff 
Longines-W 
Benrus 
Bulova 
Benrus 
Benrus 
Gruen 
Benrus 
Westfield 
Gruen 
Benrus 
Gruen 
Benrus 
Gruen 
Westfield 
Benrus 
Parker 
Benrus 
Bulova 
Benrus 
Longines-W 
Hamilton 
Bulova 
Bulova 
Gruen 
Hamilton 
Elgin 
Longines-W 
Gruen 
Benrus 
Bulova 
Bulova 
Longines-W 
Longines-W 
Elgin 
Raymond 
Benrus 
Bulova 
Westfield 
Hamilton 
Bulova 


Bayer P. & M 
Hamilton 
A. H. Pond 
Westfield 
Gruen 
Gesell 
Bulova 
Gruen 
Benrus 
Bulova 
Gruen 


Elgin 
Westfield 


Bulova 


American Eagle Bulova 


American 
efficiency 
Series 
American 
Gentleman 
American Girl 
American Lady 
American Maid 
American 
Mercury 
American 
Standard 
America’s 
Sweetheart 
American 
Waltham 
Amherst 
\msden 
Amsterdam 
Anabelle 
Andover 
Andrew 
Anemone 


Elgin 


Benrus 
Bulova 
Benrus 
Bulova 


Bulova 
Bulova 
Benrus 


Waltham 
Longines-W 
Benrus 
Parker 
Gruen 
Bulova 
Bulova 
Parker 


COMPANY 


Bulova 
Benrus 
Bulova 
Bulova 
Longine s-W 
Longines-W 
Gruen 

Gsell 


WATCH NAME 


Angela 

Angelo 

Anita 
Annabelle 
Anna Held 
\nna Pavlowa 
\nnapolis 
Annapolis 
Annapolis Longines-W 
Anne Bishop Longines-W 
Anne Bradstreet Longines-W 
Annette Bulova 


Annette Gruen 
Anniversary Gruen 
Annie Westfield 
Anita Bulova 
Anita Gruen 
\nitra Hamilton 
\nitra Parker 
Ansco Aisenstein-W 
Ansonia Benrus 
Antoine Parker 
Antoinette Gruen 
Anton Westfield 
Apollo Bulova 


Aphrodite Parker 
Appleton Tracy 


& Co. Waltham 


\rabic Elgin 
Arcadia Gruen 
\rabella Bulova 
Areturus Elgin 
Arden Benrus 
Ardennes (Gruen 


Hamilton 
Bulova 


Ardmore 
\rdsley 


Ardsley Gruen 
Arena Gruen 
\rgo Parker 
\rlane Benrus 
\rgonne Bulova 
Argosy Parker 
Argyle Bulova 
Arista Ollendorff 
Aristo Aristo 
\ristocrat Gruen 
Aristocrat Ollendor ff 
(Arlen Gruen 
Arlene Parker 
Arleigh Benrus 
\rlette Benrus 
\rlington Bulova 
Arlington Gruen 
\rnold Bulova 
\rogsy Bulova 
Arrow Mannheimer Co. 
Artesian Bulova 
Arthur Bulova 
\rtistic Ollendorff 
\scot Gruen 
\sheville Gruen 
Ashland Gruen 
Ashley Gruen 
\shton Westfield 
Astor FE. FE. Robert 
Astoria Gruen 
Astoria Gsell 
\thena Bulova 
Athena Gruen 
Athenian Benrus 
Atherton Gruen 
Athlete Gsell 


Atlantic Aisenstein-W 
Atlantic Clipper Bulova 

Atlas L.. Manheimer 
\ubrie Westfield 
Auburn Aisenstein-W 
Audemars 


Piquet Schneider 
Audrey Bulova 
\udrey FTamilton 


Bulova 
Bulova 
Parker 
Bulova 


\ugusta 
Augustus 
Aurelia 
\urora 


Austin Bulova 
\uteuil Gsell 
\utorist Elgin 
\valon Gruen 
Avalon Ollendorff 
Avalon Schein Engel 
Aviator Rulova 
Aviator Mt. Vernon 
Aviator Benrus 
Avigo Elgin 
Avon Gruen 
Aztec Bulova 

B 
Babe Ruth Benrus 
Rabette Gruen 
Bagdad Gruen 
Baldwin Bulova 
Ballet Gruen 
Bancroft Parker 
Banff Gruen 
Banker Bulova 


Schein Engel 
Gruen 


Banner 
fanning 


Bannister Benrus 

Bant Bayer P. &€ M 
Barbara Hamilton 
Barbara Bulova 
Barbara Gruen 


Barbara Beurus 


WATCH NAME 
Barbara 
Stanwyck 
Barbizon 
Barclay 
3ard 
Bardsley 
Bar Harbour 
Barn 
Barnard 
Barnard 
Barnard 
Baron 
Baron 
Baroness 
Baroness 
Baronet 
Barrett 
Barrister 
3artel 
Bartfield 
jartley 
Barton 
Bassett 
Bassine 
Bay 
Bayard 
Baylor 
sazaar 
Beacon 
Bedford 
Bedford 
Beatrice 
Beatrice 
Beauty 
Beekman 
Belhaven 
Belle 
Bellevue 
Belmar 
Belmont 
Belmont 
Belmont 
Belmont 
Belmore 
Belvedere 
Benbon 
BenHur 
Benjamin 
Franklin 
Benjamin 
l*‘ranklin 
enrus 
entley 
erkley 
© 


Park 


rkeley 
rkeley 
serkshire 
Bernard 
Bernice 
Bernice 
Bertram 
Berwyn 
Beryl 
Bessie 
Betsy 
Betsy 
Betsy 
Bette 
Bettie 
Betty 
Beula 
Beulah 
severalda 
Beverly 

l teverly 
Biarritz 
Biarritz 
Biddle 
Bijou 

Bijou 

sillie Burke 
Biltmore 
imini 
Birdie 
Biscay 
Blackstone 
Blaine 
Blair 
Blossom 
Bobbie 

Bok 

Colton 
Bonanza 
Bonaparte 


jw eRe One®) 


I 
I 
I 
I 
I 


Ross 
Ross 
Ross 


Bonnie 
Bond 
Bond Street 


Bonray 
Bonus 
Boone 
Boone 
Boone 
Booth 
Bossert 
Boston 
Bosworth 
Boulton 
Bourbon 
Bowman 
Boyd 
Boydon 
Brabant 
Bradford 
Braddock 
tradley 
Bradstreet 
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COMPANY 


Benrus 
Ollendorff 
Benrus 
Bulova 
Benrus 
Gruen 
Elgin 
Bulova 
Gruen 
Longines-W 
Gruen 
Gsell 
Bulova 
Gruen 
Benrus 
Benrus 
Gruen 
Benrus 
Benrus 
Hamilton 
Westfield 
Benrus 
Longines-W 
Elgin 
Benrus 
Benrus 
Gruen 
Bulova 
Bedford 
Benrus 
Hamilton 
Bulova 
Gsell 
Benrus 
Longines-W 
Bayer P. & M. 
Parker 
Sickles 
Gruen 
Gsell 
Benrus 
Parker 
Benrus 
Benrus 
Benrus 
Weissman 


Gruen 


Longines-W 
Benrus 
Hamilton 
Hamilton 
Gruen 
Ollendorff 
Gruen 
Bulova 
Bulova 
Gruen 
Bulova 
Bayer P. & M. 
Bulova 
Westfield 
Gruen 
Mt. Vernon 
Benrus 
Parker 
Westfield 
Ollendorff 
Bulova 
Parker 
Bulova 
Bulova 
Gruen 
Bulova 
Gruen 
Gruen 
Gruen 
Gesell 
Benrus 
Gruen 
Gruen 
Westfield 
Gruen 
Benrus 
Hamilton 
Gruen 
Benrus 
Westfield 
Hamilton 
Westfield 
Longines-W 
Elgin 
rruen 
Gruen 
Waltham 
Benrus 
Waltham 
Hamilton 
Bulova 
Gruen 
Gruen 
Benrus 
Westfield 
Gruen 
Hamilton 
Bulova 
Hamilton 
Gruen 
Gruen 
Bulova 
Parker 
Benrus 
Gruen 
Grueu 


THE 


WATCH NAME 
Brakeman 
Bramley 
Brandon 
Brantwood 
Brenet 


| Brent 





Breslin 
Breton 
Brevoort 
Brewster 
Brewster 
Brian 
Briarcliff 
Briarcliff 
Bride 
Bridesmaid 
Brigadier 
Brighton 
Brisbane 
Bristol 
Brittany 
Broadcaster 
Broadhurst 
Broadmoor 
Broadway 
Broadway 
Broadway 
Broadway 
Brock 
Brockway 
Broker 
Brooke 
Brookline 
Brookline 
Brookline 
Browning 
Bruce 
Bruce 
Brunvil 
Brunswick 
Brunswick 
Bryant 
Bryn Mawr 
3uckeye 
Buckingham 
Buckingham 
Bulova 
Burgoyne 
Burton 
Buxton 
Byron 
Byson 


Cabot 
Cabot 
Cactus 
Cadet 
Cadillac 
Caesar 
Cage 
Calais 
Calendar 
Calhoun 
Calhoun 
Caliente 
Callot 
Calvert 
Calvin 
Camargo 
Cambridge 
Cambridge 
Camellia 
Camelot 
Cameo 
Cameron 


| Camilla 


( 
( 
C 

| Captain 
( 
{ 
( 


Camille 
Campus 
C‘ampus 
Candida 
Canova 
‘anterbury 
‘apitol 
aprice 


‘aptain 
aptain 
aptain 


. 
* 


COMPANY 
Elgin 
Bulova 
Westfield 
Gruen 
Brenet 
Benrus 
Benrus 
Bulova 
Benrus 
Bulova 
Gruen 
Bulova 
Bulova 
Gruen 
Elgin 
Gruen 
Bulova 
Gruen 
Gruen 
Parker 
Gruen 
Bulova 
Benrus 
Benrus 
Bulova 
Gruen 
Gsell 
Beunrus 
Hamilton 
Gruen 
Bulova 
Hamilton 
Bulova 
Gruen 
Benrus 
Gruen 
Bulova 
Hamilton 
Adels 
Bulova 
Gruen 
Gruen 
Longines-W 
Gruen 
Bulova 
Gruen 
Bulova 
Gruen 
Gruen 
Gruen 
Bulova 
Ace 
Cc 
Bigalke &€ PB 
Hamilton 
Elgin 
Waltham 
Benrus 
Elgin 
Elgin 
Gruen 
S H of A 
Bulova 
Gruen 
Gruen 
Elgin 
Gruen 
Hamilton 
Gruen 
Bulova 
Gruen 
Bulova 
Gruen 
Parker 
Hamilton 
Bulova 
Gruen 
Gruen 
L. Manheimer 
Parker 
Hamilton 
Parker 
Bayer P. & M. 
Gruen 
Bulova 
Gruen 
Gsell 


John Smith J.ongines-W 
Captain Parker Parker 
Card Elgin 
Cardiff Gruen 
Carlisle Hamilton 
Carlotta Bulova 

| Carlotta Gruen 
Carlton Ollendorff 
Carlton Westfield 
Carlton Gruen 
Carmen Longines-W 
Carmen 7ruen 
Carmia Hamilton 
Carnegie Hamilton 
Carol Bulova 
Caroline Hamilton 
Caroline Gruen 
Caroline Benrus 
Carolyn Bulova 
Carona Bulova 
Carondelet Gruen 
Carrie Westfield 
Carrolton Gruen 
Carson Hamilton 
Cart Concord 
Carter Hamilton 
Carteret Benrus 


(Turn 


to page 99) 
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6 separate operations are required 


ufacture one complete set of 


1d bridges! ‘ % i : 
me >» ea / ‘ * oe 
Go ee 


Press Department, where blanks for plates 
and bridges are automatically stampedout 
of brass strips, and ‘‘spotted"’ for d 


Precision Drilling Machines. Ths 

sion and accuracy of these fine drill 
only be appreciated by considering t 
size of the holes drilled . . . as sma 
6/l1000ths of an inch in diameter 
only twice the thickness of your hai 


Automatic Re- 
cessing Machine, 
which “‘recesses’’ 
platesand bridges 
to make space 
for the placing 
of wheels and 
mechanism. 
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General Viewofthe Escapement 
Department, where pallets, 
wheels, and rollers are made. 


Pallet Milling Machine for i 
cutting jewel slots into pallet. @ 


vemenis are 
fe» » &e >] me te 
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Automatic Cutting Machines 
inspection dev 


cutting teeth on escape whe 








93 operations are required to make 
the pinions used in one Bulova 
watch. In this department are made 
the Center Pinion, Third Pinion, 
Fourth Pinion, Escape Pinion, Min- 
ute Pinion and Canon Pinion. Here, 
too, precision is highly important 
and parts are finished accurately 
to within 1/10,000 of an inch. 


ee 


Close-up of a Pinion Cutting Machine. 
This semi-automatic machine cuts 
gear teeth as tiny as 4/1000 of 


an inch in width! 
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Polishing Pinions. After the pinions 
are cut, hardened, and tempered, they 
are highly polished to remove rough- 
ness and eliminate friction. 











Projecting Machine. Parts in produ 

tion are continually being checked 
An image of the watch part being 
and 


Scientific Measuring Instruments 
These ‘spotting’ and ‘checking’ ma- 
chines measure accurately to within 
4/100,000 of an inch! checked is thrown on plate glass, 

can be enlarged from 10 to 100 ti 


























14,00Q 


than ¢ 


thre 








wry thimble will hold over 
A 25,000 of them weigh less 

1ce! This machine cuts and 
: screws in one 













Automatic machine for making tiny 


HEEL SCREWS 















BS 


General view of the Dial: Department. Dial blanks are 
cut from a long roll. After numerals and the word 
‘‘Bulova’’ are embossed, the feet are soldered on and 
the blanks are trimmed to shape. 


(Left) 









Lacquering dials. 


vorl 


OMI 






ASSEMBLING 


There are over 112 
separate parts in 
a Bulova Watch 
movement. ..repre- 
senting more than 
1200 operations! 





















Assembling Department. Here, 
without machines or special tools 






the scientific, accurate parts are 






assembled into a watch, with 





only the use of watchmakers 











tweezers and screwdrivers 


Watch Rate Variation Recorder. 
This supersensitive timing re 
corder tells, in 30 seconds, how 
fast or slow a watch would run 
in 24 hours! 










Vibrating the Hairspring. Sus- 
pended over a master balance 
wheel which vibrates at a rate of 


300 times per minute, the hair 





— mia man lle Ios1¢ ti] ite 
spring is carefully adjusted until its 






vibrations synchronize perfectly 





} 
with those of the master model 
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1851 JOSEPH BULOVA = 1935 


HIS WERE THE IDEALS, THE AMBITION, THE ABILITY AND THE COURAGE 

OF THE PIONEER. ON THE BEDROCK OF INTELLIGENT, HONEST SERVICE 

TO THE TRADE, HE BUILT THIS ENTERPRISE, AND ON THAT BASIS HAS 
FLOURISHED THE ORGANIZATION HIS GENIUS CONCEIVED. 











WATCH NAME 


(From 
irusoe 
iscade 
ise 
isino 
issandra 
itherine 

Cavell 
avendish 
Cavalier 
Caxton 
Cecelia 
ecelie 
Cecelie 
(“edarcrest 
Cedric 
Celebrity 
‘e'estine 
Celia 
Cellini 
Centaur 
Centennial 
Central 
“enturion 
Century 
Century 
of Progress 
Elgin 1933 
Chairman 
Chalfonte 
Champion 
Champion 
‘hampion 
Champlain 
Champlain 
Champlain 
Chancellor 
Chancellor 
Chantilly 
Charenton 
Charlemagne 
Charles 
Charlotte 
(harmante 
Charme 
Chase 
hase 
Chatham 
Chatham 
Chattel 
(helsea 
Cheltenham 
Cheremay 
Cherie 
Chesterfield 
Chevalier 
“heviot 
Chevy 
Chie 
hico 
Chief 
Chief 
(‘hiefton 
Chilton 
‘hina Clipper 
Christina 
Christine 
Christopher 
Columbus 
Churchill 
Cinderella 
Claire 
“laire 
‘‘laire 
‘lara 
Clara Barton 
Clara Barton 
Claremont 
arendon 
Clarence 
Claribel 
Clarice 
Claridge 
‘larion 
Clarissa 
Clark 
Clarke 
Claudette 
Classic 
Classic 
‘lay 
‘layton 
Clementine 
‘lemet 
‘leo 
Cleone 
Cleopatra 
‘lermont 
Cleveland 
Cleveland 
Clifton 
Clifton 
‘linton 
Clipper 
Clipper 
‘lockometer 
‘lub 
‘lubman 
Yobalt 
‘o-EKd 
‘olby 
‘olby 
ates 
‘olfax 
‘olgate 
‘ollegiate 


Chase 


COMPANY 


page 90) 
Westfield 
Gruen 
Elgin 
Gruen 
Parker 
Bulova 
Gruen 
Parker 
Elgin 
Westfield 
Gruen 
Westfield 
Gruen 
Hamilton 
Gsell 
Elgin 
Bulova 
Hamilton 
Elgin 
Bulova 
Gruen 
Central 
Gruen 
Waltham 


Elgin 
Waltham 
Benrus 
Gesell 
Benrus 


L. Manheime? 


Bulova 
Gruen 
Longines-W 
Bulova 
Gruen 
Gruen 
Gruen 
Elgin 
Bulova 
(iruen 
Benrus 
Gsell 
Chase 
Gruen 
Gruen 
Ollendor ff 
Gsell 
Gruen 
Parke 
Elgin 
Benrus 
Bulova 
Benrus 
Gruen 
Bulova 
Gesell 
Longines-W 
Bulova 
Gruen 
Westfield 
Westfield 
Bulova 
Hamilton 
Bulova 


Lougines-W 
Gruen 
Parker 
Bulova 
Gruen 
Hlamilton 
fruen 
Longines-W 
Westfield 
Parker 
(iruen 
Bulova 
Parker 
Benrus 
Benrus 
(iruen 
Hlamilton 
Haivilton 
FTamilton 
Gruen 
Elgin 

S. H. of A. 
Bulova 
Westfield 


Parker 
H. Clements 
Gruen 


Bulova 
Bulova 
(rruen 
Flamilton 
Bayer P. € 
Westfield 
Gruen 
Bulova 
Bulova 
Griuen 
Waltham 
Gsell 
Elgin 
Gruen 
Bulova 
Gruen 
Longines-V 
Flamilton 
Gruen 
Gruen 

Mt. Vernou 





( 
( 


( 
( 
( 
( 
( 
( 
‘ 
( 
{ 
{ 
( 
{ 
( 
Corrine 
( 
{ 
( 
< 
( 
( 
( 
‘ 
{ 
( 
( 
( 
( 
( 


WATCH NAME 
Collegiate 
Collette 
Collingwood 
Cologne 
Cologne 
Col, ¢ sody 
Colonel 
Colonial 
Colony 
Colorado 
Columbia 
olumbus 
Commander 


| Commander 


Commander. 
in-Chief 


Commentator 


Commodore 
Commodore 
Commodore 
Commodore 
Perry 


‘omrade 
omus 
oncert 
‘oneord 
Concordia 
Conecurve 
Confucius 
Congress 
Congressman 
Conquistador 
Conrad 
Constance 
( 

( 

‘ 

( 


‘onstance 
‘onstance 
‘onstance 
*onstitution 
Consuelo 
Contest 
Continental 
Controller 
( ‘onqueror 
Converse 
‘onvoy 
Cooper 
{ 


‘opperfield 


Coquette 


‘ora 
‘oral 
‘oralie 
‘ordele 
‘ordova 
‘orinth 
‘orinthia 
Yornelia 
‘ornwall 
‘ornell 
‘ornell 
‘oronade 
‘oronation 
‘oronet 
‘orporal 


‘orrine 
‘orrine 
‘orsican 
‘orsair 
ortebert 
‘ortez 
‘ortland 
‘osmopolitan 
‘otillion 
‘ountess 
‘ountess 
‘ountess 
‘ountry 
‘ourier 


‘ 


Courtship 


Coventry 
Crafton 
Craftsman 


Crane 


Cranston 


Creek 
Creighton 


Crescent 
Crest 
Crest de Luxe 


(‘restone 


Crestwood 
Criterion 
Crockett 
Cromwell 
Cromwell 
Cronometro 
Superior 
Cronometro 
Supremo 


Cronometro 
Victoria 
Croton 
Crown 
Croydon 
(Croydon 
Crovdor 
Crusader 
Cubist 
Culver 
Cumberland 
Curie, Marie 
Curtiss 
Curvesque 
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‘ommonwealth 


Club 


Street 


COMPANY 
Benrus 
Bulova 
Benrus 
Bulova 
Gruen 
Longines-W 
Benrus 

Waltham 


Aisenstein-W 


Bulova 
Bulova 


Elgin 
Bulova 
Gruen 
Benrus 
Bulova 
Bulova 
Gruen 


Benrus 


Longines-W 
Elgin 
Elgin 
Gruen 
Gruen 
Concord 
Gruen 
Benrus 
Elgin 
Gruen 
Bulova 
Elgin 
Bulova 
Bulor a 
Gruen 
Ollendorff 
Hamilton 
Elgin 
Parker 
Bulova 
Bulova 
Bulova 
Bulova 
Longines-W 
Gruen 
Longines-W 
Bulova 
(;ruen 
Bulova 
Gruen 
Westfield 
iruen 
Hamilto 
Gruen 
Bulova 
Parke 
Bulova 
Parker 
Gruen 

De Frece 
Benrus 
Bulova 
Gruen 
Bulova 
Gruen 
Benrus 
Elgin 

Be nrus 
Foerste 
Filgin 
Concord 
Parker 
Hlamilto 
Gruen 
Gsell 
Benrus 
Parken 
Gruen 
Bulowe 
Gruen 
Westfield 
Bulova 
Manheimer ¢ 
Westfield 
Elgin 
CGrruen 
Waltham 
Gruen 
Gruen 
Lougines-VW 
Mt. Vernon 
Parker 
Bulova 
Bulova 
Benrus 


Walti 
Waltham 


Waltha» 
Horo 
(rrwen 
Gruen 
Benrus 
Helbros 
Elgin 
Longines-Ww 
Gruen 
Parke 
Elain 
Bulova 


lL... Manhe 


WATCH NAME COMPANY 


Curvette Longines-W 
Curvex (rruen 
Curvex Ace Gruen 
Curvex Baron Gruen 
Curvex 

Countess (ire 


Curvex DuchessGrue) 
Curvex Duke Gruen 
Curvex 
( 
( 


; Ear! Gruen 
‘urvex King Gruen 
‘urvex Knight Gruen 
(CCurvex Lord (rruen 
Curvex Peer Gruen 


Curvex Premier Gruen 
Curvex Princess Gruen 
Survex Queen Gruen 


( 
Curvex Regal Gruen 
Curvex Regent (rue) 
Curvex Royal Grue) 
Curvex 

Sovereign Grue) 


Curvex SuperbeGruen 
Curvex SupremeGruen 
Curvi Plam Movado 
Custer Hamilto 
Custodian Bulor 
Cynthia Hamilto 
Cynthia Bulova 
Cynthia Gruen 
Cynthia Benrus 
Cyrano Bulova 


i? 
Dagmat Parke 
Dainty Gsell 
Daisy Parke, 
Daiwy Gsell 
Dale Elgin 


Dalton Westfield 
Daniel Webster Longines-W 


Dante Bulova 
Daphne Bulova 
Dart Elgin 
Dartmouth Gruen 
Dartmouth Longines-W 
Dauphine Bulova 
Davey Crockett Longines-w 
David Garick Lonagines-W 
David Potter Longqines-V 
Davis Bulova 
Dawes (rrue 

Dawn Ollendov ff 
Dawson (rue) 
Dearborn Bulova 
learden Gruen 
Deauville Bulor 
Deauvill (Gruen 
Deauville L. Manhei 
Deauville Ollendorft 
De 3erne De Frece 
Debon Bayer P. € 
Debonair LL. Manhe l¢ 
Deborah Parke 
Debutante Bulova 
Deed Elain 
Deerfield Gruen 

De Frece De Fre 
Delano Benrus 
Delia Parke? 
Delilal Longines-W 
Dell Elgin 
Delma Hamilto) 
Delmar Ollendorff 
Delmonic« Ollendor ff 
Delphine Bulova 
Demitric Raymo 
Demure Grue) 
Denise Gsell 

Denn Bulova 
Derby Bulor 
Derby Gruen 
Derby Gsell 

Derby L. Manhe é 
Desert E lain 

Desk Eloin 
DeSot« Gruer 

De Vol Hamilto 
Devor Bulova 
Devonshire Gruen 
Dewey Bulova 


De Witt Clinton 
Dexter 


Longines-Ww 
Bulova 


Dexter Gruen 
Dexton Westfield 
Diaden Bulova 
Diamond Series Elgin 
Diamond Vogue Gruen 
Diana Bulova 
Diana Gruen 
Diana Gsell 
Dickens Hamilton 
Dictator Bulova 
Digby lruen 
Dinah Gruen 
Dinorah Longines-Ww 
Diplomat Ollendorff 
Directoire Lonaines-Ww 
Director Bulova 
Director Grice 
Dispatcher FeENTUS 
Dixie Westfield 
Dixie Gruen 
Dixon Hamilto 
Noctor Gesell 
Doctor Morton Parke 


WATCH NAME COMPANY 
Dodson llamilton 
Dodsworth Gruen 
Dolores Bulova 
Dolores Gruen 
Dolly Mad son Bulova 
Don Bulove 
Donald Bulo 
Donavan Hamilto 
Dora Bulo ! 
Dorcas Grue 
Dorchester Gruen 
Dorian Hamilto 
Doric Doric 
Dorinda Bulor 
Doris Bulove 
Doris aqruen 
Dorothea Gruen 
Dorothy Bulova 
Dorset Benrus 
Dorsey Bulova 
Dorsey Hamilto 
Dot Elgin 
Douglas Manheime 
Dover Bulova 
Drake Hamilton 
Drake Bulova 
Drake Olle ndorff 
Drake Benrus 
Drew Hamilton 
Drexel Gruen 
Drusilla Bulova 
Dryad Ollendor ff 
Dryden Benrus 
Du Barry Bulova 
Du Barry Renrus 
Duchess Bulove 
Duchess Grue 
Dudley Grue? 
Duke Gruen 
Duke Gsell 
Duke of Essex Longines-W 


Duke of 


Longines-V 


Duke of Kent Longines-W 
Duke of 

Marlborough Longines-VW 
huke of 

Norfol Longines-W 
Duke « 

Wir Longines-W 
Dul ( York Longines-W 
Dulei Westfield 
Dul Bulova 
Duneat Rulova 
Dunkir!] Hamilton 
Dunn Flamilton 
Duo Mara Raumond 
Duotri« Raymond 
Duo Pla S. H. of A 
Durhar Bulova 
Dutehess Gesell 

ES 
Magle disenste W 
Eagle Wing Parker 
Earl Hamilton 


Early American Elgin 


cconomy 
idgar Aller 





Elgin 


Poe Lonaines-W 
Eedgehil Crue 
Mdgemere Bayer P. é€ 
Eugerton Grue 
Edith Cavell Parke? 
Edison Bulova 
Mdmond sulova 
Edna Sulova 
edwit 2ulowe 
Kileen Bulova 
Kileen Hamilto 
Filleer Hamilton 
Elaine Bulova 
Elaine Gruen 
Elaine Bayer P. € 
Elaine Renrus 
Elbor Adels 
E Ollendorff 
E >ulova 
E (rruen 

Lonagines-W 
Bayer P. € 
Flain 
Flai 
Elain 
Flain 
7 Bla 
Fy) lai 
F Hamilt 
i Parke 
FE fruen 
Eli Ollendorff 
li Renrus 
Flizabeth Rule 
Elizabeth Set Longines-W 
Elkton Westfield 
Ella Wileox Lonaines W 
Ella or Ellen Rulova 
Ellen Gruen 
Mien Terry Lonaines-W 
Elliott Wa Ite 
EF lnise R 


VW 


VW 












































WATCH NAME 
Elsa 
Elsie 
Elsie 
Elvira 
Elysee 
Ellyn 
Embassador 
Embassy 
Embossed 
Emerald 
Emerson 
Emily 
Emily 
Emilie 
Emperor 
Empire 
kempire 
Impress 
Empress 
Kxmpress 
Eugenie 
Ixmpress 
Josephine 
Iompress 
Theodora 
Emshir 
Enamel 
kKencore 
Kindeavor 
Endicott 
Engineer 
Knid 
Ensemble 
Ensign 
ensign 
Iensign 
Enterprise 
Envoy 
Envoy 


State 


1 N. W. Co. 
Equity 
Ermeto 
Ermine 
Erminie 
Erna 
Erskine 
Escort 
Msmeralda 
Esquire 
Esquire 
Essex 
Estelle 
stelle 
Ethan Allan 
Everest 
Esther 
Esther 
Estine 
Ethan Allen 
Ethelda 
Eton 

Eton 

Kton 

Eton 
Kugenia 
Kugenie 
Evalyn 
Evangeline 
Evangeline 
Eve 

Eve 

Evelyn 
Evelyn 
Everest 
Everett 
Evkob 
Ewen 
Exacto 
Exclusive 
Executive 
Executive 
Exeter 
Ioxplorer 


Fairfax 
Fairfield 
Fairhaven 
Fair Lawn 
Fair Maid 
Fairmont 
Fairview 
Fairway 
Vaith 
Falaise 
Falcon 
Faleon 
Fantasy 
Faraday 
Farragut 
Farragut 
Kather 
Father Time 
(Words and 
Picture) 
Favorite 
Federal 
Felicia 
Fellowship 
Fenton 
Fidelia 


Fidelity 
Fifi 
Fifth Avenue 


Figured 
Fillmore 
Finesse 


COMPANY 
Longines-W 
Hamilton 
Westfield 
Gruen 
Gsell 
Hamilton 
Longines-W 
Gruen 
Elgin 
Waltham 
Parker 
Hamilton 
Bulova 
Gruen 
Bulova 
Longines- Ww 
Bulova 
Bulova 
Gruen 


Benrus 
Longines-W 


Longines-W 
ER. S. Hirsch 
Waltham 
Waltham 
Elain 
Hamilton 
Bulova 
Parker 
L. Manheime 
Bulova 
Gruen 
Benrus 
Elgin 
Bulova 
Gruen 
Elgin 
Waltham 
Movado 
Longines-W 
Westfield 
Grwen 
Longines-W 
Waltham 
Parker 
Gruen 
Movado 
Benrus 
Bulova 
Gruen 
Longines-W 
“Longines-W 
Bulova 
Gruen 
Hamilton 
Longines-W 
Bulova 
Westfield 
Gruen 
Longines-W 
Benrus 
Bulova 
Parker 
Hamilton 
Bulova 
Gruen 
Gruen 
Gsell 
Bulova 
firuen 
Longines-W 
Bulova 
Evkob 
HTamilton 
Harman 
Gsell 
1... Manheimer 
Gruen 
Longines-W 
Parker 
F 
Gruen 
Gruen 
Gruen 
Longines-W 
Vt. Ve ron 
Hamilton 
Gruen 
Gruen 
Bulova 
Gruen 
Gruen 
Westfield 
(rruen 
Gruen 
Hamilton 
Bulova 
Elgin 


Elgin 
Gseli 

lL... Manheimer 
Parker 
Parker 
Westfield 
Bulova 
Horowitz 
Parker 
Gruen 
Elain 
Bulova 


Waltham 


WATCH NAME 
Fireman 
First Lady 
Kirst Lady 
Fitzroy 
Flagman 
Flagship 
Flair 
Flanders 


| Fleetwood 
| Fleetwood 





Kleetwood 
Fleur-de-Lis 
Fleurette 
Flora 
Florence 
Florence 
Florence 
Nightingale 
Florence 
Nightingale 
Florentine 
Florette 
Kloridan 
Florin 
Flyer 
lying Ace 
K lying Clipper 
Fob 
Fontine 
Forest Hills 
Forget-me-not 
Forrest 
Forrest 
Fortuna 
Foster 
Foster 
Fountain 
Fowler 
Krances 
Francine 
Francis Key 
Francis 
Parkman 
Frank Norris 
Franklin 
Franklin 
Frat 
Fraternity 
Vrieda 
Frodsham 
Frontenac 
Fulton 
Fulton 
Futura 


tail 
Gail 
Galco 
Ga en 
Gallahad 
Gallet 
Galmor 
Garbo 
Gardenia 
Garfield 
Garfield 
Garfield 
Garnet 


Gate 

Gedney 

Gem 

Gene Tunney 
General 

Gen. Custer 

Gen. Sheridan 


Genevieve 
Genius 
Geoffrey 
George 
George 
Washington 
Georgian 
Geraldine 
Geraldine 
Germaine 
Gertie 
Giaconda 
Gibbons 
Gibralter 
Gibralter 
Gibson 
rilerest 
Gilda 
Gilda 
Gilman 
Ginger 
Girls 
Gladiator 
Glenda 
Glendale 


| Glenford 


Glenhurst 
Gliennette 
(;'enooks 
Glenwood 
Glider 


| Globe 


Gloria 
Gloria 
Gloria 
Gloria 
Glycine 
Goal 


COMPANY 
Elgin 
Benrus 
Gruen 
Parker 
Elgin 
Benrus 
Waltham 
Benrus 
Bulova 
Gruen 
Ut. Vernon 
Parker 
Parker 
Bulova 
Bulova 
Gruen 


Longines-W 


Parker 
Gruen 
Bulova 
Gruen 
Bulova 
Benurus 
Benrus 
Bulova 
Gsell 
Gruen 
Bulova 
Elgin 
Gruen 
Benrus 
Bulova 
Gruen 
Hamilton 
Elgin 
Gruen 
Bulova 
Bulova 
Longines-W 


Lougines-W 
Longines-W 
Bulova 
Gruen 

Elgin 

Gruen 
Hamilton 
Longines-W 
Elgin 
Bulova 

Vt. Vernon 
Elgin 


‘ 
x 


Hamilton 
Gruen 

Jules Racine 
Parker 
Bulova 
Jules Racine 
ilexr Sabin 
Gsell 
Parker 
Bulova 
Grruen 
Bayer P. & M. 
Waltham 
Elgin 
Bulova 
Gesell 
Benrus 
Bulova 
Longines-W 
Longines-W 
Rulova 
Elgin 
Bulova 
Westfield 





Gruen 
Bulova 
Bulova 
Gruen 
Hamilton 
Westfield 
Longines-W 
Gruen 
Bulova 
Benrus 
Gruen 
Gruen 
Bulova 
Gruen 
Hamilton 
Waltham 
Elgin 
Bulova 
Parker 
Gruen 
Bulova 
Griaen 
Bulova 
Bulova 
FHTamilton 
Benrus 
Bulova 
Bulova 
Gruen 
Ollendorff 
Benrus 
Bayer P. & M. 
Gruen 





Goddess of Time Bulova 


Go'dclad 


Pulova 





| WATCH 





NAME 
Goldcraft 
Golden Beauty 
Golden Crest 
Golden Eagle 
Golden Crown 
Golden Gate 
Golden Girl 
Golden Hawk 
Golden Knight 
Golden Lark 
Golden Queen 
Golden Vogue 
Goldilocks 
Golf 

Gotham 
Gothic 
Goucher 
Goucher 
Gould 
Governor 
Grace 

Grace 

Gracie 
Graduate, The 
Gramercy 
Grammaton 
Granada 
Grand 
Grandee 
Grant 
Grant 
Granton 
Grayson 
Greeley 
Greenwich 
Grenadier 
Greta 
Greta 
Greta 
Gretna 
Greyhound 
Gridiron 
Griffith 
Grolier 
Gruen 
Gsell 
Guardian 
(;uardsman 
Ciuildite 
Guinand 
Gwynne 
Gyrette 


Hafis 
Hall 
Hallmark 
Hamilton 
Hamlet 
Hampton 
Hancock 
Hanlon 
Hannah 
Hannibal 
Hanover 
Happy Hours 
Hardy 
Harman 
Harper 
Harriet 
Harriett 
Harris 

Landing 
Harris 
Hartford 
Hartley 
Hartman 
Harvard 
Harvard 
Harvel 
Harvey 
Harvey 

S. Firestone 
Havana 
Havard 
Hawk 
Hawthorne 
Hayes 
Hazel 
Heather 
Hector 
Helbros 
Helena 
Helene 
Helene 
Helene 
Helmsman 
Hendrik 

Hudson 
Henley 
Henry Clay 
Herald 
Herbert 
Herd 
Her Majesty 
Heritage 
Heroine 
Heyward 
Hilco 
Hillcrest 
Hildegard 
Hilton 
His Majesty 
Hobart 
Hobson 
Hollywood 
Hollywood 


100 





Duchess 


COMPANY 


Bulova 
Benrus 
Gruen 
Benrus 
Benrus 
Bulova 
Benrus 
Gruen 
Benrus 
Gruen 
Benrus 
Gruen 
Parker 
Gsell 
Ollendorff 
Gothic 
Bulova 
Longines-W 
Hamilton 
Benrus 
Gruen 
Gsell 
Westfield 
Benrus 
Gruen 
Westfield 
Benrus 
Benrus 
Gsell 
Bulova 
Gruen 
Westfield 
Ace 
Benrus 
Parker 
Elgin 
Bulova 
Gruen 
Gsell 
Hamilton 
Gruen 
Bulova 
Bulova 
Parker 
Gruen 
Gsell 
Benrus 
Gruen 
Gruen 
Jules Racine 
Parker 
Movado 


H 


Gsell 
Elgin 
Hallmark 
Hamilton 
Elgin 
Gruen 
Bulova 
Bayer P. 
Bulova 
Elgin 


Bayer P. & M. 


Bulova 
Hamilton 
Harman 
Grafner 
Parker 
Bulova 


Lougines-W 
Hamilton 
urafuer 
Parker 
Hamilton 
Mt. Vernon 
Longines-W 
Harvel 
Hamilton 


Elgin 
Gsell 


Bayer P. & M. 


Gruen 
Gruen 
Hamilton 
Parker 
Parker 
Bulova 
Helbros 
Bulova 
Gruen 
Ollendorff 
Longines-W 
Benrus 


Longines W 
Benrus 
Longines-W 
Gruen 
Gruen 

FEloin 
Benrus 
Bulova 
Gruen 
Hamilton 
Ace 

Benrus 
Bulova 
Westfield 
Benrus 
Longines-W 
Westfield 
Gruen 
Benrus 


¢ M. 








| Johns 


| WATCH NAME 


Holyoke 
Holyoke 
Holyoke 
Home Run 
Honor 
Honora 
Hope 
Hopkins 
Horace Mann 
Horatio 
Hortense 
Horton 
Hostess 
Howe 
Howland 
Hubert 
Huckelberry 
Finn 
Hudson 
Hudson 
Hunter 
Hunter 
Huntress 
Huntsman 
Hyacinthe 


ldyl 
Idyll 

Ida 
Ileana 
Illinois 
Ilsa 
Imogene 
Imperial 
Imperial 
Inca 
Indicator 
Inez 
Ingersoll 
Ingraham 
Ingrid 
Iolanthe 
Ione 
Irene 
Irene 
Iris 
Irma 
Isabelle 
Isobel 
Isolde 
Ivanhoe 


Jackson 
Jacqueline 
James Blaine 
James Rumsey 
James 
Whistler 
Jane 
Jane 
Janet 
Janet 
Janice 
Jarco 
Jasmine 
Jean 
Jeanette 
Jeanette 
Jeannie 


Austin 


Jefferson 

Jefferson 

Jefferson 
Davis 

Jenny Lind 

Jessica 

Jessie 

Jessie 

Jewel 

Joan 

Joan 

Joan 

Joan 

Joan D'Are 

Joan of Are 


Jocelyn 
Jockey Club 
John Brown 
John Calhoun 
John Fitch 
John Hancock 
John Hay 
Hopkins 
John Jay 
John Paul 
Jones 
Jola 
Jonquil 
Jordon 
Joseph 
Wheeler 
Josephine 


| Josephine 


Joyce 
Juanita 
Jubilee 


| Judith 


Judy 

Jules 
Jurgenson 

Julia 

Julia 

Julian 


Howe 


| Juliana 


Jolie 





COMPANY 


Bulova 
Longines-W 
Gruen 
Elgin 
Gruen 
Bulova 
Parker 
Gruen 
Longines-W 
Bulova 
Bulova 
Westfield 
Gruen 
Hamilton 
Parker 
Bulova 


Westfield 
Bulova 
Bayer P. & 
Bulava 
Longines-W 
Gruen 
Gruen 
Parker 


I 


Waltham 
Gsell 
Bulova 
Bulova 
Hamilton 
Bulova 
Longines-W 
Gruen 
Bayer P. & 
Bulova 
Elgin 
Longines-W 
Ingersoll-W 
Ingraham E 
Parker 
Longines-W 
Gruen 
Bulova 
Longines-W 
Bulova 
Parker 
Gruen 
Bulova 
Longines-W 
Bulova 


J 


Gruen 
Parker 
Longines-W 
Longines-W 


Longines-W 
Bulova 
Longines-W 
Bulova 
Gruen 
Gruen 

Jules Racine 
Parker 
Bulova 
Bulova 
Gruen 
Westfield 
Bulova 
Gruen 


Longines-W 
Longines-W 
Gruen 
Bulova 
Westfield 
Bulova 
Hamilton 
Bulova 
Gruen 
Ollendorff 
Longines-W 
Benrus 
Parker 

L. Manheime 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Parker 
Lougines-W 


Longines-W 
Bulova 
Parker 
Westfield 


Longines-W 
Bulova 
Gruen 
Bulova 
Parker 
Benrus 
Bulova 
Graven 


Jurgensonr 
Bulova 
Longines-W 
Grae 
Bulova 
Westfield 


M 


) 
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OUR NEWEST AND EXCLUSIVE STYLES 

OF AMERICAN AND IMPORTED CLOCKS 

ON DISPLAY AT OUR BOOTH NO. 10 

AMERICAN NATIONAL RETAIL JEWELERS 

CONVENTION-WALDORF-NEW YORK 

THE WEEK OF AUGUST 23F2 . « « « 
OR AT OUR SHOWROOMS 


CATALOGUE AVAILABLE TO DEALERS ON REQUEST 


Lours Gucikiues 22." 


AMERICAN WATCH AND CLOCK DISTRIBUTORS 


576 FIFTH AVENUE | 
NEW YORK CITY 
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WATCH NAME 
Juliet 

Juliet 
Juliette 
Juliette 

Juno 

Juno 

Jupiter 
Justina 
Juston 


Kane 

Karen 

Kate Wiggin 
ixathleen 
Kathryn 
Keepsake 
Kelloge 
Kemper 
Kendall 
Kenmore 
Kennedy 
Kensington 
Kenneth 
senton 
Kenwood 
Kenwood 
Kenyon 

kew 

Kimball 
Kincaid 
King Albert 
King Edward 
King George 
Kingsley 
Kingston 
Kirkwood 
Knickerbocker 
Knight 

knox 
ixocher 


iKturve-King 


ia Boheme 
Lackme 


i,aco idels 

Lady Elgin 

Lady Benrus enrus 

Lady Betty Benrus 

Lady Bulova Bulova 

Lady Elgin Elgin 

Lady Curvex Gruen 

Lady Grant Bayer P. & M. 
Lady Lindy Bulova 

Lady Luck Weissman 
Lady Maxim Bulova 

Lady Rose Bayer P. & M. 
Lady Vernon Gsell 

Lady Victoria Benrus 


Lady Waltham 


Lady 
Washington 
Lafayette 
Lafayette 
Lafayette 
Lafayette 
Lagoon 
Lakehurst 
J.akeshore 
Lambert 
lL, Amour 
Langdon 
Langford 
Langtry 
Langwell 
Lapel 
Larchmont 
Laredo 
Lark 
LaSalle 
LaSalle 
Lassie 
Latham 
Latonia 
Launcelot 
Laura 
Laurel 
Laurelton 
Laurence 
Laurie 
Jausanne 
Laval 
La Vern 
Lavinia 
Lawrence 
Lawson 
Leader 
Lee 
Leewood 
Legion 
The Legionna 
Lehigh 
Leighton 
Leila 
Leland 
Lelonge 
Tenora 
l.enore 
Lennox 
Lenrud 
Leo 
Leonora 
Leroy 
Lesine 
l.exington 


COMPANY 
Gruen 
Longines-W 
Bulova 
Gruen 
Bulova 
Gruen 
Longines-W 
Bulova 
Westfield 
K 
Hamilton 
Parker 
Lougines-W 
Gruen 
Gruen 
Bulova 
Bulova 
Gruen 
Bulova 
Bulova 
Gruen 
Gruen 
Bulova 
Westfield 
Bulova 
Gruen 
Gruen 
Bulova 
Gruen 
Gruen 
Benrus 
Benrus 
Benrus 
Gruen 
Gruen 
Bulova 
Bulova 
Bulova 
Gruen 
Kocher 
Benrus 


L 


Longines-W 
Longines-W 


Waltham 


Gruen 
Bulova 
Longines-W 
Gsell 
Benrus 
Elgin 

Gruen 


Bayer P. & M. 


Bulova 
Parker 
Gruen 
Hamilton 
Hamilton 
Benrus 
Gsell 
Gruen 
Gruen 
Gruen 
Bulova 
Gruen 
Gruen 
Benrus 
Gruen 
Bulova 
Parker 
Bulova 
Benrus 
(rruen 
Westfield 
rruen 
Elgin 
Longines-W 
Bulova 
Hamilton 
Gruen 
Gruen 
Bulova 
Bulova 
Bulova 
ireElgin 
Longines-W 
Westfield 
Longines-W 
Benrus 
Elgin 
Gruen 
Bulova 
Gruen 
Lenga 
Bulova 
Parker 
Gruen 
Lesse 
Westfield 


| WATCH NAME COMPANY 
| Lexington Gruen 
| Lexington Ollendor ff 
Liberty Benrus 
Lido Bulova 
Lido Gruen 
Lido Schein Engel 
Lieutenant Bulova 
Lieutenant Gruen 
Lifetime Bulova 
Lila Parker 
Lille Gruen 
Lillian Gruen 
Lillian 








Langtry 
Lillian 

Russell 
Lillie 
Lilliputian 
Lily 
Lincoln 
Lincoln 
Linden 
Linden 
Lindon 
Linwood 
Lionel 
Lipton 
Lisbeth 
Lisbon 
Lister 
Lita 
Livingston 
Lloyd 
Lodge 
Locarno 
Logan 
Lois 


Hall 


| Lois 


Loma 
Lombardi 
London 
Lone Eagle 
Longacre 
Longchamps 
Longueville 
Longines-W 
Loraine 
Lord Byron 


| Lord Duquesne 


Lord Nelson 

Lord Elgin 

Lord 
Springfield 


| Lorelei 


Loretta 
Lorinda 
Lorna 


| Lottie 


Lotus 
Louis 
Louise 
louise 
louise 


| Louse Alcott 


LLouise 
soulanger 

louise Homer 

Lourdes 

] ,owell 

Lowell 

Loyal 

Lucerne 

Lucia 

Lucia 


| Lucie 
| Iucille 


Lucille 
Lucinda 
Lucinda 
Luoky Lady 
Lucretia 
tucretia Mott 
Lucy Stone 


| Ludlow 


Luella 
Luglass 


| Tuurlene 


Lydia Bulova 
Lyle Hamilton 
Lynda Parker 
Lynne Parker 
M 
Mabel Bayer P. & M. 
Macon Ace 
Madam Agnes Flgin 
Madam Jenny Elgin 


Madam Melba 
Madame 
Du Barry 
Madame 
Pompadour 
Madame 
Roland 
Madame Sherry 
Madamoiselle 
Madeline 
Madelon 
Madison 
Madison 
Magellon 
Magnolia 
Maid of Honor 
Majestic 
Major 
| Malcolm 
Mallory 


Longines-W 


Longines-W 
Westfield 
Bulova 
Bulova 
Bulova 
Gruen 
Gruen 
Hamilton 
Westfield 
Hamilton 
Bulova 
Westfield 
Parker 
Gruen 
Parker 
Bulova 
Westfield 
Benrus 
Gruen 
Gruen 
Gruen 
Bulova 
Hamilton 
Bulova 
Longines-W 
Westfield 
Bulova 
Gruen 
Gsell 
Fruen 
Longines-W 
Gruen 
Parker 
Parker 
Benrus 


Elgin 


Bulova 
Parker 
Ollendorff 
Bulova 
Bulova 
Westfield 
Bulova 
Louis 
Bulova 
Gruen 
Ollendorff 


Longines-W 


Elgin 
Longines-W 
Gruen 
Hamilton 
Gruen 
Grafner 
Gruen 
Hamilton 
Loungines- 
Westfield 
Bulova 
Hamilton 
Rulova 
Gruen 
Weissman 
Bulova 
Longines-W 
Longines-W 
(irwen 
Bulova 
Vanheimer Co 
Gruen 


Longines-W 
Longines-W 
Longines-W 


Lonagines-w 
Longines-W 
Gruen 
Bulova 
Gsell 
Bulova 
Gruen 
Bulova 
Bulova 
Gruen 
Gruen 
Gruen 
Bulova 
Bulova 


WATCH NAME 


Manchester 
Manhattan 
Manhattan 
Manhattan 
Manon 
Manon 
Mansfield 
Marathon 
Marberry 
Marble 
Marbury 
| Marcella 
| Marcelle 
| Marchioness 
Marcia 
| Marcia 
Marcus 
Margaret 
Margaret 
Mercer 
Marguerite 
Margy 
Margot 
Marian 
Marianne 
Marie 
Marie 
| Marie 
Antoinette 
| Marie 
Antoinette 
Marie Curie 
| Marie Therese 
| Marietta 
Mariette 
Marigold 
| Marigold 
Marilyn 
| Marilyn 
| Mariner 
Marion 
| Marion 
Marissa 
Maritza 
Mariorie 
Marjorie 
Marksman 
Markswell 
Markton 
Marlboro 
Marlborough 
Marlene 
Marlene 
| Marliene 
Marlowe 
Marlton 
| Marlyn 
Marmon 
Marquessa 
| Marquette 
Marquette 
| Marquise 
Marquise 
Marquise 
Marshall 
| Martha 
Martha 
Martha 
Martha 
Washington 
Martha 
Washington 
Marthe 
Martin 
Marwood 
Mary 
Mary Dodge 
Marylin 
Marylin 
| Mary Lyon 
Mary Shaw 
Marv Todd 
Mary Tudor 
Mason 
| Mason 
| Master 
Masterpiece 
Mathilde 
Maureen 
Maxim 
| Maximus 
| Maxine 
| Maxwell 
May 
Mayfair 
Mayfair 
Mayfair 
Mayflower 
Mayflower 
| Mayflower 
| Maynard 
Mayor 
Mayview 
Meadowbrook 
Meadowbrook 
Medalist 
Medallion 
Medical 
Medico 
Medico 
Medwick 
Melba 
Melbourne 
Melisande 
Melissande 
Melita 
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COMPANY 
Parker 
Gruen 
Ollendorff 
Benrus 
Gsell 
Longines-W 
Benrus 
Gruen 
Benrus 
Elgin 
Benrus 
Benrus 
Bulova 
Gruen 
Gruen 
Hamilton 
Gruen 
Bulova 


Longines-W 
Longines-W 
Gruen 
Hamilton 
Bulova 
Parker 
Bulova 
Gruen 


Longines-W 


Benrus 
Elgin 
Longines-W 
Hamilton 
Parker 
Bulova 
Benrus 
Gruen 
Benrus 
Gruen 
Gruen 
Hamilton 
Bulova 
Parker 
Bulova 
Gruen 
Benrus 
Benrus 
Westfield 
Bayer P. & M 
Bayer P. & M 
Gruen 
Gesell 
Ollendorff 
Gruen 
Benrus 
Hamilton 
Evkob 
Parker 
Bulova 
Gruen 
Bulova 
Gruen 
Gse ll 
Hamilton 
Hamilton 
Bulova 
Gruen 


Gruen 


Rulova 
Lonaines-W 
Parker 
Renrus 
Gsell 
Longines-W 
Rulova 
Gesell 
Longines-W 
Lonagines-W 
Lonaines-W 
Renrus 
Hamilton 
Bulova 
Gruen 
Hamilton 
Rulova 
Gruen 
Bulova 
Waltham 
Hamilton 
Parker 
Rulova 
Gruen 
Bayer P. &€ M 
Benrus 
Bulova 
Gruen 

Mt. Vernon 
Bulova 
Bulova 
Gruen 
rruen 
Benrus 
Gruen 
Bulova 
Gsell 
Bulova 
Parker 
Hamilton 
Aisenstein-W 
Gruen 
Lonaines-W 
Parker 
Hamilton 
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| WATCH NAME 
Melodie 
Melton 
Melvin 
Mentone 
Mentor 
Mercie 
Mercury 
Mercury 
Mercy 
Meredith 
Meridian 
Mermaid 
Merrill 
Merrimac 
Merritt 
Merton 
Metropolis 
Meylan 
Miami 
Midinette 
Midshipman 
Mignon 
Mignonette 
Milburn 





COMPANY 


Hamilton 
Gruen 
Gruen 
Gruen 
Gruen 
Westfield 
Bulova 
Ollendorft 
Gruen 
Longines-W 
Schein Engel 
Bulova 
Gruen 
Bulova 
Hamilton 
Westfield 
Ollendorff 
Meylan 
Gruen 
Bulova 
Bulova 
Bulova 
Parker 
Benrus 


Miles Standish Longines-W 


Millicent 
| Milton 
| Mimi 
| Mimo 
Minerva 
Minerva 
| Minerva 
Minuet 
Minutes 
Minute Man 
Miranda 
Miriam 
Miss America 
Miss America 


Miss 
5th Avenue 
Miss Glory 


Bulova 
Bulova 
Longines-W 
Graef 
Bulova 
Gruen 
Ollendorff 
Waltham 
Waltham 
Bulova 
Parker 
Gruen 
Bulova 
Benrus 


Miss Columbia Parker 


Bulova 
Ternon 


Miss Hollywood Mt. Vernon 


Miss 
Independence Mt. Vernon 

Miss Liberty Bulova 

| Miss Liberty Benrus 

| Miss U. S. Bulova 

| Miss Universe Bulova 

| Miss Parker Parker 

| Mitzi Gruen 
Moderne Bulova 
Modernist Longines-VW 
Modiste Gruen 
Mohammed Elgin 
Mohawk a. fw. CO 
Mollie Westfield 
Molly Pitcher Gruen 

| Molly Stark Bulova 

| Mona Gruen 

| Monitor Bulova 

| Monogram Bulova 

| Monoplane Manheiner 
| Monroe Gruen 

| Montclair Benrus 

| Monterey Gruen 
Monte Carlo Gruen 

| Monticello Gruen 

| Montmartre Gsell 

| Montrose Parker 
“Montross Benrus 

| Morgan Gruen 
Moritz Gruen 
Mortimer Bulova 

| Morley Hamilton 

| Morse Hamilton 

| Mother Elgin 
Morton Westfield 
Motor Ollendor ff 
Moulton RBenrus 


Movado 
Mt. Holyoke 
Mt. Vernon 
Multiproof 
Munwill 
Murat 
Muriel 
Muriel 
Muriel 
Musketeer 
My Elgin’s 
All Right 
(Picture) 
Myrna 
Myrna 
Myrna 
| Myrtle 


Nancy 
Nancy 
Nanette 
Nanette 
Naomi 
Naples 
Napoleon 
Narcissus 
Narragansett 
Nassau 
Nassau 
Natalie 
Nathan Hale 
Nathan Hale 
Nathaniel 
Hawthorne 


Movado 
Bulova 

Mt. Ver non 
De Frece 
Muney 
Longines-W 
Bulova 
Gruen 
Hamilton 
OlUlendorff 


Elgin 
Bulova 
Gruen 
Hamilton 
Bulova 
N 
Bulova 
Gruen 
Bulova 
7ruen 
Bulova 
Gruen 
Westfield 
Parker 
Gruen 
Adels 
Gruen 
Bulova 
Bulova 
Longines-W 


Longines-W 


| National Chief Benrus 
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ATH PAR 


* See the beautiful new high styling 


of Parker Watches for men and women. 


* Inspect the micro-synchronized balance as- 


suring a long service movement in Parker Watches. 


* Admire the modern packaging which makes 


Parker Watches the focal point in any show case. 





Hh 
















* Hear the most original and interesting 


program ever put on the air which will tie 





up your clientele to Parker Watch sales. 


* Profit by selling these modern watches and 


reap the benefit of the liberal mark-up of the 





only modest-priced, high-styled watch of today. 









PARKER WATCH COMPAN 


580 Fifth Avenue, New York, N. Y. 
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WATCH NAME 
National 

Watch Co. 
Natoma 
Nautilus 
Navarre 
Navarro 
Navigator 
Needham 
Nell Gwyn 
Nelson 
Neptune 
Neptune 
Newberry 
Newcomb 
New Haven 
Newport 
Newport 
Newton 
New Yorker 
New Yorker 
New Yorker 
Neyland 
Neysa 
Niagara 
Nicolet 
Nightingale 
Nina 


Nora 
Noralie 
Norfolk 
Norma 
Norma 
Norma 
Norman 
Normandie 
Normis 
Northwind 
Norwich 
Norwood 
Nouvelle 
Nova 

Novo Plan 
Nudist 
Numeral 
Nurse 
Nursette 


Oakdale 
Oakland 
Oakley 
Oakridge 
Obelisk 
Oberon 
Ocean 
Odeon 
Oleott 
Old Glory 
Olga 
Olive 
Oliver 
Olivia 
Olympia 
Olympiad 
)lympian 
Jlympic 
ymaire 
ymega 
ypera 
yphelia 
rchid 
riole 
rlando 
rleans 
yrmond 
»rville 
Irvin 
shorne 
istende 
tis 
ttilie 
verland 
Limited 
verture 
»xford 
»xford 
Oxford 


"+ +? c+ r ST. ee eT |. 


Pacer 

Pacific 

Pacific Clipper 
Paddock 
Palace 
Paladin 
Palisade 
Palm Beach 
Palm Beach 
Pandora 
Paramount 
Paris 

Parisian 

The Parisienne 
Parker 
Parkhurst 
ParKurv 
Parnassus 
Pascal 
Pasteur 
Pasteur 

Patek Phillipe 
Patricia 
Patricia 
Patrician 
Patrick Henry 


COMPANY 


Elgin 
Longines-W 
Gruen 
Gruen 
Benrus 
Gruen 
Benrus 
Longines-W 
Hamilton 
Bulova 
Longines-W 
Benrus 
Benrus 

New Haven 
Gruen 

Gsell 
Bulova 
Gruen 
Ollendorff 
Benrus 
Benrus 
Bulova 
Aisenstein-W 
Bayer P. € M 
Bulova 
Parker 
Hamilton 
Hamilton 
Gruen 
Bulova 
Westfield 
Hamilton 
Gruen 
Ollendor ff 
Longines-W 
Bulova 
Gruen 
Vorris 
Parker 


Bayer P. & M. 


Mt. Vernon 
Bulova 
Bulova 
VY ovado 


Longines-W 


oO 


Benrus 
Bulova 
Bulova 
Bulova 


Bayer P. & M. 


Longines-W 
Elgin 
Pierce 
Parker 
Bulova 
Bulova 
Elgin 
Bulova 
Bulova 
Bulova 
Gruen 
Benrus 
Gsell 

O. Matre 


Norman Morris 


Waltham 
Longines-W 
Bulova 
Gruen 
Benrus 
Parker 
Gruen 
Gruen 
Gesell 
Gruen 
Gruen 
Parker 
Westfield 


Bulova 
Gruen 
Rulova 
Gruen 
Renrus 


Waltham 
fisenstein-W 
Bulova 
Waltham 
Gruen 
Gruen 
Longines-W 
Bulova 
Benrus 
Bulova 
Lonaines-W 
Gsell 

Flain 

Elgin 
Parker 
Parker 
Parker 
Parker 
Bulova 
Bulova 
Parker 
Patek P. 
Bulova 
Benrus 
Gruen 
Longines-W 


WATCH NAME 
Patriot 
Patsie 

Paula 

Paula 
Pauline 
Pauline 
Peacock 


| Pearl 


Peerless 
Peggie 
Peggy 
Pelham 
»mberton 
mbroke 
»mbroke 
ndant 
sndleton 
nelope 
nelope 
nnant 
nrod 
rfection 
rkins 
rpetual 
-rroquet 
rry 

ry 

ter Cooper 
‘ter Pan 
Petite 
Petite 
Petite 
Petrel 
Phaeton 
Phanton 
Phelps 
Phillipa 
Phoebe 


ee et ee eee 


| Phoenix 


Phyllis 
Physician 


| Picadilly 


Picadilly 
Pickford 
Pickwick 
Piedmont 
Pierce 
Pierpont 
Pierre 
Pierre 


| Pierre 


| 


| 
| 
| 
| 





| 





Pierette 
Pilgrim 
Pilot 
Pilot 
Pilot 
Pilot 
Pinafore 
Pinecrest 
Pinehurst 
Pinehurst 
Pioneer 
Placid 
Plainsman 
Plato 
Plaza 
Plaza 
Plymouth 
Plymouth 
Poly Plan 
Pommen 
Pomona 
Ponds 
Pool 
Poppy 
Portia 
Portland 
Potomac 
Prefect 
Premet 
Premier 
Prentice 
Prescott 
Presentation 
President 
President 
Adams 
President 
Arthur 
President 
Buchanan 
President 
Cleveland 
President 
Fillmore 
President 
Garfield 
President 
Grant 
President 
Harrison 
President 
Jackson 
President 
Lincoln 
President 
Madison 
President 
McKinley 
President 
Monroe 
President 
Polk 
President 
Taylor 
President 
Van Buren 


COMPANY 


Waltham 
Westfield 
Bulova 
Hamilton 
Bulova 
Gruen 
Waltham 
Waltham 
Bulova 
Westfield 
Gruen 
Benrus 
Bulova 
Gruen 
Longines-W 
Gsell 
Gruen 
Bulova 
Benrus 
Gruen 
Benrus 
Buss L. T. 
Gruen 


Perpetual SW 


Parker 
Gruen 
Lipschutz 
Longines-W 
Benrus 
Bulova 
Gruen 
Gsell 
Bulova 
Westfield 
Bulova 
Gruen 
Bulova 
Bulova 
Bulova 
Bulova 
Bulova 
Gruen 
Ollendorff 
Gruen 
Gruen 
Bulova 
Pierce 
Gruen 
Hamilton 
Gruen 
Ollendorff 
Bulova 
Benrus 
Bulova 
Gruen 
Gsell 
Benrus 
Longines-W 
Bulova 
Gruen 
Benrus 
Waltham 
Gruen 
Benrus 
Elgin 
Gruen 
Gsell 
Bulova 
Gruen 
Movado 
Longines-W 
Longines-W 
Elgin 
Elgin 
Parker 
Bulova 
Aisenstein-W 
Gruen 
(rruen 
Elgin 
Waltham 
Bulova 
Hamilton 
Elain 
Bulova 


Longines-W 
Longines-W 

Longines-W 

Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 
Longines-W 

Longines-W 


Longines-W 


| WATCH 





NAME 


| President 





Washington 
Pricilla 
Prima Donna 
Primrose 
Prince Albert 
Princess 
Princess 
Princess 
Princess 
Princess 
Princess 

Catharine 
Princess 

Elizabeth 
Princess Mary 
Princess Mary 
Princess Pat 
Princess Pat 
Princess 

Victoria 


Anne 


| Princeton 


| Queen 


Princeton 
Princeton 
Princeton 
Princine 
Priscilla 
Priscilla Alden 
Proctor 
Professional 
Promenade 
Protheus 
Providence 
Provence 
Prudence 

P. S. Bartlett 
Purdue 
Puritan 
Pylon 
Pyramid 


Quaker 
Quarter 
Queen 
Queen Agnes 
Queen 
Alexandra 
Anne 
Queen Anne 
Queen Astrid 
Queen Augusta 
Queen Blanche 
Queen Carolyn 
(Jueen 
Charlotte 


Astrid 


COMPANY 


Longines-W 
Bulova 
Benrus 
Parker 
Bulova 

Gruen 

Bayer P. & M. 
Benrus 
Parker 
Parker 


Parker 


Parker 
Benrus 
Parker 
Bulova 
Benrus 


Parker 
Bulova 
Gruen 
Longines-W 
Benrus 
Bulova 
Bulova 
Longines W 
Gruen 

Elgin 

Elgin 

Gruen 
Bulova 
Gsell 
Bulova 
Waltham 
Parker 
Gruen 
Benrus 
Aisenstein-W 


Q 


Bulova 
Elgin 

Gesell 
Longines-W 


Longines-W 
Longines-W 
Benrus 

Longines-W 
Longines-W 
Longines-W 
Lonugines-W 


Longines-W 


Queen ChristinaLongines-W 


Queen 
Constance 


Longines-W 


| Queen Eleanora Longines-W 
Queen ElizabethLongines-W 


| (Jueen 
| Queen Marietta 











Queen Esther 
Queen Evelyn 
Queen Helena 


Longines-W 
Longines-W 
Lougines-W 


Queen Isabella Longines-W 


Queen 
Katherine 
Queen Louise 
Queen Marie 
Marie 


Queen 
Queen 
Paulette 
Queen 
Queen 
Wilhelmina 
Queenie 


Mary 


Racer 
Racine 
Racquel 
tadcliffe 
Radcliffe 
Radcliffe 
Radford 
Rainbow 
taleo 
Raleigh 
Raleigh 
Ramona 
Ramsey 
Randolph 
Ranger 
Ranger 
Ranier 
Rayman 


B. W. Raymond 


Reagan 
Regal 
Regent 
Regina 
Regulator 
Reine 
Renaissance 
Renee 
Renown 
Representation 
Republic 
Resilient 
Revere 
Revere 
Reverso 
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Longines-W 
Longines-W 
Longines-W 
Benrus 
Longines-W 
Benrus 


Longines-W 


Victoria Longines-W 


Longines-W 
West field 


R 


Gsell 
Jules Racine 
Parker 
Bulova 
Gruen 
Longines-W 
Gruen 
Elgin 
Movado 
Parker 
Raleigh 
Parker 
Hamilton 
Hamilton 
Bulova 
Gruen 
Longines-W 
Gruen 
Elgin 
Hamilton 
Benrus 
Gruen 
Gruen 
Bulova 
Gesell 
Parker 
Benrus 
Benrus 
Elgin 
Gruen 
Waltham 
Bulova 
Gruen 

8. H. of A. 














WATCH NAME 
Reward 
Rewco 

Rex 
Reynold 
Rhoda 
Rhoda 
Rialto 
Ricardo 
Richard 
Richardson 
Richelieu 
Richmond 
Richmond 
Richmond 
Rickenbacker 
Rigoletto 
Rita 

Rita 

tita 
Rittenhouse 
Ritz 

River 
Riverdale 
Riverside 
Riviera 
Riviera 
Rivoli 
Roanoke 
Robert Cart 
Robert Fulton 
Robert E. Lee 
Robert Morris 
toberta 
Roberta 
Robin Hood 
Rochelle 
Rochester 
Rocial 
Rockland 
Roderick 
Roger William 
Roma 
Romaine 
toman 
Romance 
Romona 
Rona 
Rondeau 
Rondevous 
Ronnie 
Rookwood 
Roosevelt 
Rosalie 
Rosalie 
Rosalind 
Rosamonde 
Rosanne 
Rosella 

Rose Marie 
Rosemond 
Rosette 
Rossiter 
Rotary 
Rothschild 
Rough Rider 
Round 15 
Round The 

World 
Round The 
World 

Rowena 
Rowenna 
{oxanne 
Roxbury 
Roxy 

Royal 

Royal Family 
Royal George 
tovyal Lady 
Royalty 
Royalty 
Rozane 
t0zel 
Rubaiyat 
Rubie 
tuby 
Rugby 
Russell 
Rusticana 
Rutgers 
Ruth 
Ruth 
Rutledge 
Ruxton 


Sahara 
Salem 
Salisbury 
Salome 

Sally 

Sam Houston 
Sampson 
Samson 
Samuel Chase 
Sande 
Sandra 
Sapphire 
Sappho 

Sara 
Sara 
Sara Martin 
Sarah Booth 
Saratoga 
Sarazen 
Sargent 


COMPANY 


Waltham 
Reliable 
Gruen 
Bulova 
Bulova 
Hamilton 
Parker 
Gruen 
Bulova 
Bulova 
Gruen 
Hamilton 
Gruen 

Gsell 

Gruen 
Longines-W 
Bulova 
Gruen 
Longines-W 
Hamilton 
Parker 
Elgin 
Bulova 
Waltham 
Gruen 

Gsell 
Parker 
Gruen 
Concord 
Longines-W 
Longines-W 
Longines-W 
Hamilton 
Bulova 
Gruen 
Gruen 
Gruen 
Pierce 
Bulova 
Bulova 
Longines-W 
Longines-W 
Gruen 
Elgin 

Gsell 
Gruen 
Bulova 
Hamilton 
Bulova 
Westfield 
Gruen 
Bayer P. &@ M 
Westfield 
Gruen 
Bulova 
Parker 
Bulova 
Gruen 
Gruen 
Gruen 
Bayer P. &@ M 
Gruen 
Ollendorff 
Gruen 
Bulova 

S. H. of A. 


Longines-W 


Bulova 
Bulova 
Hamilton 
Longines-W 
Gruen 

Roxy 
Waltham 
Parker 

Pa rker 
Benrus 

L. Manheimer 


Series Parker 


Benrus 
Bulova 
Bulova 
Westfield 
Waltham 
Bulova 
Hamilton 
Longines-W 
Gruen 
Bulova 
rruen 
Hamilton 
Westfield 


8 
Gruen 
Aisenstein-W 
Benrus 
Longines-W 
Parker 
Longines-W 
Westfield 
Bulova 
Longines-W 
Benrus 
Hamilton 
Waltham 
Longines-W 
Bulova 


Bernhardt Longines-W 


Longines-W 
Longines-W 
Gruen 
Benrus 
Gruen 


(Turn to page 106) 
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SIDE WRIST WATCH as featured in ESQUIRE 
Designed by JAM ES SCHULZ NEW YORK CITY 





- H (Specialités Horlogéres ) 
* @ OF AMERICA INC. 


576 Fifth Avenue. New York City 














DISTRIBUTORS OFe JAEGER.- LE(OULTRE 


WATCHES & CLOCKS ® 











Factory: LeSentier, Switzerland 
Home Office: Lausanne, Switzerland 
Branch Offices: Paris—London—Berlin—New York 


Well-Known Lines as: Duoplan — Uniplan — Classic — Reverso 
Calendar—Round 15—Stop 14—Stop 12 
Travelling Clocks: Ados — Atmos, ete. 
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DORIC 


WATCHES 






» FiFIEIN ASIP 
~ PoE TD 


¥. 















TIMED BY 


WESTERN UNION NAVAL 


OBSERVATORY TIME 








Deore Watches are offered to Retail Jewelers ot 
America with the full assurance ind guarantee 
that they will absolutely please your customers. All 
the essential elements that enter into the making of 
e watches are embodied in the Doric 
back up the stability of these fine and accurate time 

keepers we carry a compl k of genuine Dori 
Watch parts to facilitate replacements These 
watches are sold at low prices consistent with 
DORIC Policy. A handsome Gift Box with Every 
Watch. Order a selection now. 


fir 


te sto 


No. 
306 





Watch. To 





DORIC WATCH COMPANY 


15 MAIDEN LANE 


Importers of Watches and Movements 


NEW YORK, N. Y. 























Louts WATCHES 


“Timepieces That Satisfy’’ 








| Our Representatives are now 


covering their respective ter- 
ritories with the New Fall 


Line of Louis Watches 


Louis WATCH CO., INC. 
580 Fifth Avenue 








New York, N. Y. 




















List of Companies and Names of Watches 


WATCH NAME 
Saturn 
savoy 
Saxon 
Saybrook 
Schulz 
Schuyler 
Schwob 
Scioto 
Scientist 
Scout 
Scott 

Sea 
Seanson 
Secretary 
security 
Segud 
Selbro 
Selena 
selma 
Senator 
seneca 
Senior 
Sentinel 
Septer 
Serena 
Senorita 
Seth Low 
Seville 
Seville 
Sexton 
Shand 
Shasta 
Shettield 
Sheila 
Shelton 
Sherman 
Sherman 
Sheridan 
Sherwood 
Shirley 
Shirley 
Shirley 
Sidney 
Silhouette 
Sinclair 
Sinton 

Sir Knight 
Sister 
Skeleton 
Skidmore 
Skidmore 
Skipper 
Sky Chief 
Sky Chief 
Skyking 
Skyking 
Sky Master 
Sky Queen 
Sleda 
Slipstream 
Smith 
Smithfield 
Snowden 
Socialite 
Solitaire 
Solmano 
Somerset 
Son 

Sonia 
Sonnet 
Sonya 
Sophomore 
Sorority 
Southerner 
Spalding 
Spartan 
Spartan 
Sparton 
Speedway 
Speedway 
Spencer 
Spencer 
Sport 
Sport King 
Sport Queen 
Sportsman 
Sportsman 
Spur 
Squadron 
Squire 
Stadium 
Stalwart 
Standish 
Standish 
Stanford 
Stanford 
Stanley 
Stanton 
Star 
Stardust 
Starr 
Stauffer 
Staunton 
St. Claire 
States 
Statesman 
Stella 


(From 


COMPANY 


Longines-W 
Gruen 
Bulova 
Gruen 
James Schulz 
Benrus 
Schwob 
Gruen 
Bulova 
Gruen 
Hamilton 
Elgin 
Westfield 
Longines-W 
Jules Racine 
Segud 
Selbro 
Jlamilton 
Gruen 


Bulova 


lisenstein-W 


Elgin 
Gruen 
Gruen 
Bulova 
Gruen 
Longinres-W 
Gruen 
Longines-Ww 
Westfield 
Hamilton 
Longtinies-W 
Gruen 
Hamilton 
aqaruen 
Bulova 
Gruen 
Bayer P. 
Hamilton 
Bulova 
Gruen 
Gsell 
Hamilton 
Gruen 
Gruen 
Benrus 
Bulova 
Elgin 
Waltham 
Bulova 
Longines-W 
Gruen 
Gruen 
Benrus 
Bulova 
Benrus 
Benrus 
Benrus 
Adels 
Elgin 
Bulova 
Gruen 
Parker 
Gruen 
Bulova 
Vovado 
Gruen 
Elgin 
Bulova 
Waltham 
Flamilton 
Benrus 
Gruen 
Bulova 
Bulova 
Gruen 
Benrus 
Westfield 
Bulova 
Gruen 
Bulova 
Longines-W 
Gsell 
Benrus 
Benrus 
Westfield 
Gruen 
Gruen 
Benrus 
Benrus 
Gruen 
Bulova 
Bulova 
Gruen 
Bulova 
Gruen 
Gruen 
Westfield 
Gruen 
Gruen 
Grafner 
Concord 
Gruen 
Longines-W 
Elgin 
Bulova 
Bulova 


Stephen Foster Longines-W 


Stevens 
Stewart 
Stop 12 
Stop 14 
Strand 
Stratford 
Stream 
Streamline 


106 


Hamilton 
aGrven 

5. HW. of A. 
S. H. of A. 
Elgin 
Parker 
Elgin 
Elgin 


M 


page 


104) 
WATCH NAME 
Stoneleigh 
Stratosphere 
Stuard 
Stuyvesant 
Style Line 
Sub-Deb. 
Submarine 
Submersible 
Sultana 
Sultana 
Sulton 
Summit 
Sungola 
suntime 
Superb 
Supervisor 
Surrey 
Susanne 
Susan 
Sussex 
Sussex 
Sutton 
Suzanne 
Suzanne 
Suzette 
Swageer 
Swanson 
Swarthmore 
Sweetbriar 
Sweetheart 
Sweetheart of 
the Air 
Sweepstakes 
Sweet Briar 
Sybil 
Sylvia 
Sylvia 
Sylvia 


| Sylvia 


Sylvian 
Symphony 


Taft 
Talbot 
Talisman 
Talmadge 
Tango 
Tara 
Tavannes 
Taylor 
Taylor 
Taylor 
Teasdale 
Telemeter 
Templan 
Tennis 
| Teresa 
Tess 
Testimed 
Texan 
Thais 
Thalia 
Tiptop Timer 
The Alamo 
The 400” 
The Globe 
Trotter 
The Leader 
Thelma 


Time 


The Sportsman 


| The Value of 
Time 
| Theresa 
| Theodora 
Thomas 
Tibet 
Time King 
Times 


Titia 


Thomas Payne 


Thornton 
Ticonderoga 
| Tildon 
} Tilton 
“Time from 
the Stars” 
Titan 
Token 
| Tolan 
| Toledo 
| Tom Sawyer 
| Tonneau 
| Topaz 
| Tosca 
Touchdown 
Townley 
Train Time 
Transparent 
Traveler 
Traymore 
| Treasure 
Treasurer 
Trenton 
Tribune 
Trident 
Trilby 
Triumph 
Trojan 
Trooper 
Trophy 
Troubador 





COMPANY 
Gruen 
Manheimer Co 
Gruen 
Parker 
Elgin 
Gruen 
Waltham 
Waltham 
Bulova 
Gruen 
Westfield 
Gruen 
Bulova 
Alex Sabin 
Bayer P. & M 
Bulova 
Bulova 
Parker 
Bulova 
Gruen 
Horowit 
Hamilton 


Hamilton 
Longines-W 
Parker 
Waltham 
Westfield 
Gruen 
Gruen 


Benrus 


Benrus 
Bulova 
Longines-V 
Parker 
Bulova 
Gruen 
Ollendorff 
Longines-W 
Hamilton 
Gruen 


T 


Gruen 
Flamilton 
Gruen 
Benrus 
Gruen 
Gruen 
Tavannes of A 
Bulova 
Gruen 
Hamilton 
Gruen 
Longines-VW 
Bulova 
Gsell 

Gsell 
Bulova 

De Frece 
Gruen 
Parker 
Hamilton 
Bayer P. &€ M 
Bulova 
Waltham 


Benrus 
Mt. Vernon 
Bulova 


The Mt. Vernon Mt. Vernon 
| The Pageant of 


Elgin 


Weissman 


Elgin 
(7ruen 
Bulova 
Grafner 
Pierce 
Bulova 
Ollendor ff 
Hamilton 
Longines-W 
Westfield 
Parker 
Westfield 
Gruen 








Elgin 
Benrus 
Gruen 
Ace 
Bulova 
Westfield 
Waltham 
Parker 
Longines-W 
Gruen 
Parker 
Bulova 
Raymond 
Waltham 
Bulova 
Gsell 
Bulova 
Westfield 
Parker 
Bulova 
Hamilton 
uen 
Bulova 
Waltham 
Bulova 
Bulova 





THE JEWELERS’ CIRCULAR-KEYSTONF 
for August, 1937 


















wATCH NAME 


hrough the 
Ages with 

































Vanderbilt 
in Dyke 
ahguard 
alencia 
alentine 
aleria 
anessa 
anity 
anity 
arsity 
arsity 
assar 
assar 
"assar 
Vassar 
Vassar 
Vauchay 
Venice 
Venice 
Venus 
Venus 
Vera 
Veritas 
Veronica 
Vernon 
Verona 
Vestoria 
Veteran 
Viceroy 
Viceroy 
Victor 
Victor De Luxe 
Victor Herbert 
Victoria 
Victoria 
Victoria Queen 
Victoria 

De Luxe 
Victory 
Vida 
Vigilante 
Viking 
Viking 
Viking 
Vilma 
Vinton 
Viola 
Violet 
Virginia 
Virginia 
Virginia 
Virginia 
Vivian 
Vivian 
Vivian 
Vivienne 
Vogue 
Vogue 
Vonda 
Volney 
Vuleain 





Fair 


fice raictate« 





Adin 



































De Luxe 










Wadena 

Wadleigh 

Waferthin 

Wagner 

Wakefield 

Waldorf 

Waldorf 

Wales 

Wales 

Walker 

Walt Whitman 

Waltham 

Waltham, Mass. 

Waltham 
Watches 

(Sign) 




















COMPANY 


Father Time Elgin 

puville Gruen 
ovatore Longines-W 

1etime Bayer P. & M 
idor Parker 
ilane Longines-W 
irner Hamilton 
iscan Bulova 
iscany Benrus 
itone Elgin 

ixedo Bulova 
ixedo Gruen 
wentieth 

Century Bulova 

win Bulova 

ler Gruen 

1] 

itra (set 

tra Vogue Giwen 

ysse-Nardin Bigalke € 1 
lysses Webb Lougines-W 
niplan S. H. of A 
nique Gesell 
(nit Control Elgin 

ted Ollendor ft 
niversal L. Manheini 
Tniversity Gruen 
\ 
heron & 

(Constantin BE. BE. Robe 
ilkyrie Parker 
illey Forge Wt. Ve 

n Cortlandt Parker 


Longines-W 
Parke ’ 
Waltham 
(rruen 
Parker 
Parker 
Parker 
Gruen 
Parker 
Gruen 
Harman 
Bulova 
Gruen 

Gsell 
Lonagines-W 
Benrus 
Bayer P. 4M 
Gruen 

Gsell 

Gruen 
Longines-W 
Hamilton 
Elgin 
Hamilton 
Gruen 
Bulova 
Bulova 
Bulova 
Bulor a 
Gruen 
Gruen 
Gruen 
Longines-W 
Gruen 

Gesell 

Gruen 


Gruen 
Gsell 
Parker 
Bulova 
Bulova 
Renrus 
L.. Manheiinee 
Hamilton 
Gruen 
Parker 
Bulova 
Bulova 
Gruen 
Gesell 
Benrus 
B tlova 
Orruen 
Benrus 
Gruen 
Gruen 
Gruen 
Flamilton 
Benrus 
De Frece 


W 


Hamiltor 
Bulova 

L. Manheime 
Gruen 
Gruen 
Gruen 
OUendor ff 
Bulova 
Gruen 
Walke 
Longines-W 
Waltham 
Waltham 


Waltham 





WATCH NAME 
Walton 
Wardman 
Warren 
Warren 
Warren 
Warren 
Warrenton 
Warrington 
Warrior 
Washington 
Watch in W of 
Waltham 
Watch & Eagle 
Watch with 
Eagle 
The Watch 
Tord 
Waterproof 
Watson 
Watt 
Wave I 
Wayne 
WV y ne 
Wayne 
Webster 
Webster 
Webster 


Weston 
Westpoint 
Westpoint 
West Pointer 
West Pointer 
Weybourn 
Wheaton 
Whisper 
W hitcoml 
Riley 
Whitehall 
Whitney 
Whittier 
Willard 


| William 
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William Osler 
William Penn 
Wilshire 
Willson 
Wilson 
Wimbledon 
Wimbledon 
Winchester 
Windsor 


Windsor 
Winifred 
Winner 
Winnie 


Winona 
Winslow 
Winsor 
Winston 
Winthrop 
Winton 
Winton 
\A teria 
Wolcott 
Wonder 
Woodmere 
W oodside 
World 
World War 
Veteran 


Worlds 
Champion 

Wright 

Wvyda 

W ¥ ra 

X-L with arrow 

Xray 

Ya t 

Yale 

Yankee Clipper 

Yardley 

Yarmark 

Yeoman 

York 

Yorktown 

Yvonne 


Zanetta 
Zelandia 
Zelton 
Zenith 
Zilda 


COMPANY 
Westfield 
Parker 
Hamilton 
Bulova 
Gruen 
Longines-W 
Gruen 
Benrus 
Bulova 


Gruen 


Waltham 
Waltham 


Walthar 


qruen 
Hamil 
RBulova 
C,ruen 
Weissn 


Bulova 


Gruen 
Longines-W 
Benrus 
Bulova 
Benrus 
Weiss 
West fie 
Gruen 


(sruen 
Benrus 
Westclo 
West fir 
Gruei 
(rruen 

Be nmrus 
(Fruen 

Ut. Ve 
Bulova 
Longines-W 
Bulova 
Lonagines-V 


Waltham 
Longines-W 
Gruen 
Longine | 
Bulova 


Bayer P. € VW 
Vestfield 
Elgin 
Longines-W 
Bulova 
Hamilton 
Bulova 
Bulova 
Gsell 
Bulova 
Gruen 
Bulova 
Bulova 
Gesell 
(jruen 
Hamilto 
Hamilto 
Benrus 
Bulova 
Bulova 
Gruen 


idels 


Benrus 
Bayer P&M 
Bayer P&M 
Bulova 


Ollendo 


Bulova 


Elain 
Walthar 


(; ¢ 
Longines-N 
Bulova 
Gruen 

Grue 

Gruen 
Gruen 
Parke 


Gruen 


Z 


Longines-V 
Hamilto 
Hamilto 
Graef 
Lonaines-W 


WATCHES 
CLOCKS 



































The Reputation of 


Concord Watches and 
Clocks has been built 
on Quality production 


‘ 






ConcorpD WATCH 
COMPANY 
10 WEST 47 ST.- NEW YORK CITY 
















arama... ceeemammnennaeeenamenmeneens 





























KEY NAME 
Ace 

Adams 
Adels 

Aristo 

Bayer P & M 
Bedford 
Benrus 
Bigalke & E 
Brenet 

Buss, L. T. 
Central 
Chase 
Clements, H. 
Concord 
Doric 

Elgin 

Evkob 
Foerster 
Gothic 
Graef 

Gruen 

Gsell 
Hallmark 
Hamilton 
Harman 
Harvel 
Helbros 
Hirsch, E. S. 
Horowitz 
Ingersoll-W 
Ingraham, E. 
Jules Jurgensen 
Kocher 
Lenga 

Lesse 
Lipschutz 
Longines-W 
Louis 

Maire, O. 


Manheimer Co. 


Manheimer, L. 
Meylan 
Morris 

Mt. Vernon 
Movado 
Muney 

New Haven 
Ollendorff 
Parker 
Patek-Philippe 
Perpetual S W 
Pierce 

Pond, A. H. 
Racine, Jules 
Raleigh 
Raymond 
Reliable 
Robert, E. E. 
Roxy 

Sabin, Alex 
Schein Engel 
Schneider 
Schwob 
Segud 

Selbro 

SH of A 
Tavannes 
Walker 
Waltham 
Weissmann 
Westclox 


Westfield 
AAW. £o. 


COMPANY NAME 
Ace Watch Corp. 
Adams Watch Co., Inc. 
L. Adels Co. 
Aristo Import Co., Inc. 
Bayer, Pretzfelder & Mills, Inc. 
Bedford Watch Co., Inc. 
Benrus Watch Co. 
Bigalke & Eckert Co., Inc. 
Brenet Watch Co. 
Buss-Linthicum-Thorson, Inc. 
Central Watch Co. 
Chase Watch Corp. 
Hyman Clements 
Concord Watch Co., Inc. 
Doric Watch Co. 
Elgin National Watch Co., Inc. 
Evkob Watch Co. 
M. Foerster & Son 
Gothic Jar Proof Watch Corp. 
Jean R. Graef, Inc. 
Gruen Watch Co., Inc. 
R. Gsell & Co., Inc. 
The Hallmark Co., Ine. 
Hamilton Watch Co., Inc. 
Harman Watch Co. 
Harvel Watch Co. 
Helbros Watch Co., Ine. 
Emile S. Hirsch 
J. Horowitz & Son 
Ingersoll-Waterbury Co., Inc. 
E. Ingraham Co., Inc. 
Jules Jurgensen Corp. 
Walter Kocher 
Lenga & Co., Inc. 
S. Lesse & Sons, Inc. 
Joe Lipschutz 
Longines-Wittnauer Co., Inc. 
Louis Watch Co., Inc. 
O. Maire, Inc. 
Manheimer Watch Co., Inc. 
Louis Manheimer & Bros., Inc. 
A. R. & J. E. Meylan 
Norman M. Morris, Inc. 
Mount Vernon Watch Co., Inc. 
Movado Watch Agency, Inc. 
Wm. A. Muney, Inc. 
New Haven Clock Co., Inc. 
Ollendorff Watch Co., Inc. 
Parker Watch Co. 
Patek-Philippe & Co., Inc. 


Perpetual Self-Winding Watch Corp. 


Pierce Watch Co., Inc. 

A. H. Pond Co., Ince. 

Jules Racine & Co. 

Raleigh Watch Corp. 

Raymond Watch Co. 

Reliable Watch Co., Inc. 
Edmond E. Robert, Inc. 

Roxy Watch & Jewelry Co., Inc. 
Alexander Sabin & Sons, Inc. 
Schein & Engel Co. 

Wm. T. Schneider 

Adolphe Schwob Sons, Inc. 
Segud Watch Corp. 

Seltzer Bros. 

Spécialités Horlogéres of America 
Tavannes of America, Inc. 


Walker Watch Corp. 

Waltham Watch Co., Inc. 

Weissmann Watch Co., Inc. 

Westclox Division, General Time 
Instruments Corp. 


Westfield Watch Co. 
X. L. Watch Co. 


List of Companies with Addresses 


STREET NO. 
80 Nassau St. 
150 Lafayette St. 
64 W. 48th St. 
630 Fifth Ave. 
15 Maiden Lane 
116 Nassau St. 
200 Hudson St. 
527 Fifth Ave. 
266 W. 40th St. 
35 E. Wacker Drive 
200 Hudson St. 
68 Nassau St. 
512 Fifth Ave. 
10 W. 47th St. 
15 Maiden Lane 


49 Maiden Lane 
15 Maiden Lane 

10 W. 47th St. 

9 Rockefeller Plaza 
Time Hill 

15 W. 37th St. 

16 E. 40th St. 


2 W. 46th St. 
630 Fifth Ave. 
2 W. 46th St. 
3 Maiden Lane 
21 Maiden Lane 


N. Main St. 

630 Fifth Ave. 

9 Rockefeller Plaza 
13 Maiden Lane 
732 Chestnut St. 
48 W. 48th St. 

6 W. 48th St. 
580 Fifth Ave. 
45 Lispenard St. 
35 E. Wacker Drive 
20 W. 47th St. 
264 W. 40th St. 
608 Fifth Ave. 
15 W. 37th St. 
610 Sth Ave. 

630 Fifth Ave. 
133 Hamilton St. 
20 W. 47th St. 
580 Fifth Ave. 
630 Fifth Ave. 
578 Madison Ave. 
22 W. 48th St. 
214 S. Warren St 
20 W. 47th St. 
16 E. 40th St. 

551 Fifth Ave. 
116 Nassau St. 

3 Maiden Lane 
12 John St. 

20 E. Broadway 
170 Broadway 
170 Broadway 

22 W. 48th St. 

64 W. 48th St. 

80 Nassau St. 

576 Fifth Ave. 
608 Fifth Ave. 
48 W. 48th St. 
Crescent St. 

20 W. 47th St. 


580 Fifth Ave. 
70 Broadway 








CITY 


New 
New 
New 
New 
New 
New 
New 
New 
New 


York 
York 
York 
York 
York 
York 
York 
York 
York 


Chicago, IIl. 


New 
New 
New 
New 


New 


York 
York 
York 
York 
York 


Elgin, Ill. 


New York 
New York 
New York 
New York 
Cincinnati, O. 
New York 
New York 
Lancaster, Pa. 
New York 
New York 
New York 
New York 
New York 


Waterbury, Conn. 
Bristol, Conn. 


New York 
New York 
New York 
Philadelphia, Pa. 
New York 
New York 
New York 
New York 
Chicago 
New York 
New York 
New York 
New York 
New York 
New York 
New Haven, Conn. 
New York 
New York 
New York 
New York 
New York 
Syracuse, N. Y. 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 
New York 


Waltham Mass. 


New 


York 


La Salle, Ind. 


New 


New 


York 
York 
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WALKER Wartcues: 

















Service 


Price 
WALKER WATCH CORP. 


48 West 48th St. N. Y. City 
“The Standard of all Time’’ 























PREPARE FOR INCREASED 
SALES THIS SEASON 


WITH 


THE CHASE LINE 


OF 
WATCHES AnD MOVEMENTS 


“RIGHT IN STYLE AND TIME” 


DIRECT FROM THE MANUFACTURERS 
TO IMPORTERS AND WHOLESALE JEWELERS 


SAMPLES / AND peices ON REQUEST 


CHASE WATCH C ORP. 


63 NASSAU ST. 
NEW YORK, N. Y. | 
¥ my | ay 

\ eo 
5 S. WABASH AVE. 


FACTORY— 
BIENNE, 








7x11 CURVED SWITZERLAND 6% LIGNE ROUND 








“Timepieces of 





Cort Watches are really given the prop- 
er expert care in casing and timing Because, 


Cort Watches are styled and packaged 
to sell quickly without resistance Because, 
Cort Watches have in a short time be- 


come today’s most popular fast selling 
timepieces throughout the country Because, 


Cort Watches must meet your strict ap- 
proval to guarantee our own satisfaction 
. we take pride in announcing our pre- 


view for fall buying. 





Welcome Members A.N.R.J.A. 


A cordial invitation is extended you to 
visit our new and enlarged quarters, 
where a complete line that earned for us 
the title ““The Smartest Watches at Prices 
Beyond Comparison,’’ may be seen. 
Your visit will prove profitable. If you 
are a real watch user “you have found a 
home.” 


Win Watch 


CORPORATION 


SO Nassau Street, N. Y. 
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This Peat 

AT COST :** NOW W ITH 
GORH AM 
SILVE RPLATE ! 


ERE’S a real business proposition for your 
customers! Sell them Gorham silverplated 
flatware ... and you almost give them this hand- 
some console table with Pamilla pad for their silver. 
The offer is this: To customers who buy 26 to 73 
pieces of Gorham Silverplate the console table is 
offered at $16.00 net! To customers who buy 71 or 
more pieces of Gorham Silverplate the price is 
$11.00 net. Read the details at once. Send all 
orders direct to us in Providence. 


i 


For bridge . . . with leaves extended and legs centered 


Heres ad Real Gom for Your 


thes} In mahogany or walnut in- 


destructible varnish and 


nil 


An 


’ 
| 


! 


ere 
¥¥¥ 
I! 


mu 
I 


| 


4 


tay 
— 
sti 
ti, 
—sy 
ws 
i 


alcohol-proofed, this console table is designed to 


. 


serve as well for lamp table or bridge. 

The drawer of quartered sycamore is lined with 
removable Pamilla pad, blocked to hold up to 148 The Pamilla pad blocked to hold 148 pieces 
pieces. Thus encouraging your customers to add to 


trum time to time, without any in- TH E GORH A M COM PA NY 


Beautifully turned and tapered legs, graceful in Providence, R. I. 
every detail, this table would normally bring Since 1831, America’s Leading Silversmiths 
$29.50 at retail. Now it’s offered at cost to Gorham 17 Maiden Lane, New York City 
customers! Merchandise Mart, Chicago, Ill. 140 Geary Street, San Francisco, Cal. 
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e SILVER 








SUMMER BRIDES 


‘Te above display 


was made to stimulate interest in the sale of sterling sil 
ver flatware for summer brides. ‘The background was of 
tive-ply wood covered with a white washable display ma- 
terial. The names of the silver manufacturers were made 
of cut-out letters painted blue and with a metallic facing. 
The seventy-four patterns were arranged so that each 
factory was represented with their best sellers and on the 
Hoor of the window were two places set for formal din- 
Also 
on the floor of the window there were such gift sugges 
tions as bon bon dishes, odd serving dishes, candlesticks 


ner, showing the correct silver and glasses to use. 


and sandwich trays. In the center of the floor display, 
carrying out the idea of weddings and brides’ silver, was 
an attractive display of wedding invitations and an 
nouncements. 

This display has created considerable comment and has 
greatly increased the activity in the sales of table silver in 
sterling, said C. A. Bachschmid, display manager of R. 
Harris & Co., Washington, D. C. 

“The idea presents to the public the fact that our store 
carries a large variation and stock of flatware, and it has 
also attracted those who have purchased silver years ago 
and who are now filling in their set at present day prices. 

“The only cards used, other than the name plates on 
the flatware patterns, are one to invite a cordial inspe 
tion of our stock, and one made as a chart illustrating 
THE JEWELERS’ CIRCULAR-KEYSTONE 
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111 


the advance in price of sterling bouillon within the past 
five years. 


“We 


terns of flatware that were made ten and fifteen years 


have had considerable interest shown those pat- 


ago and that have not been as popular the past five years. 
Our customers have revived their interest in these pat- 
terns, whereas their interest has been dulled by the flood 
of new designs of table silver that has so swamped the 
country in the past five vears. 

added Mr. Bachschmid, “to use 
this display three times a year and in so doing maintain 


“Tt is our intention,” 


a constant interest in silver Hatware.”’ 
The ot 
more and more apparent as time goes on. 


use fine silverware in the home is becoming 
‘This tendency 
offers a suggestion to retail jewelers for unique window 
displays of vases and other articles which fit into the 
decorative scheme of modern homes. 

Silverware used to be looked upon as more or less of 
a luxury. Now in the well appointed home it is a neces 
Use 
boudoir as well as in the dining room. 

‘The 


touch 


sity. is found for it in the living room, library and 


use of flowers in vases alwavs adds a desirable 


to window displays or where vases are displayed 


about the store. 


Che observing jeweler can pick up many suggestions 


by studving how silverware is used for ornamentation In 


his home and in the homes of his friends. 





The Manchester line will be 

spread before visiting jewelers 

at the A.N.R.J.A. Convention, Quahaniled 
Waldorf-Astoria Hotel, August “a0. 
23-27, Booth No. 19. 


MANCHESTER 


Each Manchester pattern is 
complete with 125 pieces, is 
of the same standard weight, 
carries the same stock num- 
ber and list price. This sys- 
tem simplifies manufacturing 
procedure and merchandis- 
ing practice — and contrib- 
utes materially to lower costs 


and prices. 


SILVER 








77S 
<= 


eo OL OE ~ 


Euows THE Way - 
OGREATER STERLING PROFITS 


Manchester has a flair for picking winners—attested by the record of sus- 
tained activity of each pattern in the line. This holds true with the new 
Continental type patterns—‘‘Copenhagen” and “Duke of Windsor,” which 
have stepped out in front as currently the most popular. 


Manchester dealers have learned to expect exceptional action from this line 

They like the simplified pricing—the pattern spread (Twenty Sterling 
Silver Patterns to select from) —the promotion policy which creates new 
markets—the standard quality, backed by Good Housekeeping’s label of 
approval—the national consumer advertising schedules. Manchester is a fast 
growing Organization—with manufacturing facilities that have just been 
doubled—‘‘ready, willing and able” to meet all demands. If you would inject 
new life into your sterling business—focus attention upon your store as a cen- 
ter for sterling silver — create new customers — investigate the Manchester 
proposition. 
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Your Window—Box Office to Your Store 
(From page 31) 

types and sizes and can be combined with various “steps” 
to form a most practical and attractive display. These 
blocks can be made of plywood (in any wood grain you 
may choose) or can be of cardboard covered with a wash- 
able material. Round blocks may be obtained by using 
large mailing tubes covered with a washable fabric. These 
tubes can be secured from almost any display fixture 
house. Sheets of heavy celluloid, either clear or in color, 
can be rolled to make tubes by fastening at the back with 
ordinary paper clips. 

3—Someone who is handy with a pair of scissors and 


























































Fig. G—This shows an afternoon tea suggestion with jewelry 
for afternoon wear. 


who will take an interest in seeing that your windows 
are constantly up-to-date and attractive. 

4—A few sprays of artificial flowers. Flowers add a 
“touch” that seems to lend the right atmosphere to almost 
every article carried in a jewelry store . . . a finish which 
helps to take coldness away from display. 

Always plan your display first—a very rough sketch 
will do (Fig. 1). Let your source of inspiration come 
from the illustrations you see in magazines, for here you 
have a continuous library from the brushes of great art- 
ists and illustrators. Look through magazines with an 
eye on your window. A background setting here or there, 
a curved line or some illustration may suggest an ideal 
setting for your next window change. Then, too, make 
use of magazine illustrations (Fig. 2). On this page you 
will see a number of silhouettes which have been traced 
directly from illustrations found in both magazine adver- 
tisements and from the story illustrations. You will find 
them at all seasons of the year. They will lend the right 
atmosphere to the merchandise you wish to display, such 
as, a sport scene for wrist watches, sport jewelry, etc.— 
a dining room or porch setting for silver, etc. Every 
occasion in the year .. . vacation time, travel time, birth- 
days, Easter, Hallowe'en, Thanksgiving, Christmas, 
Graduation, is illustrated in magazines. Simply trace the 
outline of the illustration, transfer it to a card and fill it 
in with poster paint or ink, either in black or in color. 
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Remember that: 


(a) Simplicity is always the keynote of good display 

(b) Never crowd your windows. 

(c) Avoid straight lines of mechandise, for nothing 
is more monotonous than merchandise placed 
in straight rows across a window. 

(d) Try to create windows of real interest . . . wip. 
dows which will stop the passerby. 

(e) Try, if possible, to dramatize every feature of 
your window display. Local or national events, 
sports, social activities, the motion picture world 
and many situations lend themselves readily to 
dramatization. Nothing attracts a person more 
to your display than a dramatized feature, 

(f) Merchandise should be either grouped together 
or arranged in an ensemble effect. The ensemble 
is quite appealing and adds the power of sug. 
gestion which helps build sales. 

(g) The center of interest in your window should 
be at eye level. All supporting fixtures and 
merchandise should be placed so as to lead wp 
to the feature. This may be in the form ot q 
card telling the story, an open book, a figure 
illustrating a story, or some particular piece of 
merchandise. Every line in the window should 
lead the eye directly to the spot which you wish 
people to see or read. (See Fig. 1.) 


Fig. + illustrates symmetrical balance . . . that is, 
both sides of the center being exactly alike in proportion, 
contour and color. Symmetrical balance is pleasing in 
effect—is probably easiest to arrange, offers no distrac- 















Fig. 7—A spring arrangement for displaying silverware. 


tion and is generally safe to use. It has the disadvantage, 
however, of the danger of monctony. 


Fig. 5 was probably inspired by the formal picture 
illustrated in Fig. 2. The background is simple—two 
panels of beaverboard, covered with a washable fabric— 
one with a stripe weave, the other plain. Both are putt 
white. The fixture drape is a bright red—the gentle 
man’s scarf of white knitted velour. The head is cut 
from heavy flesh colored paper—a white circle for the 
monocle and red crayon for the lips. The hat is of black 
paper—the brim creased forward. Black wooden plaques 
form platforms for merchandise. The entire set-up maj 
be used for ladies’ or men’s formal jewelry. 

(Please turn to page 116) 
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... show her JULEANAS 


Soon they'll be coming to your store for the Fall bride’s 
gilts. When she chooses her Sterling, remember that 
Watson offers every type of pattern from the richly ornate 
to the classically simple a including the new Juliana, 
already chosen by hundreds of brides. 

And remember you can rely on Watson for the crafts- 
YOUR JULIANA ee manship in Sterling that you are proud to offer — and the 
SELLING HELPS ARE READY craftsmanship in service that backs you up on every sale 
Complete selling helps are ready on with an ironclad policy, “We'll make it right!” 


this popular pattern, advertised in na- 


THE WATSON COMPANY, 587 Watson Park, Attleboro, Massachusetts 
NEW YORK e¢ ¢« «* CHICAGO «+ ¢ e« LOS ANGELES 


tional magazines. Send for yours and 





tie up your store with successful Juliana 


advertising. 





DORIAN LAMERIE MEADOW ROSE JOHN ALDEN COLONIAL FIDDLE 


We ,; 


See) 
x A Ope 
\he kd 5 3 
See 4. 
‘ $ 


Watson <2 WW ¥3 Sterling 


FOR OVER 60 YEARS A FAMOUS NAME IN SILVER 
Visit the Watson Display at National Retail Jewelers’ Convention — Waldorf Astoria, New York 
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Your Window—Box Office to Your Store 
(From page 114) 


Fig. 6 shows an afternoon setting for autumn—sug- 
gesting tea—with rings, watches, etc., for afternoon wear 
. . » perhaps the cocktail hour. The background here is 
made up of five individual panels of beaverboard—each 
covered with a washable fabric in the following graduat- 
ing shades . . . from right to left—orange, light rust, 
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GRASP ERE WiTH 
RIGHT KAND AND 
ARRANGE FOLDS IN 
ORDER .. 


Ja 
/ 


ae 


Ceci 


Fig. 8—Window display drape arrange tc 
sweep to the left. 


medium rust, dark rust, and brown. The drape at the 
left is of rust knitted velour—the fixtures of walnut. An 
explanatory card (in addition to the necessary price cards) 
might well be placed in the center, or at the right side, 
slightly forward from the tea service.. 

Fig. 7 shows a set-up for spring. The colors—Back 
panel . . . tan (or eggshell) . . . the three panels at 


Main Color First Trim Second Trim 
White Chinese Red Black 
Sand (or Eggshell) Purple Orchid 


Sand (or Eggshell) Chinese Red 


Chinese Red Light Gray 

Orchid Wine White 

Wine Chartreuse 

Coral French Blue 

Ultramarine Blue Chartreuse 

Coral Ultramarine Blue 

Shell Pink Chartreuse Sand (or Eggshell) 
Chartreuse Orchid White 


Emerald Green Wine 
Emerald Green Eggshell Purple 
Sand Orange Brown 

There is quite a knack to draping, yet actually it js 
a simple matter to have a drape hang properly. If yoy 
wish your drape to sweep to the left, take hold of the 
upper right hand corner between the thumb and fore. 


SO]. 
ie a | be 








n\ | 
































a 





finger of the left hand (Fig. 8). If you are using a heavy 
(not “springy”) material you will find that it will fall 
immediately into natural folds. Then, using the right 
hand you can grasp the material about eight inches down 
from where it is held in the left hand and can straighten 


‘ out the folds, making them more or less regular. A 





Fig. 9—Draping material cver a window 
display fixture. 


the left are orchid, peach and rust, with walnut and white 
blocks. At the right is a spiral column of white empire 
(corrugated) board, from which hangs a drape of coral 
tinted velour. The drape at the left is of shell pink. A 
spray of dogwood adds a touch of spring. 

As a guide in choosing color, here are a few color com- 
binations which can be used with the colors mentioned 
previously in this article. 
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pin through the material at this point will hold the folds 
together. Then the drape can be pinned in place on the 
panel or fixture, swept across the window floor to the 
left and finally ruffled neatly on the floor. The material 
can be draped over a window display fixture, or block, 
in the same manner simply by holding it above the block 
and allowing it to fall back over the top as shown in Fig. 
9. When ruffling the material on the floor of the window 
do not allow too much of it to fold under. If you do 
you will find that the ruffling is very bulky and is hard to 
arrange. Keep the ruffles as small and as close together 
as possible (which again is very easy with the right ma- 
terial). Remember that good draping actually “makes” 
a good display. 

Display is a subject which might be discussed endlessly. 
After all, it is simply common sense. Which windows 
of other merchants attract you? Why do they? Apply 
the same reasons to your own windows, for a merchant 
must be a showman. He must know what people like to 
see—and how they like to see it. If you believe in rows 
and rows of merchandise . . . the same arrangement today 
that you used a year ago, you are missing sales . . . for 
one can even tire of a World’s Fair, if they become to 
familiar with its art and decoration. That’s why exhibi- 
tions and spectacles, of stage, screen and commerce, afe 
constantly changing. People like to see new things in new 
settings. Your window is the box office to your store. 
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BUSINESS PAPER TO AMERICA’S 
LARGEST BUSINESS—HOUSEKEEPING 


Good Housekeeping 


EVERYWOMAN’S MAGAZINE 
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Wins Table Trousseau in Letter Writing Contest 


INDIANAPOLIS, IND.—‘‘Thrilled beyond words,” was 
the sentiment of Mrs. Harriet Day McNamara, 2240 S. 
Pennsylvania St., here, secretary in the office of Mayor 
John W. Kern of this city, when she was told that she was 
the winner of the $1,100 table trousseau for writing the 





Award Made to Mrs. Harriet Day McNamara for Best Letter. 


best 50-word letter in a national contest conducted by 
Reed & Barton, Taunton, Mass. 

Mrs. McNamara received a Reed & Barton solid silver 
flatware service for 12; Syracuse china for 12; Orrefors 
Glass in dozens; Quaker lace table coverings, and a ma- 
hogany Danbury table by Charak with matching silver 
chest. Twenty other women received sterling salad sets. 

The contest, novel in that it was conducted for women 
through the advertising pages of Esquire, leading men’s 
publication, was judged by Imogene Wolcott, home eco- 





nomics expert; Mrs. Schuyler Van Ness, chairman of the 
American home division of the Massachusetts State Fed. 
eration of Women’s Clubs, and E. P. Lingham, New 
England representative of THE JEWELERS’ Circutag. 
KEYSTONE. 

Charles Mayer & Co., local retailers designated as 
Mrs. McNamara’s jewelers, displayed the entire trousseay 
for a week. In the presence of Mayor Kern and other 
city and state officials the presentation was made at g 
luncheon in her honor at the Indianapolis Athletic Asgo- 
ciation, by J. H. Martin, vice-president in charge of sales 
for Reed & Barton. 





Charles C. Scott 

Kansas City, Mo.—Charles C. Scott, 71 years old, 
died July 15 at his home, 817 E. 42nd St. Mr. Scott 
was a diamond expert and widely known in the jewelry 
business in this city. He established his own firm, the 
Charles C. Scott Jewelry Co., at 1016 Grand Ave., in 
1923, after severing a connection of 18 years as the buyer 
for the jewelry department of the Geo. B. Peck D. G., 
Co. His business activities have been limited for the past 
few years on account of illness. 

Mr. Scott was an active church worker and had been 
a member of the Linwood Boulevard Methodist Church 
for 35 years. 

He is survived by his widow, Mrs. Martha Scott; 
seven sons, Robert, Stanley, Albert W., Harold C., C.B.,, 
Arthur R. and Charles C., Jr., and a daughter, Mrs. 
L. W. Littick. 

Funeral services were held Saturday, July 17, with 
burial in Forest Hill cemetery. 









spreaders 
8 cream soup 


forks spoons 
60 pieces of Sterling Silver in 
a solid walnut hand rubbed velvet 
lined case. g 6 lt net for next 60 days. 


salad 





8 dental 
knives 






















LIST 
PRICE 
$173.00 
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CONCORD SILVERSMITHS, Concorp, New Hampsuire 
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knife salad serving spoon 
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Tankard made by Garret Onclebagh in 
New Netherlands in 1691 


[., considering drinking 
vessels of ancient days one could easily devote a whole 
paper to each of the various interesting vessels mentioned, 
for the list is a long one and includes such items as 
mazers, beakers, tumblers, caudle or posset cups, tankards, 
mugs, drinking horns, wine cups; but, in a short article 
upon the subject, one can only speak generally concern- 
ing any one of these interesting pieces. 

In ancient civilizations of the Old and in parts of the 
New World, drinking vessels have held prominent places. 
That their importance was recognized is clearly evi- 
denced in the great care and skill taken by the craftsmen 
of old to decorate their cups in a proper and artistic 
manner. 

Drinking cups of gold and silver have been made for 
many centuries. As far back in history as the time of 
Joseph we read: (Genesis 44-2) “ ‘My cup, the silver 
cup’ that was put in the mouth of Benjamin’s sack by 
his brethren.” 

Drinking vessels are as ancient as the custom of drink- 
ing. The earliest forms of cups were gourds, shells of 
nuts, such as the cocoanut shells, and the horns of animals. 

Many of the ancient Grecian cups were made from 
horns beautifully carved and decorated. Ancient Gauls 
removed the horns from the wild animals they slew and 
frequently decorated those horns with bands of gold or 
silver and placed them before their guests at the banquet 
tables. 

In early days values in paper currency were uncertain 
and the people of those times saved their silver coins and 
had the silversmiths convert them into tankards, beakers, 
mugs, cups and teapots which, if stolen, could easily be 
identified. Nearly every man had his special bag for coins, 
and when he ordered a piece of silver made, the coins 
were taken to a silversmith’s shop, poured from the bag 
on to the counter and frequently the size of the article 
to be made was determined by the number of coins which 
the person ordering the pieces produced. It must be borne 
in mind that at that time there were no stocks of silver 
articles on hand as we have today in our stores. The 
silversmith designed the article, melted the coins, rolled 
out the silver to the desired thickness with a crude pair 
of rollers operated by a windlass, hammered up from a 
flat piece of silver the article that had been designed, and 
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FORMER DAYS 


By 
JOSEPH D. LITTLE 


if required, soldered on the handle, spout and base, chased 
and engraved it if necessary, doing the whole job from 
start to finish, for the maker was a craftsman and under- 
stood the ‘“‘arts and mysteries” of the silversmith’s art. 

Cups and goblets have taken centuries of evolution to 
pass from the earliest drinking vessels to the graceful 
sterling silver and glass goblets in use today. Centuries 
ago a cup was a symbol of victory and was formed from 
the skull of a defeated enemy. The victor filled it to the 
top with wine and drank it to the finish with one gulp. 
From these gruesome containers came the development 
of drinking horns and tankards, silver cups and wassail 
bowls. The Anglo-Saxons prized their cups and bowls so 
highly that these were buried with the owners, or, be- 
queathed to their heirs or special subjects, as priceless 
heirlooms. 

It was about midway in the reign of Charles II that 
the ornaments applied to loving-cups and porringers came 
to be used on tankards as well; frequently a charming 

(Please turn to page 120) 


Silver Tankard by Benjamin Wynkoop, New York 
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32nd Annual Convention 





National Retail Jewelers 


Association 
AUGUST 23RD TO 27TH 


Meet the leaders of the Jewelry trade at 
The Waldorf-Astoria and work together 
with them in the solution of the many 
problems that confront the industry. 

You will benefit from the contact with 
the leaders, who are working in the in- 
terests of the trade. You will be inspired 
by their reports of work completed, and 
you will return with many worth while, 
money-making ideas for use in your 
own store. 

Waldorf meeting rooms, lobbies, res- 
taurants and Grand Ballroom are com- 
fortably air-conditioned. Waldorf restau- 
rants offer a comprehensive range of 
prices and types of service, including 
popular priced meals. Waldorf rooms 
are spacious, furnished with private 
home charm, and provided with every 





new-day convenience. 

And The Waldorf is located within 
short walking distance of Grand Central 
Station, Fifth Avenue and Broadway. 


Special rates to members. 
THE 


WALDORF-ASTORIA 


PARK AVENUE - 





49TH TO SOTH » NEW YORK 
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Drinking Cups of Former Days 


(From page 119) 


band of acanthus and palm leaves was embossed around 
the base, and often an encircling band of foliage was 
used for the cover. 





Posset-Pot and Cover (1683) in the Victoria and Albert Museum 


The silversmiths of Augsburg and Nuremburg in the 
sixteenth and seventeenth centuries devoted a large 
amount of invention to the production of drinking cups, 
employing the figures of men, animals and birds in most 
grotesque design. These cups were highly prized by their 
owners and were handed down from generation to gen- 
eration. In many instances they were kept for use only 
for very special occasions, such as weddings, christenings, 
or a celebration on becoming of age. With the disrup- 
tion of European society that followed the Napoleonic 
wars and as recently as the great World War many of 
these priceless heirlooms were melted down. Any that 
escaped this treatment found their way into museums or 
were acquired by collectors and then preserved for pos- 
terity. These interesting pieces may be seen in’ almost 
every museum or private collection of silverware. 

Drinking horns were in great favor during the Middle 
Ages and their use dates back to pagan antiquity. Caesar 
mentioned the partiality of the Germans for these fan- 
tastic vessels and he comments on the large capacity of 
their drinking horns. The fancy of those ancient times 
inclined to the fantastic and willingly surrounded itself 
with legends. Some of these drinking horns are alleged 
to have come from the land of the elves. At the close of 
this period these vessels gradually disappeared from the 
tables of the nobility and the rich, but they were retained 
by corporations much longer. Warriors in medizval days, 
as did the Homeric heroes ages before, drank from drink- 
ing horns as the people of most countries have done where 
horn-bearing animals existed. The horns of buffalo and 
oxen were usually chosen and these were mounted with 
silver and used as drinking cups. 

Drinking horns continued to be a part of table fur- 
nishings until after the Conquest of England, although 
other drinking vessels were used also. These horns are 
shown on old tapestries and are mentioned in old wills. 
Over the mouth of some of these horns was a cover 
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which exactly fitted it. This was done to prevent the 


enemy from surreptitiously dropping poison in the wine. 


Drinking horns were one of the earliest types of drinking - 


vessels and were probably succeeded by pottery and metal. 

Till the dawn of the sixteenth century the common 
people were content to eat from platters and to drink 
from bowls of turned wood. The platters were known 
as trenchers and the wooden cups were known as mazer 
bowls. These mazer bowls were of maplewood, usually 
from the speckled portion of the maple tree, from which 
they derived their name. When wealth permitted these 
bowls were ornamented with deep silver rims and other 
mountings, such as silver feet or an enameled boss in the 
bottom of the bowl. Several of the old English colleges 
have fine specimens of these old mazer bowls with suit- 
able inscriptions carved in the wood about the rim, others 
being inscribed on the silver mounting around the top of 
the bowl. The ancient mazers were as a rule quite shallow. 

The wine cup was an important article during the 
Middle Ages. It was frequently of great size, sometimes 
with an elaborate cover. The cover was considered by 
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Courtesy of Messrs. Elkington & Co. 


“Monteith” Punch Bowl (London 1704) 


many necessary to protect the contents from any poisonous 
substance being dropped in the cup. This fear was almost 
perpetual and persons of distinction were consequently 
very guarded and cautious about either eating food or 
drinking wine until both had been tested. 

The great standing cups with covers which were used 
on English tables in the Elizabethan era by those in 
highest places and standing socially were passed around 
among the most distinguished guests at baronial and civic 
feasts and were important vessels because from them were 
the choicest liquors partaken. These great festivities were 
held in castles and municipal halls. ‘These cups were 
sometimes called steeple cups from the conical shapes of 
their covers. Some of these were twelve to eighteen inches 
high. There are many fine examples of them in the Vic- 
toria and Albert Museum at South Kensington, England. 
Tall cups of ostrich eggs, or polished cocoanut shells 
mounted on stems of silver, were known in Europe as 
early as the fourteenth century. 

(Please turn to page 135) 
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GOLD TOP 


ITEMS FOR MEN SELL... 
..- PROFITABLY 


qe, 














6025 Knife 
C914 Comb 
j and 

File Set 


ree 
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When you think of Men’s Accessories—think of 
GOLD TOP—the line that has built a sound reputa- 
tion cver the years for style-rightness and all-round 
alue. 


— ASK YOUR WHOLESALER — 


JEWELRY & CUTLERY NOVELTY CO. 
NO. ATTLEBORO, MASS. 


NEW YORK CHICAGO 
9-11 Maiden Lane 1104 Heyworth Bidg. 


SAN FRANCISCO, 704 Market St. 
ers | 


NO INVESTMENT REQUIRED 
Full Details Will Be Explained 
At Our Showrooms 


N. BLOOM & SON 


Bealers in Antique Silver & Old Sheffield Plate. LTD. 











You are invited to our special exhibit at the 

New York Gift Show in the Pennsylvania 

Hotel August 23-27 where you will find one of 

the largest selections of English Reproduc- 
tions and 


OLD ENGLISH SILVER 


42/4, West 48th Street, New York 


15, Norton Folgate, Bishopsgate, London, E.C.2 
Trade Enquiries Specially Invited. Telephone: BRYANT 9-6755 
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The classified listings are arranged 
alphabetically and geographically, 
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lines carried and services used in the 
retail jewelry store. 


This, the 39th edition of THE JEWEL- 


* and Wholesal 


in the 


Jewelry and 
Kindred Lines 


ea 


ers 


A I < gg aaa 
fandy Classified List f ERS BUYERS DIRECTORY, will be 
Desk and Pan... uF found more complete, more perfect 
I OKC ket “ 

and in general a better reference book 
——— of its kind than has ever before ap- 
Price peared. It has been carefully revised 
ce $ 1.00 and edited to bring it up to date in 

ces every particular. 


Th © Jewele 


239 West 39 ORDER YOUR COPY NOW 


The JEWELERS’ 
CIRCULAR- 
KEYSTONE 


239 W. 39th ST. | NEW YORK, N. Y. 
A Chilton @ Publication 


toss 
: of ‘rcular-Keystone 
reet, New York City 
CHIL : 
IL TON ® rt ALICAT ION 


cu Copyrightes teay 
a LTON COMPany ime 
. a 


—_ 





























THE JEWELERS' CIRCULAR-KEYSTONE PRICE $1.00 
239 West 39th Street, SUBSCRIBERS' PRICE 
New York, N. Y. 50 cents 

Send copy of The Jewelers Buyers Directory. $:......... is enclosed. 
NE So ae he ees We VEL RK Og te RNR Oo a ae 
MIE. . ¢ avs. chy anew bun panne eekly he Ge RRR eee 
el St NET eat eee re ee, STATE 

122 THE JEWELERS’ CIRCULAR-KEYSTONE 





for August, 1937 




















Staging “Scenic Agate Week” 
By C. M. LitrLEJOHN 


a the picture and moss agates, with showing 
of many scenic stones in a variety of settings, rings, 
brooches, pendants, and other bijous, Smith’s Agate Shop 
at 244 Alder Street, Portland, Ore., staged an Agate 
Week with window displays diverted entirely to the amaz- 
ing showing of these gems. 

Snow-scenes, landscapes, even arrow-heads cut from 
Northwestern moss agates, indigenous to the Northwest- 
ern section of the country, were on display at the shop 
mentioned during Scenic Agate Week when new vogue 
was given to these semi-precious stones through the beauty 
of the pictures carved as well as the handsome settings in 
precious metals. 

Strange as it may seem, there are many women who 
deem picture-agates the most beautiful of stones. Women 
of taste and refinement like the simplicity and dignity of 
the well-mounted picture agates, and an unusually well- 
cut picture in the stone is coveted as a choice possession. 

Seattle, Portland, and other northwestern cities have 
devoted considerable attention to popularizing the picture 
agate as a stone of the region. Lapidaries have learned to 
bring out exquisite, sharply defined pictures on smooth 
surfaces that would be a masterpiece for any setting. 

In Portland, however, there has always been keen in- 
terest in these stones. From 1917 to 1921 it had one of 
the largest commercial agate-cutting establishments in 
the world, employing 36 persons, and turning out $50,000 
worth of agates a year. A single unmounted agate of 





great beauty once brought $225—which indicates the 
extent to which markets may be developed. 

Oregon jewelers, realizing the “acres of diamonds,” or 
rather the acres of agates, found in desert country at their 
very backdoor, have real appeal, are determined to revive 
the agate industry and develop new markets for these 
products. 





Radio Message Every Thirty Minutes Sells Jewelry 
By J. Eow. Turrr 


Albert C. Arthur, proprietor of Arthur’s, 314 E St., 
San Bernardino, Calif., shoots a few-word message over 
the radio every 30 minutes and finds that it pays—it sells 
jewelry. 

He tried it out for one day, utilizing as the stimulus 
for the day the acts of Congress increasing the value or 
price of silver. The result was he sold $1,100 worth of 
silverware the first day. That evening he was dickering 
with the radio station for a year’s contract with a spot 
announcement every 30 minutes. He signed the contract 
at the end of the week. 

“We all missed our lunch that first day and in fact 
nearly every day for a week. There was no special price 
inducement. 

“Spot announcing every 30 minutes gives me a chance 
to catch everybody, for a large number of people have 
pet programs. I want to come before or after every 
program that may be someone’s pet. Day after day we 
are heard every 30 minutes. The regular results of mind 
impressions through repetition are of course important 
and fundamental in the plan. 
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© NEW BRACELET CHARMS in 


a variety of interesting designs. Fascinating 
mechanical features in some; others humorous; 
all exquisite. 


® NEW MODELS OF "ENCHANTAIRE"— 


The patented triple duty powder and cigarette 
case. (Lampl compacts are designed primarily 
for jewelry sale; not sold in drug stores.) 


SEE THESE NEW LINES—ALSO LAMPL CREATIONS 
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Art Pieces in all 
Materials are Offered 
Beauty Lovers Today 


By 


William M. Friedlander 
Friedlander & Co., Inc. 


sl 


ro has always been 


a popular feeling that art is just a luxury for the rich, 
having no bearing upon the efforts of the layman. Or that 
it is a mysterious something, a bit freakish, perhaps, stimu- 
lating its followers to flowing ties and other distinguishing 
accoutrements, and bounded by a circle of Masonic-like 
secrecy. How this attitude developed would be an inter- 
esting thing to trace, but more interesting is the fact that 
most of us, consciously or not, are ruled by some phase of 
that unconquerable force called Art, and the question 
arises whether we are attempting to ignore it or whether 
we will work in harmony with it. 

The purpose of art is to gratify and to order, to elevate 
and refine, to express and idealize, so that when we speak 
of sculpture in the home, we have under consideration a 
matter with great possibilities. 

The uses of sculpture in the home are manifold. By the 
very variety of its nature, this would be the case. Repre- 
senting every nation in history, and nearly every subject 
known to mankind, short of the newest Einstein theory, 
it lends itself to every decorative scheme. 

Humorous or grave, it gibes its special touch in its own 
unique way. ‘The subject may offer emphasis to one’s 
hobby. It may be a portrait bust of one’s hero. It may 
supplement a period room by a work of contemporary 
interests in that period. It may be one of the whimsical 
poetical figures that makes any room uncommonplace, that 
lightens a room too sombre, with its touch of humanity, 


SCULPTURE IN THE HOME 
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A porcelain statuette for use in the home. 


or it may give a needed touch of dignity to a room whose 
tendency lies too far in the opposite direction. 

A room with a somewhat limited or circumscribed ap- 
peal attains a much more universal quality by the intro- 
duction of a bit of sculpture of general interest. The 
exquisite subjects of femininity such as Bessie Potter 
Vonnoh has made famous—her delightful figurines of 
babyhood, girlhood, motherhood—where would they not 
lend enriching beauty! Everything gracious and lovely 
has she caught and modeled in enduring pottery; more 
simple loveliness can hardly be conceived than she has un- 
folded in her precious pieces. And there are many like 
her. 

The chief obstacle to a more general ownership of 
sculpture has been high cost. The process of creating 
a finished work is expensive. There are the many mechan- 
ical difficulties of building armatures, sketching in the clay, 
modeling the figure to completeness, transferring it to 
plaster, and making the final replica of bronze, pottery or 
marble from the plaster cast. A work of sculpture must 
undergo more varied and numerous processes than, say; 
a work of painting, to say nothing of the fact that it must 
look right from all sides, and not only from the front. 
All these features contribute to the time, labor and expense 
involved in the production of art in sculpture form. The 
public does not always appreciate these factors in cost; 
they see only the finished work. But if the jeweler points 

(Please turn to page 130) 
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The Mark of the Master 


is on this 


The First Floor Lamp 


ever created by 


()‘Celland Barclay 


world famous 


artist and sculptor 


Reproducing faithfully the grace and beauty put into 
living cattails by The Greatest Sculptor of Ail, this 
masterpiece of artistic design comes forth to be a 
sensation at all of the Gift Shows. 


It will vie for attention with the “Victory” statuette— 


companion piece of the popular “Rhapsody”. 


Accompanying it, in the most splendid new season 
offerings ever made in our line, will be the appealing 
puppy bookends shown below, a new desk calendar, 
life sized frog, four-leaf clover canape tray and sev- 
eral new ash receivers. Every one of these new items 
is confidently expected to take its place as a striking A . 


AAA AAA 


seller in the leading jewelry, gift and department Be sure to see the first public exhibition of original marine 


paintings by McClelland Barclay in our Suite, 432-4, The 
stores. Pennsylvania Hotel, New York. 


Look for all of these new features at all of the shows: Suite 432-4, Hotel Pennsylvania, 
New York; 15-111, The Merchandise Mart, Chicago, and a special display in charge of 
Mollie Boynton, Inc., in Room 733, The Palmer House, Chicago. 


The offering of these effective pieces for fine home adornment, 
which will attract your customers, is in furtherance of our 


policy, which is not to sell you goods, but to HELP YOU SELL. 


McClelland Barclay Art Products, Inc. 
305 EAST 45th STREET NEW YORK 
Downtown Display: MOLLIE BOYNTON, INC., 225 Fifth Ave. 


Western Headquarters: 15-111, The Merchandise Mart, Chicago 
New England Headquarters: 655 Boylston St., Boston 
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Service plate, courtesy of 

Copeland & Thompson, 

Inc. Gold paste applied 

by hand with a small 
brush. 


ITH the discovery and development of white glazed 
wares centuries ago in the Far East, the artist crafts- 
man began to seek means of adding beauty of colour and 
decoration to beauty of shape. The earliest use of gold 
for this purpose was as an ingredient in some of the beau- 
tiful colours used on china. Attempts were made to fire 
gold metal to the glaze. Even with sheets, beaten as 
thin as possible, however, it was difficult to get good 
adhesion, and results were not by any means permanent. 
The earliest gold decoration used in Europe was carried 
out by grinding gold leaf in honey and other sticky media. 
With the gold thus held in suspension, a brush was em- 
ployed for painting the thick mixture on to the ware. 
This form of decoration was developed at Sévres in France 
and the Crown Derby and Chelsea Works in England, 
but with this method it was still difficult to get really 
effective and lasting adhesion, and the process was very 
costly. 

With the development of larger scale production, both 
on the Continent and in Staffordshire, the demand for 
a more satisfactory method of gilding resulted in the 
discovery of a process which is still in use for the most 
expensive type of decoration. This consists of preparing 
a “best gold” by fine grinding of a gold amalgam with 
fluxing materials, which make the gold adhere to the glaze. 
The mixture is painted on the ware with a brush, or a 
design is printed from a copper plate. When firing has 
taken place the gold is left securely fixed to the ware and 
can then be scoured with sand to produce a dull effect, 
or polished with an agate stone to produce a brilliant 
surface. 

Probably the Spode works in Staffordshire have the 
longest record of continuous use of gold in pottery decor- 
ation, as they have employed it continuously since 1797. 

The rapid expansion of the industry during the latter 
half of the nineteenth century gave rise to the demand 
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By W. P. Harmsworth, F. |. C., in Sands, Clays and Materials 


for a much cheaper form of gold decoration which could 
be used for larger scale output to give a rich decoration, 
comparable in appearance with the expensive wares pre- 
viously produced. 

As the result of much work and many failures, a new 
type of decorative material known as “liquid gold” was 
produced. In this country, Percival Norton Johnson 
.and George Matthey, two of the pioneers of the precious 
metal industry, had already made a close study of the 
production of the older powder form of decoration and 
they placed on the market a preparation which was stable 
and quickly achieved success. In this “liquid gold,” the 
precious metal is in solution in a thin quick-drying varnish 
which is usually applied to the glazed ware by means of an 
artist’s brush. When dry, the decorated ware is re-fired 
at about 750°C, when the gold comes out perfectly bright 
and firmly fixed to the glaze. 

The introduction of this product resulted in a revolution 
in decoration since the cost of gilding was now enormously 
reduced. The use of gold became widespread, even for 
the cheapest earthenware, since the thinnest film of the 
liquid gold gave a brilliant decoration. ‘The appearance 
of a gold line on pottery is now such a common-place that 
it is often difficult to convince the buyer or user that it 
is pure gold. 

As a development of this process, a liquid burnish gold 
was produced which, though applied in the same way 
as liquid gold, gave, on firing, a dull or matt effect similar 
to the “best gold” already described, but at a much lower 
cost. This product is used for most of the matt gold dec- 
oration which is so popular today. 

It was not long before attempts were made to produce 
similar preparations to give the effect of silver decoration. 
Unfortunately, the characteristic tarnish and, subsequent 
necessity for cleaning made the use of silver impracticable, 

(Please turn to page 130) 
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Photo by Old Masters Associates, Inc. 


A view of a part of the Gift Department at the store of Lambert Bros., Inc., New York. 


SPEED UP FALL GIFT SALES 


The old-fashioned fall 


and holiday tonic which has helped develop so many sturdy 
individuals might, with profit be applied theoretically to 
gift departments in the jewelry stores. Actually of course 
the gift department does get a fresh lease on life every 
fall and holiday season when new goods begin to arrive, 
but the difficulty seems to be that it merely arrives . . . 
too frequently without a bang. ‘The answer to this 
should be simple . . . more and smarter displays which 
are individual enough to create a stir and become a tonic 
for listless sales people. 

In the last few years there has been an increasing con- 
sciousness of the need for change within the home itself 
with the advent of fall and holiday times. This conscious- 
ness has largely been left to ferment and grow almost by 
itself. It certainly has not been the result of a concerted 
and planned effort on the part of the retail world. 

The value of exploiting the fall and holiday season in 
a dramatic and studied fashion is obvious. There have 
been of course the individual efforts put forth by a few 
signs placed around the store telling that the new mer- 
chandise is in; the hammering away at silver sets at pro- 
motional prices; and a few tables of new merchandise. 

But there the effort stops. Why not a combined fall 
opening for the whole gift section? A gala event with 
all the tricks of showmanship thrown in. An event that 
would usher in an annual fall exposition, and take on such 
character and importance that its success would grow with 
each year. 

It might be well to consider a night opening . . . a sort 
of open house, with nothing to sell but much to see, as 
the starter. The success of night openings during the fall 
and holiday season has become well established. It brings 
married couples and families out together to make deci- 
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sions and gain fresh ideas tor the gifts they may wish to 
purchase during the holiday season. It eliminates much of 
lost motion for sales people when a shopper says “I’ll bring 
my husband in to see this.” 

Then as “trimmings” for the night opening, a small 
string orchestra playing soft music in the distance. . . 
holly boutonnieres for both the men and women. . . and 
salespeople on hand to conduct, as on a special tour, the 
visitors to the various outstanding articles, where a spe- 
cial history may be told of any one article. A smart invi- 
tation may be sent to a customer list, with a list of the 
events which will follow and the special displays of style- 
wise fall and holiday merchandise for the home which 
have been prepared. 

The matter of displays cannot be approached from any 
other viewpoint except that they must be topnotch and 
smart. The merchandise buyer, the jeweler himself and 
the sales people. Each must contribute his share of the 
plan with the single watchword “Smartness.”’ 

The gift section of your store should open with idea 
displays; groupings for the smoker, the boudoir, the din- 
ing room. The art display must be considered. 

Into this picture comes, of course, the lamp section . . . 
with a change of lamps and accessories, and the addition 
of fall and holiday shades. 

The fall opening and holiday opening might stop here 
as a formal gesture and be followed through with a series 
of well planned promotions from each department always 
keyed to that word “smartness.” But three days series of 
lectures might also serve well as a sort of course in fall 
and holiday decorating. ‘This might be presented by 
either the fashion coordinator of the store or the head 
decorator. It should be an invitational as well as a pub- 
licized affair, and include such topics as gift giving. 
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Precious Metals on China 
(From page 126) 

and attention was devoted to the possible application of 
platinum and the other metals of the platinum group. 
Preparations known as liquid silver and liquid burnish 
silver were eventually produced, the former giving a 
brilliant surface finish corresponding to that of liquid gold, 
while the latter is used for matt decoration. Until the 
growth of the modern chromium and white metal cult 
their use was very restricted. Demand for this type of 
decoration has increased rapidly in recent years until today 
it even rivals gold in popularity. Enormous quantities of 
liquid silver preparations were used last year in the dec- 
oration of ware to commemorate the Silver Jubilee of the 
late King George V. 

Gold has also other small uses in the pottery industry, 
such as for the production of rich red and purple colours, 
either in enamel form for decorating on the glaze, or as 
lustre colour which gives a thin film, rich in tone, with a 
metallic reflection. 

Similar products have also been developed for use on 
glass and enamelled iron hollow ware. On the Continent, 
particularly, table glass decorated with bands and edges in 
gold or platinum has become extremely popular, and Eng- 
lish manufacturers are now taking this up. For use on 
glass the decorative materials have, of course, to be suitably 
modified so that the metals will adhere satisfactorily to the 
glass at a temperature below the softening point, thereby 
preventing any risk of deformation during firing. 

Decoration of enamel with gold is very little practised 
in England, but on the Continent, where very large quan- 
tities of brightly coloured domestic ware are produced, 


decoration with lines of gold is by no means uncommon, 
Here again a special liquid gold is required to suit the 
enamel. 

The use of precious metals for these various decorative 
purposes is one of the few where the metal used is never 
recovered, and although the amount of metal in any one 
piece of ware is so small as to be negligible, the total 
quantity of gold used annually is now so large that the 
manufacture of these products has become an industry 
in itself. 





Sculpture in the Home 
(From page 126) 


out these elements, the reasonable (and affluent) pur- 
chaser is bound to succumb to sculpture. 

What shall we say about the peculiar ugliness that we 
see in so much of the modern work? Much of it is gro- 
tesque, much of it leaves too much to the imagination, 
Modern art is in a stage of development. Much of it has 
merit, a great deal of it has none. In buying statuary for 
the home, buy that which appeals to the eye. If it is grace- 
ful, if it is pleasing, if it is effective, possess it. If not, 
no matter how valuable it may be, turn it down. If 
from your point of view it is ugly, by all means refuse it. 
Art should have an esthetic appeal and just because it is 
clever and “‘artistic,” does not in itself recommend its 
possession. 

There is a growing and ever growing possibility tor 
the use of small figures as a decorative feature of the 
home. The mechanical methods of production are tending 
in some instances slightly to reduce the cost of owning 
sculpture. 











Hall House 


Has on display at 
all times one of 
the most unique 
and original col- 
lections of distinc- 
tive merchandise 
for the better class 
jeweler—at prices 
that are competi- 
tive. 


IMPORTS 


Porcelains, Pottery, Glass 
BORGHESE 
Boxes, Book Ends, Brackets, Framed Prints 
WARWICK SILVER PLATE 
BERKSHIRE POTTERY 


Borghese and Warwick catalogues on request 


See our Displays at the following exhibits 


PALMER HOUSE, CHICAGO, Rooms 796-797-798 
August 2nd to 13th 


NEW YORK GIFT SHOW, Hotel Pennsylvania 
Rooms 316A-317A, August 23rd-28th 


CHARLES HALL, Inc. 


3 East 40th Street, New York, N. Y. 





Lamps, 














The two items shown are of sparkling lead 
glass and will be a feature of our exhibit at 
the shows. 


Visit our showroom during the convention. 





225—5th Ave. New York, N. Y. 


9th Floor 
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Fine Pressed Glass 


T is seldom that this comparatively youthful nation of 
| ours finds it possible to claim an art all its own by right 
of superior progress and technique. In the purely indus- 
trial machine realm it has advanced out of all proportion 
to its age, but for almost all of the crafts America has 
studied at the feet of Europe. 

In the making of pressed glass, however, from the time 
of our Colonial ancestors onward the venturesome spirit 
of the pioneer, the inventor and the artist-designer has 
brought forth a product superior to similar efforts of our 
Old World competitors. Who among us has not admired, 
the frost-like pattern of old Sandwich glass and what has 
the Continent of contemporary times to compare with it? 
It is true that in the modern work France, Italy, Holland 
and Czecho-Slovakia are producing spirited new versions 
also, but America is holding her own and keeping step 
with the latest and finest practice and accomplishment. 

It is fitting that a manufacturing method which enables 
the person of mediocre means to enjoy the beauties of well 
formed decorative and utilitarian objects should be the 
system chosen by a democratic people for development and 
constant improvement. 

The first development of such manufacture in this coun- 
try was carried on in the New England section and today 
has spread all through various sections, centering, however, 
in the middle west and in the east. The beginning of the 
entire glass industry in America was in the years preceding 


1765 when Casper Wistar began the manufacture of domes- 
tic glassware in Salem, New Jersey, naming his little colony 
Wistarburg. The products of this centre are still museum 
pieces, as are those of “Baron” William Henry Stiegel, 
who built his works for the production of choice pieces in 
Manheim, Pennsylvania. With the Revolution his pro- 
duction ceased, since the war had ruined him financially. 
From this time for about a half century the making of glass 
was not pursued to any great extent in this country. Im- 
ported wares served the rich people, and the poorer citizens 
were deprived of all except a very few pieces. Then a man 
with a real pioneering spirit began the making of glass 
in New England, at Sandwich, Massachusetts. For almost 
a quarter of a century this manufacture continued to turn 
out fine pieces of pressed glass. It was one of the work- 
men in this plant who invented the iron press mould and 
he is undoubtedly the great benefactor of housewives who 
insist upon perfectly appointed tables for every occasion, 
who consistently must have various different glass ser- 
vices, and who want the shining metallic pieces for both 
decorative and useful purposes. The art is distinctively 
American since the modern glass press was also worked 
out here, and the process developed tremendously. It is 
now and for some time has been possible and practicable 
to make copies of cut glass which are hard to tell from 
the actual cut work, but the greatest possibilities of 
the process are in making plain forms which may be 
subsequently decorated with etching or in which the com- 
(Please turn to page 132) 
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tion in all price ranges. 


CHICAGO GIFT SHOW ROOM 1555 
MERCHANDISE MART, AUG. 2-14 
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DISPLAY 


Awaiting your inspection 


A connoisseur of the authentic in 


GIFT MERCHANDISE 


will recognize in the tremendous displays at Friedlaender & Company, 
Inc., the finest collection of unusual masterpieces in decorative artware 
that artistically employ all the popular designs and styles. 


The jeweler seeking the unusual can effect attractive savings here be- 
cause our institution is the outstanding direct importer of gift and art 
merchandise. A large array of new creations are ready for your inspec- 
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Spode 


WESTMINSTER 


There is a Spode pattern to suit any 
taste or pocketbook. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 
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Our Girt Goops 


consisting of 

@ Genuine Blue Porcelain Cameoware 

® Dresden Figures 

® Dresden Bric-a-brac 

@ Artistic and unique Pottery 
Are soattraciive ina Jeweler’s window, that they in- 
crease the trade tremendously. We have them from $2.00 
to $150 per dozen, with handsome profit to the trade. 

Illustrated price lists mailed on afp'ication. 


THE LEO KAUL IMPORTING AGENCY 


835C N. LA SALLE ST. 
CHICAGO, ILLINOIS 
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Fine Pressed Glass 
(From page 131) 


bination of deep geometric lines formed by the mould are 
sufficient embellishment in themselves. The finest quality 
of ingredients are necessary for the making of really good 
pressed glass. The workmanship must be as careful as in 
the creation of blown glass, and upon the fmal Polishing 
depends its ultimate effect. Especially charming in this 
day of revival of period reproduction are the huge candela. 
bra made frequently in the very moulds which turned out 
similar lighting devices for our forefathers. In glittering 
crystal, or with prisms of various sizes, the architectural, 
structural effects of these would do credit to the old Sand- 
wich factory itself. 

The method of recognizing good pressed glass is by test- 
ing its resonance of ring when struck, its fineness of finish 
and polish, and a lack of too thick quality. In poor imita- 
tions of good pressed glass the thick mould marks are 
plainly discernible, the color lacks lustre and the entire 
piece is made for mass production, with no attention to 
beauty of line and design. 

Many of the greatest triumphs of the new art have been 
conveyed in the form of pressed glass, fittingly decorated 
and chastely designed. Various pieces on sale in many 
shops, and the speed with which they are sold, are sufficient 
indication of the popularity of the modern forms in pressed 
ware. 

It is a versatile medium, which lends itself equally well 
to shapes which were popular in the days of our grand- 
mothers, and to those which are “really very smart, 
Madame” in this day. It is, in short, a domestic art of 
which we may well be proud. 


Leather Wares in the Gift Department 


ITH the widening of the retail field and the ever 

increasing numbers who are taking up some phase of 
merchandising as a means of livelihood, schools and other 
groups are gradually arising with the purpose of discover- 
ing and formulating the principles which guide successful 
jewelers and enable them to carry on buying and selling 
with a maximum of profit to themselves and a maximum 
of service to the public. For this reason and also because 
the world nowadays is attempting to reduce everything to 
terms of science, we hear much about “scientific merchan- 
dising” and “‘scientific buying.” Although these terms 
indicate a tendency distinctly away from the haphazard 
methods of older days, there can be no absolute science for 
a business with so many ramifications and involving so 
many human relationships and such variable factors as 
style and public taste. Nevertheless there are principles of 
more or less certainty which are quite generally followed, 
as we learn if we talk with ranking buyers and study their 
practices. 

The average owner of a jewelry shop would be glad to 
uncover the secrets of a successful buyer in his field. Cer- 
tainly the old type of buyer whose school was the counter 
and whose chief qualification was ‘“‘nerve” and initiative is 
not the outstanding figure in trade circles today. For this 
reason, we have attempted to study buying and buyers for 
certain departments by looking at the problems of the 
buyer from the inside insofar as possible. Many jewelry 
shops have been visited as well as wholesalers and other 
buyers’ sources. The buyer, however, has always been 
given the opportunity to speak for himself, although under 
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modern competitive conditions it can hardly be expected 
that he will reveal specific facts concerning sources, or 
for that matter intimate relationships resulting in advance 
information on style trends and other matters vital to 
| expert buying. Such assets grow out of experience and 
that subtle thing which we clumsily label personality. In 
truth no buyer however frank could tell just why he is 
able to make friends in the course of business, who help 
make it possible for him to sense the pulse of the market. No. 258 
This faculty for making the right contacts combined 
with a certain shrewdness and love of a good trade are the 
intangible qualities which cannot be analyzed. On the 
more concrete aspects of buying there is the evidence of 
successful jewelry shops, supplemented by the explanations 
of the friendly buyer. Asa check on such first hand testi- 
mony, we have drawn on the opinion of various whole- 


€VERCRAFT 
e brilliant success. 
salers. In combining the whole the writers personal ob- | oat 


servations in foreign markets have been of considerable OLD DOMINION 
SMOKERS SET 


Gleaming chrome 
accented by touches 
of black, red or 
blue enamel on the 
shoulder of the 
shaker and handles 
of the 9” x 18” tray. 
A fast moving set 
for a fast moving 
set. Complete set 
No. 25S/20/36. $4.00 












value. \ brilliantly suc a 
° . é F suc- : 
Since we are using the case method and shall try to take cessful combination o 
° ° ‘ f e 
up one department at a time, the question naturally arises Se ane eee 
sans os ‘ a ; " walnut. 60 - ciga- 
as to what commodity to deal with first. Chere are so vethe canal ae 
many interesting departments—china, glass, silverware, poy <n emg 
novelties and leather. There is something peculiarly non - scratch feet. 
‘ ° A For discriminating 
fascinating however about leather. Who does not enjoy hosts and hostesses. 
ane . ac ae > Complete set No. 
visiting a jewelry shop of rich and artistic goods? And 62/72. $1.50 per set. i 
this is such an auspicious time to think in terms of leather Chicago, Ang, 2-11 Merchandise Mart Gitt Show-—The Zangs—-Hoom 1598 
as we face the next two months, which is really the leather Parente, 100. 06-40—Tmte Gh nia ane 
season. 


York Hotel 
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EDY c | 
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Indeed, it seems particularly fitting that the first of a 
series of articles on successful buying be devoted to leather, 
or rather the jewelry leather buyer. No other product 
perhaps is so intimately connected with the story of civili- 


zation. Man’s first step on the upward path, figuratively B EAUTI FU LLY HAN D Cc UT 


speaking, was taken from the moment that he learned to 
bind moccasins on his feet. He has walked on leather; LEAD GLASS 
ridden on leather down through the ages. His hands, his 
feet, the most vulnerable parts of his body have been pro- 
tected by leather. Soldiers, lords and bishops alike, have 
carried their valuables in wallets. And today all classes 
do likewise. Modern woman with her economic inde- 
pendence is a great buyer of handbags. Her demands 
are great because she considers not utility alone but style 
as well, and she buys with the seasons as her costume 
changes. 

The jewelry buyer of leather has a dignified calling for 
he is dealing with a commodity which from time im- 
memorial has been of universal service. Although the 
manufacturer of leather—if we may refer to those first 




















ay processes applied to skins—had its origin in remote Waterford Cut Candlesticks $4.00 

imes, there are perfected processes and new applications _— 

to meet the modern needs or tastes of city dwellers and Waterford Cut Bowl $6.00 

globe trotters, not to mention air travelers. So it behooves . 
the jeweler to keep up with the times as well as to be a Candelabras, Girandoles, Flower Vases, Cigarette a 
connoisseur of leather. There seems to be something in- Boxes, Ash Trays, Water Sets, Cocktail Shakers, and | 
herent in leather which requires the judgment of the many other numerous items all at | 


expert. There must be a touch of the artist in the jeweler 
to enable him to sense the quality of leather. Experience, 
of course, coupled with a fundamental knowledge of the Send for our latest catalogue 
Processes entering into the making of leather will con- 


tribute to his ability to appreciate the finished product F. PAVEL & co. 


and its values, but to a certain extent temperament will Y 
determine whether he will really become a connoisseur of 19 West 24th Street New York, N. Y. 


leather. 


Startling Prices 
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Copper Luster Pitchers 
in Different Designs 
No. S760 B46” Dign 2.6 60.600. Each $1. 
No, b1b4 4527 Hien .... 0.6 Each 1. 
No. 5758 6%” high ......... Each 3. 
No. 5791 5-piece Porcelain Set, with 
Hand Painted Purple Luster De- 
sign on a cream ground. Per Set 
¥ No. 5726 Copper Luster Demi Tasse 

Per Doz. Sets 
No. 880/884/4318 Lamp, 12” high, 
with 4” diameter Font in Trans- 
parent Rose, Green or Crystal 
Glass. Complete Lamp with 
OT er re Each 
No. 8674 5-piece Tray Set, consist- 
ing of: 1-20” Tray and 4-8” 
Trays, decorated ....... Per Set 1.75 
Above Prices Are Net Wholesale. 
—Send in your Order Now 


Clana ee 
ouo 


5.50 
9.00 


4.00 


~l1 
or 


—Catalog on Request—Thousands of 
Reproductions in Stock. Also made 
to order. 


Period Art Reproductions, Inc. 
Manufacturers and Importers 
19 West 24th St., New York City 
Pacific Coast Representative 
James A. Tromp, 1415 Winchester Ave. 
Glendale, Calif. 
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Change Lights in Gift Department 
By F. H. WILLIAMS 


T is always good business for the 
gift department of the jewelry store 
to make the section look as newsy and 
as interesting as possible because it is 
not only the character of the goods 
which gets patronage but the attrac- 
tive environment in which the articles 
are sold. 

And in making the gift department 
look newsy and interesting the chang- 
ing of the lights in the department 
rather frequently is a splendidly ef- 
fective method. If the hoods on lights 
in the department are changed twice 
a month, or if different colored globes 
are used to replace old globes every 
two or three weeks, an entirely dif- 
ferent aspect is given to the whole 
department with consequent good re- 
sults in freshening up the place and 
in building more business. 

Interviews with the managers of 
numerous gift departments reveals the 
fact that all of those who are using 
such changes in lighting effects are 
very enthusiastic over the results in- 
deed. 

“T believe that we can trace at least 
15 per cent of our 25 per cent increase 





in business to the fact that we change 
our lighting effects in our gift depart. 
ment frequently,” declared a western 
jeweler. “It is my experience that a 
different color on a gift article wil] 
make the whole article look different. 
This, of course, helps greatly in moy- 
ing any items which may show a ten. 
dency to be stickers. Also, the change 
in lights makes all visitors to the sec- 
tion fee! that it is an enterprising 
department that is up and doing 
things all the time. And as the great 
majority of present-day folks like life 
and activity, this is the best sort of a 
business-builder for us.” 

No doubt there are other jewelry 
store gift departments which would 
find it equally worth while to change 
their lighting effects from time to 
time. 


IDAHO HOROLOGISTS ELECT 


PoRTLAND, OrE.—Dr. Charles A. Braun, 
Weiser jeweler and optometrist, was 
unanimously elected president of the 
Horological Association of Idaho which 
was organized during the convention of 
the Union Pacific time inspectors here last 
month. Other officers are Perry Harri- 
son, Pocatello, vice-president; Lester 
Hamilton, Nampa, secretary, and Henry 
J. Botton, Moscow, treasurer. 























High Grade Work Our Specialty 
Prompt Mail Service 


COOPER'S 





Sterling $1.00 AN OUNCE 
“TALK OF THE INDUSTRY” 


























PAUL WATCH REPAIRING 
REVERE sisi TO THE TRADE o-meane 
Ww elephone . ° . 
- — nl - Bryant 9.4514 Suite 902) New York 
2 oz.....$2.50 
204 Bon Bon, 5! in., 
nea 301/WESTCO QUALITY 
noanapriagiomamea RUST PROOF LINEN WATCH STRAPS 
a ‘ 0 “ 788.00 of every description and requirements 


POPULARLY PRICED 
Also over 80 assortments of QUALITY leather straps 
Order through your jobber 


WESTERMAN MFG. CO. 





136-140 W. 21st St. 
New York, N. Y. 
—— 














103 Bread & 


Butter plate, 
| Bo, Tate, AN INTRODUCTION TO 
104 Bread & 
Butter plate, 
debi APPLIED OPTICS 
he. Two volumes by L. C. Martin, Assistant Professor 
19° Si 3 WP 05.00 in Technical Optics, Imperial College of Science 
ote, in, and Technology, London, Eng. 





75.00 


PRICE $6.00 EACH VOLUME 


THE OPTICAL JOURNAL & REVIEW 
239 W. 39th St. New York 


Write today for photographs and our new plan to sell 
sterlin 


‘EMPIRE SILVER COMPANY 
EMPIRE STATE BLDG. NEW YORK, N. Y. 
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Drinking Cups of Former Days 


(From page 121) 


The word tankard has many glorious associations in 
literature and is interwoven with Elizabethan and Res- 
toration romance and adventure. Even the sweep of the 
handle had a romantic grace. ‘The term tankard was 
used, in a general sense, to denote a large vessel from 
which liquor was poured into smaller and more con- 
yenient receptacles for personal use. The tankard was, 
however, very frequently emptied without the medium of 
another cup. Tankards during Queen Anee’s reign had 
flat covers. Later they were partly raised, and still later, 
they were dome-shaped. Silver tankards do not appear 
to have been made before the sixteenth century nor do 
wills or inventories mention them prior to the reign of 
Elizabeth. 

The earliest silverware termed tankard is mentioned 
in documents of the Queen Elizabeth period and the year 
1548 is the date of the earliest known extant example. 
This tankard was the property of the late Lord Swayth- 
ling. Some of the English tankards made in the second 
half of the seventeenth century had a row of “pegs” 
placed inside the body of the tankard in a straight line 
with the handle and by these pegs the amount of the 
liquid taken was regulated. There were usually eight 
sections each marked off by a peg. 

The most important of drinking vessels of the early 
days of this country were tankards and mugs. As was the 
case of all silver at that time, the basic designs were bor- 
rowed from tankards and mugs made in England but 
greatly simplified. The result was a sturdy grace which 
is most appealing to modern eyes. As American silver, 
unlike English, was not marked with a date letter, the 
form of the piece often gives a valuable clue as to when 
the silversmith made it. Mugs were drinking vessels that 
were smaller than tankards. Generally they were made 
after the pattern similar to the bodies of tankards of the 
same period. 

The caudle cup or posset cup was a quaint little two- 
handled cup frequently having a cover, and was princi- 
pally made in the reign of Charles II. The English 
people called them porringers. We Americans think of 
porringers as small receptacles, round in shape, about one 
and a half inches deep with a pierced handle on the side. 

These English caudle cups or porringers were used 
to serve a hot portion of caudle or posset frequently at 
night just before going to bed. The cups were small with 
rims narrower than the middle or body of the cup. 
Posset was made from hot wine with spices poured upon 
milk. Often eggs were added. 

Blackjacks were made of red copper covered on the 
outside with hand-made harness leather, frequently with 
sterling silver mountings and trimmings, including a 
shield so arranged as to afford opportunity for an in- 
scription if desired. They ranged in size from the ordinary 
beer mug or stein to the capacious bombard. In medizval 
England the leathern blackjack was in constant use. 
Ales and other liquors being poured from the larger 
tankard into the smaller leathern drinking cup of tankard 
form. Blackjacks and bombards (the very large-sized 
blackjacks) were used by early Americans as pitchers for 
bringing liquor to the table, or for drinking from, and 
were in high repute because of their lightness, durability 
and cleanliness. 
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JEWELERS are especially invited to see our new 
fall items at the New York Gift Show. 
Elegance and beauty, authenticity of design 
worthy of the alloy of Aluminum which never tar- 
s or stains, make these new pieces note- 


nishe 
y. Yet Kensington prices are, by compari- 


worth 
son, most moderate. 


AT NEW YORK, August 23-27, 
470-472 Hotel Pennsylvania 
PERMANENT SHOWROOM, 

Suite 2130-31 R. C. A. Building, New York 


PMCORPORATED 


OF NEW KENSINGTON, PENNSYLVANIA 








1 West 34th St. 
New York, N. Y. 


e 
PRINCE GARDNER 
Exclusively PRESENTS 





Sample Assortment Upon Request 
The Complete Line of 
Prince Gardner Invisible Stitch 
Billfolds and Small Leather Goods 
will be on display at the New York Luggage Stow 
ROOM 660, Hotel Pennsylvania, August 23-27 


RINCE 
ARDNER 


1906 Pine St. 
St. Louis, Mo. 




















@ Devere, a modernistic Gothic, is in New 
Haven Clock Co.’s fall showing. 


@ Ronson Kingcase combining lighter, 
cigarette case and watch. $20 to $22.50. 


@ Lady Bulova, 17 jewels, plain, natural 
10-K rolled gold plate. $29.75. 


@ New beverage pitcher by Gorham. 
Capacity four and a half pints. Height 
seven inches. $65. 


@ Coffee set in the new King Christian 
design in plated hollowware by R. Wallace 
& Sons Mfg. Co. $45. 


@ Leys, Christie & Co. presents Orienta 
cultured pearl bracelet with diamond and 
platinum clasp. $375. 


Ya» 


Me Mt ee MOM 
te : ; 
lee ot a conn 


@ Duke cf Windsor is the newest sterling 
silver pattern by Manchester Silver Co, 


@ Streamlined standard model Motoshav- 
er, distinguished by extra strong motor and 
double comb head. $12.50 complete. 
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@ First Love, the new 1847 Rogers Bros. 
silver-plated pattern, with highly raised 
motif. Sets start at $32.50 with chests. 


@ New Kadette 5-tube superheterodyne, 
for traveler, vacationist, student. $22.50. 





A NEW FEATURE 


Names make news. And so 


@ Ados calendar 8-day traveling clock do close-up photographs of 


by Spécialités Horlogéres of America, gives . . 
not only the time but the date and day. new merchandise, particularly 


Approximately $50. on the eve of a Fall and Holi- 
‘ : day season which will see more 
new business booked by many 
jewelers than previously in 
their history. 


The editorial department is 
confident that these "They're 
New" pages, with their pic- 
tures and brief descriptions of 
new merchandise in the jew- 
elry and allied fields, contain 
worth-while stock suggestions. 
It is proposed to continue this 
service in future issues, and so 
that the contents may be of 
greatest value readers’ com- 
ments and suggestions are in- 
vited. 





@ Crystalline glass bowl made by Pair- 
point Corp., 10 inch diameter, six and a 
half inches high. Made with hollow foot. 


@ Side wrist watch, 17 jewels, cased in 
14-K gold. _ - Approximately 
110. 
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@ Community Plate announces hollow- 
ware to match the popular Coronation de- 
sign in flatware. Five pcs. $90.50. 


@ Chesler offers this new Mirro-Craft 





@ A romantic gift for milady’s boudoir is 
Casino, glass oval cased clock by Warren- 


Telechron. $7.95. 





clock in clear, concave inch-thick Belgian 


glass. 


$20 to $40 according to movement. 
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Ti) —- A NEW KIND OF MERCHANDISER 
It’s Iluminated—Sells Clocks Day and Night 


General Electric leads the way again, with this newest shown, whenever you see fit. Ask your distributor, today, 


of clock merchandisers. Its white columns and shining aboutthis new way to greater profit. We have made avail- 


gold background with overhead lighting provide the ableto our distributors a plan which makes it possible to 


perfect setting for the 


NEW 1937 GENERAL ELECTRIC 
CLOCKS 
Just select any eight of the models 
which make up the complete General 
Electric line, and get this merchandiser, 
free. Put it in your store or window, 
plug it in and let it sell clocks. All you 
have to do is change the clock model 


BUY NOW — PAY DECEMBER 10, 1937 


GENERAL (ji) ELECTRIC 
Sef Starling Clocks 
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Opinions Upheld by Court Decision 


Litigation Between International Silver Co. and Oneida, Ltd., 
Favors Former—Appeals Taken 


The suit brought by the International 
Silver Co. against Oneida Community, 
Ltd., name now changed to Oneida, Ltd., 
was decided on July 16, in favor of the 
International Silver Co. 

The decision which was handed down 
by Judge Frank Cooper, United States 
District Judge for the Northern District 
of New York, is published herewith in 
full. 


UNITED STATES DISTRICT COURT 
NORTHERN DISTRICT OF NEW YORK. 


INTERNATIONAL SILVER COMPANY 
Plaintiff vs. ONEIDA COMMUNITY, LTD., 
name now changed to ONEIDA LTD. De- 
fendant. In Equity No. 2235. 


ORDER 


This cause came on to be further heard at 
this term, and was argued by counsel; and 
thereupon, upon consideration thereof, it was 

ORDERED, ADJUDGED and DECREED 
as follows: 


1. Defemdant has violated the spirit and in- 
tent of the decree entered herein, and the 
injunction issued against defendant thereunder, 
and is in contempt of Court by reason of— 

A. Furnishing counsel to one John G. Myers 
Company, Inc., a retail dealer, and agreeing to 
provide for its expenses in the defense of a suit 
for unfair competition brought by plaintiff 
against said John G. Myers Company, Inc., be- 
cause of its advertisements and representations 
of “Rogers” ware made by defendant, Oneida 
Ltd., in a manner which, under the decree herein, 
defendant, Oneida Ltd., was enjoined from em- 
ploying and was ordered to notify dealers that 
they must not employ. 


_B. Preparing and_ distributing advertising 
literature, such as defendant’s Exhibit M-1, con- 
taining or accompanied by a notice to the dealer 
to the effect that he may change the suggested 
advertising as he may desire but limited to 
cases in which the dealer changed and used 
such advertisement and not including the 
Younkers store. 


C. Sending letters to dealers who had ad- 
vertised or proposed to advertise defendant’s 
“Rogers” ware in a manner which under the 
decree herein defendant, Oneida Ltd., was en- 
joined from employing and was ordered to notify 
dealers that they must not employ, which letters, 
designated by the Court as “urge’’ letters, sig- 
nified defendant’s approval of such advertise- 
ments and did not inform the dealers that they 
must make any change in the manner of repre- 
sentation, or that either the defendant or the 
dealer had any legal obligations in the premises. 


2. The acts aforesaid constitute continuing 
acts of unfair competition by defendant and 
have encouraged, aided and abetted defendant’s 
dealers to commit acts of unfair competition in 
violation of plantiff’s right and to its damage. 


3. Plaintiff is entitled to recover its reason- 
able costs and expenses which it has incurred in 
bringing and prosecuting its motions to ad- 
judge defendant in contempt of Court, and its 
reasonable costs and expenses which it incurred 
in its said suit against the said John G. Myers 

mpany, Inc., and it is further entitled to 
recover the damage it has suffered by reason 
of defendant’s violation of the decree, to be 
measured by the profits that defendant has made 
or the losses that plaintiff has suffered in the 
same communities insofar as such profits and 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1937 





losses can be traced to defendant’s acts in viola- 
tion of the decree; and Albert S. Bard, of New 
York City, is hereby appointed a Special Master, 
upon the exhibits and evidence in this case and 
such further evidence and exhibits as may be 
offered before the Master by the parties to this 
case, to ascertain, take, state, and report to 
this Court, with all convenient speed, the amounts 
of said damages, profits, costs and expenses, said 
Master having full authcrity to compel the at- 
tendance of defendant and its employees, agents 
and other representatives, to compel the pro- 
duction of books and cther documents, and to 
examine any and all witnesses ore tenus and 
otherwise. 

4. That the opinions of the Court, dated June 
4, 1937, and July 9, 1937, be deemed the Find- 
ings of Facts and Conclusions of Law as re- 
quired by Equity Rule 70-%. 

Dated Albany, New York, July 16th, 1937. 

(Signed) FRANK COOPER 


United States District Judge 


Back in 1932, action was started by the 
International Silver Co. against Oneida 
Community, Ltd., over the right to the 
use of the name “Rogers.” The case 
dragged through the courts until in 1935 
a final decree was granted. Following 
this decree Oneida, Ltd. had transactions 
with certain dealers in silver plate which 
it was claimed by International Silver 
Co. were in contempt of court. An opinion 
was rendered to that effect. Now the de- 
cision of Judge Cooper holds that the 
“opinions of the court dated June 4, 1937, 
and July 9, 1937, be deemed the Findings 
of Facts and Conclusions of law as re- 
quired by Equity Rule 70-44.” 

Of special interest is the finding that 
Oneida, Ltd. was in contempt of court 
when it furnished counsel to the John G. 
Myers Co., Inc., a retail dealer and 
agreed to provide expenses to defend a 
suit brought by International Silver Co. 
charging unfair competition. Retail 
jewelers should learn from this that they 
cannot expect any manufacturer to as- 
sume the expenses of litigation brought 
under similar conditions. 


Appeal Taken 


Appeals have been taken by Oneida, 
Ltd., on two orders in the opinion of 
Judge Cooper. An order allowing an 
appeal was filed in the U. S. District 
Court, of the Northern District of New 
York, July 23. 


Omega Watch Agency to Norman M. 
Morris from Wood Sales Corp. 

Just before sailing for Switzerland on 

the Rex on July 17, Paul Tissot, general 


manager of the Omega Watch Co. of 
Geneva and Bienne, Switzerland, an- 
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nounced the new distributor for Omega 
watches in the United States was to be 
the Norman M. Morris Corporation of 
608 Fifth Avenue, New York, N. Y. 

Mr. Tissot said that it was with regret 
that the Omega line of watches was given 
up by the John R. Wood Sales Corp., 
which action was prompted by the fact 
that the increase in the ring and diamond 
business being done by J. R. Wood, as 
well as the ever increasing importance of 
the Omega watch line, made it impossible 
for proper attention to be given to both. 

Mr. Tissot expressed great pleasure in 
the appointment of Norman M. Morris 
Corporation as the new distributor and 
was emphatic in saying that the Omega 
factory would give the new company its 
utmost cooperation. 

Norman M. Morris has announced that 
there will be no change either in the sell- 
ing policies of the Omega watch or the 
selling staff. Mr. William Frink, with 
headquarters in New York, will travel in 
the East; Mr. Percy Wrayton, with head- 
quarters in Chicago and the Middle 
West; and Frank L. Enos and Add Evans 
on the Pacific Coast. 








Bulova Watch Co. Subscribes 
for Half Million in World’s 
Fair Bonds 


Half a million dollars in World 
Fair bonds was chalked up to the 
credit of the Jewelry division, late 
last month, when the grand pur- 
chase of the Bulova Watch Co. was 
announced by Ira Guilden, trea- 
surer. The purchase puts the 
Jewelry Division five times ahead 
of its quota, although only $26,400 
has been subscribed by others in 
the trade. 

“The bonds were purchased in 
line with our policy of fostering 
any good cause for the improve- 
ment of business. It is indicative 
of the fact that Bulova and the 
jewelry industry at large is lending 
full support to this great enter- 
prise,” said Mr. Guilden. 

Kenneth I. Van Cott, of Marcus 
& Co., New York, chairman of the 
jewelry division of the committee 
on bond sales, expressed himself 
as greatly pleased with Bulova’s 
action and voiced the hope that 
others will follow suit in order that 
the jewelry trade will get a sane 
and sensible exhibit at the Fair. 
Solicitation of the trade for sub- 
scriptions will continue. 

Handy & Harmon, refiners and 
smelters to the trade, recently sub- 
scribed $2,000. 
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Old Theft Mystery May 
Soon Be Cleared 


ProvipeNce, R. 1—The solution of a 
mystery which has surrounded a $35,000 
theft of a jewelers’ sample case from the 
baggage room in the Union Railroad Sta- 
tion here for more than eleven years, is 
expected to be made in the near future, 
according to Deputy Superintendent of 
Police James J. Cusick. He stated that a 
man, described as one of the cleverest 
gem operators in the country and known 
under several aliases, among them that 
of William Malcolm Ritchie, is to be 
brought back to Providence from Alcatraz 
Prison. Ritchie, according to Detective 
James J. Healey, to whom the case has 
been assigned, will have completed a five- 
year term in the Federal fortress prison on 
Alcatraz on July 27 and at that time De- 
tective Healey will be in the office of the 
Chief Executive of California at Sacra- 
mento with a warrant and other necessary 
papers, alleging grand larceny of jewelry 
to the value of $10,000 or more. ‘The 
charge is based on the theft here in 1926 
of a sample case containing jewelry val- 
ued at $35,000. Police authorities here 
explain that they seldom in requisition 
warrants, name the full value of a theft. 





Three Bandits Hold Up Jewelers’ 
Automobile and Escape With 
Rings Valued at $15,000 


LouisviLLe, Ky., July 2i—Three armed 
men halted the automobile of a Chicago 
jewelry firm president near Florence, Ky., 
Tuesday afternoon July 21, drove him to 
a lonely dirt road a mile from Jefferson- 
town, and escaped at 8 p. m., with three 
cases of rings valued at $15,000, he re- 
ported to police here. 

N. F. Wechter, 58, president of S. 
Wechter & Co., manufacturing jewelers, 
58 E. Washington, Chicago, said the three 
men were neat, mannerly and smooth- 
spoken. He said they drove an automo- 
bile with yellow license plates, but he 
could not determine the make. 

Two used revolvers in taking over his 
automobile, he reported. All three wore 
gloves. They told him: 

“We were tipped off to follow you, 
and we know who you are. We know 
what you’ve got, and we want it.” 

Wechter said he was not roughly han- 
dled, and the group did not take his 
money or personal jewelry. They left his 
automobile with him, warning him not 
to drive away until “fifteen or twenty 
minutes” after their departure. 

The Chicago man, nervous and upset 
from his experience, said here Tuesday 
night that he left Louisville at 8.30 a. m. 
for a business trip touching Frankfort 
and Lexington, whence he started to Cin- 
cinnati. 

Traffic was light as he approached 
Florence, about 25 miles from Cincinnati. 
He had noticed an automobile following 
him about a half-hour, but thought noth- 
ing of it until, as he slowed up for the 
town, it cut abruptly in front of him. 

Swinging their machine into his path so 
suddenly that his left fender was dented, 
the hold-up group forced Wechter to halt. 
Two climbed out, one approaching each 
door of his coach. 

“Close your eyes and keep your head 
down,” they warned him, exhibiting re- 
volvers. 

It was mid-afternoon, full daylight. One 
of the hold-up men took the wheel of the 
Wechter car. Another sat in the back 


seat. The third drove the bandits’ ma- 
chine. After an estimated twenty minutes 
of driving, Wechter ventured to sit up 
and open his eyes. His captors permitted 
that, but warned him not to turn around. 

The trip from Florence to Jeffersontown 
was leisurely, Wechter said. It consumed 
three to four hours, and there was little 
conversation. At one time a member of 
the trio mentioned that the rings were 
worth $30,000 and heard with disappoint- 
ment that the actual value was $15,000. 

About 8 p. m. Wechter reported, they 
turned into the dirt road near Jefferson- 
town. There his abductors climbed into 
their own car, leaving him his with the 
warning to “stay put.” 

All the rings stolen were covered by in- 
surance, he said. 


“Duke’s Vicar” Visits J. R. Wood & 
Sons Plant 

The Rev. Robert A. Jardine, who ofh- 

ciated at the wedding of the Duke of 


Windsor and Mrs. Wallis Warfield, re- 
cently visited the plant of J. R. Wood & 








Rev. R. A. Jardine and W: Waters Schwab 


Sons, Inc., of Brooklyn, wedding and 
engagement ring manufacturers, on his 
trip to the United States. The “Duke’s 
Vicar” was the guest of W. Waters 
Schwab, president of the Wood firm. He 
is shown (left) with Mr. Schwab. Rev- 
erend Jardine, who held the record for 
the number of marriages performed in 
Darlington County, England, was particu- 
larly interested in the display of wedding 
rings through the ages which is on view 
at the Wood plant. 





Colorado Jewelers See Chance for 
Code Under Fair Trade Law 


DENVER, CoLo.—Gov. Teller Ammons 
has signed the unfair-trade-practices bill 
recently passed by the state legislature. 
This bill bans discrimination among deal- 
ers and is designed to stop use of “loss 
leaders” and other so-called “cut-throat” 
competitive devices. 

The law states: “The secret payment or 
allowance of rebates, refunds, commis- 
sions, or unearned discounts, whether in 
the form of money or otherwise, or secret- 
ly extending to certain purchasers special 
services or privileges not extended to all 
purchasers purchasing upon like terms 
and conditions, to the injury of a com- 
petitor and where such payment or allow- 
ance tends to destroy competition, is an 
unfair trade practice.” 

The law paves the way, according to 
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jewelry stores owners, to the formation 
of code committees in the state to operate 
along lines similar to those set up durin 
the life of the NRA. . 





Reed & Barton Betters Conditions 
For 600 Workers 


‘Taunton, MaAss.—The 600 employees of 
the Reed & Barton Corp., silversmiths, jp 
June received a 10 per cent pay increase 
a five-day, 40-hour week and time and a 
half pay for overtime, including any Sat. 
urday and holiday work. 

Col. Arthur Ashworth, vice-president 
announcing the new schedule effective 
June 7 said it was offered voluntarily with 
the objective of continuing cooperation be- 
tween employer and employees. 





Letter to the Editor 


Beeville, Texas, June 20, 1937 


Editor THE JEWELERS’ CiIRCULAR-Key- 
STONE: 

I have been noticing from time to time 
in your magazine the progress being made 
with fair trade laws in different states in 
the union and have come to wonder if 
these laws are really going to help the 
jeweler. Most of them appear to be 
written to protect the legitimate mer- 
chant against the price-cutter who is also 
in the retail business. 

A law of this type might be of some 
help to the average jeweler but it still 
does not protect him from the manufac- 
turer and even his own wholesalers. 

The price-cutting retailer can not long 
continue in business without making some 
profit and is not a menace that the legiti- 
mate man can not finally overcome, but 
the wholesaler who sells to anyone and 
sends his catalog to every business con- 
cern is still making his regular profit and 
can keep this practice up indefinitely. The 
large employers of labor generally al- 
low their employees to buy at wholesale 
through their buying agents who get the 
merchandise from industrial jobbers. This 
practice itself seems to show that these 
large corporations feel that they do not 
pay their employees enough to live on. 

One wonders what the final result of 
this type of merchandising will be. It is 
entirely possible that sometime in the fu- 
ture with the advent of unionism, that 
watchmakers will refuse to repair watches 
that are made by manufacturers that tol- 
erate these practices. Then, too, it will 
be possible to charge several times the 
regular rate for any repairs. 

I have only taken into consideration 
the watch industry but the same thing 
applies to almost the whole jewelry line. 
If the practice of selling at wholesale to 
anyone who has the money is allowed to 
continue there will come a day when there 
will be but few jewelry stores and when 
that day arrives jewelry will be so ex- 
pensive that only the very rich will be 
able to afford it. In my opinion there 


‘ must be some solution to this problem, 


and it should be made and offered to the 
trade soon. 
Hoping that this letter will receive your 
consideration, I am, 
Yours very truly, 


Otto SCHVAB. 


HENRY A. CARGILL 


SPRINGFIELD, Mass.—Henry Albert Car- 
gill, 63, for many years associated im 
business with his grandfather, the late 
Samuel Merritt, manufacturer of jewelry, 
died June 22, at his home here, after 4 
long illness. 
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Rhode Island Minimum Wage Law Affects 
Manufacturing Jewelry Industry First 





Compact Sought to Erase Wage and Hour Competition Between 
Plants Located in Rhode Island and Massachusetts—Benefits Cited 


ProvipENCE, R. I.—Rhode Island’s pi- 
oneer efforts in behalf of minimum wages 
and shorter hours, with the manufactur- 
ing jewelry industry being the first to 
come under State influence, moves from 
the directory to the mandatory stage on 
Aug. 1, the State now being equipped 
with the necessary authority to impose 
court penalties for violations of the code. 
Representing an effort to stabalize the 
manufacturing jewelry industry by elimi- 
nating cut-throat competition and sweat- 
shop wages, the movement for minimum 
wages for women and minors carries with 
it the following new penalties effective 


Aug. 1: 


(@ $5 to $200 fines for discrimina- 
tion against employees who serve on 
wage boards or testify against em- 
ployers on violations. 


(2) $50 to $200 fines, or 10 to 90 
days in jail for violating agreement. 


(3) $25 to $100 fine for failure to 
keep adequate records. 


When the mandatory order goes into 
effect, homework will be completely 
abolished, with exceptions to be made 
only for handicapped and aged persons. 
The ending of homework will mark the 
greatest stride in achieving more effec- 
tive control of the industry, explains Mrs. 
Louise Q. Blodgett, chief of the Division 
of Women and Children of the State De- 
partment of Labor. 

“As long as homework is allowed,” 
Mrs. Blodgett states, “it is difficult to 
maintain a schedule of hours and wages 
because no effective check can be kept, 
with the result that 30 cemts an hour mini- 
mum could easily be circumvented.” 

Mrs. Blodgett praised the representa- 

tives of the jewelry industry for their co- 
operation, singling out Edward O. Otis, 
Jr., executive secretary of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association, who is also on Gov. 
Robert E. Quinn’s compact board, which 
is seeking authority from Congress to join 
with New Hampshire and Massachusetts 
for compacts covering any industry. 
_ In connection with the manufacturing 
jewelry industry, one of the major em- 
ployment agencies in the state, Mrs. 
Blodgett said the results of the directory 
order have been most gratifying, with 
data tending to wipe out arguments origi- 
nally raised in opposition to the minimum 
wage standards. Before the directory 
order was put into effect, Mrs. Blodgett 
pointed out, 36.2 per cent of all women 
engaged in manufacturing jewelry re- 
ceived less than 30 cents an hour, while 
afterwards only 5.4 per cent were receiv- 
ing less than the 30 cents, of whom 5.2 
per cent was in violation of the agree- 
ment. The remaining .2 per cent were 
office workers. 

Refuting the contention that under a 
wage order the minimum tends to become 
the maximum, Mrs. Blodgett says “this 
has not proven true as regards the man- 
ufacturing jewelry industry. Before the 
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wage order 34 per cent of all operatives— 
male and female—were receiving between 
30 and 35 cents and afterwards 58 per 
cent, including women who formerly re- 
ceived between three and 29 cents an 
hour. The argument that women with 
a minimum wage of 30 cents hourly, 
would displace men, who received higher 
wages has not been borne out either, as 
it is a fact that before the order was 
promulgated 61.7 per cent covered were 
women and minors and afterwards 60.7 
per cent. 

Mrs. Blodgett said that Rhode Island 
is awaiting the results of a jewelry sur- 
vey now in progress in Massachusetts, 
with the hope that the schedules will ulti- 
mately coincide with those in effect in 
Rhode Island, thus erasing any competi- 
tion along these lines between the two 
states. 





Thieves Get Over $5,000 in Loot 
from Greenville, S. C., Jeweler 


GREENVILLE, S. C.— Disguising them- 
selves as painters and working behind a 
screen, thieves smashed through the 
front door of the Walter H. Keese and 
Co. jewelry store at 221 N. Main St., 
here, Tuesday morning, July 13, and 
escaped with merchandise, with an esti- 
mated value of more than $5,000, on 
which there was no insurance. 

Mr. Keese left the store at 7:45 a. m. 
to have his breakfast and when he re- 
turned after half an hour he discovered 
his loss. It was 78 diamond rings; 143 
rings set with colored stones; 100 watches, 
pocket knives and watch chains. Police 
believe that while one man kept up the 
pretense of doing repair work on the door 
an accomplice crawled through a smashed 
pane to commit the thefts. They left be- 
hind them tools and supplies. 





Foreign Trade Zone Board Turns 
Down Request to Exclude Dia- 
monds and Precious Stones 


WasHINGTON—The Foreign Trade Zone 
Board has turned down the request of 
the American Jewelers Protective Asso- 
ciation that diamonds and precious stones 
be excluded from foreign trade zones, but 
has promised that the matter will be 
“open for consideration” if future experi- 
ence indicates the necessity for further 
action. 

In a letter to Meyer D. Rothschild, 
president of the Association, the Board 
said that “for the present” it saw no rea- 
son to alter its decision of Feb. 10 when 
it ruled against such exemptions and ex- 
pressed doubt that the law would permit 
It. 

The Board’s action is in accordance 
with the recommendations of the Bureau 
of Customs which, discounting the pos- 
sibility of smuggling, urged that the 
Board stand by its former ruling. The 
Customs Bureau said it based its recom- 
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mendation on a “thorough study” of the 
situation. 

Mr. Rothschild appeared before the 
Board Committee of Alternates in Wash- 
ington on May 13, seeking the exemption 
on the ground that jewelry, furs and other 
small but valuable articles lend them- 
selves to smuggling through foreign trade 
zones with the resultant loss of import 
duties to the disadvantage of both the 
government and the legitimate merchants 
who pay duties and taxes. He suggested 
that as a precaution every truck and per- 
son be searched and that the law pro- 
hibit entry of jewelry and precious stones 
just as it prohibits the entry of narcotics. 

Mr. Rothschild also cited the prob- 
ability of foreign merchants bringing 
large quantities of jewelry into the free 
port of Staten Island during the New 
York World’s Fair in 1939 and, after 
paying duties, selling them at wholesale 
without paying usual taxes paid by Amer- 
ican merchants. 


A. F. SMITH JOINS TUTTLE 


Boston, Mass.—Tuttle Silver Co. an- 
nounces that Arthur F. Smith, brother of 
R. Henry Smith, vice-president and gen- 
eral manager, is now associated with 
Tuttle in the capacity of a special sales 
representative and in charge of sales and 
promotion activities of the company. He 
brings to the company a twenty-year ex- 
perience in the sales and promotion field. 





LEIPZIG FAIR BEGINS AUG. 29 


The Leipzig Trade Fair will be held 
from Aug. 29 to Sept. 2, inclusive. The 
fall fair marks the 1978th session of the 
historic exchange, which has been held 
without interruption for over 700 years. 
More than 5,000 of the newest products 
of Germany and the leading producing 
countries will be exhibited, including those 
of the United States. It is assured that 
some 200,000 business men from 74 coun- 
tries will attend. 





PLATINUM REGAINS TO $51 


Platinum, quoted on June 23 at $53 an 
ounce, fell to a point of $49 during the 
past month but recovered to $51, which 
was the official price on July 22. 

Quotations of that date were: 


DORE so cnccteanincsccunecsscussacscea $51.00 
Containing 5% iridium ............... 53.50 
Containing 10% iridium .............. 56.00 
BEN akg dared a kt sew cada oak eee 100.00 
WOR a hak i's cava se Rewinewecaceenw 25.0C 
BAR SILVER 
New York London 
Official Spot 
) Berne re 44%4¢ 19 15/16d 
GS Ox sc aeccqes sacs 444¢ 2 
TEE ta ncacneaceaes 44u4¢ 19 15/16d 
SUCRE Wesiddeccceugas 44u4¢ 19 13/16d 





‘DIAMOND LEW’ BAILEY 


PHILADELPHIA—“Diamond Lew” Bailey, 
boxing promoter of a score of years ago 
and a colorful figure in Philadelphia’s 
jewelry industry, died in Naval Hospital 
here in June. He was 67. 

Bailey was well known among jewelers 
here because of his propensity for wear- 
ing gems and his formation of popular 
“watch clubs” of three decades ago. In 
addition to his ring activities and activi- 
ties as guiding genius of the Broadway 
Athletic Club, he carried on an extensive 
trade in diamonds. 
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Wanted! 


A JEWELRY 
SALES 


REPRESENTATIVE 


{for New York City and vicin- 
ity and Southern territory} 


One of America’s leading 
manufacturers of diamond en- 
gagement and wedding rings 
would contact an experienced jew- 
elry salesman with a view to an 
exceptionally opportune connec- 
tion. 


The man we seek will have an 
established reputation as a sales- 
leader. He will have proved his 
business capacity, initiative and 
vision. 
tq . 

Undoubtedly he is at present em- 
ployed, but looking for an oppor- 
tunity to employ his ability in a 
larger and more remunerative 


field. 


To such a man we can offer a very 
attractive proposition for the pres- 
ent, with unbounded opportunity 
for the future. 


Write us in full confidence, giving 
complete details as to past affilia- 
tions, experience, age, etc. Our 
organization knows of this adver- 
tisement. 


A 7 


Address: 
“K., 6799” 
JEWELERS’ CIRCULAR-KEYSTONE 
239 W. 39TH STREET 


New York City, NEw YorK 




















Dionne Quints Get at Least $10,000 
from Jewelry Contract 


MonTREAL—Among the contracts made 
by the guardians of the Dionne quin- 
tuplets, revealed in the Ontario Leg- 
islature, is the following: 

Monocraft Products—Manufacture and 
sale of jewelry, ornamental and novelty 
(April 21, 1936, to Sept. 1, 1938). Covers 
5 per cent on product sales with mini- 
mum guarantee of $10,000. 

Up to Jan. 31, 1937, a sum of $2,500 
had been received from this contract. 





Mace-Ryer Co., Kansas City, to 
Open Fine New Store 


Kansas City, Mo.—J. H. Mace, who 
recently bought complete interest in the 
Mace-Ryer Co., 1120-22 Grand Ave., 
Kansas City, Mo., has separated the 
jewelry business from the other lines of 
clothing and household furnishings and 
has taken a long-term lease on a corner 
of the Bryant bldg., 11th St. and Grand 
Ave. 

Mr. Mace, a pioneer in the jewelry 
business, who has determined to create 
one of the finest modern jewelry estab- 
lishments, has planned for show windows 
on four sides of the store, which has two 
street frontages and two lobby frontages. 
A unique feature of the interior arrange- 
ment will be four floor levels, two of 
which will be mezzanine floors. The first 
floor and first mezzanine will be for sales 
purposes only. The establishment will be 
completely air conditioned. 





JOHN C. ANDES 

VANDERGRIFT, Pa.—John C. Andes, 53, 
a partner in the firm of Phillips & Andes, 
died recently at his home after a year’s 
illness) Mr. Andes had been connected 
with this firm for 22 years and had been 
a partner since 1930. He was well known 
throughout the Pittsburgh area as a mem- 
ber of the Pittsburgh Branch of the 
American Optometric Association, and 
several fraternal organizations. 





Retires from Business 


York, Pa.—A. Simmons, head of the 
jewelry store at 21 S. George St., bearing 
his name, is retiring after 46 years as a 
diamond and jewelry retailer. He came 
to this country from Europe in 1890. He 
was at the present location for the past 
41 years. 





MAY IMPORTS 


Article Number Value 
Watches and watch move- 

DEED: 4.6.6s0%0ea 0eee 212,536 $519,925 
WER PATS. .n.crccece 92,226 
Clocks and clock 

movements ........ 700 3,762 
CU ND on icceeces 6,091 
Diamonds— 

Rough, uncut ...... 9,646 cts. $1,000,273 | 

eee 41,440 cts. 2,567,680 
Teer 49,206 
Other precious and semi- 
precious stones— 

Rough, uncut ...... 19,924 

ee ere 188,506 
Imitation stones except 

SS, ee 127,475 
Imitation opaque ..... 2,752 
Sterling tableware ... 24,395 
Gold, platinum jewelry 

ONE FONE a 60000 00 41,533 





Frank Clark 


Wirkes-Barre, Pa.—Frank Clark, a 
retail jeweler at 63 South Main St., died 
Saturday, July 17. 
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By the provisions of his will p, K 
Fisher is now the sole owner of the busi. 
ness and will conduct it under the nam 
of Frank Clark. 





Wm. A. Rogers, Ltd., Employees 
Given Increases of 5 to 11% 


NorTHAMPTON, MAss.—Wage increases 
of from 5 to 11 per cent for the employees 
of the Bay State plant of Oneida, Lig 
successors to William A. Rogers, Ltd. 
were announced early in June. The jp. 
crease is a restoration of a system of 
bonus service wages. 





CERTIFIED GEMOLOGISTS ANNOUNCED 


Los ANGELES—The Gemological Insti. 
tute of America announces the awarding 
of the title of certified gemologist to the 
following persons: Colin L. Christie, Butte 
Mont.; Clayton G. Alberry, Cleveland, 
Ohio; Mrs. Michel Penhu, Los Angeles, 
Cal.; H. Tillander, Helsingfors, Finland, 





Letter to the Editor 


Editor: The Jewelers’ Circular-Keystone, 


The Fox River Valley Jewelers Asgo- 
ciation held a meeting at Appleton, Wis, 
recently, and instructed the writer as 
secretary to write to THE JEWELERS’ Cr- 
CULAR-KEYSTONE in regard to the article 
on page 126 written by Chas. F. M, 
Gibbs. (April issue.) 

Your attention is directed to the para- 
graphs quoted: 

“Encourage them to send their friends 
to buy from you. Even concessions, 
bonuses or discounts for new_ business 
through your intimate customers, en- 
larges your circle of selling possibilities, 

“When customers show signs of de- 
ferring having necessary watch repairs 
due to what they think prices too high 
to pay just then conveniently, tell them 
they can pay half of the charges when 
they receive the repaired watch and 
the balance in 30 days. It pays! You 
may lose some, but you gain by making 
a satisfied customer who will visit your 
store periodically, because of your ex- 
tended credit to him.” 


We believe concessions, bonuses, etc., to 
customers is contrary to the ethics of 
better jewelers and should be discour- 
aged rather than encouraged. We feel 
such practises have a tendency to de- 
moralize the jewelry industry. 

In regard to the deferred payment plan 
on repairs we believe this practice will 
add to the troubles in the repair depart- 
ment. You know the repair job that is 
not paid for usually comes back with 
this complaint, “My watch never raf 
right since you repaired it.” In the State 
of Wisconsin and particularly the For 
River Valley, we have encouraged and 
advertised, “Repairs Strictly Cash.” 

We have enough customers whose 
credit is good, and can have their re 
pair work done and charged to their 
account, but the deferred payment plan 
may lead to more trouble. 

We will appreciate a reply to this let 
ter as you may rest assured we are if 
terested in anything to benefit the jewelry 
industry. 


Very truly yours, 
C. J. CAUWENBERGH, 
Secretary Fox River Valley Jewelers 
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Charles A. Whiting Makes Same Trip 
As 50 Years Ago 


PLAINVILLE, Mass.—Charles A. Whit- 
ing, president and treasurer of Whiting 
and Davis Co., Inc., this place, early last 
month made a midwestern business trip in 
the nature of an observance of his 50th 
anniversary aS a jewelry salesman. He 
arrived in the Windy City on the same 
date as he did on his first trip, and stop- 
ped at the same hotel. T he Fair, Inc., the 
frm from which he received his first 
order, gave him a reorder to mark the 


occasion. 





Retailers Research Group Adds 
Spokane, Wash., Firm 


SpoKANE, WASH.—The Retail Jewelers 
Research group, comprising 17 of the old- 
est jewelry stores in 17 different cities of 
the East and South, has invited George R. 
Dodson, Inc., of this place, to join them 
in the annual meetings. This store is the 
first west of Omaha to be included. 

The Dodson store was established in 
1887 by the late Mr. Dodson. Since his 
death 10 years ago it has been under the 
management of John Penn Fix, who will 
attend the meetings. 





Mrs. Augusta Starke 


Mrs. Augusta B. Starke, a resident of 
Ludington, Mich. for 30 years and widow 
of the late Otto A. Starke, passed away 
quietly at 2:40 a. m., July 21, at her home 
at 507 East Ludington Ave., Ludington, 
Mich. Death was due to uremic poison- 
ing. 

Her husband, Otto Starke, died in 1929. 
He was of the Star Watch Case Co. 

Surviving are Mrs. Irene Starke Shelby 
and Miss Vera Starke, a son Otto A. 
Starke and two grandsons, Edwin and 
Starke Shelby. Services were from the 
Starke residence and the interment was at 
Lakeview Cemetery. 





Hoffman-Goodman Mfg. Co. 
A New Concern 


Jack Hoffman, formerly of Aisenstein- 
Woronock and Sons, Inc., and I. “Buster” 
Goodman, formerly of the Goodman Mfg. 
Co. Indianapolis, have pooled their re- 
spective interests and formed the Hoff- 
man-Goodman Manufacturing Co., Inc., 
with offices at 565 Fifth Ave., New York. 
This firm will produce diamond rings, 
stone rings, mountings and diamond 
watches, 

Both Mr. Hoffman and Mr. Goodman 
are well-known to the retail and jobbing 
trade, both having traveled on the road 
for many years. “Our merger is the result 
of a mutual desire to serve the jeweler’s 
needs with our intimate appreciation of 
those needs as a basis to guide us,” said 
Mr. Hoffman. 





Jewelry Packets Shipped by Air 
Filched at Airport 


Newark, N. J—Three men in the com- 
missary department of the American Air 
lines, at the local airport, and a com- 
panion were under arrest here, July 3, in 
connection with the systematic theft of 
about $25,000 worth of jewelry delivered 
by New York and Boston firms at the 
airport for shipment to cities in the West 
Y express. The young men are said to 
have slipped small packages known to 
contain jewelry into their pockets while 
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carrying them between planes and express 
trucks. 





DIES IN JEWELRY STORE FIRE 


SEDALIA, Mo.—William J. Collins, 41, 
lost his life in line of duty as a fireman, 
as the result of severe burns received in 
the fire at the Charles H. Bard Jewelry 
Co., 312 S. Ohio Ave., here, Saturday 
morning, July 10. Collins was carrying a 
small kettle of flaming naphtha outdoors 
when it slipped and spilled over his body 
and two other firemen who also received 
bad burns. 





Keep Time Day Observed 


The annual Keep Time Day was ob- 
served all over the Japanese empire in 
the second week of June. Members of 





Street Scene in Japan 


the watchmakers’ associations rode 
through the cities shouting through mega- 
phones such slogans as “Keep Time and 
Be in Time.” 

Jewelry stores featured in their window 
displays world-time clocks as well as 
timepieces showing the exact local time, 
with posters asking passersby to check up 
on their watches. 


JEWELER, 72, SLUGGED 


St. Louis, Mo.—Morris Hartstein, 72- 
year-old jeweler was in a serious condi- 
tion, July 17, as the result of a slugging 
received at the hands of a bandit who 
held him up in his store at 573714 Easton 
Ave., on the previous night. Hartstein in 
his excitement was struck over the head 
by the thug, aged about 26, who took $15 
from his pocket before fleeing. 


ELIZABETH WADSWORTH 


CINCINNATI — Miss Elizabeth Wads- 
worth, daughter of the late Harry A. 
Wadsworth, founder of the watch case 
company bearing his name, died at the 
Christ hospital in Mt. Auburn, Cincin- 
nati, just before the Fourth of July. Two 
brothers, Arthur and Randolph T. Wads- 
worth, survive. Both are associated with 
the watch case firm located at Dayton, Ky. 





A DIAMOND ANNIVERSARY 


SatT Lake Citry.—The Daynes Jewelry 
Co. celebrated its 75th anniversary last 
month. It is one of four pioneer business 
houses in the city still in existence. Dr. 
Jack Daynes, grandson of John Daynes, 
the founder, who came from England, is 
in charge of the optical department. His 
father, Dr. J. Fred Daynes, long an op- 
tometrist, is general manager of the com- 
pany. The company owns its four-story 
building, in South Main, which has one 
of the finest locations in the city. 
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Wawasseez, Inp.—A slogan of the Indi- 
ana R. J. A., “Never a dull moment at 
an Indiana jewelers’ convention,” was 
well exemplified at the annual convention 
held at the South Shore Inn on Lake 
Wawassee near Syracuse, June 27 and 28. 

Decision was made to divide the state 
into 12 districts, with a “key man” in 
each one. Robert Mohlman, La Fayette, 
was elected president; Edward Little, 
Auburn, vice-president; Elmer Lodde, 








Indiana R.J.A. Elects MohIman President and Picks ‘Key Men’ 
In 12 Districts to Speed Up Activities and Membership Drive 


La Fayette, secretary-treasurer, and Her- 
man L. Lodde, managing director. 

The 12 men selected as district leaders 
to cooperate with the officers are: Paul 
Vermillion, Anderson; Edward Williams, 
Bloomington; Carl Rost, Columbus; 
David Cohn, Evansville; Harold Koeber, 
Fort Wayne; Irving Chaykin, Hammond ; 
A. S. Rowe, Indianapolis; Ralph Roes- 
sler, Marion; Cletus Endris, New AIl- 
bany; George Kamman, Seymour, and 





50 COLUMBIA ST. 


Efco Jobber. 


Before you buy any Electrie 


WATCH CLEANING MACHINE 


Be sure to examine the 


EFCO 


Now being used in preference to all other makes by leading Jewelers, 
Factories and Watch Repairmen. 


EFCO 


MANUFACTURING COMPANY 


If a dealer is not immediately available 
we will be pleased to send complete 
information—and address of nearest 









NEWARK, N. J. 
























The only machine 
that cleans three 
movements at one 
time in individual 
baskets in one frame 
and equipped with in- 
dividual motor driven 
fan blower in heating 
chamber. 
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Complete with divisional Complete with 3 Watch 
50 Basket and 2 quarts of Baskets, 1 clock Basket % 50 
Efco Fluid for cleaning and 3 querts of Efco 


and rinsing. a for cleaning and 
rinsing. 


On Sale at All Leading Jobbers 
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Leo Simon, whose residence is at Vip. 
cennes. 

Sunday afternoon golf and bri 
enjoyed. The dinner dance po a. 
tainment took place that night, with Frits 
Fromm, Indianapolis, master-of-ceremo, 
nies, assisted by Claud Wheeler, of ‘Ty 
JEWELERS’ CIRCULAR-KEYSTONE, presenti 
the prizes and announcing the floor show 

Business sessions opened Monday morp, 
ing. President A. S. Rowe reviewed ac- 
complishments of the past year, particy. 
larly the success of the IRJA monthj 
bulletin and the work of the legislatiy, 
committee which resulted in the Passing 
of a secondhand watch law and the 
jewelers’ lien law. Mr. Lowe also told 
of the work done by his office in the re. 
lief of jewelers affected by the flood and 
the distribution of relief funds contributed 
by the International Silver Co. 

After the report of Secretary Elmer 
Lodde, Louis “Bud” Hetzner, third gen- 
eration in the C. N. Hetzner Jewelery 
Store, of Peru, gave his impressions of 
the business and personnel of the trade 
after less than two years experience, He 
condemned jealousy among jewelers, 

Ralph Roessler, Marion, told how to 
convert the old repair department into 
a technical laboratory and Robert Koer. 
ber, Ft. Wayne, told of his modified 
budget selling campaign. 

Luncheon on Monday was designated 
as the William H. Rindt Memorial 
Luncheon, to honor the man who devoted 
every effort toward the success of the 
association. Ralph Roessler, who was as- 
sociated with Mr. Rindt for many years 
in the work, paid an impressive tribute 
to Mr. Rindt. 

In the afternoon A. W. Anderson, 
Neenah, Wis., reviewed the work of 
ANRJA, particularly the work of the 
publicity committee and urged all jewel- 
ers to support it. The last speaker of 
the day was William Gibson, Chicago, 
NACJ president, who told of the success 
of his store in changing from a strictly 
cash to a credit store. 


California Has Second Hand Watch 
And Jewelers’ Lien Laws 


SACRAMENTO, CALIF.—The value of the 
strong efforts put forth by the trade as- 
sociations here in California is proven by 
the recent enactment of two laws which 
have real bearing upon jewelry retailing. 

A bill, regulating the sale of second- 
hand watches, signed by the governor, 
July 2, is modeled after the New York 
State law and others subsequently passed 
by other states. The other bill gives 
jewelers liens to the amount of the ac- 
counts on clocks, watches or jewelry left 
for repairs. After a year the lien holder 
may sell the unclaimed articles, deducting 
his bill and returning the balance to the 
owner. 

Two other bills, vetoed, were the state 
auction bill and the horology bill, the lat 
ter of which was presented by the Cali- 
fornia Horological Association, concurred 
in by the California R.J.A. It is doubtful 
whether the auction bill will be tried 
again as strict city ordinances are easier 
to pass and are said to be more effectivé. 


HEADS LEGIONNAIRE TOURNEY 

Woopsurn, Ore.— Major Oliver & 
Olson, local retail jeweler, who is com 
mander of the Ist battalion of the 186th 
Infantry, and past commander of the local 
American Legion post, is chairman of the 
1937 series of the Oregon State Legion 
Junior Baseball tournament, which will be 
held here, August 7 and 8. 
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ANCHORS AWEIGH! 





A. L. Zeitung, Int.; I. Adler, H. M. Manheim 


& Co., New York; President E. C. Stevens, Int. 





Arthur Leichtfuss, Boszhardt-Possin Co., Mil- 
waukee; Gus Callaway, Ewing Bros., Atlanta; 
Arch M. Lyles, Moore-De Grazier Co., Dallas. 





Ernest Nordstrom, S. H. Ciausin & Co., Minne- 

apolis; J. E. Green, Int.; H. W. Eskuche, 

Western Supply Co., Salt Lake City; and J. W. 
Hosdowich and R. D. Stuteville, Int. 





E. H Tomlinson and Herbert Park, int. 
William Mercer, Arthur Jacobson Co., Denver; 
A. L. Zeitung, Int. 





Walter Mayer, Wallenstein- Mayer Co., 


Cin- 
cinnati, and P. F. Jones, E. W. Reynolds Co., 
Los Angeles. 
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International Silver Co. Host to 
Wholesale Distributors in 
Nova Scotia Cruise 


How to assure better teamwork be- 
tween manufacturer, wholesaler and 
dealer, whose interests are identical; how 
to make America more silverware-con- 
scious; how to heighten appreciation of 
quality silverware in the home—these 
were some of the important problems con- 
sidered by representatives of the Inter- 
national Silver Co., Meriden, Conn., and 
wholesale distributors during a cruise on 
the Cunard White Star Georgic to Hali- 
fax, Nova Scotia, July 2-6. 

The International delegation was 
headed by President E. C. Stevens, who 
gave a welcoming word at the opening 
session. Business sessions were held 
Saturday and Monday afternoons, July 
3 and 6. The rest of the cruise time was 
packed with entertainment programs last- 
ing from breakfast till midnight. 

“First Leve,”’ the new pattern in 1847 
Rogers Bros. was introduced, accom- 
panied by a giant chart more than 40 
feet long, which, as the hinged leaves 
were turned, gave in sequence the mer- 
chandising program behind the new pat- 
tern. The portfolio was prepared by 
Kenneth N. Whatmore, advertising man- 
ager, and C. C. Gabel, Walter Morris 
and A. L. Zeitung presented features of 
the program, as did Maltby Stevens, Fred 
Stevens and Craig Munson. 

Increase of over 100 per cent is being 
made in the advertising appropriation, it 
was announced. Don Payne of Young 
and Rubican told of the new 1847 Rogers 
Bros. radio show which will be broadcast 
from Hollywood over a nation-wide hook- 
up of 43 stations. 

There seemed to be a general feeling 
of optimism over prospects of better 
silverware business ahead, due partly to 
the fact that the average citizen has more 
marginal dollars to spend. Wage in- 
creases for the working man have gone 
up practically three times as fast as the 
cost of living, according to reports. 





Bonuses Paid by Waltham Watch Co. 
to 2400 Employes 


WaLTHAM, Mass. —Profit-sharing bo- 
nuses totaling approximately $125,000 
went to 2400 employees of the Waltham 
Watch Co. as the plant closed for its 
annual two weeks’ vacation period on 
July 2. Twenty-two hundred workers 
with the company more than six months 
received $53.36 each, while 200 employees 
at the plant between three and six months 
received $26.68 each. 

The amounts given were the same re- 
gardless of position or tenure of service 
over the six months. With the $25 Christ- 
mas bonus last year, this makes a total 
of $78.36 for each employee in slightly 
more than six months. 





JONES HEADS OHIO GUILD 


CLEVELAND. On10—E. E. Tones has been 
named president of the Northern Ohio 
Guild of Jewelers and Lapidaries. Other 
new officers are C. T. Allberry, vice- 
president: William Theis, secretary, and 
V. E. Chittenden, treasurer. 





MawnsFIELD, Mass.—George A. Keach, 
70, died July 12 at his home, 260 Central 
St., after a short illness. He had been a 
jeweler in Providence, R. I., for half a 
century before coming here 10 years ago. 
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Newest Watch 


14 Kt. Natural Gold or Sterling Silver 
Semi-Cylindrical Crystal 


17 Jewels 


Available also as Clip Watch or 
with Fob Pin 


DE FRECE WATCH CO. 


48 West 48 Street, New York City 


Telephone: BRyant 9-0283 
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524 Jewelry Stores’ Sales Up 11.4% in June 





Cc Sales reported— 
Percentage change Thousands of dollar 


of the — rom 
report- une, May, June, 

Regions and States ing 1936 1937 1937 en Hoy, 
East North Central ...... 261 +17.7 + 3.0 933.1 793.0 : 

ME Sa ove tesa y 80 +-26.0 2.5 268.2 212°8 $61 

Indiana ............... 37 +11.0 -~- 8.2 115.2 103.8 i 

 ibaneie’. issn tae 94 +12.7 + 5.6 429.7 381.3 ioe 

MI, S58 poe. be.s's 410 50 +26.2 +23.1 120.0 95.1 HH 
West North Central...... 143 3.9 11.2 323.2 336. 

NMR sitacaipiivece aie ose enters 45 + 7.7 - 24 83.5 Tre one 

Senne enor. 37 + 4.4 32.6 51.8 49.6 Py 

osc puenciexs 41 -13.0 - 8.8 157.3 180.9 im24 

See 20 + 8.5 + 1.7 30.6 28.2 at 
West South Central...... 86 +12.9 14.3 264.9 234.7 809, 

APEBNERS «0... 00cssccces 12 +26.6 15.7 30.5 24.1 me 

Se ere 22 +17.4 8.9 27.6 23.5 30.3 

ME Goth ss aes eee ee 52 +10.5 14.7 206.8 187.1 242.5 
EN) os oop ao ss ea nee 34 + 7.2 11.1 65.2 60.8 18.3 

re 23 + 5.2 - 6.4 42.4 40.3 45.3 

New Mexico and Wyoming 

oS Re ern +11.2 —18.6 22.8 20.5 28.0 
IR +114 — 3.92 1586.4 1424.7 1651.2 
City of Chicago.......... 24 +43.8 — 43 115.6 80.4 120.8 
City of St. Louis......... 138 » —18.7 + 1.5 76.7 94.4 15.6 
Source: Market Data Section, U. 8S. Dept. of Commerce. F 

















Market data facilities of the Bureau of Foreign and Domestic Commerce 
are being enlarged, so that within the next year THE JEWELERS’ CIRcULAR- 
Keystone will publish data on monthly jewelry sales in all 48 states, similar 
in nature to the above table which covers jewelry store sales in the 14 
states where the sales reporting program is now in effect. The Bureau’s 
San Francisco office this summer plans to start gathering monthly sales 
data for 11 Western states, eight of which are not now covered. They are 
Washington, Oregon, California, Montana, Idaho, Nevada, Utah, Wyoming, 
Colorado, Arizona and New Mexico. 
retailers, including jewelers, in the New England and the Southern States, 
and, finally, with the populous Central Atlantic and East Central states. 
The Bureau releases individual store data to no one; all reports are abso- 
lutely confidential. This journal urges retailer cooperation with the Market 
Data Section as its program becomes effective in additional states. 


Contacts will then be made with 














atlanta tt i i i i i i i i i i i i i i 























YOUR HOME 
WHILE IN NEW YORK 


In the very midst of important New York 
and with direct connection to Grand 
Central, The Biltmore offers the luxurious 
comfort, distinctive atmosphere, and deft, 
flawless service of a fine, well-ordered home. 


WORLD-FAMOUS DINING ROOMS 


THE BILTMORE 


David B. Mulligan, Pressdent 


Madison Ave. and 43rd St., New York 
Adjoining Grand Central 
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Los Angeles 


Ed Naylor, formerly with the Bartlett 
Co. at Ventura has opened his own retail 
jewelry store 105 North Greenleaf St, 
Whittier. He had his grand opening on 
Saturday, July 17. 

George C. Brock, president of Brock & 
Co., large local retail jewelry company, 
has left for a three months’ European 
trip accompanied by Mrs. Brock. Mr 
Brock is combining business with pleasure, 
The couple left Los Angeles July 15. 

Arthur Michael, formerly of Cleveland, 
Ohio, has opened a new retail credit 
jewelry store known as Michael’s at 8424 
S. Vermont Ave., Los Angeles. The store 


is neat and modern in design, has a 15- 


foot front and a 60-foot depth. As 
stock of minor electrical appliances 


also carried. Mr. Michael had his opet= 


ing on Saturday, July 10. 
I. Behrstock, head of the I. Behrstock 
Co., wholesale jewelers at 315 W. Sth 


St., returned to Los Angeles July 8 from 


a trip that took him to a large number 
eastern cities and Chicago. He attended 
while away the convention of the National 
Wholesale Jewelers’ Association at Provi- 
dence, and spent some time visiting vati- 
ous factories in Connecticut and else- 
where. 

Albert S. Samuels of San Francisco and 
his wife were seriously injured as the 
result of an automobile accident near here 
when the car in which they were riding 
was struck by a truck. It is alleged that 
the truck got out of control through the 
locking of its brakes and crashed into the 
chauffeur-driven Samuels passenger Car 
Gordon A. Graham, a passenger in the 
Samuels car was less injured. 
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Hamilton Watch Co. Opens New Air-Conditioned Wing 


Craftspeople at work on one floor of the new wing. 


LancasTER, Pa.—Air- conditioned and 
completely vibrationless, the new four- 
story wing at the Hamilton Watch Co. 
plant has been completed and was re- 
cently occupied by the friction jeweling, 
jewel setting, dial, automatic screw, heat 
treating and maintenance departments. 
Hamilton engineers were instrumental in 
developing a new window glass for the 
new building. The glass is double ribbed 





and filters out the objectionable infra red 
rays so troublesome in old types of single 
ribbed glass. 

The company has also added a fourth 
story to the west wing of its building and 
with the completion of this unit will have 
added approximately 25 per cent more 
floor space, in response to jewelers’ de- 
mands for increased production. 





Aug. 16 Is Set for Trial of 55 Under 
Indictment as Gem Smugglers 


A postponement sought by the U. S. 
District Attorney’s office in the Federal 
case against 55 persons charged in two 
indictments with smuggling diamonds 
through customs of the United States, was 
granted July 19, when the case was called 
in U. S. District Court of the Southern 





A Complete Stock of Loose 
Diamonds and Mounted Jew- 
elry on hand at all 


times. 
We Solicit Your Memo Requests. 
S. LESSE & SONS, Ine. 


Manufacturers of 
Fine Diamond Jewelry 
732 Chestnut St. Philadelphia, Pa. 
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District of New York in New York City. 
An extension until Aug. 16 was granted 
in order that the State may build its case 
more strongly against the New York dia- 
mond importers and others charged with 
being their accomplices in the scheme to 
evade payment of duty on diamonds, 
which had an estimated valuation of 
$13,000,000. Because of the many com- 
plexities of the case, and because of the 
fact that new material with bearing on 
the prosecution is coming to light daily, 
the prosecution feels its presentation will 
be strengthened by the postponement. 
The defendants, named in one or both 
of the indictments, will be tried en masse, 
but many have retained individual legal 
counsel. The prosecution will be repre- 
sented by Lamar Hardy, U. S. District 
Attorney, and his assistant, Charles T. 
Murphy, who conducted the investigation. 





Philadelphia’s Wholesale Jewelers 
Launch Promotion Drive for 
Sansom St. Area 


PHILADELPHIA—A double-barreled drive 
to increase membership in the National 
Wholesale Jewelers’ Association and to 
advertise this city as the logical whole- 
sale market for retail jewelers in and 
near Philadelphia was inaugurated last 
month by a number of Sansom Street 
jewelers. 

Meeting in the Benjamin Franklin Ho- 
tel July 15, local officers and members 
of the association voted first to hold a 
membership drive to enroll all Philadel- 
phia wholesale dealers not now members 
of the national group. 

Secondly, they passed unanimously a 
resolution to create an advertising fund 
by which to promote Sansom St. as the 
center of the wholesale industry in this 
area. 

Those attending the meeting included 
Joseph B. Bechtel, national treasurer of 
the N.W.J.A.; George A. Fernley, sec- 
retary; Samuel Lashoff, a member of 
the membership committee, and David 
Jacoby and Harry Leibowitz, members 
of the association. The committee decided 
to start the membership drive immedi- 
ately. 


147 











aS ell) 


>) 
HERCULES™™ 
PROTECTOR BALL 





199490 44 
449994 


AD 


“aS 


Ls 


eS 

> 

a <: 

FRICTION TIGHT- IT GRIPS THE PINSTEM 
NTS LOSS OF 
RNITY, BROOCH” BAR PINS 


U EMBLEM,FRAI 
ov'o. oy FH. NOBL & CHIC ASO 
K E &CO. “2 


A 


(eee > 











ONE DOZEN ON CARD 


ACTUAL & SIZE 


MADE IN YELLOW OR 
WHITE ROLLED GOLD PLATE 











- - - - SPECIAL PROTECTION FOR FRATER- 
NITY PINS and SMALL DIAMOND BROOCH 
and BAR PINS. Specify HERCULES PROTECTOR 
BALLS when ordering — PATRONIZE Your 
JOBBER. 


F.H. NOBLE & CO. 


manufacturers 


535-559 W. 59th St., Chicago 











"OUT!" That's the decision you'll make 
about the high cost of fire insurance when 
you consider this fact: Since 1914, The 
Jewelers Mutual has saved its policyholders 
over $650,000.00 on the cost of their in- 
surance. 

Remember this fact when it's time to renew 
your fire or windstorm insurance. 
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EWELERS 
MUTUAG 


INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
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SIMONS 
THIMBLES 


Made in Sterling Silver— 
10Kt. and 14Kt. Gold 
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SIMONS BROS. CO. 
269 SOUTH 9th STREET 


PHILADELPHIA 
ESTABLISHED 1839 
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Famous (Thin Model) 12 Size 


17 JEWEL COLONIAL 
WALTHAM 


14K White Gold Filled or 
10K Yellow Rolled Gold Plate 12.00 


Same in Streamline Elgin 12.50 
For many other exceptional 
values, send for our new sixteen 
page illustrated catalogue. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 





















Sigmund Cohn Awarded Illuminated Testimonial for His Services 
In Consolidating the Two Boards of Trade Into One Unit 


An illuminated testimonial, extolling 
the untiring labors of Sigmund Cohn in 
behalf of the Jewelers Board of Trade, 
was presented to Mr. Cohn at a luncheon 
held in his honor, July 13, at the Radio 
City Luncheon Club, on the 65th floor of 
the RCA building. 

It was during Mr. Cohn’s presidency of 
the National Jewelers Board of Trade in 
1933 that that organization was consoli- 
dated with the Manufacturing Jewelers 
Board of Trade of Providence, R. I. The 
resolution, in recognition of his leader- 
ship in the successful merger, was pre- 
sented by Edgar Docherty, of William C. 
Green Co., Providence, who was for 
many years associated with the Jewelers 
Board of Trade. G. H. Niemeyer pre- 
sided. 

Robert C. Knox, assistant secretary and 
assistant treasurer of the Providence of- 
fice, reviewed the progress being made 
by the Board of Trade, both in member- 
ship and revenue. A number of those 
present commented upon the improved 
service to the trade which has resulted 
from the consolidation of the two organi- 
zations, and all present spoke in praise of 
the splendid and unselfish service which 
has been rendered by Mr. Cohn. 

Those attending included the New York 
directors of the board, Alexander E. Arn- 
stein, Herbert I. Ollendorff, W. Waters 
Schwab, and Albert A. Fratz; all of the 





Sigmund Cohn 


available ex-presidents of the National 
Jewelers Board of Trade, M. D. Roths. 
child, Otto D. Wormser, De Witt A, 
Davidson and Mr. Niemeyer; and James 
McDermott, manager of the reporting de- 
partment in the New York office and 
Robert C. Knox. Frederick A. Ballou, 
Jr., president, sent a message, as did 
Horace M. Peck, secretary-treasurer, who 
was ill. 








Waltham Watch Co. Gives 


10,000 Clasps to Boy Scouts 





DR. FREDERICK L. MacDONALD presents neckerchief slide to Scoutmaster Edgar E. Belcher. 
Left to right: Stetson M. Risdon, of the Waltham Co.; Mr. MacDonald, Mr. Belcher and Richard 
E. Mellen, Sacham Council executive. 


WasuincTon, D. C.—New England Boy 
Scout delegates to the national jamboree 
of the Boy Scouts of America held June 


29 to July 11, have been presented with ° 


10,000 neckerchief clasps by the Waltham 
Watch Co. 

Formal presentation of the clasps was 
made by Mayor Frederick L. MacDonald, 
of Waltham, Mass., to Edgar Belcher, of 
Concord, scoutmaster of one of the- two 
Sachem Council troops attending. 


Three thousand, five hundred of these 
clasps were given to the New England 
delegates to the jamboree. The remainder 
were given to the scouts for the purpose 
of trading them for souvenirs brought 
by scouts from other parts of the United 
States and from foreign countries. 

The clasp was designed by craftsmen 
and artists of the dial technical division 
of the Waltham Watch Company. 





JOHN RUTAN 


GLEN Ruipce, N. J.—John Rutan, 60, 
engaged in the jewelry trade throughout 
his business life, died July 10 of a heart 
attack, believed to have been induced by 
the heat. He was at Pinecliff Lake when 
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stricken. As a youth he was employed 
by the Eastwood Park Co., manufacturing 
jewelers. Later he became associated 
with Lucian M. Zell, 522 Fifth Ave., New 
York City, wholesaler of precious stones, 
with whom he remained until five yeats 
ago. 
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Jewelry Creations, formerly at 117 W. 
48th St., have moved to larger and more 
modern quarters at 64 W. 36th St. 

The Metro Jewelry Co., Inc., formerly 
located at 42 W. 48th St., is now located 
in new and larger quarters at 10 W. 47th 
St. 

Jean R. Graef, Inc., agents of Zenith, 
Girard-Perregaux and Mimo watches an- 
nounces the removal of its offices to 9 
Rockefeller Plaza. 

W. E. Huguenin, president of the Con- 
cord Watch Co., of Switzerland, arrived 
on the Champlain, July 2, for a visit in 
New York City. 

Morays Watch Case Co., Inc., 27 Sixth 
Ave., Brooklyn, has changed its name to 
Morays Mfg. Co., Inc., and will continue 
the manufacture of watch attachments. 

H. Tenen, formerly with Tenen Bros. 
is now engaged in the manufacture of 
jewelry with new equipment at 87 Nas- 
sau St. 

G. Pohli, well-known jewelry designer 
at 562 Fifth Ave., with his family, is 
spending some time of his vacation in Los 
Angeles, Cal. 

Marcel H. Ketterer, of Specialties 
Horlogéres, S.A. of America, returned 
here, July 9, after a ten-weeks trip to 
Europe, where he visited the watch fac- 
tory in Le Centier, Switzerland. 

Ben Kunz, representative of J. R. Wood 
& Sons, Inc., Brooklyn, and the Man- 
heimer Watch Co., Inc., Chicago, returned 
home recently from a six-weeks vacation 
tour of Europe. 

§. Genn, of the diamond importing firm 
bearing his name at 630 Fifth Ave., 
sailed June 30, aboard the Normandie for 
the offices in Antwerp. Mr. Genn expects 
to return here about Sept. 15. 

Morris S. Claar, of Claar Bros., dia- 
mond importers of 10 W. 47th St., sailed 
on the Champlain, July 3, on a purchasing 
trip to Antwerp, and will return about 
the middle of August. 

Andre Fleuridas, of Fleuridas-Vauges 
Co., 62 W. 47th St., manufacturers of fine 
jewelry, arrived home, July 27, aboard the 
Ile de France, after spending a month in 
France on business. 

The Metro Jewelry Co., Inc., has moved 
quarters from 42 W. 48th St. to 10 W. 47th 
St. Sam Newman has been engaged as 
a salesman to represent the firm in the 
South and Middle-west. 

Maurice Tishman, Inc., jewelry and 

diamond firm at 607 Fifth Ave., announces 
that after Sept. 1 it will be represented 
in the metropolitan area by Philip L. 
Schuyler, this city. 
_ Samuel Wechsler, dealer in diamond 
Jewelry and precious stones at 542 Fifth 
Ave., will leave for Los Angeles, Cal., 
Aug. 5, where he will remain for several 
months. 

Simon Lieberman, of Lieberman-Bienen- 
feld, Inc., 9 Rockefeller Plaza, sailed July 
23, aboard the Champlain to visit the 
pearl and precious stone markets in Paris 
and London. 

c. E. Paskow, president of William V. 
Schmidt Co., Inc., 22 W. 48th St., re- 
turned, July 6, from Paris, where he pur- 
chased a quantity of cats’ eyes and other 
colored precious stones. He deferred his 
trip to India until later in the year. 

Ernestine Trostler plans to open her 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1937 





NEW YORK: 


showroom at room 845, 225 Fifth Ave., 
about August 15, upon the arrival of 
decorative accessories, unusual gift arti- 
cles and a selection of antiques that she 
gathered during her recent trip to Europe. 

Bert F. Young, of the firm of Jules 
Franklin, Inc., 608 Fifth Ave., wholesalers 
of pearls and precious stones, left for the 
stone markets of London and Paris, re- 
cently, aboard the Aquitania. He expects 
to be in New York about Aug. 10. 

Max Krivitzin, manufacturing jeweler 
at 106 Fulton St., has formed a partner- 
ship with David S. Abrahams and will 
engage in manufacturing platinum mount- 
ings for the jobbing trade, under the style 
of Abrahams and Krivitzin. 

Ross Donaldson, New York representa- 
tive of Le Stage Manufacturing Co., Inc., 
North Attleboro, Mass., left Maiden Lane 
late in July for the factory to get his fall 
line in shape and to visit relatives and 
friends “down East” for a month. 

Louis Watch Co., 580 Fifth Ave., an- 
nounce the establishment of a Chicago 
office in the Garland Bldg., 58 E. Wash- 
ington St. Maurice Handman, who has 
joined the company to manage the office, 
will cover Chicago and the Middle West. 

Harry Kramer, member of the firm of 
K. & S. Jewelry Co., manufacturing jewel- 
ers at 83 Canal St., left on a two-weeks 
honeymoon to Mexico aboard the Iroquois, 
with Mrs. Kramer, the former Rose 
Meltzer, July 24, two days after their 
wedding. 

The best wishes of members of the 
New York Jewelers Benevolent Associa- 
tion were extended to Philip Hersh, who 
celebrated his 88th birthday, July 22. Mr. 
Hersh is sound of mind and body. A 
retired watch and clock maker, he learned 
the trade as a boy in Russia. 


H. D. Robbins and George Martin, for- 
merly with Currier & Roby, Inc., for many 
years, has formed the company styled 
H. D. Robbins & Co., with offices at 64 
Fulton St., where they will specialize in 
reproductions and repairs of antique sil- 
verware and special order work. 

John Christensen, of Christensen-Gar- 
ing, Inc., Cheyenne, Wyo. credit jewelers, 
sailed from here early last month for Den- 
mark, where he will spend three or four 
weeks before going to Germany, France 
and other European countries in which he 
expects to spend a couple of months. 


Al Betz, popular sales representative of 
Ripley & Gownes, returned to Maiden 
Lane last week, after his two weeks vaca- 
tion, looking greatly improved from a 
very serious illness of more than a 
month’s duration. Mr. Betz was critically 
ill for a while. 


Robert Quayle announces that he has 
acquired the interests of Dewey Conover 
in the firm of Conover & Quayle, Inc., 
material house at 10 Maiden Lane, as of 
July 1. The business of the corporation, 
founded 15 years ago, will be continued 
without interruption. 


The annual sales conference of J. R. 
Wood & Sons, Inc., Brooklyn, was held 
the week of July 19 in the executive of- 
fices. Some of the topics discussed were 
advertising, selling, sales promotion and 
publicity. W. Waters Schwab, president, 
was host at an all-day outing, Thursday. 


Tavannes of America, Inc., 608 Fifth 
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“Lobengrtn”’ 
HAND-CARVED 
WEDDING RINGS 


Every day more jewelers are handling 
these wedding rings exclusively. 


BLANCARD & CO. ‘i; 9 }2W- 234s 





Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street, New York 


Orders for Jobbing Stones and ,ontiars 
Work Carefully and Promptly Fille 





Diamonds 


and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 
48 West 48th St. New York City 


DIAL REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 
24 Hour Service 


Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. 


Mathey-Tissot 
WATCHES 


HIGHEST GRADE SINCE 1886 
NORMAN M. MORRIS 


INCORPORATED 
608 FIFTH AVE. NEW YORK 




















1 “ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Le 0-F¢ 


65 NASSAU NEW Y 





NEW YORK, N: Y. 





CHINESE GEMS CO. 


JADE INC. 
and other Semi- 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 
Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 

















REPAIRING 





‘ and Engraving on Jewelry and 
ry — Silverware of Every Desc 
f & © Solky Bros., Ine. 
ATEN 142B Fulton St., New York 















































Ave., announces the addition of two to 
R CH C R OW N TAG S its sales force. O. Tom Kuhn, who will 
cover the northwestern and _ middle 

CELLULOID — METAL — PARCHMENT western territory, and Dick W. Schulze, 


who will have the New England region, 











Send for Catalog Illustrating are both well-known to the trade through | 
Our New Improved Line long association. They began in their 
18 Crawford St. Newark, N. J. new work, July 19. 








Cyrus Price, treasurer of Shiman Bros. 


| & Co., Inc., importers of diamonds and EACH PIECE A WORK OF ART 


manufacturers of diamond jewelry and 


mountings at 234 W. 39th St., accom- G WENZ 


panied by Mrs. Price, sailed on the 





|)E | PECE—— 


Normandie, June 30, on a trip combining 48 West 48th St. New York City 
business with pleasure. ‘They will re- Anti Ri 
' - : que Rings, Bracelets 
LADIES’ WATERPROOF turn home sometime this month on the Enamel Work a Specialty 





SHOCKPROOF WRIST WATCHES 
48 WEST 48TH ST. NEW YORK 








Queen Mary. 





J. Edward Olsen recently came to the 
local office of F. H. Noble & Co., lic., 15 
Maiden Lane, from the Chicago plant, 
539-559 W. 59th St., Chicago, to augment 

the sales force in the metropolitan area. 
eS ae ae H. D. Lawson, of the local office. will | 
nized nationally and cagenere” unaeds f | leave Aug. 6 to call on the trade in Phila- 
| delphia, Baltimore, Washington anc their | 
| environs. | ‘Y 
The school ring sales school, conducted 
| by J. R. Wood & Sons, Inc., Brooklyn, for | GOLD ALLOYS 
FOR ALL COLORS AND KARATS 
FOR PLATE, WIRE OR CASTING 
GOLD SOLDER ALLOYS 
SPECIAL ALLOYS FOR ENAMELING GOLDS 















Dignified, ethical retail 








| the past two years, will be continued again 

, | this year by Treasure-Craft, Inc., the new 
TRADE WATCH REPAIRING | corporation announced elsewhere in these 
All W ork Guaranteed One Year. | | columns. Retail jewelers are again in- 











Write for Price List | vited to avail themselves of this course | 
GEDDES & CRAMER | of study for all the Treasure-Craft sales- | HH HENRICH INC 
1113 Chrisler Ave., Schenectady, N. Y. men, which will be held Aug. 24 to 28 in | 64 FUL TON STREET EN yOR K 
Service That Satisfies | the offices at 1325 Atlantic Ave., Brook- | 
lyn. 





James R. Singer, of the firm of B. 
| Singer & Co., wholesale jewelers of Syd- 
ney, Australia, was the guest of H. Rus- 


Watch and Jewelry Repair Tags 


OB sel Williams, manager of the New York | “Patent Slot’? with claim check and 
ii sage ale , ofice of the Waltham Watch Co., 15 others; also Claim Check Job Envelopes 
Di hy | kK ~ » | Maiden Lane, for several days after land- | —!mproved Style—Priced very low. 
Te 4 a ing from the Berengaria, July 21. After | Special trade discount to jobbers 


STERLING several days here he left for New England F TAG CO. aiid 
72K STREET - BOSTON. MASS where he visited the Waltham factory, | roadway, 
y id afd e N York, N. Y. 
Waltham, Mass., and manufacturing SUPREM TA eo 
ee ‘cat jewelry establishments. For about four 
| months he has been touring’ the principal 


STOP WATCHES | cities of Europe and several more months 

















We Solve Repair Problems! 





eed then will elapse before he returns “down e Jewelers Parts Replaced 
7 sencis—-Poouiar Sellers | under.” 7 Silversmiths 
ully Guaranteed. 
Wrise ra a, Mrs. Mary E. Hafner, who conducted | ; ! 
a a retail jewelry business at several Brook- | Order Work ¢ Platers 
BRENET WATCH Co. lyn addresses, most recently at 154 Mon- GUARANTEE REPAIR & PLATING SERVICE 
266 W. 40th St., New York tague St., died July 2, at her home at “25 Years’ Practical Experience” 
85-04 88th St.. Woodhaven, Queens. Upon | 71 Nassau St. New York City 





the death of her husband, George M. Haf- 

ner, who was in the jewelry trade at 9 

ESTA SCHAGRIN Maiden Lane, in 1926, Mrs. Hafner as- 

sumed an interest in the A. A. Webster 

Expert Pearl and Bead Stringing Co., Inc., Brooklyn, and served as man- 

Loose Pearls and Beads for Additions ager of that firm until 1932, when she 

Nice selection of cleaps began her own retail business. Mrs. 

| Hafner was active politically, serving two 

10 West 47th St. New York, N. Y. | | terms as Republican State Committee- 
woman from the 6th A. D. of Queens. 


Jerome Roller, retail jeweler at 757 
Sutter Ave., Brooklyn, who was the vic- 
tim of a $21,000 robbery five years ago, 


of your invention for HAG xr escaped without loss, on June 29, when 
CONFIDENTIAL [csp cE two young armed men, who attempted to WA | [ - a AL 
ADVICE fi TTORNE hold him up were frightened away. One 


A 
FREE ffiteature PATENT ensincer of the thugs who had purchased a watch 


U. S. Pat. Off. records searched attachment from Roller got close to him 
for ANY Invention or Trade Mark on the pretext of having an adjustment 
made and then announced that “this is a. 


stick-up.” In the excitement that ensued 
Roller broke a showcase, resulting in a 
loud crash which caused the thugs to 
flee. Roller was badly cut about the head 


by the flying glass and required surgical 
BRAUNFELD & MEHLMAN attention. The auto in which the couple 


108 FULTON STREET fled, located 15 minutes later, was iden- P. J. BREIVOGEL 
Drilling NEW YORK, N. Y. Gem Cutting tified as a stolen one. Mr. Roller is presi- 65-A Nassau St., NEW YORK CITY 
dent of the East New York R.J.A. 























cs PATENT YOUR IDEAS 
send a Sketch or Model Ht oh 




























Coat of Arms Seals 


ENCRUSTERS 




















150 THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1937 




















a 


FLEURIDAS-VAUGES CO. 


Manufacturers 


of 
FINE JEWELRY 


62 W. 47th St., NEW YORK, N. Y. 


BRYANT 9-0238 











H. D. ROBBINS & CO. 


SILVERSMITHS 


Formerly with Currier & Roby 


Reproductions—Antiques Restored 
Special order work—Gold and Silver plating 
No job too small or too large 


64 Fulton St. New York, N. Y. 


Unusual Gems 
Bought and Sold 
8 


STEPHEN VARNI CO. 
580 Fifth Ave. New York, N. Y. 














Diamond Setting 
that inspires one 
customer to write 


"Thanks for 


excellent work- 
manship"’ 


J.&M.KRAYSLER, INC. 


Diamond 


7 WEST 45TH STREET 


Setters 
NEW YORK,NY. 


—E>EE——————————— 


“SUPER-SERVICE” 
ROLLING MILLS 


PT 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 


Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 
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F.T.C. Charges National Silver Co. 
With Unfair Competition in 
Plated Ware Sale 


WASHINGTON — The Federal ‘Trade 
Commission has issued a _ complaint 
against National Silver Co., of New York 
City, charging unfair methods of com- 
petition in the sale of silver-plated ware. 
Samuel E. Bernstein and Philip J. Bern- 
stein, president and vice-president, re- 
spectively, also were named respondents. 

The complaint, which charges viola- 
tion of Section 5 of the Federal Trade 
Commission Act, charges the company 
with advertising “retail prices which are 
greatly in excess of the prices at which 
such products are regularly and actually 
sold at retail.” 

The company, it is alleged, then solic- 
ited the cooperation of retail dealers in 
the sale of its wares to the public at 
prices greatly reduced from those adver- 
tised. As a typical practice, the com- 
plaint cites the alleged practice of adver- 
tising that “Millions who have seen ‘King 
Edward’ nationally advertised at $50 
will come in throngs to buy at % price.” 

The respondents are also charged with 
supplying dealers with samples of sug- 
gested advertisements, advising the public 
that the ware could be purchased at 
greatly reduced prices. The complaint 
charges that the respondents’ advertised 
retail sale prices do not reflect the true 
and customary selling prices, and are 
used to create a false and fictitious opin- 
ion in the public mind as to the true 


prices or value of the _ respondents’ 
product. 
Other alleged false representations 


cited by the Commission are the claims 
that certain wares are plated with “three 
times as much silver as standard silver 
plate,” and that the company is one of 
the country’s largest silverware manu- 
facturers and was established in 1890. 





Joins Sales Staff 





Samuel Feldman 


Samuel Feldman, who until last spring 
had engaged in retailing for 28 years 
in Brooklyn, will represent Aisenstein- 
Woronock & Sons, Inc., wholesalers of 
diamonds and watches, 608 Fifth Ave., 
in the Middle-West and the western part 
of New York State. 

Mr. Feldman was the first president of 
the Brooklyn R.J.A., and served the New 
York R.J.A. as president from 1933 to 


1935. As a member of the local code 
authority during N.R.A., he met with 


house committees in Congress in regards 
to many trade matters. 
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CASH OFFER 


Send us your odds and ends in NEW 
or USED silver, bo h HOLLOWWARE 
and FLATWARE, for our cash prop- 
osition. 

Check covering our offer sent same 
day that consignment 18 received an 
silver held intact awaiting acceptance 
or rejection of our offer. 

If not accepted, shipment returned 
‘express paid 


JULIUS GOODMAN & SON, 
43 South Main St. Memphis, Tenn. 


Reference: First National Bank, 
Memphis, Tenn. 











ae My 
telco 
MEANS 


CULT ORE) ) 


KI ACEO AKNIN ID 
Ne Se ee ee ae 


.. JACK J. FELSENFELD 





‘=! 485 3rd Ave., Dept. A, New York, N.Y... 


BLACK FOREST 


CUCKOO CLOCKS 


and PARTS 
Write for price list 


FRANK KAUFFMANN 
IMPORTER 














Become An 


OPTICIAN 


Open An Optical Department 
Short Courses May Be Completed 
During the Summer 
Day & Evening — Co-Educational 
Prepare Now For Future Legislation 
Write For Bulletin ‘'J"* 
SCHOOL OF MECHANICAL OPTICS 
Incorporated 
Montague & Henry Streets 
Brooklyn New York 














GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 


Equal to NEW 
Removing of Engravings en 


WM. HERTEL & CO., Inc. 
Silversmiths & Platers 
17 W. 45th St. 
New York City 
“18 years at the same 
eddress”’ 





( Before y) 
(After) 























Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street « PI hiladelphia 


BYARD Ff. BROGAN 








ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 49 years) 








ELGIN & CYMA 


— WATCHES 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors to the Trade” 











7 IRNKILTON 


CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRNKILTON = #hitavetenta 


PHILADELPHI 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 














Manufacturer 
Matching Antiques 


“SILVERSMITHS" 


KEYSTONE SILVER CO., INC. 
808 SANSOM ST. 


Repairing & Replating 


PHILADELPHIA, PA. 








BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Qur Sehool."’ 


JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 

















EMPIRE 


SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


713 SANSOM ST. 





PHILADELPHIA 





PHILADELPHIA: 


Harry Paul, of 725 Sansom St., is spend- 
ing his summer vacation in Ventnor, N. J. 

Julius Windner, of 1728 Marlton St., 
a manufacturing jeweler, left last month 
for an extended tour of Europe. 

Ben Nemirofsky, diamond importer of 
129 S. 8th St., will leave Aug. 27 or 28 
for a seven-weeks trip to Antwerp and 
other European diamond markets. 

George W. Hurlburt, vice-president of 
H. O. Hurlburt & Sons, 817 Chestnut St., 
spent a 10-day vacation in Bedford 
Springs, Pa., last month. 

Frank Windish, of Hollander & Fleish- 
man Co., Inc., 11th and Chestnut Sts., 
spent his vacation in Atlantic City, N. J., 
early in July. 

M. Rosnov and S. Rosnov of M. Ros- 
nov, Inc., 719 Sansom St., are spending 
the summer vacation period commuting 
to Ventnor, N. J. 

Isaac Shiffren, of 734 Sansom St., last 
month received from Switzerland the 
first shipment of the new Stetson watch 
he plans to place on the market this fall. 

Robert Shiffren, of Isaac Shiffren, 734 
Sansom St., was to leave this month for 
a vacation in Falsburg, N. Y., in the 
Catskill Mountains. 

Louis Kahn and Afron Aronson, of the 

Empire Smelting Co., 713 Sansom St., 
spent a week in July in Mount Holly, 
N;..J. 
Arthur Aisenstein, of Aisenstein Bros., 
Inc., 713 Sansom St., left in July for a 
week’s vacation with his family at Vir- 
ginia Beach, Va. 

B. Z. Meyer, of the Central Watch Sup- 
ply Co., 134 S. 8th Street, has been vaca- 
tioning with his family in Bushkill Falls, 
Pa., in the Pocono Mountains. 

The factory employees of I. Bedichimer 
& Co., manufacturing jewelers at Sansom 
and 12th Sts., Philadelphia, accompanied 
by Harry Bedichimer, participated in an 
enjoyable all-day fishing trip at Fortescue, 
N. J., June 27. This annual affair is 
always anticipated with pleasure. 

David W. Douglas, representing Simons 
Bros. Co., Inc., 269 S. 9th St., left July 
5, on a six-weeks trip to the South and 
Southwest. 

The Central Watch Materials and 
Supply Co., Inc., 134 S. 8th St., have been 
appointed sole U. S. distributors of the 
Swiss watches, Tilmore. 

David Gersh and Frank Reamey, sales- 
men of H. O. Hurlburt & Sons, were 
among Philadelphians on the July 4th 
cruise to Canada of the International 
Silver Co. 

Alex Lopatin, of 738 Sansom St., and 
family, are spending July and August 
vacationing in Atlantic City along with 
his son-in-law, Max Shapiro of the Cum- 
berland Sales Co., Bridgeton, N. J., 
jewelry firm. 

Michael Orloff, of the House of Milner, 
706 Sansom St., Irving Zeiger, of B. 
Zeiger Co., 801 Sansom St., David Gott- 
lieb and Armand Jacoby, spent the last 
week in July vacationing in the Pocono 
Mountains. 

Members of the Sansom Street Business 
Men’s Association voted to close at 1 
P. M. Saturdays during July and August. 
The proposal was suggested by the San- 
som Street Young Men’s Business Asso- 
ciation. 

William Ferguson, local representative 
of Oneida, Ltd., 722 Chestnut St., at- 
tended a sales conference at the company’s 
plant in Sherill, N. Y., last month. B. H. 
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Crowell, salesman for Oneida, Ltd. ip 
the Philadelphia area, was transferred 
from this office to Cincinnati last month 

Plans for a joint picnic in August of 
the Sansom St. Business Men’s Associa- 
tion and the Sansom St. Young Men’s 
Business Association were begun last 
month by Michael Orloff, president of 
the younger group, and Samuel Lashof 
representing the senior organization, ’ 

The Keystone Silver Co., Inc., special 
order manufacturers, formerly at 733 
Sansom St., have moved to 808 Sansom 
St., where the entire third floor is oc- 
cupied. This firm has also taken over 
the business of the Modern Easel Co., 
manufacturers of easel backs for picture 
frames. 

Earl S. Bechtel, of Joseph B. Bechtel & 
Co., 729 Sansom St., and his wife, spent a 
week’s vacation last month in New Eng- 
land. F. C. Bechtel, of the same firm, and 
his family spent a week touring New 
York and New England and will spend 
August at their summer home on the 
Susquehanna River, near Harrisburg, Pa, 
Albert Geller and Thomas Hillier spent 
vacations in Margate City and Atlantic 
City, N. J., respectively last month, 

David Atlas, of D. Atlas & Co., 721 
Sansom St., spent his vacation in Atlantic 
City last month. Others who planned 
vacations in Atlantic City in either July 
or August included J. Beifeld, of 135 S, 
8th St. and his son, Leonard; John 
DeCarlo, also of Cooperstein & Rabino- 
witz; Hyman Burdman, of 730 Sansom 
St., H. Rosenberg, of 131 S. 8th St.; A. J. 
Fischer, of 133 S. 8th St.; Edward 
Graham, of Aisenstein & Gordon, Inc., 
712-714 Sansom St.; Edward J. Wilson, 
of 132 S. 8th St.; Frederick Doh, of 726 
Sansom St.; and Albert Govberg, of the 
Pennsylvania Diamond Exchange, 723 
Sansom St. 





Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


\) ,Broad and Somerset Streets 
PHILADELPHIA, PA. 











HADLEY WATCH BRACELETS 
Complete Stock On Hand 





“FACTORY DISTRIBUTORS” 











SPECIAL ORDER WORK IN 


PLATINUM AND GOLD 
HIEGL & HLAVATSCH 


Mfg. Jewelers 
720 SANSOM ST. PHILADELPHIA, PA. 
Repairing. Satisfactory Serviee fer Over 20 Years 








CLOISONNE ENAMELED 
ORNAMENTS 
for 
Dresser Sets - Compacts - Novelties 


F. J. COOPER 


140 Park St. Attleboro, Mass. 
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Mark A. Niles, president of Sport 
Trophies, Inc., this city, died very sud- 
denly, July 4 at St. Joseph's Hospital. 

Frank Azevedo, for 16 years connected 
with the sales forces of the T. W. Lind 
Co., Inc., died July 3 after an illness of 
several months. 

Charles A. Bishop, who was associated 
for 52 years with the George H. Fuller 
Co, at Pawtucket, died July 13 at the age 
of 80 years. 

The employees of Albert Mfg. Co., held 
their annual outing and dinner at the 
Mashapaug Lodge in Hoxie, June 27 
when a series of field sports and athletic 
games were held. Officials of the firm 
were guests. 

The annual outing of the employees of 
the Bishop Co., Inc., manufacturing 
jewelers and opticians, North Attleboro, 
was held early in July, the party going 
to Slater Park, Pawtucket, where dinner 
was served and games and sports par- 
ticipated in. 

Evans Case Co., Inc., North Attleboro, 
has concluded arrangements with the firm 
of Alexander Weisz, of Vienna, Austria, 
for distribution of American-made 
jewelry in European centers, and the use 
of Weisz designs in the products of the 
Evans Case Co. 

Miss Mary C. McCarthy has been 
elected vice-president of Cathedral Art 
Metal Co., Inc., to fill the vacancy caused 
by the resignation of Roland L. Papin, 
New York. Miss McCarthy is sister of 
Miss Saide M. McCarthy, who is trea- 
surer of the corporation. 

Harry E. Robinson of Attleboro, for 22 
years secretary-treasurer of the Mara- 
thon Co., until his retirement due to fail- 
ing health in 1934 and for several years 
foreman at the factory of the H. F. Bar- 
rows Company, died recently at the Cape 
Cod Hospital at Hyannis, Mass. 

Firemen scrambled precariously along 
a narrow ledge 100 feet above the side- 
walk in the early morning hours of July 
9 to fight a fire in a pile of rubbish in 
the plant of the Liskey Jewelry Co., on 
the sixth floor of the Fitzgerald building, 
183 Eddy St. The damage was less than 
$1,000. 

Charles Ball, merchandise counsel of 
Marathon Co., Inc., Attleboro, Mass., will 
observe how jewelry is presented, pro- 
moted, boxed and retailed during a visit 
to Central European industrial centers 
this summer. His itinerary includes Ber- 
lin, Leipzig, Dresden, Prague, Vienna, 
Munich, Pforzheim, Heidelberg, Paris 
and London. 

The firm of Saart Bros. Co., Inc., of 
Attleboro, has been taken over by Frank 
E. Nolan, who has been an executive with 
the Evans Case Co., North Attleboro, for 
the past 11 years. He acquires control 
from James V. Toner of Attleboro, who 
recently was named as treasurer of the 
Edison Illuminating Co. of Boston. The 
business was started in 1905 by the late 
William Saart in company with two 
brothers. Mr. Nolan will also take over 
the management of the James E. Blake 
Co., which is located in the Saart Bros. 
factory. 

Plans for another two-story addition to 
the L. G. Balfour Co. plant at Attleboro, 
Mass., to be 80 by 30 feet, and to cost 
an estimated $14,000, were submitted to 
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PROVIDENCE: 


and approved by the building inspector 
of that city, a few weeks ago. Ground 
has already been broken and work is to 
be rushed on the construction, which is 
to be modern in every respect. The addi- 
tion is required by the expansion of busi- 
ness, and will undoubtedly mean employ- 
ment for additional help in the future. 

Employees of Swank Products, Inc., 
have organized an employees association 
and been duly incorporated under the 
laws of Massachusetts. This is the first 
association of its kind yet organized and 
the president of the new organization, 
Alfred DeLutis, in explaining the action 
of the employees said: “We decided that 
we could accomplish more for ourselves 
by organizing our own association than 
by affiliating with any national labor or- 
ganization to which we would have to 
pay per capita taxes.’ The association 
was formed with more than 300 of the 
employees of the concern enrolled. 

Placement of initial orders for sam- 
ple lines of fall merchandise has caused 
sentiment to take a decided turn for the 
better, and another benefit resultant from 
the recent N.W.J.A. convention is to be 
seen in the growing talk of the holding 
of an exposition here every year, or at 
least every two years, to display and 
demonstrate new lines. For the most part 
the pickup in factory operations has been 
confined to plants which deal directly with 
the jobbing division as manufacturers 
who sell directly to the retail trade us- 
ually do not experience any sizable in- 
crease in demand until a month or so 
later. The latter, however, looked for 
large-scale buying late in the month of 
July. The call is not confined to any single 
item, although chief emphasis appears to 
be on crosses. The latter came into 
prominence with the Duchess of Wind- 
sor, who has featured the bracelet with 
crosses and the wearing of them as dress 
ornaments. Other lines in demand in- 
clude those of rolled gold plate, pendants 
and brooches and in the men’s division, 
the cuff link for use with the French 
cuff which is being pushed. on a gradu- 
ally increasing scale by some of the na- 
tion’s leading shirt makers. 





Treasure-Craft, Inc., Organized 
From Wood School Division 


The announcement of the formation of 
a new corporation, styled Treasure-Craft, 
Inc., an outgrowth of the class ring and 
college division of J. R. Wood & Sons, 
Inc., Brooklyn manufacturing jewelers, has 
been made to the trade. 

The change, according to Lon Wallace, 
sales manager of the new firm, was neces- 
sitated by the growth of this division of 
the business, which, he says, increased 
threefold in the past two years. The new 
arrangement will permit of more attention 
to this type of business, with the same 
policies of the Wood school division con- 
tinuing in force. There will be no change 
in personnel except for the addition of a 
few members to the sales force and tech- 
nical staff. 

Offices and factory will be maintained 
in the Wood plant, 1325 Atlantic Ave., 
Brooklyn, with additional manufacturing 
being done in a western city. Herbert 
Spencer will continue in the same capacity 
as office manager. 
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GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 
416 CLARK BUILDING 


PITTSBURGH, PA. 
Telephone: ATlantic 1465 











HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Location 
603 Manufacturers Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 








ANNOUNCING 
THE PRESENTATION OF TWO 
IMPORTANT LINES FOR THE 
1937 FALL TRADE. 


Queen CF Quality 


TOILETWARE 


DESIGNS AND CASES WILL PLEASE 
YOU — PRICES WILL SURPRISE YOU 


KADETTE 
RADIOS 
27 NEW MODELS AND COLORS 
$10.00 to $59.50 
INCLUDING FLOOR - MODELS 
THE SENSATION OF THE 
CHICAGO SHOW 
SEE OUR SALESMAN OR WRITE FOR 
INFORMATION 











THE SAMUEL 


WEINHAUS 


COMPANY 
720-722 PENN AVE., PITTSBURGH, PA. 














PITTSBURGH: 


J. W. Nichols, Uniontown, Pa., jeweler 
has gone to Mt. Clemens, Mich., for a 
complete rest. 

Marling Miller, Wallace Miller & 
Bros., Uniontown, Pa., has returned from 
a fishing trip in Maryland. 

Meyer Posner, Mt. Pleasant, Pa., retail 
jeweler and Mrs. Posner have returned 
from a vacation at Atlantic City. 

H. B. Light, head of H. B. Light & 
Co., wholesale jewelers, Clark Building, 
is on an extended vacation tour. 

Maurice W. Rihn and Henry Terhey- 
den of Terheyden Co., Inc., are planning 
to attend the A.N.R.J.A. convention this 
month. 

Thieves cracked a display window at 
the Berman jewelry store, Altoona, Pa., 
July 1, and escaped with 22 watches 
valued at $775. 

Pugh Bros. held a formal opening of 
their new quarters on Smithfield St., July 
1. The new store is one of the largest 
and finest credit jewelry houses in the 
city. 

Wendell Stitt, Blairsville, Pa., retail 
jeweler, has moved his store from the 
Buchman Building to the Moose Building, 
occupying a large room next to the Manos 
Theatre. 

John M. Roberts, III, of the John M. 
Roberts & Son Co., Inc., accompanied by 
Mrs. Roberts and children, have returned 
from a vacation spent in the vicinity of 
Alexandria Bay. 

Paul S. Hardy, president of the Hardy 
& Hayes Co., Inc., 529 Wood St., and 
Mrs. Hardy will leave shortly for a vaca- 
tion in Canada. Mr. Hardy expects to 
attend the A.N.R.J.A. convention in New 
York this month. 

‘C. G. Hall, of Hall, of Hall Bros. Co., 
Inc., Clark Building, and his family are 
vacationing at Avon-by-the-Sea, N. J. 
J. C. Keppie, of the same firm, and his 
wife recently returned from an ocean trip 


| to Miami. 


Harry H. Silverman, vice-president of 
Samuel Weinhaus Co., Inc., wholesale 
jewelers, 720 Penn Ave., accompanied by 
Mrs. Silverman and their son, are en- 
joying a cruise to Miami. They sailed 
from Baltimore recently. 

D. Pronesti, for many years a jeweler 
at Boswell, Pa., and Telford R. Thomas, 
of Holsopple, Pa., have opened a watch 
and gift shop at 316 Main St., Boswell. 
The firm will handle a complete line of 
jewelry in addition to doing all kinds 
of watch, clock and jewelry repair work. 

The Triangle Jewelry Mfg. Co. has 
been organized and opened quarters, July 
19, in Room 602, Clark Building. Mem- 
bers of the firm are William Rosenstein, 
Lewis Eckstein and Louis Shapiro, all 
former members of the trade. Mr. 
Shapiro has returned from New York 
where he purchased equipment. 

Edwin L. Stein, of Grafner Bros., who 
was accompanied by Mrs. Stein, spent 
some time recently at the factory of 
Oneida, Ltd., at Oneida, N. Y. They then 
motored through the Adirondacks. Saul 
Weis, of the same firm, and Mrs. Weis 
have returned from a vacation in Atlantic 
City. 

Francis A. Keating, president of Gro- 
gan Co., Inc., and Mrs. Keating, will 


sail for Europe late this summer, expect- | 
ing to visit the International Exposition | 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








WATCH MATERIALS| 
JEWELRY SUPPLIES 
7 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 











C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 


























<n 
C5 
GOLD and SILVER 


Scrap and Wastes 
PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 
* 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 

















VERNON-BENSHOFF CO. 


Clark Building Pittsburgh, Pa. 
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in Paris. Mr. Keating says that the June 
wedding business exceeded all expecta- 
tions and he is anticipating an excellent 
fall and holiday trade. 7 

Mrs. Caroline H. Barrett, wife of the 
late Henry A. Barrett, died at her home 
here, July 13, in her 78th year. Her 
husband was a son of the late George B. 
Barrett, founder of the old George B. 
Barrett Co., one-time wholesale jewelry 
business in this city with headquarters in 
the Park Building. 

F. A. Caten, 71, died July 19, in his 
apartment, Center Ave. Mr. Caten, who 
was well known to the jewelry trade 
because of his long association in the 
mercantile credit business, was the first 
secretary and one of the organizers of 
the Retail Credit Association, of which 
most Pittsburgh jewelers are members. 

Gustave Bastheim president of the 
Henry Wilkens & Co., Liberty Ave., credit 
jewelers, and Mrs. Bastheim sailed re- 
cently on the Normandie for Europe 
where they will visit the diamond mar- 
kets in Amsterdam and Antwerp. Sail- 
ing at the same time, was William J. 
Kappel, head of William J. Kappel Co., 
Inc., another Pittsburgh credit jeweler. 

A man who confessed to the window 
robbery of Terheyden Co., Inc., 530 
Smithfield St., several months ago, was 
sentenced by Judge Joseph A. Richardson 
to the Western Penitentiary for a term of 
six to twelve years. Pittsburgh police 
are of the confirmed conviction that he 
is the lone bandit who has crashed many 
jewelry store windows in the Golden 
Triangle during the past six months. Since 
his arrest, there have been no further 
breakings. 

Retail jewelers in Pittsburgh enjoyed 
the greatest June bride business since the 
crash in 1929. There were an unusually 
large number of prominent weddings and 
many orders were received for merchan- 
dise in the upper priced brackets. As a 
result of this splendid business, all of the 
local engraving shops were quite busy 
and it has had a very stimulating effect 
on the trade. 





DR. SOLOMON MALIN 


PitrsBuURGH, Pa.—Dr. Solomon Malin, 
52, for many years a retail jeweler and 
optician at 729 E. Ohio St., died recently 
after an operation. 

Born in Roman, Russia, he came to this 
country as a young man and for 30 years 
conducted a retail jewelry business in 
this city. He was a graduate of the 
American Optical College. 





ARTHUR W. KENNARD 


Boston, Mass.—Arthur Wood Kennard, 
president of Hodgson, Kennard & Co., 
large jewelry retailers, here, died July 
5, at Phillips House of Massachusetts 
General Hospital, after a short illness. 
He was in his 67th year. 

A native of Boston, he was the son of 
William H. Kennard, who was one of 
the founders of Bigelow-Kennard & Co., 
Inc., local retail firm. He began his busi- 
ness career with this firm and continued 
with it until in 1906 he assisted in found- 
ing the firm which he headed. His 
widow, two sons and two daughters 
survive. 





, Hubert Fleischman, formerly of Kens- 
ington, Kans., recently opened a jewelry 
and watch repair shop in Franklin, Neb. 

H. W. Klocke, jeweler at Benld, IIl., 
for 14 years, has opened a retail store at 
125 N. Broad St., Carlinville, III. 
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JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 











SPECIAL ORDER WORK — REPAIRING 


DIAMOND SETTING 
MANUFACTURERS OF FINE MOUNTINGS 


KEYSTONE 
JEWELRY MFG. CO. 


412 Clark Bidg., Pittsburgh, Pa. ATlantic S782 








HARRY H. LEFKOWITZ 


Jewelry Store Architect 
345—4th Ave. Pittsburgh, Pa. 


Recent Installations 
Include: 
Crown Jewelry Store 
New Kensington, Pa. 
Joseph De Roy & Sons 
Pittsburgh, Pa. 
Louis De Roy and Bros. 
Pittsburgh, Pa. 

‘é 
Inquiries Invited 














No. 6 of a series of Advertisements showing recent Jewelry Store Moderiza- 
tions in the Tri-State Area of Pennsylvania, Ohio and West Virginia by 
C. Proessler & Son Co. 








Interior View, Crown's Jewelry 


Store, New Kensington, Pa. 


MODERNIZE NOW 
for CHRISTMAS SELLING 


Note the impressiveness of the store interior pictured above, all 
fixtures for which were supplied by C. Proessler & Son. A modern- 
ized store room is an extremely important factor in merchandising. 


Get your full share of the holiday business. MODERNIZE! 


We have served the jewelry trade in the Tri-State District for fifty 
years, and we welcome the opportunity to serve you! 


Phone CEdar 1716 


Cc. 


PROESSLER &SON CO. 
1221-1227 PENNSYLVANIA AVE. 


PITTSBURGH, PA. 
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ty STIEFF 





Entertaining is a real pleasure and delight, 
when you have the proper serving pieces. 


Serving Spoon 


R eS re $5.00 
ose Cold Meat Fork 
\ SS are — 
Bacon Server .. $3.5) 
Betsy Patterson | Egg Maton $4.00 
Asparagus 
Corsage ae $9.00 
Puritan Salad Fork Sm.. $5.00 
Corsage Cream Ladle ... $3.75 
Puritan Salad Spoon Sm. $5.00 


These pieces are all available in the four patterns pie- 
tured, at prices listed. 
if ry city has no Stieff agent, write for full details 


THE STIEFF COMPANY 








BALTIMORE. MD. 
Just 
Arrivep! 


The new models of 
Elgin and Hamilton 
watches for 1938. 


NEW—MODERN 
—MORE PROFITABLE 


Our prompt service on 
all numbers makes your 
American Watch business 
yield more profits. 





WELP Y f° JEWLLER. 
BALTIMORE, MD. 
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BALTIMORE 


A number of retail jewelers joined 60 
Mobile, Ala., merchants in staging Mobile 
Trade Day, June 24. 

Carl Shrode, jeweler of Moorefield, 
W. Va., stopped off here recently on a 
trip to visit with friends. 

Recent visits to Baltimore included E. 
R. Ralston, of Weston, W. Va.; John A. 
Neirman, of Cumberland, Md. 

Gorrin, of Lansford, Pa., has opened 
a new jewelry business at 4929 Georgia 
Ave., N. W., Washington, D. C. 

Mr. and Mrs. Charles Gendell, of 
Mount Airy, Md., have returned to their 
home after a business trip to Baltimore. 

Ben S. Polskee & Son, after several 
years at 14 S. Main St., has taken a new 
location at the corner of Main and Court 
Ave., in Memphis, ‘Tenn. 

J. Hoffer, of Camden, S. C., called on 
his friends here en route to the home 
of his parents in Manheim, Pa., who 
have been wedded more than 50 years. 

David Lakein, owner of jewelry stores 
on South Broadway and Harford road, is 
back at his desk after undergoing an 
operation at Franklin Square Hospital. 

Among Southern jewelers who jour- 
neyed to Washington for the all-stars’ 
baseball game were Phil Tishman and 
Alvin Baum of Bam’s, of Richmond, Va. 

Sol Lazerowitz, of the Laurel Jewelry 
Shop, Laurel, Md., has returned home 
after undergoing an operation at Sinai 
Hospital, Baltimore. Mr. Lazerowitz, it 
is reported, has regained his health. 

James Cayce, of the B. H. Stief Jewelry 
Co., Inc., 214 6th Ave., N. Nashville, 
Tenn., has returned from a trip to Nice, 
France, and other points abroad. He at- 
tended sessions of Rotary International. 

Mr. and Mrs. John A. Kuhn, of Salis- 
bury, Md., stopped off here recently en 
route to visit relatives in Gallipolis, O. 
Mr. Kuhn reported business to be very 
good for this time of the year in Salis- 
bury. 

Victor Heiner, of Kingoff’s, Danville, 
Va., has returned from a cruise to Can- 
ada aboard the steamship Georgic, sailing 
from New York. Among Baltimoreans on 
the same cruise were Jay G. Engel and 
Irvin Hammen. 

Jay G. Engel and Sam Strouse, of J. 
Engel & Co., Inc., have returned from a 
business trip through Southern states. Mr. 
Strouse, formerly of New York, joined 
the Engel staff several months ago and 
Mr. Engel introduced him to many jew- 
elers of Southern cities. 

George Schafer and E. C. Tracey, 
salesmen for a_ Baltimore wholesale 
house, have returned from a_ business 
trip. Mr. Schafer covered Virginia and 
North Carolina and Mr. Tracey called 
on the trade in Western Maryland and 
West Virginia. In spite of mid-summer 
both reported business conditions to be 
good with a steady demand for standard 
and high-grade goods. 

James H. Levi, of Leon Levi, 316 West 
Lexington St., jewelers, entertained a 
party of 25 friends recently for a two- 
day stag affair at Galen Hall, Werners- 
ville, Pa. Among the Baltimore jewelers 
attending were Leon Engel, of J. Engel 
& Co., Inc.; Gerald Heller, of the Castel- 
berg National Jewelry Co., and Melvin 
Erlanger, of S. & N. Katz, Inc. The 
affair was voted one of the best of its 
kind and is reported to have typified 
Southern hospitality in a Northern state. 
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Clever work on the part of Detect; 
Ralph Amrein, Central police gate oe 
tail, recently resulted in the arrest of a 
man charged with the theft of watches 
and other jewelry valued at more than 
$3,000 from the Reliable Jewelry and 
Watchmaking Co., 200 block N. Libert 
St. More than 100 watches, works a 
cases, and a number of articles of jewelry 
were recovered by Detective Amrein 
Most of the loot was found under the 
man’s bed. ‘The jewelry had been packed 
in a peach basket. That disposed of by 
the suspect was recovered from pawn- 
shops. The man was held in heavy bail 
for grand jury action. 


ATLANTA RETAILER EXPANDS 


ATLANTA, Ga.—Schneider & Son, 107 
Peachtree St., are making extensive al- 
terations to accommodate increasing bus- 
iness. The depth of the store has been 
extended 20 feet, providing space for new 
show-cases, and the entire store has been 
redecorated. R. C. Schneider, president 
of the company, has twice served as presi- 
dent of the Georgia Retail Jewelers’ As- 
sociation, and has headed the Atlanta 
Jewelers’ Guild. 





JEWELERS’ SUPPLY CO. MOVES 

ATLANTA, Ga.—The Jewelers’ Supply 
Co., which for the past years has been 
located at 301 Georgia Savings Bank 
Building, moved into new and larger 
quarters on July 1 at 310-316 in the same 
building and on the same floor. Estab- 
lished by George R. Newton in 1929, this 
firm has grown from a one-room and two- 
man business to a firm having six offices 
and workrooms and employing 18. In ad- 
dition to supplying the jewelers of the 
Southwest with tools, materials and find- 
ings, the firm also maintains a special 
order and repair department. 





JEWELERS’ LOSS TRACED 


JACKSONVILLE, FLA.—Five watches and 
two diamond rings—part of the loot taken 
from the store of the W. R. Clayton 
Jewelry Co., in Sylvester, Ga., when the 
store was robbed June 14, have been re- 
covered here with the arrest of a Negro. 
They are valued at around $200. Ap- 
proximately $400 worth of merchandise, 
chiefly diamonds and wrist watches, was 
taken from the Sylvester store. 





THEY LEFT THE JEWELRY 


MiaM1, FLa.—Two small boys, aged 13 
and 14, respectively, recently took 20 
pennies from the cash register of the 
Ogle Jewelry Co., after burglarizing the 
store in the most approved fashion, leav- 
ing untouched thousands of dollars worth 


’ of diamonds, jewelry, watches and other 


merchandise all around them. When later 
arrested the pair admitted that they had 
left home to engage in a “career of 
crime.” Both wore gloves so that finger- 
prints might not be left behind “on the 
job.” 


A LIFE FOR A LIFE 


MILLEDGEVILLE, Ga.—Milton Jackson, 
Atlanta Negro, was electrocuted at the 
Georgia state prison farm July 10 follow- 
ing conviction and sentence for the mut- 
der of Mrs. R. M. Fluker, mother of J. D. 
Fluker, with the Jewelers’ Supply Co., At- 
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and the SOUTH: 


lanta, and mother-in-law of George R. 
Newton, president of the company. He 
killed Mrs. Fluker at her home in an 
argument over money, stuffed her body in 
a closet and set fire to the house. 


GEORGE R. YOUMANS 


Waycross, GA.—George R. Youmans, 
president of the Youman’s Jewelry Co. 
for a period of 50 years until his retire- 
ment a few years ago, died recently at the 
age of 79. He had served two terms as 
Mayor of Waycross, two terms as a mem- 
ber of the city board of tax assessors, and 
was for years a member of city council. 


PERRY D. MARTIN 
MempHis, TENN.—Funeral rites were 
conducted July 3, here, for Perry D. 
Martin, 77, for about 40 years a watch- 
maker at Memphis, who died at Clarks- 











dale, Miss. Mr. Martin for 28 years was 
with the Mulford Jewelry Co., Inc., for 
15 years with Goodman and Bach, and 
later in business for himself. 





JOHN T. BRADY 
SANFORD, FLa.—John T. Brady, former 
Sanford jeweler, died July 1 at the 
Veterans’ Hospital at Bay Pines follow- 
ing a long illness. He had been captain 
of the Second Volunteers of Arkansas dur- 
ing the Spanish American War. 





DUVAL CO. EMPLOYES ELECT 

JACKSONVILLE, Fra.—Raymond L. 
Garcia has been elected president of the 
Duval Jewelry Co.’s Employes’ Associa- 
tion, succeeding Murray Kirby. Lois 
Thomas is vice-president; Ada High- 
smith, secretary, and E. W. Burns, trea- 
surer. 








.* 


NEW ENTERPRISES 








Day’s, Inc., of Portland and Bangor, 
Me., has opened a branch store in Lewis- 
ton, Me., at 84 Lisbon St., in charge of 
Saul Sulkowitch. 

J. D. Jenson, formerly in business at 
Cleveland, Okla., has opened a jewelry 
and watch repair business at 216 W. 
Main St., Marlow, Okla. 

The Kevitt Jewelry Co., Inc., Buffalo, 
recently opened its third unit at 7 E. 
Genesee St. 

Stanley A. Zaloga, has opened a 
jewelry store at 656 East Lincoln High- 
way, DeKalb, IIl. 

Pick—Your Jeweler is the name of a 
new enterprise at 406 Croghan St., Fre- 
mont, O. Lou Pick operator. 

Oscar Bergstrom, formerly associated 
with his father, C. B. Bergstrom, on the 
East Side of Chicago, has opened a 
jewelry shop at 1706 E. 79th St., Chicago. 

Scott’s Credit Jewelers recently opened 
its fourth unit, an attractive, large modern 
store at Nashua, N. H. 

The Valdese Jewelry Store has been 
opened in the Boyles Bldg., Morgantown, 
N.C. M. G. Link and Earl Watson, two 
of the owners, are proprietors of Braw- 
ley’s Jewelry Store, Lenoir, N. C. 

Morris Calmon, New London, Conn., 
has opened a jewelry store and repair 
shop in the Finn Bldg., Jewett City, Conn. 

Orpheum Jewelry Co. has opened in 
the Orpheum Bldg., Topeka, Kan. Char- 
les Fitzpatrick is associated with Leonard 
Stone in the business. 

The United Credit Jewelers of Little 
Rock has opened a store in a building 
leased at 202 S. Washington St., in El 
Dorado, Ark. Sam Baum, who formerly 
managed the Palais Royal, El Dorado, 
will be in charge. 

Tully Simpson, who was associated for 
15 years with J. J. Bookout, Inc., Atlanta, 











JEWELERS' SUPPLIES 
Genuine American Watch Material 
Complete line of all Swiss Material 

B.B. Glasses—Flexo U.B.C. 
Tools and Findings 
Westclox Products 

JOHN A. TSCHANTRE 











|_25N. Liberty St. Baltimore, Md. 
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Ga., has opened his own retail jewelry 
store in Gilmer, Tex. 

Todd Credit Jewelers is the name of 
a new retail store just opened at 1713 
Carey Ave., Cheyenne, Wyo. I. E. Todd, 
owner, is the operator of the I. E. Todd 
Jewelry store at Rawlins, Wyo. 

The Karst-Friton Jewelry & Gem Co., 
has begun business at the former location 
of Julius Friton Jewelry & Gem Co., 121 
N. Seventh St., St. Louis, Mo. Sylvester 
G. Karst, a member of the firm, was 
formerly in business for himself and con- 
nected with the old firm for five years. 
R. J. Karst was formerly in the jewelry 
business in the Holland Bldg., and J. G. 
Friton, the third member, was formerly 
a partner of Friton Bros., jewelry manu- 
facturers. 

G. P. Monte has opened a jewelry and 
watch repair shop at 396 Spring St., Fall 
River, Mass. 

I. L. Shaefer, Etowah, Tenn. jeweler, 
has opened a store on W. Washington 
St., Athens, Tenn. 

Opening of the Elliott Jewelers, Inc. 
store, at 204 Capitol St., Charleston, W. 
Va., was held Friday evening, July 9, 
S. A. Meyer, proprietor. 

The Darling Jewelry Co., recently 
opened an Erie, Pa. branch retail store at 
905 State St., under the management of 
A. Z. Apple. 

Weaver Jewelers, Chillicothe, Ohio, re- 
ceived hundreds of visitors at its open- 
ing, July 10. Walter S. Weaver is 
proprietor. 

Gensler-Lee, Inc., Oakland, Calif. re- 
tail chain, is inaugurating a business ex- 
pansion program, having opened a new 
store in Glendale, Calif., in June and 
planning the opening of another in Hunt- 
ington Park this month. 

Clem Kosterman has opened a jewelry 
and gift shop at 3118 Washington Ave., 
West Racine, Wis. 

About Aug. 15, Meyer Jewelry Co. will 
occupy a store in the Eaton Tower corner, 
Woodward & Witherell Aves., Detroit, 
Mich. 

Frank and Robert House, of the firm 
of House Bros., Jewelers, Alexander City, 
Ala., have purchased the Wood Jewelry 
Co., owned and operated by Tom Woods 
in Sylacauga, Ala. 
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SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


Jenkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 








Kenner 
yl) ae: 
104-106 WEST 


FAYETTE STREET 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY”’ 


ESTABLISHED 1885 








ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 











STERLING SILVER "© 
HOLLOWWARE .=—- 


A. G. SCHULTZ €O., Inc. 








REPAIRS 423 E. LOMBARD ST. 
REPRODUCING BALTIMORE, MD. 
REPLATING Inquiries Invited 








U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


DISTRIBUTORS FOR 
NICHOLL ELECTRIC SHAVER 


ELGIN WATCHES 
WESTCLOCKS - INGERSOLL 
INGRAHAM - NEW HAVEN 
PLYMOUTH 
CLOCKS & WATCHES 
IMPORTERS OF 
EASTON WATCHES 
(Sop SS 


— TRY US — 
FOR PROMPT EFFICIENT SERVICE 
J'LRY REPAIRING—DIAMOND SETTING 
ENGRAVING 


KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 

















USE ge 
NEWALL 
“Quality” Findings 


Your Wholesaler has them. 








CENTRAL WATCH CO. 


WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 South Wabash Ave. CHICAGO, ILL. 














gaciw | SILVERWARE 24% 


+ Repaired - Replated Remounted 


SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 


























SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 








McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 
“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS" 








WuHen You THINK OF 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 











ORDINARY WORK 


BECKER-HECKMAN CO. 
28 E. Madison St. CHICAGO, ILL. 





PURNAME 


An inexpensive 
A way to improve 
DISPLAY 
WINDOWS 


i 
i 
i 
wa! 
} 


i 32 See 


a 





160 N. Wells St. 
CHICAGO 


VALANCES 


Send Glass Sizes for 
Samples and Designs. 


Camden Artcraft Co. 





CHICAGO: 


Samuel Gordon, wholesale jeweler of 
Oklahoma City, spent a few days in Chi- 
cago last week looking over lines. 

James Burns, for several years repre- 
sentative of the Hadley Co., is now repre- 
senting H. A. Wilson Co., Inc., Newark, 
in the Middle West. 

Friends in the trade here were advised 
last month of the death of Albert Scheidt, 
of Scheidt Bros., Lewistown, Mont., which 
occurred suddenly the last of June. 

Wesley Jackson, Ohio representative 
for M. A. Mead & Co., Inc., recently 
purchased a home in Delaware, Ohio, and 
moved with his family to that city. 

M. L. Willoughby, jeweler of La Salle, 
Ill., has returned to his home after spend- 
ing several days in the Passavant hospi- 
tal for an operation on his shoulder. 

S. L. Newman, president of Mae, Inc., 
Milwaukee, transacted business in Chi- 
cago last month as he returned from a 
business and pleasure trip to New York. 

Harry Cooper, Columbus, Ohio, who 
represents A. H. Fickin Co., Cleveland, 
visited his brother and other relatives 
and friends in Chicago during July. 

Louis Engle, of the diamond department 
of Stein & Ellbogen Co., Inc., and who has 
been active in the business here for 65 
years, left July 15 for an airplane vaca- 
tion trip to California. 

Mrs. Anthony S. True, 75, died July 6 
after an illness of several weeks. Her 
husband, who survives, has been asso- 
ciated with the trade for the past 50 
years. 

Frank B. Newberger, returned to his 
office in the Heyworth building recently 
after a boat trip on the lakes, including 


Buffalo and Cleveland, where he visited 


his brother and family. 

Charles Mednikow,.of Mednikow & 
Paul, wholesale jewelers of Memphis, 
Tenn., spent several days in Chicago last 
month. He was accompanied by R. A. 
Zanone of Darden-Smith Jewelry Co. 

T. D. Hatcher, Jr., Fayetteville, N. C., 
formerly connected with his father’s 
jewelry business at that place, has taken 
a position with the C. D. Peacock Jewelry 
Co., Inc., 103 S. State St. 

Thomas H. Sadler, “Tommy” to thou- 
sands of travelers, who had been manager 
of the Morrison hotel since 1931, died 
July 16, at his home after a month’s 
illness. 

Cole & Young Co., credit jewelers at 
9144 Commercial Ave., late in June com- 
pleted the installation of an air-condition- 
ing system, which was the final project in 
an improvement program which has cost 
approximately $25,000. 

The West Side Retail Jewelers Asso- 
ciation will hold its annual picnic and 


outing Aug. 11, at the Alpine Gun Club, - 


Round Lake. Wholesalers are invited to 
attend and participate in the frolic and 
fun. 

Gus Colvin, for many years with the 
Waltham Watch Co. ard most recently 
associated with the Chicago office, . left 
July 20 for San Francisco where he will 
take charge of the Waltham business on 
the West Coast. 

Jack Prins, of Son & Prins Co., Inc., 
diamond importers, sailed July 20 for 
Europe where he will visit their connec- 
tions in Amsterdam and Antwerp. Mr. 
Prins is accompanied by his wife and 
will spend several weeks touring. 
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National Silver Deposit Ware Co, Jp 
of New York, has leased large space ps 
the 7th floor of the Columbus buyj % 
31 N. State St. and opened a display 
in — of Harry A. Jackson, 

Clifford Whiting, who repr 
Whiting & Davis Co. in this terrieap 
the past 15 years until recently, hag t¢. 
turned from a trip to the factory and 
eastern cities and is again in charge of 
the Chicago office at 31 N. State S¢t. 

B. C. Allen, of Benj. Allen & Co. Ine 
returned to his desk about the middle of 
July from a trip to England where he 
visited his daughters. Mr. Allen pur. 
chased diamonds at Amsterdam for the 
fall and holiday season. 

Billy Lamb, of George H. Fuller & 
Son Co., Inc., spent a few weeks at the 
Chicago office recently and left the mid- 
dle of July for Vancouver and Victoria 
where he and Mrs. Lamb will spend 3 
vacation before he proceeds down the 
coast on his regular business trip. 

John P. Beckmann, manager of the dia- 
mond department of the Ball Co., Inc, 
sailed July 15 for the diamond markets 
of Europe. He expected to spend about 
two weeks in Amsterdam and Antwerp, 
after which he and Mrs. Beckmann will 
spend a few weeks sightseeing before 
returning home. 

Mr. and Mrs. Maurice Swartz, of 
Swartz & Co., sponsored an all-day out- 
ing June 19 at Lake Dale Carlia, near 
Lowell, Ind., which was attended by their 
employees, families and friends to the 
number of about 100. The party went 
out in a caravan of cars and spent the 
day in outdoor sports with ample lunch 
and dinner. 


Illinois Governor Vetoes Bills to 

License and Test Watchmakers 

SPRINGFIELD, ILL.—Gov. Henry Horner 
on July 8, vetoed a bill passed by both 
houses of the Illinois legislature which 
would have required licensing of watch 
and clock repairers and a companion mea- 
sure which would have established a 
board of examiners. The governor held 
the licensing measure was unconstitutional 
in that it attempted to use the police 
power of the state for such regulation and, 
therefore, invalidated the companion mea- 
sure as well. 


Iding, 
Toom, 











Omaha Jeweler Gives Watch 
to Youthful “G-Man” 


OmaHna, Nes.—A desire to emu- 
late the G-men and a cool head has 
brought a watch and may bring 
$100 cash as rewards to William 
Seegar, 18, a $5-a-week drug store 
messenger clerk, who tracked a 
window-smasher to his home, where 
police arrested him soon afterwards 
with all the loot. 

The watch, in appreciation of 
Seeger’s act, was presented by 
Smith & Co., Omaha retail jewelers, 
whose invisible glass window, cost- 
ing $1,000, was smashed for $650 
worth of watches and jewelry on 
June 17. The firm will apply for 
the usual $100 reward offered by 
the Jewelers Security Alliance upon 
a conviction, in behalf of the lad. 
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Gruen Sales Staff Holds 3-Day Conference at Cincinnati 





CiwcINNATI—Fifty salesmen and district 
sales managers from every part of the 
United States and Canada gathered in 
Cincinnati, July 7, 8, and 9 for the semi- 
annual Gruen sales conference to secure 
the new line of Gruen watches and to 
hear details of the new fall and winter 
advertising plans. Teviah Sachs, vice- 
president in charge of sales, presided. 

Royal Alderman, vice-president, Mc- 
Cann-Erickson, Inc., Gruen’s advertising 
agency, announced Gruen’s new radio 
program, “The Time of Your Life!” 
with Graham McNamee, Sheila Barrett 
and Joe Rines’ Band, which will go on the 
air over a 48-station hook-up of the NBC 
Red Network, 5:30 to 6:00 P. M., E.S.T., 
Sunday—beginning Oct. 3. This big net- 
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Gruen sales leaders snapped during a lull in a conference session. 


work show is scheduled for a run of 26 
weeks, with an option for an additional 
26 weeks. 

An increased publication campaign was 
announced, with 11 leading national 
magazines on the schedule. 

The new line of watches was presented 
by Benjamin S. Katz, president, and 
Joseph Kane, production manager. ‘The 
high spot of the second day’s session was 
the showing of the newly designed Gruen 
Curvex models for men and women. 

The final day was given over to dis- 
cussions of situations and aims within the 
sales territories. The convention was 
climaxed by the semi-annual dinner, at 
the Netherland Plaza Hotel. 








Workers Sign New Contract With 
Buffalo Jewelry Makers; 
Shops Reopen 


BurFaALo, N. Y.—After a number of 
conferences between the Manufacturing 
Jewelers Association of Buffalo and the 
International Jewelry Workers’ Union, an 
agreement was finally reached on July 15, 
bringing to an end a labor controversy 
affecting approximately 150 jewelry work- 
ers in six local factories. All returned to 
work with the reopening of the shops. 

When an existing agreement between 
the two parties expired on July 1 the as- 
sociation decided to close the six shops 
until a new agreement could be reached. 
The situation was mediated in two weeks. 
A similar controversy which came up two 
years ago dragged on for several months 
until the peak season, when the workers 
went out on strike. This was terminated 
by the agreement which was in force 
until July 1. 

George C. Beckstein, of the Star Ring 
Manufacturing Co., here, president of the 
manufacturers’ association, said that the 
new agreement is practically the same as 
the old one which called for an open shop; 
a 40-hour week: time and one-third for 
overtime, and one apprentice to every 
seven workers. A general pay increase of 
10 per cent was granted. 

The union made demands for a closed 





SANDSTEEL MAINSPRINGS 
Are up to the Minute 
Made in the Crosseurved form 
By Specialists 


Using modern machinery and 
scientifically designed, auto- 
matically controlled heat treat- 
Ing equipment. 


THE BEST FOR ALL WATCHES 
WATCH-MOTOR MAINSPRING CO., INC. 





145 Hudson St. New York City 


Se 
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shop; a 35-hour week; 30 per cent in- 
crease for minimum workers; vacations 


with pay; time and one-half for over- 
time, and one apprentice to every 15 
workers. 


It is said that there is a shortage of 
skilled jewelry workers here, and that 
steady employment could be given to abouf 
40 more. 


GEORGE S. PARKER 


Cuicaco, Itt.—George S. Parker, foun- 
der and president of the Parker Pen Co., 
died July 19 after an illness of two 
months. He was 73 and lived at Janes- 
ville, Wis., home office of the firm. 

Mr. Parker was known as a progres- 
sive industrialist who knew almost every 
one of his 823 employes by name. A gen- 
erous contributor to many charitable 
causes, Mr. Parker built a clubhouse for 
the employes and made other provisions 
for their welfare. For the last two years 
he was active in planning for the welfare 
of inmates of penal and charitable insti- 
tutions of Wisconsin, and was a member 
of the Welfare commission. 





GEORGE MOEHLENHOF 


Peoria, ILt.—George Moehlenhof, 74, 
founder and until his retirement on Jan. 
1 of this year, head of the Moehlenhof & 
Hornick jewelry store, died at his home, 
209 Rebecca Place, July 2. He learned 
the jewelry trade in New York before 
coming here 55 years ago. 


TELECHRON OPENS CLEVELAND OFFICE 
CLEVELAND — Warren Telechron Co., 
Ashland, Mass., has opened a new district 
office in the B. F. Keith Building at 1621 
Euclid Ave., Cleveland. H. E. Blackburn, 
Cleveland district manager, is in charge. 
The office has been opened in time for 
the new fall line of Telechron clocks. 








G. W. “Billy” Cantwell has purchased 
the interest of Dr. H. S. Zinn in the Zinn- 
Cantwell Jewelry Co., 9 N. Main St., 
Hutchinson, Kans., and will operate as 
the G. Wm. Cantwell Co. 
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[ WHERE TO BUY 








WATCH DIALS 





Il 
IN KEEPING 


WITH 


” THE Woden. MODE 
KIRK-RICH DIAL CORP. 


HEYWORTH BLDG. METROPOLITAN 
CHICAGO, ILL. LOS — 


SEABOARD BLDG. ALLEN BLDG. 
SEATTLE, WASH. DALLAS, TEX. 
CLARK BLDG., PITTSBURGH, PA. 








GOLD and SILVER 
PLATERS 


SILVERWARE — REPAIRING 


RELIABLE 
FOR—40—YEARS 


CISKE & DRESCH 7 §,, WABASH AVE. 








PETER HENRY & SON 
WATCH CASE ‘REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., 5th & Race Sts., Cincinnatl, Ohle. 
Cive us a trial. 








A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 50¢ 


The Jewelers’ Circular-Keystone 


239 W. 39th St., New York 














fcme WATCH CO. 


S S.WABASH AVE. CHICAGO ILI 


USED WATCH 
































wn 
rm 
MATERIALS 3 
o 
bss | 
USED MOVEMENTS oO 
Running Condition x 
0-size cies, Waltham 
-8 . 
7), $2.25—15), $3.25 OQ 
HF ie a aes > 
7J, 75 — 15J, . 
12” size Open Face | THE PRICE OF 
73, $2.25— 15), $3.25 
16 size Open Face NEW MATERIALS _ 
73, $2.00 —15J, $3.00 o 
18 size Htg. Elg., Wal. Wheels, pinicns, @ 
py - 7 [- pallet forks, etc., 
7J, $1.25--153 $1.75 | for all watches. 
6 size Elg., Wal., Hto. Send sample of 
73 5J, $1.25 what you want! All 
00 Guaranteed! Remi? 
only if satisfactory 
153, $1.25 











Where to Buy 
IMPORTED 
China and Glass 








JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 




















ROYAL DOULTON 


English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y¥ 


Fine horeda, 


Famone the World Over 
from New 


ROSENTHAL CHINA CORP., 149 bth ‘ive, New York 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


Im stock for immediate delivery. Great 
variety of patterns and designs. 
tre your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 


ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 


WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOT 35-37 W. 23rd %. 


NEW YORK, N. Y 
SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 


W. E. LINDEMANN 
GLASS 





CHINA 

















CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES 
GIRANDOLES LAMPS 
FROM STOCK 


225 FIFTH AVENUE, N. Y. 








THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 
JOHN MADDOCK & SONS 
English Earthenware 
or ty QUIMPERWARE” 
New York Stock 
THBODORE HAVILAND & 9. Inc. 

26 W. 23rd St. New York 











‘Streamline series. 








Frederick A. Ballou Feted on Golden Anniversary 
Of His Association with B. A. Ballou & Co., Ine, 





ProvipENCE—It is unusual for a man to 
spend 50 years of active service with a 
concern founded nearly 20 years before 
by his father. This however, has been 
the experience of Frederick A. Ballou of 
B. A. Ballou & Co., Inc., under whose 
leadership the business has achieved its 
greatest expansion since it was founded 
in 1868. 

On Friday, July 9, Mr. Ballou’s 50th 
anniversary with the corporation was 
celebrated by the organization. 

On his arrival at the office he found 
a handsome walnut desk and chair, a 
surprise gift from the employees express- 
ing their good-will. Accompanying the 
desk was an engraved plate. 

That night a dinner was given Mr. 
Ballou by the key members of the corpora- 
tion which included salesmen from Chi- 
cago and New York. Among those at- 
tending were 11 who have been employed 
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Frederick A. 
Ballou 





by the corporation for over 30 years and 
a pensioned employee whose service ex- 
tended from 1874 to 1930. 





In the Field of Advertising 
and Trade Promotion 

















A showing of the new Wristacrat line 
is featured in the attractive 1937 catalog 
recently issued by Louis Stern Co. and 
Waite, Evans Mfg. Co., Providence, R. I. 
The catalog also includes rosaries, crosses 
and earrings. 

* * * 

The new Elgin catalog reaching re- 
tailers this month emphasizes the new 
Lady Elgins and Lord Elgins, and pic- 
tures and describes five other series of 
timepieces, including the new Elgin 
Jewelers who have not 
yet received a copy of this catalog may 
get theirs by writing to the Elgin National 
Watch Co., Elgin, IIl. 

” * * 

It took a portfolio opening to a length 
of 25 feet to show all the covers of the 
55 magazines scheduled in Ingersoll’s new 
advertising campaign. The portfolio was 
shown at a convention of Middle Western 
sales representatives of the Ingersoll- 
Waterbury Co., held recently at Chicago. 
In addition advertisements will appear in 
938 newspapers. A new line of Kelton 
jeweled time keepers, including small 
models for women and thin pocket models 
for men was shown. 

* * * 

A circular showing its new cabinet type 
continuous feed automatic sandblast has 
been prepared by Leiman Bros., N. Y. 
Corp., 23 Walker St. New York. 

* * «* 

Coaches and coxswains of five of the 

college crews in the recent inter-col- 


legiate rowing races, held on the Hudson ~ 


River, off Poughkeepsie, wore Benrus 
watches. One of these was worn by the 
coxswain of the U. of Washington crew, 
which broke all existing records for a 
race of this kind. 
* * © 

Gemex Co., manufacturers of Gunes 
and Pontiac attachments, announce that 
their new 1938 catalog has just come off 
the press. It is stated that this watch at- 
tachment catalog is the biggest they have 
ever published and one of the most com- 
plete and comprehensive catalogs of its 
kind ever produced in the watch bracelet 
industry. 
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Buffalo Jewelry Store Gets Writ 
Limiting Solicitation 


BurFraLo—Harry Gamler, Inc., credit 
jewelry house at 522 Main St. was 
granted a temporary injunction July 14 
restraining T. C. Tanke, Inc., 380 and 
557 Main St., from soliciting any of 2500 
Gamler customers, pending trial for per- 
manent injunction. 

The suit was started when Edward B, 
Cooke, formerly employed as an optome- 
trist by the Gamler store, went to work 
for the Tanke store, and, it is alleged in 
the complaint by Gamler, began to solicit 
former customers. 





GEORGE K. ROGERS 


GLOUCESTER, Mass.—George K. Rogers, 
59, in the jewelry business here, for more 
than 30 years, died suddenly, June 28, 
at his home, 337 Essex Ave. During his 
youth he was a proprietor of a small 
jewelry store in Freeport, but the estab- 
lishment was destroyed by fire. Moving 
here, he entered the employ of Foster & 
Blanchard, and 20 years ago he pur- 


chased the business. 





Where to Buy 
DOMESTIC 
China and Glass 


cb 


LENOX 
LENOX, INC. 


HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 
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LENOX CHINA 


SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. d. 
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Remodelings 


and Removals 
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Gerrit J. Westerik has moved to larger 
quarters a few doors away from the old 
location in Greeley, Colo. 

Teed & Teed, located at 632 Second 
St, Webster City, Ia., since 1881, has 
moved to 638 Second St. 

Kies & Butler, formerly at 1360 Central 
Ave. Dubuque, Ia., formally opened its 
new store at 972 Main St., June 3. The 
firm has been in business 65 years and 
now enters a new era in a store built 
along modernistic lines. 

Rudolph Bros., Inc., celebrated the re- 
modeling of its new Oswego, N. Y., store 
at Bridge and First Sts., May 28, with a 
public reception. The store has a front 
of black carrara and Vermont green 
marble. 

Paul H. Graham has moved into a 
completely remodeled store on West Jef- 
ferson St., Tipton, Ind. 

Max Kronrad, Inc., formerly at 324 
Union Ave., opened in its new home at 
Market St. and Union Ave., Knoxville, 
Tenn., on June 4. 

Reed’s Jewelers, 1931 Main St., Ni- 
agara Falls, N. Y., have purchased a 
three-story business block at 110 Falls 
St. which will be modernized for a new 
jewelry store. A three-story front will 
be erected and the interior will be com- 
pletely remodeled. 

The C. B. Wilson jewelry store at 
Idabel, Okla., has added a new, modern 
front. 

Handel’s Jewelry, formerly of 26 
Bridge St.,. Wheeling, W. Va., has moved 
into a new, modern store at 1060 Market 
St. Oriental walnut paneling is used in 
the display windows and throughout the 
interior, and walls are painted a sky- 
blue. 

The L. G. Meyerding Jewelry Co., 
Inc., formerly at 22 N. Main St., has re- 
established on the second floor of the 
Wolcott Bldg., Hutchinson, Kans., with 
R. F. Balcketer as manager. 

The Durham Jewelry Co., formerly 
located at 16 Edgewood Ave., N. E., 
Atlanta, Ga., has moved into new and 
larger quarters in the Piedmont Hotel 
Bldg., 106 Peachtree St. 

M. Manas & Co., at 227 Broadway, 
Paducah, Ky., held a formal reopening 
of its completely redecorated store, on 
June 11. The store has a terrazzo front 
and is modern throughout. 

Norman J. Vaum, who recently pur- 
chased the Bauer Jewelry Store, at Napa, 





Cal., of which he has been manager for 
the past three years, is moving the busi- 
ness to 1103 Main St. 

Otto Laula & Co., Inc., 13857 Wood- 

ward Ave., Detroit, Mich., is doing busi- 
ness in a newly arranged interior, in 
which new display and lighting figures 
have been installed. 
_ Manson D. Bell, who has operated a 
jewelry and optical business in the center 
of the downtown district of Kansas City, 
Mo., for about 23 years, is taking new 
quarters at 1203 Grand Ave. New equip- 
ment has been installed. 

The Goldman Jewelry Co., Inc., 646 
Minnesota Ave., Kansas City, Kan., is be- 
ing remodeled and redecorated, with a 
new front, new lighting system and air- 
conditioning. 

The Gradwohl Jewelry Co. was “at 
home” in its new location, 619 Locust 
St., St. Louis, Mo., June 12. A lighting 
system and air-conditioning are features 
of the completely new establishment. 

Diamond Jewelry Co., active in Mem- 
phis, Tenn., for several years, Mrs. L. 
Botwein, manager, has occupied a new 
store at 130 E. Capitol St. 

R. Carl Nease, has considerable more 
floor space in his new quarters, at 217 
S. Main St., in Pratt, Kan. 

Elias Pushkin jewelry store is now lo- 
cated at 243 Front St., in Hempstead, 
N. ¥. 

Harry Nielsen, jewelry man for the 
past 35 years, son of the late H. P. Niel- 
sen, who was a jeweler in Lorain, O., for 
60 years, is doing business in a new store 
at 503 Broadway, Lorain. 

Wiss Sons, Inc., 665 Broad St., Newark, 
has installed a new front. 

The Adams Jewelry Co. Inc., recently 
moved from 611 Franklin St., where it 
had been located for 17 years, into its 
new three-story modern building at 510 
Franklin St., in Tampa., Fla. The first 
two floors are air-conditioned. 

Morris Koblen, credit jeweler, early in 
June opened for business in his new store 
at Third and Johnson Sts., Alexandria, 
La. The front of striped black and blue 
glass stands out against the white build- 
ing proper. 

Basch Jewelers, now located at 255 
Monroe Ave., Grand Rapids, Mich., has 
leased a store at 200 Monroe Ave., which 
will be occupied about Sept. 1, after al- 
terations. 

“Reussille’s,’ Red Bank, N. J., have 








Jewelry Stores Found to Pay Highest Average Weekly Wage 
Among 53 Different Kinds of Independent Establishments 








WasuincTon, D. C.—The average week- 
ly wage for full-time employes of jewelry 
stores in 1935 was $28.75, the highest 
average compensation paid by 53 different 
kinds of retail business, William L. Austin, 
director of the Bureau of the Census, re- 
vealed in presenting another report on the 
business census of 1935. 

The United States average for all kinds 
of retail business was $19.76. Dairy prod- 
ucts stores and milk dealers, with $28.05, 
reported the next highest figure below the 
Jewelry stores. Lunch counters and re- 
freshment stands paid the lowest average 
weekly wage, $11.93. 
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About 28 per cent of all jewelry store 
employes were women. This is about two 
per cent less than the national average 
for all kinds of retail business. 

The stores were asked to list the num- 
ber of employes on the payroll nearest the 
15th of each month, and considerable 
monthly variation was shown in retail 
jewelry store employment, as follows: 


January ...25,016 Ue duacees 25,069 
February ..24,892 August ....25,148 
March ..... 24,906 September ..25,568 
ME ca nue 24,920 October ....26,073 
TORY wéceues 25,009 November ..26,986 
TOMES scodes 25,111 December ..29,815 
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Have You Repaired 
This Watch? 


PorTLAND, OrE.— State Police 
seek to identify, through numbers 
on a watch, the skeleton of a man 
found recently a few miles west 
of here. The man died 12 or 15 
years ago, says the coroner. Near- 
by was found an 18-size, 17-jewel 
Hampden open face watch, move- 
ment 908745; case, made by Joseph 
Fahy’s Co., 557641. In the cover 
of this watch are the following 
scratch numbers: GH 18889, 211089 
H, Z or 2 462C, 1422P, 8-16-98, 
8 CP 6-5-96. The first two num- 
bers are repair numbers at F. A. 
Heitkemper Co., Portland, and 
were under the name of Charles 
Tillitson, efforts to locate whom 
have been unsuccessful. 

Information should be conveyed 
to Sgt. W. B. Genn, District 1, 
Dept. of State Police, 235 S. W. 5th 
Ave., Portland, Ore., or to THE 
JEWELERS’ CIRCULAR-KEYSTONE. 











made a 25 by 38 foot addition and other 
improvements. 

Louie Rosenberg, at 110 S. Limestone 
Street, Lexington, Ky., for the past 20 
years, will occupy a new store at 137 W. 
Main Street, with improvements, includ- 
ing air-conditioning and a new front. 

Alfred J. Heil, who has purchased the 
Humphreville & Boman jewelry business 
in Clarinda, Ia., has taken possession of 
the business, moving from his own place 
across the street. 

Neumann Bros. Co., in the Nicholas 
Bldg., Toledo, O., has renovated. 

H. H. Mayer, Inc., is doing business in 
its extensively remodeled quarters at 42 
W. Washington St., Indianapolis, Ind. 
The floor space has been increased to 
7,500 square feet; a mezzanine and third 
floor added and a new front installed. 
A novel clock on the front has hands of 
22-karat gold and numerals inlaid with 
neon tubes. 

Vermillion Jewel Shoppe, Anderson, 
Ind., recently added air-conditioning. 

Rudnick Jewelry & Music Co., Inc., on 
July 22 moved from 143 S. Main St. to 
16 S. Main St., Akron O., where it has 
taken an entire new five-story building. 
The building is air-conditioned, has a 
modern front and an entire floor devoted 
to broadcasting with an air-conditioned 
and sound-proof stage. 

Crown’s Credit Jewelers on July 8 
opened the doors of its new store at 940 
Fourth Ave., New Kensington, Pa. 





ALBERT SPEIDEL 


ProvipENcE.—Albert Speidel, treasurer 
and vice-president of Speidel Corp., died 
suddenly July 9 at the age of 53. In 1911 
Mr. Speidel came to the United States 
from Pforzheim, Germany, bringing with 
him a process for making single soldered 
machine chain which _ revolutionized 
jewelry chain manufacturing in this coun- 
try. With his brother, Edwin, who came 
to this country two years later, they estab- 
lished the Automatic Gold Chain Co. and 
Speidel Chain Corp. In 1932 these firms 
were merged into the Speidel Corp. 
The Company manufactures all kinds of 
jewelry chains and jewelry, as well as 
watch bracelets. Edwin Speidel is presi- 
dent of Speidel Corp., and assumes the 
duties of his deceased brother. 
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Use in Watchmaking 
Repairing 


By JOHN J. BOWMAN 


Chairman of the Educational Committee of the Horological Institute of America 





(Continued from the May issue) 


HE article in this series that appeared in THE JEWEL- 

ERS CIRCULAR-KEYSTONE for May (page 150), had 
for its subject the art of filing, which is the groundwork 
for all mechanical skill. Earlier articles in the series ex- 
plained the varieties of steel, how they are made, the 
differences between the several kinds used in watch and 
clock work, and how to harden and temper steel for 
various uses in horology. The article on filing, this one 
on sawing, and some that will follow on other subjects, 
are intended to explain modern tools and their use for 
shaping and finishing steel parts for watches and clocks. 


This entire series is meant to be helpful in the move- 
ment now spreading all over the country, to organize 
horological societies for promoting improvement of the 
technical ability of their members. What these societies 
need is up-to-date educational material, not only for their 
meetings, but also for the use of their members while at 
work. 

There seems to be a tendency here and there to think 
that “educational” efforts should be largely on such sub- 
jects as the position and isochronal adjustments and other 
advanced phases of horology—an idea that should be 
questioned. Such subjects are indeed important, but they 
should not be placed too early nor too exclusively on the 
program. The reason for saying this is that even though 
a workman knew the principles of adjusting, he could 
make no practical use whatever of that knowledge, with- 
out also having highly developed skill in certain opera- 
tions with hand-tools; and it is definitely a lack of this 
skill, that is the most common stumbling-block for watch- 
makers on the way toward greater technical and financial 
success. So THE JEWELERS’ CIRCULAR-KEYSTONE be- 
lieves that it is striking the right note at this time, by 





publishing some educational material helpful toward the 
building up of higher skill in the use of watchmakers’ 
tools. 

The present article will explain sawing—as required 














Figs. 1 and 2 


in practical horology—a subject which, strangely enough, 
seems to have been entirely neglected by writers of books 
on watchwork; yet it is an extremely important opera- 
tion, and deserves analysis and explanation as well as 
does filing, turning, polishing or any of the other things 
that watchmakers have to learn to do. Sawing may be 
considered of the same nature as, and a development out 
of, the art of filing. 
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of certain working principles, in order to produce both 
quality and quantity of work. 


Tue EquipMENT For SAWING 


The equipment for sawing should include one saw- 
frame of the kind shown in Fig. 1, which is the smallest 
size “hacksaw,” and uses blades of the flat type, which 
in cross-section are from five to ten times as “high” as 
they are thick from side to side of the blade. This is 
for cutting-off of pieces of metal from heavy rods or bars, 
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Fig. 3 


and for speedily sawing any straight lines in sheet metal. 
The height of the blade prevents breakage under the 
extra pressure needed for fast heavy cutting. For sawing 
curved lines, or for straight lines that change direction as 
they progress, a frame of the form shown in Fig. 2 must 
be used, with blades of square cross-section—regular 
jewelers’ sawblades—these blades being purchasable in 
size-numbers shown in Fig. 3. The frame in Fig. 2 is 
of the form known as “deep”; it is well to have also a 
similar frame but with less space between blade and back, 
and use this whenever the lines to be sawed are not so 
long as to require the deep frame. The shallower frame 
gives better control of the blade in following the line 
being sawed. 


How TeretH SHouLD Point IN DIFFERENT 
TYPES OF SAWBLADES 


In a hacksaw (Fig. 1) the blade works better with 
teeth pointing forward, away from the handle; in the 
hacksaw, the teeth are meant to work like those of a 
wood-saw—to cut while being pushed forward into the 
work, which is the fastest-cutting way. But in the others 
(in any size frame of type as in Fig. 2), the blade should 
be put in with teeth pointing toward the handle, so that 
they will cut while the saw is pulled backward toward 
the operator. This is because the delicate “square” jewel- 
ers’ sawblades haven’t strength enough in their structure 
to allow of being pushed into the work; they are stretched 
with tension between the two clamps of the frame, in- 
stead of standing up by their own stiffness. Being so 
stretched, the pull on them while at work, must come 
from the clamp at the handle-end of the frame; the other 
clamp merely holds them in line; if it did the pulling, the 
springiness of the frame would cause the blade to “chat- 
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ter” and break, and between breakages, even, would make 
it difficult to control the blade to follow the line. 


CLAMPING SAWBLADES IN FRAME 


There are two ways to place and stretch a blade in 
the Fig. 2 type of sawframe. Which to use depends 
upon the nature of the job to be done. The two kinds 
of sawing are: (1) when the cut may start right at the 
edge of the piece to be sawed, and (2) when the entire 
cut is to be inside the piece, instead of entering at the 
edge of it; this kind of sawing is called “piercing”; the 
sawing must start from a hole drilled in the piece. Clamp 
an end of blade in the handle-clamp; loosen nut A, Fig. 
2; pass blade through the drilled hole; clamp other end 
of blade; press on B until the blade is just stretched 
straight, without tension; keep it so stretched while tight- 
ening A, which will add full tension to the blade. 

But when the sawing is not a piercing job, the correct 
way to tension a blade is to leave A tight; clamp blade 
at handle; just lay the other end between the cheeks of 
its clamp; press the two clamps toward each other by 
resting the outer one against the edge of the bench; then 
tighten that clamp; now the spring of the frame will 
give the blade its tension. Use this way except for pierc- 
ing, because it is not only quicker, but with practice will 
give more exact control of the amount of tension. The 
thicker the blade, the heavier the tension that should be 


given. 


A PracticaL EXAMPLE OF A JoB OF SAWING 
A job of sawing that is a good example for sawing in 


general, is the making of a flat steel click-spring to re- 
place a broken one. The stock of which to make the new 
spring should be a piece of crucible steel sheet, a little 
thicker than the finished spring must be. Such steel may 
be bought of watch material dealers, in convenient-sized 
pieces of assorted thicknesses. 


The first thing to do is to mark on the steel the out- 


line for the new spring. If both pieces of the broken 
spring are at hand, coat their bottom surfaces with any 
sort of quick-drying cement, like shellac dissolved in 
alcohol, and lay them together on the sheet steel so as 
to form the true shape of the spring. Lay this aside until 
the cement has hardened. With a sharp steel point, 
scratch the sheet steel exactly in the angle between it and 
the model spring, to make a clear outline of the latter. 
Remove the model by heating; clean off any cement left 
on the steel. This leaves the steel ready for sawing. If 
you have no model to follow, or only a part of one, you 
may have to draw the outline directly on the steel blank, 
just as you would draw on paper. For this, paint the sur- 
face of the steel with engravers’ Chinese white, and use a 
sharp rather soft lead pencil. Use may be made of com- 
passes, and straight and curved metal rulers; suitable 
shapes of the latter may be easily made of thin sheet brass. 


SUPPORTING THE WorK WHILE SAWING 
Fasten a piece of wood to the bench-top, so as to extend 


out beyond the edge of the bench, with a flat horizontal 
surface, in the front of which is cut a notch. Lay the 
work over this notch so that the notch allows the saw- 
blade to work free from contact with the wood. Pressure 
with fingers of the left hand, together with the down- 
ward pull of the saw, will hold the work in place while 
sawing. An advantage of this arrangement is that the 


(Please turn to page 165) 
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Careful regulation of refining processes is as im- 
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Steel and Its Use 
(From page 163) 


blank can be turned conveniently for presentation to the 
sawblade as the work progresses. 


“SAWING TO THE LINE” 


Now should be considered the essential matter of “saw- 
ing to the line.” It is a pleasure to watch a skillful work- 
man, to see how surely and closely his saw follows the 
marked outline. One less skillful, on the other hand, may 
saw a more or less irregular line, pretty far away from the 
mark, leaving a great deal of work to be done with files 
after the sawing is completed, wasting much time that is 
worth money. Mainly there are two reasons noticeable 
for this. Really it is not always due to a lack of mechanical 
skill, but sometimes to a species of timidity, that makes the 
man afraid to get too close to the line for fear he will run 
past it. In such cases, the sawed line may not be irreg- 
ular, and follows the design outlined, but is kept too 
far away from it. But one who saws a crooked line usu- 
ally lacks knowledge of principles, or has not devoted 
sufficient time to practice, to acquire the knack of con- 
trolling the direction of the forward motion of the saw. 


PRACTICING TO GAIN SKILL IN SAWING 
To obtain real skill, the thing to do is to mark out all 
sorts of forms on sheet steel or brass, and practice sawing 
them as exercises. One cannot get enough practice by 
doing occasional jobs; the practice-bred skill should be 
there when the jobs turn up to be done; then they will 
be done quickly and profitably. 


SELECTING PROPER SIZE SAWBLADE FOR EACH Jor 


There is a principle to follow in selecting the correct 
size blade for the work in hand. ‘The thinner the metal 
is for the work, the smaller should be the blade selected. 
The larger blade has its tooth-points farther apart; if a 
large blade is used on thin metal, the space between teeth 
may be as great or greater than the thickness of the work; 
then the tendency is for a tooth to catch on the edge of 
the work; the pull on the blade may break it. Choose a 
blade of a size so that two or more of its teeth must be at 
all times in action against the edge of the cut. This point 
taken care of, it should be remembered that the larger the 
blade, the faster will it cut a given thickness of metal. 
But apart from this matter of thickness, it is also true, in 
connection with selecting sizes of sawblades, that the 
smaller the piece of work is—as to outline of the form to 
be sawed—the smaller should be the sawblade chosen, 
because the smaller blade can be more sensitively guided 
around small contours. 


THE Cuttinc-ACTION OF SAWBLADES 

Start the saw by giving a stroke or two upward with 
light pressure; this avoids the teeth catching at first on a 
corner of the metal and breaking the saw. ‘Then begin 
sawing. The cutting is to be done only on the downward 
strokes; and only on them should there be a firm forward 
pressure. On the upward strokes, there should be prac- 
tically no forward pressure—just enough to keep the blade 
securely against the end of the cut. If the sawed line is 
to be long, it is advisable to touch the blade occasionally 
for a part of its length, with a piece of beeswax; this helps 
avoid jamming and breakage of blades. 


DirEcTION-CONTROL IN SAWING 
Starting slightly away from the marked line, let the 
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saw gradually approach it, until it is running almost 
against the outer side of the line. The difficulty of course 
is to keep it there, without going across the line. Con- 
stant watchfulness is necessary as the cut progresses. Cor- 
recting the direction of the sawing is done really at each 
stroke; but a skillful workman does this subconsciously, 
as the result of long practice. But during the practicing 
stage, conscious effort must be made to guide the saw to 
the line. A change of direction is made by slightly turn- 
ing the handle of the sawframe, rotating it on its axis; but 
the sawblade must be kept working vertically at all times. 
Control over the form of the line is impossible if the blade 
is allowed to wander from the vertical as it advances. In 
learning to saw closely to a line, avoid making any sudden 
changes of direction; this should rather be done “little 
and often.” The only time a decided change of direction 
should be made, is when sawing around an angle, as at 
a corner of the piece of work that is being reproduced. 
Then, the handle should be slowly rotated, like a soldier 
“pivoting” at the end of a squad; marking time; turning 
without any forward progress, but continuing the full 
motion of the blade up and down. Then, as soon as the 
blade moves freely without cutting, and no sooner, the 
change of direction may be made by resuming a forward 


ressure. 
P AFTER SAWING IS COMPLETED 


After the piece has been sawed out, the surplus metal 
must be trimmed exactly to the line by filing. How much 
work is left to do by filing, depends of course upon how 
closely the form has been sawed to its marked outline. So 
the total time spent on the job is affected by a workman’s 
degree of skill in sawing. 

Then after the filing may come drilling any holes for 
screws, steady-pins, etc. This leaves the piece ready for 
hardening and tempering, processes explained thoroughly 
in a previous article of this series; and finally comes the 
grinding and in some cases polishing, which will be ex- 
plained in the next article. The surplus thickness of steel 
selected for the blank, will allow for this finishing, to 
bring the thickness of the finished spring exactly the same 
as in the original one. 


WHEN TO Uss, AND WHEN TO DiscarpD, 
BROKEN SAWBLADES 

Breakage of blades occasionally happens even with care 
in working. A real artist in sawing takes pride in having 
to throw away a blade worn dull, instead of broken; but 
even he sometimes breaks one. Whether to throw out or 
continue using a broken blade depends upon where the 
break is. If near the top, leaving a considerable portion 
intact, reclamp the blade and continue to use it. If 
near the middle, leaving only a short working-length, put 
in a new blade, because one too short wastes more work- 
ing-time than would equal the cost of a new blade. And, 
if a break occurs near the bottom (handle) end of a 
blade, thrown it away too, even though the greater portion 
is intact, because it would have to be reclamped on the 
toothed portion instead of on the blank untoothed end- 
part. That is all right to do at the upper end, but not at 
the lower end where the pull is applied, because pull 
applied directly on the toothed portion usually breaks the 
blade if used with normal working pressure. 


Usk or Saws For CuTTING-OFrF OPERATION IN LATHE 


A sawing job that seems to result in a high percentage 
(Please turn to page 167) 
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Steel and Its Use 
(From page 165) 


of blade-breakage, is the cutting-off of a piece of metal 
while in the lathe. If the piece is large, it is best to use 
the small hacksaw. For delicate work, the other type 
of frame, with jewelers’ (square) sawblades, is better. 
This job is usually done by running the work in the lathe 
and laying the saw against it as it turns. A better way 
is to hold the lathe pulley by hand; saw a little way into 
the work thus held stationary; then, by hand, give the 
pulley about a sixth of a turn; hold it and saw again, not 
very deeply; and repeat this until the cut is completed. 
The other way overheats the saw; and besides the slightest 
deviation in direction of the blade causes the sides of the 
rotating cut to grip the blade and break it. All in ail, 
the hand-held way saves both time and blades. 


Stupy, PRACTICE, EFFICIENCY AND EARNING-ABILITY 


You have no doubt perceived, running through all this 
series of articles, the idea of teaching how to produce accu- 
rate work quickly. That is the principle of efficiency in 
all mechanical arts; and efficiency is the key to the ques- 
tion of higher personal earning-power for watchmakers. 

The !eaders of horological societies should emphasize 
to their members the truth that skill and higher earning 
ability result only from laborious study and practice. We 
hear men sourly complaining of poor earnings, and even 
reflecting jealousy toward men who hold better positions. 
Acquaintance with both kinds usually shows that the 
kicker doesn’t believe in bothering much about technical 
details—he would probably scoff at going into as much 
detail as this article does about “a little matter like saw- 
ing.” It is precisely this attitude that causes men to fail, 
technically and financially, in the vocation of horology; 
and to correct such an attitude is the best beginning for 
educational work by local horological societies, to help 
their members upward. 


Clock Made by Z. Riddle Required 
Three Years to Build 


UILDING a large electrically wound clock and plac- 
ing it in the window with details available on printed 
blotters has increased watch and clock repair business 
much per week for Z. Riddle, proprietor of the jewelry 
firm of Riddle & Riddle, 911 Broadway, San Diego, Calif. 
The great clock required three years in the building 
and is valued at $3,500. It contains 478 parts, stands 
5% feet high and weighs 200 lbs. The weight of the 
pendulum bob proper is 21 lbs. Four mercury bottles and 
three brass bottles are suspended on an Invar steel rod. 
The temperature error is practically nil. The movement 
is of a second’s beat design. The interior of the case has 
a mirror back to give better artistic appearance. 

In making this clock Mr. Riddle made all his own 
drawings, all his own patterns and all his own cutters. In 
other words it is definitely his workmanship from the 
raw material to the finished product. 

A mechanism controlled by a mercurial switch causes 
the clock to wind itself every sixty hours. 

“From a business angle,” says Mr. Riddle, “it prob- 
ably would do but little good to build a clock like that if 
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the public were not informed through proper publicity. 
I have put up a big Neon sign in front advertising this as 
the home of the big clock, which I classify as an automatic 
precision regulator. All our direct-by-mail, inserts, and 
hand-out blotters carry its picture with a few words about 
it. 

“From the first day this clock was put on exhibition 
repair business began to pick up. The reason is clear. The 
thought that comes to the mind of the owner of a good 
watch or clock is this: “If Riddle can build a clock the 
like of which does not exist any place else in the world 
he can also fix my watch! We have never been. able to 
keep up with our work since the big clock went into 
the window!” 

Mr. Riddle is now at work spare time on another 
clock of more modernistic design based on another prin- 
ciple which he hopes to have in the other window before 





Z. Riddle 


Right—The completed clock 

which contains 478 parts, is 

five and one half feet high 
and weighs 200 pounds. 





the end of another year. As in the case of the first clock 
he started at scratch with the one now under con- 
struction. 

“If you want repair business,” says Mr. Riddle, ‘do 
something outstanding so that the general public will 
know that you can do fine repair work. The average 
person knows nothing about a watch or a clock. He must 
depend on you and he will not depend upon you until he: 
knows that you know!” 
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WORKSOP WCITES ¢- QUIHRITIES 


IRIGOLD—I would like to have information about a 

metal called Dirigold, which I understand is to brass 

as stainless steel is to steel—that is, an untarnishable brass. 

Who makes it? Can it be bought in sheet and wire form? 

What does it cost? Also, what is Monel metal, and where 
can it be purchased? (Question No. 5071). R. W.S. 


Answer—Dirigold is a yellow alloy metal used for 
manufacture of tableware, and for other products in which 
the appearance of gold is desirable. It is made by The Diri- 
gold Corporation, Kokomo, Indiana. All information about 
price, stock forms, etc., can be obtained by writing to the 
firm named. Monel metal is an alloy of nickel, copper 
and iron, white in color, and resists tarnishing in ordinary 
atmospheres very well, especially indoors. It is made in 
sheets, wire, bars, tubing, and in ingot form for melting 
and casting. For list of forms, prices, etc., write to the 
International Nickel Co., 69 Wall St., New York, who 
make this metal. 


OFT SOLDER —Please tell me what acid is best to 
use for removing soft solder from gold? Also, what 
chemical can be used for blueing steel? 


Answer—First, scrape off all the soft solder that can 
be removed conveniently with a knife or graver. This 
will economize time, as acid works of course much more 
slowly. Another way to get rid of the most of the solder 
is, if the job permits, to heat it until the solder flows and 
knock off the surplus. In either case, what remains can 
be removed completely by immersing the piece in muriatic 
acid, watching it and removing the work as soon as the 
solder has disappeared, because if left in too long, the 
lower karats of gold may be attacked by the acid. Indeed, 
for gold of less than 14 karat fineness, it is well to use a 
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solution of about two parts acid to one part water. We 
will state the usual warning to add the acid to the water, 
instead of dropping water into acid, in making the mixture, 
to avoid injury from splashing. 

For blueing steel chemically, we recommended a gun- 
barrel blueing solution that is obtainable of A. F. Stoeger, 
Inc., 507 Fifth Ave., New York. 


HRONOMETER—I have an opportunity to buy a 

chronometer from the widow of a watchmaker who 
was a friend of mine. I have no idea whatever, nor does 
she, what such a timepiece may be worth; naturally I 
desire a good value, but at the same time wish to be 
entirely fair to her. ‘The chronometer bears the name 
of maker: Henry Frodsham, 40 Castle St., Liverpool. 
It seems to be in good order. Could you advise me as to 


a fair price for it? (Question No. 5073.) J.C.C. 


Answer—The chronometer was made between the 
years 1830 and 1848. Henry Frodsham was a maker of 
good repute; but this chronometer would not be rated as 
one of age or make that would give it a “historical” 
value. It should rather be taken as an instrument of 
geod original quality, now, as you say, in good condition, 
and valued for practical use. On this basis, considering 
prices rather customarily paid for such instruments, we 
believe that the interests of both the present owner and 
the buyer would be fairly taken care of by making the 


price about $75. 


LECTROPLATING—Please advise me if you know 
of a good book pertaining to the making and using of 


solutions for gold and silver electroplating; and if so, 
where could I obtain the book? (Question No. 5074.) 
H. F. 
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James L. Hand 


America’s Leading J 
Auctioneer 
87 Nassau Street 
New York, N. Y. 
Phone, COrtlandt 7-8693 
Cable Address, Hand-Sale, New York 


STRICTLY ETHICAL AUCTIONS 


Conducted for Jewelers 
Executors, Trustees, Receivers, Banks, Trust Companies, 





United States and Canadian Courts. NO STOCK TOO 
— OR TOO SMALL. Write for “HAND” book on 
uctions. 
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JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
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Peoria, Ill. 
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STOP 
SILVER TARNISH 
® 


not a lacquer, not applied 
to silver. An odorless com- 
pound that absorbs tarn- 
ish-causing gases of the 
air. Stops labor and ex- 
pense of polishing silver. 
Keeps silver looking most 
) salable every minute. 50c. 
%} From jobbers or direct. 





Keep your silver bright, 
shining, free of tarnish, 
for at least 3 months with- 
out repolishing, by using 
Silver Sentry. Not a polish, 


Columbie 444, Refining Co. 
Leng Istand *X City, N. Y. 


SILVER ‘ SEnTAY 
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Wo-F-Nye INC. 


ESTABLISHED 


{) NO) 


NEW BEDFORD 
MASSACHUSETTS 


1844 





DISEASES OF THE EYE 


By Charles H. May, M.D., New York. For students and 
general practitioners, with 377 original illustrations, in- 
cluding 22 plates with 71 colored figures. Eleventh edition, 
revised. Cloth, 440 pages. Price, $4.00. 


THE OPTICAL JUORNAL & REVIEW 
239 WEST 39TH STREET, NEW YORK 











HORE Phoenix New Senior Torch 


Melts 100 ounces of platinum in minimum 
time. 

It burns city gas with oxygen. 

Folder J-78 describes the ‘‘Senior’’ and 
other Hoke melting and soldering torches. 


HOKE, Incorporated, 122 Fifth Ave., New York City 
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Answer—The book that we consider covers the sub- 
ject in question most satisfactorily, from the viewpoint of 
the retail shop, is “How to Make Jewelry”, by George 
s, Overton. This book may be purchased of THE Jew- 
pLERS’ CIRCULAR-KEYSTONE Book Department, postpaid 


for $3. 


HROMIUM-—Is there any simple method for remov- 

ing chromium electroplating from watch cases, brace- 
lets, etc.? I would like to avoid if possible having to use 
an electroplating bath for this; and would want particu- 
larly to avoid danger of pitting the base metal. (Question 
No. 5075.) C. J. G. 


Answer—Fortunately there is a very simple process 
for stripping chromium plating from the metals generally 
used for watch cases and bracelets, that will fulfill all of 
the conditions you mention. Immerse the work in ordinary 
commercial muriatic acid (hydrochloric tech. 22° acid), 
contained in a clear glass vessel. Watch closely the prog- 
ress of the work; the plating wil! quickly be dissolved ; and 
as soon as the base metal is entirely exposed, rinse the work 
in running water; then scrub it with soap and water and 
a brush. Avoiding pitting on the base metal is simply a 
matter of watchfulness in removing the work promptly 
when the chromium coating has disappeared. 


ORRECT STATEMENT—I am enclosing a clip- 

ping from “Believe It Or Not” cartoon in the Los 
Angeles Examiner. ‘This shows a picture of a watch, 
with the statement that “every wheel must come to a 
complete stop, 432,000 times every 24 hours.”” We know 
that the balance wheel must stop that often, but does this 
occur all the way back to the center and main wheels, or 
is there always a full pressure on these wheels and no 


actual stop? (Question No. 5076.) C. H. K. 


Answer—The statement in the newspaper is correct. 
It is true that there is, as you say, always a full pressure 
on the gearing, back to the mainwheel; but every wheel 
and pinion in the train stands still except during the part 
of each beat in which the escape-wheel moves forward, 
from the instant it is “unlocked” then through “lift”’ and 
“drop” until “lock” occurs again on the opposite side ot 
the escapement. At each beat, therefore, the train 1s 
stationary during a considerably longer period than the 
period when it is moving forward. The actual movement 
of the train is easily seen at parts near the escapement; it 
is the same near the other end of the train, but there the 
parts move so slowly that the distance traveled at each 
beat cannot be seen with the naked eye; but could be seen 
under rather high magnification. This is why, to the 
naked eye, it seems as if the center and main wheels are 
in slow continuous motion, whereas they alternately move 
and stop just like the faster-moving parts do. 


OOKS—On our sales force there are a number of 
young men who are not watchmakers, but for whom 
we would like to obtain books for study that would in- 
crease their general knowledge of watches, to aid in mak- 
ing sales. The books should deal with the construction of 
timepieces in a non-technical way; should deal with the 
history of watches and watchmaking, leading up to and 
including modern horology. Do you know of any such 
9 that we could purchase? (Question No. 5077.) 
» ts. B. 
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Answer—Your inquiry expresses your needs so defi- 
nitely that it is a satisfaction to us to say that we can tell 
you exactly the book that will fully answer them :—“Time 
& Timekeepers” by Dr. Willis I. Milham, Professor of 
Astronomy at Williams College. Dr. Milham’s book 
indicates his thorough knowledge of his subject, so that 
it is technically correct in its statements; but the very fact 
that he writes from the viewpoint of an intelligent ama- 
teur rather than from the trade viewpoint, gives his work 
a flavor more suitable for inspiring sales enthusiasm, than 
is found in most books on horology. This book may be 
purchased of the Book Department, THE JEwELeErs’ Cir- 
CULAR-KEYSTONE, 239 West 39th St., New York City. 
$6.00. 


EPAIRS—What is the proper procedure to follow 

when a watch is brought in for repairs, after having 
been wet with water, and found rusted? (Question No. 
5078.) <A. B. B. 


Answer—What must determine procedure in such a 
case is of course the degree in which the watch has been 
rusted by its wetting. Usually, if brought in immediately 
after the wetting, what rust has formed will be found to 
be very superficial, and perhaps easily removable without 
leaving serious damage if any. But if attention has been 
delayed, the rust is generally found to have eaten deeply 
into the steel parts, requiring much labor for refinishing, 
or even the replacement of some of the parts. In these 
cases, it is especially important to make a thorough ex- 
amination, and an estimate of cost to put in order, for the 
customer’s approval before starting work; unless it is 
understood and agreed by the customer that the cost may 
be considerable and will be paid without dispute. With- 
out this, when the watch is finished, the customer is often 
found to have had an idea that the price will be much 
less than it should be, and feels dissatisfied even after 
paying what the job is worth. 

A very recent wetting may leave a slight film of yellow 
rust on steel parts, that is removable by immersion and 
brushing in kerosene or gasoline. This slight rusting on 
polished or gray-finished steel parts may be accompanied 
by no rust on the hairspring, the latter having been some- 
what protected by the blued surface on the steel. But if 
this is so, it is well to unpin the spring at stud and collet, 
to make sure of removing any water there that would 
develop rust later. After the above treatment, the ordi- 
nary cleaning should be given to complete the job. 

If deep rust has formed, non-active surfaces (winding- 
whee! faces, clicks, etc.) should be ground on flat laps, 
and repolished if that was the original finish, to remove 
the pits left by the rust; and if acting parts (pivots, pin- 
ion-leaves, pivots, etc.) are pitted so that their forms or 
dimensions would be altered materially by refinishing, new 
parts should be put in at these places. 


Consumption of German silver in India has almost 
doubled during the past five or six years and of the demand 
for both sheets and wire about 90 per cent of the latter 
is used in the manufacture of jewelry and ornaments for 
the poorer classes. About the same proportion of the 
imported sheets is used in the manufacture of various. 
vessels and ornaments, including medals, vases and cups. 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, Sc. for each additional werd; 
minimum charge, 75c. 








SALESMAN, for wholesaler’s line: man 
who can sell goods wants to connect with 
good house. Address “D., 6796,’ care 
Jewelers’ Circular-Keystone. 


BOOKKEEPER, TYPIST, 12 years’ ex- 
perience (rings and watches), capable, 
full charge. Address ‘‘D., 6815,’’ care 
Jewelers’ Circular-Keystone. 


STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392. New York. 

CREDIT JEWELRY SALESMAN, mana- 
ger or assistant manager; experienced; 
references; will go anywhere. Address 
ae 6797,” care Jewelers’ Circular-Key- 
stone. 


YOUNG LADY desires position in order 
and repair department; many years’ ex- 
perience with jobbing jewelry line. Ad- 
dress ‘“‘M., 6534,”’ care Jewelers’ Circular- 
Keystone, 

CREDIT JEWELRY SALESMAN, 10 
years’ one firm; good salesman, knows 
buying, also outside work; excellent ref- 
erence. Address ‘‘D., 6824,’’ care Jewel- 
ers’ Circular-Keystone. 

FIRST CLASS Al jeweler, stone setter, 
clock repairer, can do engraving, 25 
years’ experience, wants to make a 
change. Address ‘‘F., 6723,”’ care Jewel- 
ers’ Circular-Keystone. 

POSITION, WATCHMAKER, first class, 
September ist; Chicago preferred; 30 
years’ experience; salary or commission; 
reliable house only; good reference. J. 
a. Brooks, 4630 West End Ave., Chicago, 


























WATCHMAKER’S APPRENTICE, young 
man with two years’ experience, wishes 
position under expert; willing to start at 
moderate salary; Northern Indiana, 
Southern Michigan. John P. Richardson, 
234 Bellview St., Benton Harbor, Mich. 

WANTED, POSITION, experienced op- 
tometrist and watchmaker, registered in 
Pennsylvania; salary and commission; 50 
years old, married; references furnished; 
South preferred. Address ‘'G., 6724,”’ care 
Jewelers’ Circular-Keystone. 








YOUNG MAN, 24, desires work as ap- 
prentice to watchmaker; five months’ 
school training; East or South pre- 
ferred; references. Address “‘I., 6831,” 
care Jewelers’ Circular-Keystone. 


BALTIMORE OR WASHINGTON; retail 
salesman of proven ability, is now avail- 
able to reputable concern in either of 
these cities. Address ‘“H., 6688,’ care 
Jewelers’ Circular-Keystone. 

SCHOOL TRAINED WATCHMAKER de- 
sires position in Southern States; hard 
worker; good references; moderate 
salary to start. Address “‘F., 6693,” care 
Jewelers’ Circular-Keystone. 


FIRST CLASS WATCHMAKER, capable 
of taking charge of department; 20 years’ 
experience on fine timepieces; best of 
references. Address ‘H., 6711,’’ care 
Jewelers’ Circular-Keystone. 


FIRST CLASS all around jewelry repairer; 
do stone setting, act as salesman, cap- 
able taking charge; Al references; New 
York or vicinity. Address ‘B., 6678,’’ 
care Jewelers’ Circular-Keystone. 


ENAMELER, experienced on jewelry, 
fraternity goods, novelties, etc., desires 
connection with firm making high class 
enamel goods. Address “T., 6753,” care 
Jewelers’ Circular-Keystone. 




















WOMAN, recently unemployed by re : 
ment of old, retail jewelry concern: — 
special order work, jewelry repairing’ 
tradee ‘Address “DP. 6495." came lesale 
rade. ress “P., 5,” car 
ers’ Circular-Keystone. © Jewel. 

CREDIT INTERVIEWER for high class 
store; exceptional ability closing Saleg 
and keeping accounts active; valuable 
man to right organization. Address 
“G., 6768,” care Jewelers’ Circular. 
Keystone. 


FIRST CLASS WATCHMAKER, Amer 
can, desires to make change; capable 
of taking complete charge; references: 
New England preferred. Address “g’ 
6752,” care Jewelers’ Circular-Key. 
stone. 


EXPERT Swiss and railroad watchmaker 
20 years’ experience, capable to assume 
full charge watch department, front 
end; good estimator; best references, 
Address ‘‘V., 6754,” care Jewelers’ Cir. 
cular-Keystone. 


YOUNG MAN, executive ability, thor- 
oughly experienced, head of stock and 
buyer for watch and jewelry concern 
in New York; excellent references, Ad. 
dress “A., 6759,” care Jewelers’ Circy- 
lar-Keystone. 











































MEET THIS MAN if you'd be interested 
to acquire a productive instalment 
salesman for one of your stores. Ad- 
dress “H., 6769,” care Jewelers’ Circu- 
lar-Keystone. 


WATCHMAKER, clock and jewelry re- 
pairman, desires position with reliable 
firm; number of years’ experience ; best 
of references. Address “M., 6776,” care 
Jewelers’ Circular-Keystone. 


DETROIT CONNECTION WANTED by 
executive type man, in capacity as 
manager of an up-to-date credit jewelry 
store. Address “F., 6767,” care Jewel- 
ers’ Circular-Keystone. 

ENGRAVER, first class general letterer, 
monograms and inscriptions on gold 
and silver; 30 years’ experience. Ad- 
dress “Expert, 6795,” care Jewelers’ 
Circular-Keystone. 


A-1 ASSAYER, experienced on platinum, 
gold and silver; also do testing; well 
trained for this type of work; prefer 
New York. Address “B., 6792,” care 
Jewelers’ Circular-Keystone. 


JEWELER AND DIAMOND SETTER, 
do all types of repairing, also special 
order work; 30 years’ experience; first 
class references. Address “L., 6821,” 
care Jewelers’ Circular-Keystone. 


YOUNG LADY, six years’ experience find- 
ing house, complete charge of factory 
routine and stock; also knowledge of 
typing and stenography. Address “‘E., 
6816," care Jewelers’ Circular-Keystone. 


YOUNG LADY DESIRES POSITION 
with progressive manufacturing jewel- 
er; fully capable of taking entire charge 
of office and factory. Address “L., 6775,” 
care Jewelers’ Circular-Keystone. 

POSITION WANTED by experienced dia- 
mond setter and jewelry repairer; age 
38; now employed but desires change. 
Address ‘“‘P., 6699,’’ care Jewelers’ Cir- 
cular-Keystone. 

OPTOMETRIST, watchmaker, jeweler, 
engraver; prefer optometry in State of 
Virginia, but will accept part or all of 
above mentioned work. Address “L., 
6731,” care Jewelers’ Circular-Keystone. 


A PRODUCTIVE MAN, equipped to as- 
sume full charge of a modern credit 
store, awaits your reply to this ad, 
Address ‘“‘J., 6689,”" care Jewelers’ Cir- 
cular-Keystone. 

FIRST CLASS WATCHMAKER, light 
jewelry repairing, desires steady job 
anywhere in South; well equipped; avail- 
able immediately; $30 week salary. Ad- 
dress ‘‘O., 6736,” care Jewelers’ Circular- 
Keystone. 

YOUNG MAN, age 22, college education, 
thoroughly experienced in jewelry and 
watches, capable of minor repairs, 
wishes position with future. Address 
“N., 6733,’ care Jewelers’ Circular-Key- 
stone. 

EXPERT WATCHMAKER and salesman 
to take charge of repair department, 
store front only, in New England; school 
graduate; 19 years’ experience: excellent 
references. Address ‘M., 32,°" care 
Jewelers’ Circular-Keystone. 

MARRIED MAN, age 31, eight years’ 
jewelry store experience, completed 
training at Bradley, desires position, 
California or Rocky Mountain States. 
B. C. Underwood, care of Bradley Horo- 
logical Institute, Peoria, Illinois. 















































HERE’S AN OPPORTUNITY for a repu- 
table instalment enterprise to acquire 
immediate services of an able store 
operator; strictly confidential. Address 
“L., 6746,” care Jewelers’ Circular- 
Keystone. 


FIRST CLASS WATCHMAKER desires 
permanent position with reputable firm; 
competent on all sizes and makes; ex- 
cellent sales ability; New England pre- 
ferred. Address “P., 6751,” care Jewel- 
ers’ Circular-Keystone. 


SALESMAN, 37, road or city; knowledge 
diamonds, silverware and jewelry; ex- 
cellent record and well recommended: 
interested only in substantial, progres- 
sive association; planning on change. 
Address ‘‘K., 6595,"" care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, JEWELER, engraver, 
stone setter; 18 years’ experience; age 
36, married, American; guarantee abil- 
ity, character and references; appear- 
ance and personality good; Southwest 
preferred. Address “J., 6712,” care 
Jewelers’ Circular-Keystone. 


YOUNG MAN, college and _horological 
school graduate, two years’ bench ex- 
perience, wishes position with a future, 
or, will purchase or consider partner- 
ship in small established jewelry store; 
Middle West preferred. Address “E., 
6766,” care Jewelers’ Circular-Keystone. 


FIRST CLASS ENGRAVER, repairman 
and setter, wishes position in good re- 
tail store; ten years’ experience: young 
man; best of references as to honesty 
and ability; Midwest preferred. Address 
“J., 6726," care Jewelers’ Circular-Key- 
stone. 

VERY GOOD combination Al _ watch- 
maker, jeweler, diamond setter, en- 
graver and clockmaker; have complete 
tools to do everything; age 35; 20 years’ 
experience; good references; $45 to 
start. Address ‘‘B., 6676,’ care Jewelers’ 
Circular-Keystone. 


ASSISTANT WATCHMAKER wants 
work; graduate of Standard Watch- 
makers Institute, New York city; two 
years’ experience watch repairing; age 
33, neat appearance, married; salary 
secondary. Ben Sherman, 1025 East 
167th St., Bronx, N. Y. 

FIRST CLASS WATCHMAKER, 117 
years’ experience, capable taking charge 
department; neat appearance; married; 
best references ; salary $45 start; South 
East preferred; prefer front position. 
Address “N., 6778,” care Jewelers’ Cir- 
cular-Keystone. 

WATCHMAKER, front man, expert 
baguette and railroad, 15 years at 
bench; young man, neat, married ; sales 
ability; A-1 references; salary $45; 
prefer West. Address “S., 6784,” care 
Jewelers’ Circular-Keystone. 

FIRST CLASS watchmaker, engraver, 
diamond setter, man who can produce; 
18 years’ experience, 10 years with one 
store; splendid references; marri 
age 34 years. Address “K., 6774,” care 
Jewelers’ Circular-Keystone. 

FIRST CLASS WATCHMAKER desires 
position with reliable firm; 12 years 
experience; can do clock and jewelry 
repairing; capable of taking charge of — 
repair department. Address “O., 6779," — 
care Jewelers’ Circular-Keystone. i 
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